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Preview of bigger garden sales in 1956 


To help dealers make the most of the booming garden Thus merchandised, each tool both sells itself and helps to 
market, we have developed a new mass-display demonstrator sell others the profit-growing secret of the Green Thumb. 


package of | dozen perfectly matched (,reen Thumb tools 


| ‘ If you missed getting this special offer. write us today — 
in a balanced selection of the 18 most popular lawn and 


or even better. see VOou;r I ion iobber before November l. 
garden patterns. 
He has more cood news to vive vou. 
In return for a very special price, the dealer agrees to 


offer these 48 tools in one mass wall display so that his THE UNION FORK & HOE COMPANY 


! lumbus 15 hi 
customers can see, select and buy from one complete matched Columbu , Ohio 


| : FLEX * BEAM Forks © RAZOR-BACK Shovels 
line of guaranteed tools for every lawn and garden need. RIGHT REPAIR Handles 


SPECIALLY PACKED 
FOR WALL DISPLAY 


Balanced selection of 4 dozen of the 
most popular long-handle Green Thumb 
lawn and garden tools, shipped ‘‘fac- 
tory fresh'’ with Spring dating and 
delivery. Package is specially priced 
to dealers who agree to mass-display 
all 48 tools as a matched line. 
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When Ou keep in-stock 
on R-W door hardware 


... WATCH SALES SOAR! 


No question about it... you 
can’t sell what you don’t have. 
But with a Richards- Wilcox cata- 
log at hand—you possess a com- 
prehensive, ready reference to 
help you keep in-stock on the 
fastest selling door hardware 
items in the R-W line. 

Not only does this compact 
catalog contain all the necessary 


NAIL DOWN 
R-W HARDWARE LINE 


Garage door hardware @ Garage, factory and warehouse hinges @ 
Door latches and bow handles °® 


Send For 
Your 


FREE 


CATALOG 
A-91-LP 


TODAY! 


Studding sockets ® 
track door hangers 


Silver Streak house door hangers ® 
Barn Door hangers © Hardware sets for 
single and double straight sliding doors @® R-W Aut-O-Dor electric 
operators for residential & industrial doors °@ 





‘ 





a 


technical information—it also 
includes features, prices, sizes to 
help you give concrete answers 
to customers’ ‘‘most asked’’ 
questions. 

Help yourself to a bigger share 
of door hardware sales! Write 
now for your free, illustrated 
R-W Door Hardware Catalog 
A-91-LP. 


SURE SALES WITH THE 


Door binders & stay rollers 
Trolley 


R-W fire doors 


“~A MANGER FOR ANY DOGCR THAT SLIDES” 


Branches in Principal Cities 


310 W. THIRD STREET, AURORA, ILLINOIS 


R-W No. 999 
Overhead Garage Door Hardware 


is o top avolity set constructed of 
premium meoteriais, including all 
occessories. You con sell this set 
with the cssuronce of complete cus- 
tomer satisfaction 


R-W No. 262 
Stee! Studding Sockets 


ore the modern way to secure stud- 
ding in farm, goroge, and other 
structures built over concrete floors 
or foundations. Stops split or shrunk- 
en sills; helps buildings stay stronger 
yeors longer. 


R-W No. 1019 
Silver Streak 
House 
Door Hongers 


ore oll-steel, single-wheel, precision 
ball bearing adjustable hongers for 
sliding closet or cabinet doors 
weighing up to 100 Ibs. The finest 
vonishing door hardwore avcilable 
... the stendord of quolity instecd 


of price. 
OO 


R-W Neo. 20-2 
Trolley Track 
Door Hangers 


Give efficient, de- 

pendable action 

on sliding doors 

weighing up to 

300 ibs. Hangers 

aodivst vertically 

or loterolly for perfect installation 
on bdorn, goroge or woarenhovse 
doors up to 24%" thick 


~= 


R.w 
i Avt-O-Dor 


Electric Operators for Residential 
end industrial Doors have attained 
umiversc! occeptonce becouse of 
ther odaptability, dependability, 
Gurability cvings on heot, con- 
citroneca ow ond iabor soon poy 
for the initio! investmen’ 


et eco fc 
. Otay wt 


RICHARDS. WILCOX 


” we 
Aualta Liees 


SLIDING DOOR HANGERS 4& TRACK © FIRE DOORS & FIXTURES © GARAGE DOORS & 
EQUIPMENT © INDUSTRIAL CONVEYORS & CRANES © SCHOOL WARDROBES & PARTITIONS 








ompletely New From 


on A 
Order 
FROM YOUR 


JOBBER 
OR WRITE FOR 
LITERATURE 








lop to Bottom: 


an You've Ever Seen 
in One Jug! 


NEW Streamlined Design - NEW Two-Toned f 
Baked Enamel Finish « INCREASED Fiberglass 
Insulation to Hold Cold and Heat Longer -« NEW 
Insulated Chrome-Plated Faucet « NEW Larger, 
Deeper Drinking Cup « HEAVIER Gauge Steel 
Patented TEMPSEAL Stopper. 


tree 


Oe em te liane 


LITTLE BROWN CHESTS & 
HOT-DIPPED Galvanized Interiors « EXCLUSIVE = 
2-Piece Deep-Drawn Construction « TWO-TONED 

Boked Enamel Finish « SLIP-IN Food Tray 


DOUBLE-THICK Insulation « WATERTIGHT Rubber 
Lid Seal « PLATED Hardweore. 


MANUFACTURED BY 


HEMP AND COMPANY, INCORPORATED 
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TOASTING DISCOVERY 
TOASTS ANY BREAD 
1/3 FASTER! 


ONLY THE GENUINE UNIVERSAL 
TOASTAMAGIC CARRIES THIS OESIGN your 
ASSURANCE OF QUALITY CRAP TEMANSHiIP 


vrer s suggested 


Now TOASTING ACTION $19°> 


: retarl of Faw Trade Price 
a , , { er ° - 
— The amazing Reflector Control, sensational in Copp 


new principle, climinates old-fashioned Now ‘pone 
timers, uses reflected heat from bread to con- Si LE NT, AUTOMATIC CONVE Ni E NC E 
trol toasting. Toasts any type of bread to same 
color without changing coatrol. Universal's new toaster sensation outmodes all conventional 
designs in speed, toasting excellence and convenience. Fewer 
moving parts reduce wear and insure greater dependability. With 
no ticking, no noisy pop-up, this amazing new toaster tops 
‘em all. Patterned after the already famous Coffeematic, the 


New heating clement end inculeticn olieni- Universal Toastamagic will sell on sight sell on features 

nate warm-up period. Even the first slice 

toasts in 60 seconds. Fast heat rewarms toast See YOUR UNIVERSAL DISTRIBUTOR TODAY! 
without burning. Keeps toaster itself cool, 

uses less current 


PLUS ALL THESE EXTRAS 
| New Single Slice Toasting Mew Silent Action 
* Mew Finger-Tip Release | New High-Rise Racks 


* New Hinged Crum Tray * Hew Classic Design LANDERS. FRARY & CLARK, NEW BRITAIN, CONN. 
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Christmas Merchandising Guide 


A Program for Better Christmas Profits 

Store Exteriors Lure Shoppers 

Lay-Away Program Encourages Early Shopping 
Advertising Creates Store Traffic 

Displays and Trims That Sell 

How Decorations Encourage Holiday Sales 


Just Among Ourselves 


Too Much, Too Little 
A Mirror Can Be Helpful 


Builders’ Hardware Convention Report | 


National Builders’ Hardware Assn. and American Society 
of Architectural Hardware Consultants hold convention 
and exhibit at St. Louis, Sept. 18-2! 
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Use Showmanship to Build Traffic 
Showmanship in Business, Part 3 

How to Sell Thanksgiving Lines 

More Space for Barker Chadsey 
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fe s want to do their work “kinds of home projects. "N@ wonder the y 
ily ...cheaply...and, at fhe Peal it the product with 1007 uses “ny 
e, e iently. That’s why so many e Fthese Saturday craftsmen, 
rely on CF&I-Clinton Hordware Py Yes, CF&I-Clinton Hardware Cloth k a 

Wersatile that it can be ust natural for amateurs—and professionals, 
ably wide variety of j : Fico. It’s easy to work...and €an be bent 
freinforcement to bird c : twisted without breaking ai the edges 
ysmart do-it- yourselfers would "or other points. CF&I-Cii Nonggore 
F they consider CF&I-Clinton © J Cloth is galvanized after for 
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FUEL AND IRON CORPORA 
(Neb) © los Angeles © & 
© WICKWIRE SPENCER 


¢ Casper « Denver « El Paso « Ft. Worth 
* Salt Lake City « San Francisco + Seattle 
oit * New Orleans * New York « Philadelphia 


qvuerque * Amarillo « Billings 
Ichoma City « Phoenix « P 
— Atlanta * Boston « Buffalo « 
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Just Among Ourselves 


Informal Editorial Comments 





By W. A. Phair 


Too much. too little 


Everybody seems to know what’s wrong with hardware retailing these days ... 
at least they claim they do. Whenever I listen to one of the “experts” tell what 
he would do if he were a dealer, I keep wondering why he doesn’t try running a 
store, if it’s as easy to make a profit as he says it is. 


Needless to say, the expert never puts his ideas to test; he just keeps talking 
as long as anyone will listen. 


In contrast to these “experts,” there are men in the trade whose background 
and long experience enable them to see things which many of us would not notice 
because of our closeness to the picture. You will find these men less likely to sug- 
gest that they know all the answers; their recommendations for correcting prob- 
lems are much less radical. We can all listen to these men with profit. 


We must admit that changing times and conditions have given rise to new situa- 
tions to which the retail trade must adjust. The average dealer realizes this, but 
it is more easily said than done. It must be an evolutionary process, not a revolu- 
tionary one, if mistakes are to be avoided. 


The evolutionary process through which these new problems will be met is 
already underway, as any competent observer will have noted. The number of 
stores that are being modernized; the wide use of self-service techniques; the 
increased use of consumer mailing pieces; the appearance of stores in shopping 
centers and other high-rent and high-traffic areas are tangible evidence of the 
retail trade’s efforts to meet the new forms of competition. 
















Other adjustments must be made and will be made. No one is more keenly 


aware of the need for these changes than the average dealer himself. 





As an example of this awareness, I recently asked a dealer what he thought 
would be the most valuable improvement he could make in his store operations to 
meet today’s competitive conditions. His answer was, “a good stock control sys- 
tem that can be easily maintained.” 

















That, it seems to me, was a very pertinent answer. A good stock control sys- 

tem would help many dealers improve their profits, without investing additional 
FF capital. There are such systems available and more and more dealers are making 
use of them. A number of wholesalers, for example, have such systems which 
they will help their dealers install and use. 





But the big step in putting a stock control system into effect is a mental one. 
It takes time and effort to get such a program going and many dealers who fully 
understand its value, shy away from allowing the time and effort it takes to get 
it going. Yet, eventually, every store will have such a system. It is a must 
for profitable operation under today’s conditions. 


When a competent merchandising man makes a study of the average hard- 
ware store to determine where the profits come from, how much each depart- 
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informal editorial comments 





ment makes, how often the inventory turns over, etc., he usually comes up with 
the conclusion that the store suffers from two much and too little. 


It has too little of the merchandise that is in greatest demand and too much of 
the slow movers. This condition is always the reflection of the lack of a stock 
control system. 


The amount of sales lost by the average store through being out of stock on 
fast movers, especially with seasonal items, is very substantial. And the tragedy 
is that often the store owner isn’t aware of it. Frequently the clerks are the 
only ones who know when an item is out of stock; they simply enter it in the 
Want Book and that’s the end of it. So you not only miss a sale, but you also 
make an unhappy customer. 


On the other hand, the appearance of a section of shelving can be very deceiv- 
ing. The shelves may appear to be full of merchandise... . but it will be mostly 
slow movers. And you can’t make money with that condition facing you. 


A good stock control system would help avoid this confusion. You would have 
fewer outs, fewer dust collectors and you'd get better turnover. 


It takes a lot of work to install a stock control program. But it pays for itself 
many times. Why not give it a try? 


A mirror can be helpful 


We all devote considerable attention to the need for training store salespeople. 
This is an important subject. Many of the editorial features of Hardware Age 
are designed specifically to help the store manager in this task. For example, 
the “Capsule Counsel” series (see page 113 of this issue) has been found most 
helpful in getting over certain basic selling ideas. 


Focussing attention on store personnel is very important. But what about the 
store owner and the store manager? How about them? Do they need some 
attention? 


It might be a worthwhile idea for every store owner and store manager to take 
a good, long look in the mirror and make an honest appraisal of himself as a 
salesman. They may well discover that they, too, need to do a little studying 
of better salesmanship. 


We all know some store managers who need training far more than their clerks. 
Sut because they’re the “boss,” they seem to feel they know everything. Too 
often they don’t. 


It is doubly important that the store manager be a good salesman. Not only 
does he represent the store to customers, but he also sets the pace for other 
store personnel. If he’s sloppy, no amount of lecturing is going to get the other 
people in the store to be neat. The whole atmosphere of a store is set by the 
behavior and appearance of the boss. 


I've been in some stores where the manager was a drawback as a salesman. 
The store would have been better off if they had kept him in the back cutting pipe. 


The elements of good salesmanship are not difficult to learn. If the sales- 


people are supposed to learn them, the store manager should be sure that he 
knows them, too. 
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KEY LOCK 


FINISH ans 135" - 8 FUNISH 
LOCKWOOD HARDWARE MANUFACTURING COMPANY « FITCHBURG, MASS. 


DOORS 1%" th, 


LOCKWOOD 


nn GUAR AN BEE 


id SE wae Lockwood hardware is uncondition- SE ISODL 


ally guaranteed to be free from de- 
f PRIVACY LOCK fects in material and workmanship. 


; KEY LOCK 
FINISH scala a DOORS 1%" - they al 


LOCKWO- 


Never before such superb quality, design and 
smooth performance in a standard duty lockset 
,OD 


LOCKWOOD’S NEW 0 
‘S’ SERIES | 


PASSAGE LATCH 
DOORS 1%" . 1%" 


* “7 i . 
ee 
Pie Te” aie eS al Sy 
Re Se 
Rpg Oe OS? 


LOCKWOOD | : LOCKWOOD 
> or 6 pin tumbler; solid Attractive, modern design; 
SE we odes Me Allie Ome elias Mole) | MMi lelel- Mls isl del 1 Mi sldeab4-Melils SE we 


has full 2” throw. aluminum. 


Q PRIVACY LOCK Screw-on roses both sides; Tttiolit Mme lla th Meslale ME lel tihy ® PRIVACY LOCK 
DOORS SPEEDRIL guarantees DOORS 1%". 1% 


1%" 19%" Te LlolM dsleleMelse)|lalesMelelis 
FINTSH lel? olaati geia 2 ane 


, Re as Lockwoop 


PASSAGE LATCH KEY LOCK 
FINISH ee 2. wee. we : DOORS 1%" - 1%" 
LOCKWOOD HARDWARE MANUFACTURING COMPANY + FITCHBURG, MASS. 
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NEWS and VIEWS 


By Washington Bureau of 
HARDWARE AGE 


Farm Economy Aids Will Help 
Sales in Agricultural Areas 


Farmers, stepchildren of the present economic 
boom, are going to get some help in the next 12 
months from election-conscious politicians. 

The administration is already taking steps to bolster 
the sagging farm economy. As a result, farm prices 
rose 1 percent in September, halting a four-month 
decline. 

Congress will also take a stab at trying to pull the 
farmer out of the economic doldrums next year. Pros- 
pects are that they’ll come up with some concrete and 
helpful program. 

Despite the September gain, farm income is still 
running about 25 percent below the 1951 peak, and 
has been steadily declining for the last four years. 
But farmers are still forced to buy necessary merchan- 
dise to keep their farms running, so farm debt is 
continuing to rise. 

Low income and heavy credit buying has tended 
also to depress business of hardware dealers and other 
merchants in many farm areas for several years. 


OUTLOOK—Both political parties will un- 
veu their programs to remedy the farm prob- 
lem in the months ahead. When they finally 

6 work out a compromise scheme, and put 
farmers back on the road to economic health. 
dealers in farm areas can expect to find their 
business improving, too. 


Businessmen Will Be Caught 
In 1956 Campaign Whirl 


Businessmen in the next 12 months are going to be 
caught in a political no-man’s-land in a wide-open 
presidential election year. 

Most of the campaign heat is going to be aimed at 
the “Little Guy” in an election race virtually without 
major issues. Both political parties will be courting 
workers and consumers at the expense of businessmen 
if necessary. 

While business itself won’t be hurt—and may even 
be helped——by the politicking, many businessmen are 
going to be harassed. Neither President Eisenhower's 
iliness nor the election will prevent business from 
chalking up a record Christmas season. 


10 


Effects of the campaign fever will include: the 
Federal Trade Commission and the Justice Depart- 
ment will become even more active in checking on 
advertising, promotion deals, and trade restraints; 
tax cuts, with or without a balanced budget, will be 
inviting, but they’ll go to individuals first; extension 
of the minimum wage will get strong support, and 
social security taxes may be raised. 


OUTLOOK—wNational politics set the tone 
& for local and state races, so businessmen can 


look to Washington for a tip-off on what to 
expect in local campaigns as the electioneering 


progresses. 


Building Material Shortages 
May Affect Hardware Prices 


Prices of building materials and hardware are 
going to be rising the months ahead in the face of 
strong demand and near shortages of many construc- 
tion materials. 

Wholesale prices of building materials have risen 
more than 5 percentage points in the last year, most 
of the rise coming in the last few months. Structural 
steel alone is up almost 10 percentage points since 
July, and similar price increases are due in other 
basic materials. 

Construction costs generally, which lag behind 
wholesale prices, rose 1 percent in July and have in- 
creased 5 percent in the last five months. 

Effect of the inflationary pressure in building is 
expected by government economists to level off the 
home building rate at about 123,000 new starts a 
month—the August rate. A continuation of this rate 
throughout the rest of the year will still mean a 
record 1.3 million new homes will be started in 1955. 

The government also hopes that some slowing in 
home building now will mean a steadier market next 
year. 

OUTLOOK 
sure whether price increases can be passed on 
% to retail customers without slowing sales, or 


whether many of them will have to be ab- 


Business experts are not yet 


sorbed. Dealers are going to have to tread 


softly fo keep profit-volume ratios steady. 


(Continued on page 168 ) 
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ivi eets a widespread security need ... contractors. builders. farmers. 


and the ‘“do-it-vourself’’ market. Famous Master laminated protection 
permanently attached to a plated hasp — can't be lost or stolen. Look 


at these outstanding Master features: 


® PADLOCK, BOLT, HASP — ALL IN ONE UNIT 
® RECESSED, REINFORCED SCREW SEATINGS 
© “‘PINLESS HINGE’’ FOR EXTRA SECURITY 
® WORKS ON RIGHT OR LEFT HAND DOORS 


Entire unit is made of hard-wrought steel . . . cadmium plated for long 
life. Furnished with 7 screws. Order from your wholesaler 


oK MORE THAN 4,000,000 PROSPECTS WILL SEE THIS 
AD IN POPULAR MECHANICS AND FARM JOURNAL | 
. . » make their buying easier by putting this new | => 
display carton on your counter - or in your window! 
: 
Put these October and Novem- ! Attractive, colorful display car- 
ber ads to work for you... , ton contains 6 individually 
write for FREE Master Hasplock | packaged Master Hasplocks... 
| 


mat No. J and run it in your assures increased sales and 
local newspaper. profits for you! 


Make sales faster with | 


Master Padlocks Master Jock Company, Milwaukee 45, Wis. 


value Ward Largest Madlock Manufacturer 
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LATEST 


Serving, Utility Cart 


With a metal top that doubles as 
serving tray, this deluxe utility 
cart table has heat- and rust-re- 
sistant rubber-tipped legs. Cart is 
offered in white, yellow, pink, coral, 


charcoal. blond wood- 
Legs and handles 


chromium or wrought iron. 


green, and 


grain finishes. 
are ij] 
has 36-in. heavy-duty casters, 
a three-way electric outlet and a 
six-foot Underwriters’ Laborator- 
ies-approved cord. Model No. 430E 
is 30 in. high and 16x22 in. Sug- 
gested retail is $13.95. The Metal- 
oid Co. 


(art 


For more data circle No. 1 on postcard, p. 191 


Fioor Tile Adhesive 


Resistant to water and alkali, 
Kengrade adhesive No. 660 is de- 
signed for installing Kenrubber 
and Royal Kenflor tile, as well as 
for cushion-back Kenflor-by-the- 
yard. Features of adhesives in- 
clude: it is fast-setting, is tenaci- 
ous, unaffected by water, will not 
soften or bleed over radiant heat- 
ing, is non-toxic 
mable 


non-inflam- 
spreads easily because it is 


and 


i2 


ready-mixed, and is 


installation in 
bathrooms and 


tile 
rooms, 


tor 


adhesive is available in both 1 
5-gal. cans. Kentile, Inc. 


For more data circle No. 2 on postcard, p. 19! 


Dual-Purpose Clock 

For use at home, in the office or 
for traveling, this timepiece serves 
as a pocket watch and as desk or 
table clock. Suitable for carrying 
in pocket or purse, watch is set into 
ring frame which unfolds to make 


an upright desk or table clock. 
tails 
dium 
Watch 


For more data circle No. 3 on pesteard, p. 19! 


Re- 
for $3.95, or $4.95 with ra- 
dial. New Haven Clock & 


(Co. 


Step-On Cans 

A variety of deluxe step-on cans, 
featuring a completely hidden 
cover lifting device operated by a 
non-slip foot pedal, are available in 
three sizes—12, 16 and 20 qt. Re- 
movable insert is available in porce- 


suitable for 
use with both standard gauge and 
le in. tile. Specially recommended 
laundry 
similar 
areas where water may be spilled, 


and 


INFORMATION ON NEW PRODUCTS AND SERVICES 


lain or rust-resistant coating. Both 
inserts have white rubber top rim 
Dif- 


five 


collar for noiseless operation. 


ferent sizes are offered in 


colors, including a diamond pattern 
chrome body with copper tone 
cover, and pink with either char- 
coal or copper tone cover, all yel- 
white. Retail 
N esc i. 


For more data circle No. 4 on postcard, p. 191 


low, all red, or all 


price is from $5.00. 


Sponge Cleaning Utensil 


Incorporating a cellulose sponge 


for washing car windshield and 


window glass with a long-lasting 


squeegee, Jiffy-Wash in an 


oil 
ali- 
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around cleaning utensil for car and 
home. Bottom of utensil is made 
of fluorescent plastic and has a 
built-in reservoir which holds 2xtra 
water. Also useful for cleaning 
mirrors. Packed in clear plastic 
sales display in assorted colors; 
also individually bagged in cello- 
phane. Sinko Mfg. & Tool Co. 


For more data circle No. 5 on postcard, p. 191 


Power Sander 

Use of breakable springs or rub- 
ber guides is eliminated in the 
electric motor power sander Model 
S-300, in which sanding plate rides 


‘ 





on hardened steel ball bearings for 
longer life. Sander (illustrated) 
makes 5600 motions per minute, 
has 3/16 in. stroke and direct mo- 
tor gear drive. Model uses %& hp 
motor, 115 volt, 50/60 cycles and 
sanding plate size is 734x334 in. 
Weighing only 4 lb, sander has all 
needie-bearing and ball bearing 
construction, and is all metal. 
Packed in display box, four to 
master shipping carton. Carries 
one year guarantee against mate- 


rial or workmanship defects, and 
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retails at $26.95. Also available is 
a portable electric planer, Model 
PL-200, which has ball bearings 
throughout, a % hp, 115 volt, 
50/60 cycles Universal AC/DC mo- 
tor and cutter speed of 20,000 rpm. 
Planer cuts up to 2% in. wide and 
3/32 in. deep, and has bevel ad- 
justment up to 450 angle on either 
side. Standard one-year guaran- 
tee. Duwel Mfg. Corp. 


For more data circle No. 6 on postcard, p. 191 


Steel Weatker Vane 


tust-resisting steel, instead ol 


heavy castings, is used in this 
weather vane, which is 29 in. high 


> 


and 28 in. wide. Comes partially 


r te 
W 
| 


= 


pre-assembled, weighs 3 Ib, and is 








sensitive to wind direction changes. 
Racine Specialty Mfg. Co., Ine. 


For more data circle No. 7 on postcard. p. 191 


Cafe Curtain Rods 

Four different models of cafe 
curtain rods have been added to 
line of genera] curtain and drapery, 


(Continued on page 188) 





Want more information on these 
products? Then use free post 
card on page 191. 


-in hardware merchandise... 
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Yule Adhesive Display 
To increase point-of-purchase 
activity, a counter display carton 








for self-adhesive Christmas seals is 
printed in traditional red and 
green. Carton has snap-up back 
featuring a Santa, rocking horse 
and toy trains, and holds 36 as- 
sorted 25¢ packs of seals. Avery 
Adhesive Label Corp. 


For more data circle No. 8 on postcard, p. 191 


Tackle Box Promotion 


Slanted for Christmas merchan- 
dising, the fall line of Umeo fish- 
ing tackle boxes has been given 
special wrapping for holiday pro- 
motion. Entire line of tackle and 
spin boxes will be wrapped with 
2%, 1in., four-color cellophane gift 
band carrying a Christmas mes- 
sage. The 1956 line includes 22 


models, with some boxes having off- 


(Continued on page 216) 






















ALL RETAIL 
STORE 
SALES 


(Seasonally 
unadjusted) 


(in billions) 
$12 


Source: Dept. of Commerce 
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» Wholesalers Urge Use of Unit Pricing 
>» Retail Sales Up 9.6 Pct in August 
> Construction Awards Reach August High 


Wholesalers Encourage Use of Unit Pricing 
As Means of Cutting Their Operating Costs 


Wider use of unit pricing 
sometimes called net pricing) by 
manufacturers is being encour- 
wholesalers. In a re- 
newed effort to have this method 
of pricing more generally adopt- 
ed, the packaging committee of 
the National Wholesale Hardware 


Assn. recently sent a bulletin to 


aged by 


hardware manufacturers advocat- 
ing the use of this system. 

In the bulletin the wholesalers 
that the 
were this 
short ago. The 
this were an 
overwhelming majority in favor 
of unit pricing. This poll as re- 
ported in HARDWARE AGE, Oct. 14, 
p. 211, that 92 percent 
favored unit pricing. 

The committee points out that 
formerly the term “net pricing” 
used. But it 
that this term might be confusing 
in that some manufacturers might 
feel that it called for the deduc- 
tion of cash discounts or that 
prices might be net in 
various quantities. 

To eliminate any possible con- 
fusion, the term “unit pricing” 
was adopted as best reflecting the 


point out members of 
polled on 
time 


survey 


association 
question a 
results of 


showed 


believed 


was was 


quoted 


14 


intention that prices be shown as 
an “each” basis, or unit basis, not 
dozens. 

The wholesalers’ committee bul- 
letin also points out that where 
it is felt that list 
should be included in resale 
schedules, an indication of the 
actual unit price would also be 
helpful, for the committee 
that this would be very useful in 
enabling wholesalers to improve 
and reduce operating 


(Continued on page 254) 


and discount 


feels 
efficiency 


Construction Contracts 
At New August High 


Construction contracts awarded 
during August for the 37 states 
east of the Rockies established a 
new high for the month, says F. W. 
Dodge Corp. The $1.9 billion total 
ran 20 percent ahead of the volume 
in August, 1954. 

For the first 8 months of this 
year, the total stands at $16.1 bil- 
lion, or 27 percent ahead of the 
comparable period of last year. 

Residential building in August, 
with contracts totaling $835 mil- 
lion, was 21 percent ahead of last 
vear. 
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August Store Sales 
Top $15 Billion 


Total sales of retail stores 
in August were $15.4 billion, 
reports the U. S. Dept. of 
Commerce. 

Of this total, the lumber, 
building materials, farm 
equipment, and hardware 
group did $1,266 million. This 
represents an increase of 8.8 
percent over the $1,164 mil- 
lion figure of a year ago in 
August. 

The total volume of $15.368 
billion represents an increase 
of 9.6 percent over $13.897 
billion in August last year. 

July sales in the lumber, 
building materials, farm 
equipment and hardware 
group were $1,250 million, or 
1.2 percent lower than Au- 
gust, 1955. 











Water System Sales 
$72 Million in July 


Domestic water systems shipped 
in July totaled 79,478 units worth 
$7.5 million, according to Bureau 
of Census, Dept. of Commerce. 
This is a decrease of 1 pct of ship- 
ments made in June. 


1955 
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® 
Successful Esc) 


Tool Merchandiser now 
Better Than Ever! 


Revised R-150 brings you fast turnovers, 





big profits... 








Thousands of hardware dealers will tell you how successful 
the P&C R-150 merchandiser has proved to be. Over 10,000 
P&C units are in use today. 

And now, P&C, who pioneered rapid turnover, self-selling 
tool merchandisers brings you the Revised R-150, better than 
ever with all the P&C proved selling features, PLUS SIX 
NEW IMPROVEMENTS! 


You get all these improvements in the Revised R-150 plus: 
every tool clearly priced, numbered and shadow marked; eye- 
catching P&C colors of blue, yellow and white; flashing 
beacon; one or two each of 156 different P&C best selling 





PaC 


P.C Hand Forged 
Tool Company 


Dept. A2, Box 5926, PORTLAND 22, ORE. 













P4&C...the best tools money can buy. 
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tools...a complete line of top quality, nationally advertised 
and guaranteed hand tools. Here is a proven successful P&C 
tool merchandiser, now better than ever before. You need 


this unit in vour store now! 


FOR EXTRA TOOL PROFITS send today for complete details 


on this terrific merchandiser. the Revised P&C R-150. 
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SELLS like 


 GOULDS balanced-flow JET 


¢ 


$$ 
Now ata .-’ 


NEW LOW, 
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Let's face it... when your water systems prospect asks to see a “BALANCED- 
FLOW,” you've either got it, or you haven't got it. Because there’s no 
substitute that looks like it, acts like it — or sells like it! 


IT LOOKS DIFFERENT. . . because it has no tank — needs no tank. Yet it’s 
a complete, self-contained water system that out-performs many larger, 
bulkier pump-and-tank combinations. 


PERFORMANCE |S DIFFERENT, TOO... because Balanced-Flow has 
exclusive self-adjusting capacity — automatically adjusts to deliver exact 
flow wanted at one or more taps at the same time, within pump capacity. 


HOW DOES IT SELL? It’s always been a “best seller’ year after year. And 
now —a NEW LOW PRICE opens the door to more Balanced-Flow sales 
than ever before! To get your share of this profitable volume business — see 
your Goulds Distributor right away — or write us... 


GOULDS PUMPS, INC. Seneca Falls, N.Y. 


WATER SYSTEMS 
' Since 1848 _) 
FOR EVERY FARM AND HOME NEED 
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FENCE | 


Everyone is talking about fast-selling 
American Fence. It’s known and praised 
throughout the country. Farmers like its 
heavy galvanized coating, its hinge-joint 
construction, its extra-long staying 


eeeoeoee7eeeceseceeeecssee?@ee?es#ss#e#2Pe#e#ee ts @ 


Why not handle the whole line 
of steady profit ‘AMERICAN’ products? 
Here are some popular ‘‘fast-movers”’: 
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USS American Galvanized ' = 
Barbed Wire USS American Tie Wire 
for Automatic Balers 








USS American Hex-Cel 


USS American “U” and Poultry Netting 


Studded “‘T” Posts 





Talk about fast-moving farm products: 
| There’s more AMERICAN FENCE 








power in the field. They pass the good 
word on to their friends and neighbors, 
the demand for American Fence in- 
creases, and the cash registers of ““Amer- 
ican” dealers keep ringing up new sales. 

This friend-to-friend advertising is 
backed-up by consistent farmer testi- 
monial advertisements which appear in 
leading national and farm magazines. 
Radio and TV commercials, plus dealer 
hand-out literature and direct mail 
pieces, also help sell your prospective 
fence customers. 

The established name of American 
Fence and its reputation for economical, 
trouble-free service make it an outstand- 
ing business-booster for the dealer who 
handles it—the man who displays the 
“American” sign. Better put fast-moving 
American Fence to work for you! 


AMERICAN STEEL & WIRE DIVISION 
UNITED STATES STEEL 
GENERAL OFFICES: CLEVELAND, OHIO 
COLUMBIA-GENEVA STEEL DIVISION, SAN FRANCISCO 
TENNESSEE COAL & IRON DIVISION, FAIRFIELD, ALA. 
UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


SEE THE UNITED STATES STEEL HOUR. It’s a Full- 
hour TV program presented every other week by 
United Stotes Steel. Consult your local newspaper 
for time and station. 


| USS AMERICAN FENCE AND POSTS — 


> M.S Se 
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A sources 
of profit- 
all winter 
long —when 
you sell 


HALITE 


FOR SNOW AND ICE REMOVAL 


Every customer you have needs 
Sterling Halite® when there’s ice and 
snow on the ground: for driveway, 
walks, steps and a bag in the car 
for emergency. Just say, “And how 
about a bag of Halite?’’ when ice 
and snow are problems—and you'll 
make a sale every time! 


Halite melts snow and ice faster 
(48°, faster!) because the multi-size 
crystals cut through faster. They 
quickly break the “‘seal’’ between 
ice and pavement. 


Halite comes in 10-lb. bags (6 to a 
bale). Also 25- and 100-lb. bags. And 
your profit per bag is Aigher than 
most other items you carry! Order from 
your wholesaler or warehouse today. 


Melts MORE /ce * 
FASTER / 


Follow simple instructions on bag for best results een, 


a STERLING SALT product... to wore 
SMERONINN SAT C0 me. casera 


made by International Sait Company, Inc., Scranton, Pa. 
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21’”’ Penn Acco Self-Propelled 
Rotary Power Mower 


(With Optional Staggered Left Front Wheel) 





@ Mowing Blade: Extra-wide, tempered, precision-ground 
high-carbon steel. Special shock-resistant, alloy steel 
@ Non-clog Clean-out Angle: On blade tips 
@ Vacuum-action: Suction blade lifts grass as it cuts 
@ Engire: 2.75 H.P., 4-cycle Briggs & Stratton 
@ Transmission: Automatic gearless drive mechanism 
@ Controls: Throttle and free wheeling controls 
On adjustabdie handle 
@ Fixed Blade Coupling: Less engine vibration and wear 
@ Body: Reinforced, light-weight, cast aluminum alloy 


@ Tires: Semi-pneumatic. straight ribbed tread 


Leaf Mulcher on ALL Rotary Models 


When mulcher is attached, covering distrib 
uting chute port, it holds leaves within body 

until they are mulched finely enough to pass 
f through the screen. Leaves then 
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lawn as fertilizer. Mulcher is removed when 
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mowing grass 
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Penn Acco Rotary Power Mowers 


(With Optional Staggered Left Front Wheel) 


Model 66118 (Rope Starter) 18” 
Model 66218 (Rewind Starter) 18” 
Model 67220 (Rewind Starter) 20” 





@ Mowing Blade: Extra-wide, tempered, precision-ground, 


' = ™ | . 
nhion nerial cnork.-r tan? linv ctee 
ih} SPeCid! SNOCK-TESISTANL, ailOy Stee 


@ Non-clog Clean-out Angle: On blade tips 

@ Vacuum-action: Suction blade lifts grass as it cuts 

@ Engine: 1.6H-P., 4-cycle Briggs & Stratton on 66118, 66218 
2.5 H.P., 4-cycle Clinton engine on 67220 

@ Fixed Blade Coupling: Less engine vibration and wear 

@ Body: Reinf rh 


@ Tires: Semi-pneumatic, straight ribbed tread 


> ; 
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18° Penn Acco Electric Rotary 
Power Mower 


Mowing and Body Features: Same as 18” gas engine Acco 
Motor: Special | 3 H.P., 3450 RPM. 
Cords: Furnished 50 and 100 ft. at extra cost 














on ALL Penn Acco Rotary Models 
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Cutting width 18” 
Wheel height 6” 
Net weight Ibs. 46 
Shipping weight Ibs. 52 
Exclusive vacuum- Wholly inset wheels Height of cut adjust- Adjustable (4 position ) 
action mowing blade for mowing within ment. Easy, solid, height of cut 1” t 3” 
with clean-out angle V2” of walls, shrubs screw-in type Code name Pennre _ 




































Pennsylvania 





Model 40221 Pennsylvania 
Cains aster) 21’ DeLuxe Power Mower 





Mowing Reel: 5 blades. Self-whetting, extra wide, 
double-ground. Spring tempered, high-carbon, crucible 
analysis steel. Hollow-ground stationary blade. 

Reel Bearings: Taper roller type. Grease packed at factory. 


Engine: 1.6 H.P., 4-cycle Briggs & Stratton. 
Oil bath air-cleaner. Carburetor and gas tank integral. 


Controls: On handle. Push-pull spring-lock throttle. 
Push-pull clutch. 


Frame: Non-distorting grey iron; 
best for lawn mower construction. 


Tires: Semi-pneumatic. Wide traction type. 
Sprockets: Machine-cut steel. 

Grass Stripper: Keeps chain drive and sprocket clear. 
Roller: Sectional, for easy-turning. 


To Service: Power and cutting unit separate assemblies. 
To separate, remove 4 bolts. 


PEMASY VARIA 





Model 22118 (Rope Starter) . ” 
ota 008 theinteene , Pennsylvania 18’ Exeter Power Mower 


Model 22118LC (Rope Starter) lait iat Ott aaee — 
; Gi @ Mowing Reel: 5 blades. Self-whetting, extra-wide, 
Medel 2221610 (Rewind Starter) SS double-ground. Spring tempered, high-carbon, crucible 
analysis steel. Hollow-ground stationary blade. 
Reel Bearings: Taper roller type. Grease packed at factory. 


Engine: 1.6 H.P., 4-cycle Briggs & Stratton. 
Oil bath air-cleaner. Carburetor and gas tank integral. 


Controls: On handle. Rod type clutch control. 
Lever type throttle. 


Frame: Non-distorting grey iron; 
best for lawn mower construction. 


Tires: Semi-pneumatic. Wide traction type. 
Sprockets: Machine-cut steel. 
Roller: Sectional, for tight-turning maneuverability. 








Grass Stripper 


\,” sprocket clearance allows 
complete sprocket freedom of 
movement, yet keeps the sprock- 
et teeth and drive chain free 
of entangling weeds and long 
grasses. Located to allow easy 
lubrication of both sprocket and 
chain. Same as on De Luxe. 





Pennsylvania 


Pennsylvania 


Pennsylvania Great American 






@ Mowing Reel: 5 blades. Self-whetting, extra-wide, 15” Model 1115 
double-ground. Spring tempered, high-carbon, crucible 17” Model 1117 
analysis steel. Hollow-ground stationary blade. 19” Model 1119 


@ Ball-bearing Mounted Reel: Assures easy mowing, 
: long service life. Greater height of cut range. 
@ Wheels and Frame: Grey iron construction throughout. 
@ Tires: Semi-pneumatic, straight ribbed tread. 
@ Roller: Sectional for top maneuverability. 





Pennsylvania Penna-Lawn 
Mowing Reel: 5 blades. Extra-wide, double-ground, Model 1516 
high-carbon steel. Hollow-ground stationary blade. 


Wheels and Frame: Grey iron construction throughout. ihe cae Th 




















iol 
@ Ball-bearing Mounted Reel: Easy mowing, longer service. Vv 
3 

- , oe - . 
« Tires: New traction tread. | ‘ a S 
@ Adjustments: Ree! cone spring and lock-screw adjustments | | NN yelp 
@ Roller: Sectional for easy turning. i 





Pennsylvania Trimmer & Edger 





@ Trimming Reel: 4 blades. Self-whetting, extra-wide, Model 706 
double-ground. Spring tempered, high-carbon, crucible 

analysis steel. Hollow-ground stationary blade. 

Ball-bearing Mounted Reel: Easy trimming, long service. 

Wheel and Frame: Grey iron construction throughout. 

Tire: Traction tread. Push-on type. 

Disc: Hardened, tempered high-quality steel. 


16” (5 blade) 
Model 1016 
16” (7 blade) 
Model 10716 
19” (5 blade) 
Mode! 1019 


17” Model 
1317 
18” Model 
1218 


Model 1416 


12” Model 
2112 
14” Model 
2114 





Pennsylvania Meteor 


* Mowing Reel: 5 blades. Self-whetting, extra-wide, double-ground. 
Spring tempered, high-carbon, crucible analysis steel * Ball-bearing 
Mounted Reel: Easier, longer mowing « Stationary Blade: Hollow- 
ground for perfect blade contact « Wheels and Frame: Aluminum- 
alloy construction ¢ Tires: Wide knobbed tread « Rollers: Sectional 
for maneuverability. 
5 blade 7 blade 
Cutting width 16” 19” 16” 
Wheel height 10” 10” 10” 
Net weight lbs. 38 40 39 
Shipping weight lbs. i] 45 43 
Adjustable height of cut 4” to 134” 
Code name Maze Meat Melt 











Pennsylvania Jr. 


¢ Mowing Reel: 5 blades. Self-whetting, extra-wide, double-ground. 
Spring tempered, high-carbon, crucible analysis stee!. ¢ Ball-bearing 
Mounted Reel: For longest, easiest mowing « Triple-Geared Reel: 
For extra power « Stationary Blade: Hollow-ground for perfect blade 
contact * Wheels and Frame: Grey iron construction throughout « 
Tires: Knobbed tread type * Roller: Durable, long-wearing rubber 


composition. | 
High Wheel Low Wheel 
Cutting width 17” 18” 
Wheel height 10” 8” 
Net weight Ibs. 57 52 
Shipping weight lbs. 62 56 
Adjustable height of cut 4” to 1%” 4” to ly” 
Code name Jucil Julep 








Pennsylvania Special 


¢ Mowing Reel: 5 blades. Extra-wide, double-ground. High-carbon 
Steel * Ball-bearing Mounted Reel: Fast, easier mowing « Stationary 
Blade: Hollow-ground for perfect blade contact * Wheels and Frame: 
Grey iron construction throughout ¢ Tires: Straight ribbed tread « 
Adjustments: Spring and lock-screw adjustments on reel cones « Roll- 
er: Durable, long-wearing rubber composition * Handle: Tubular steel. 





Cutting width 

Wheel height 

Net weight lbs. 
Shipping weight Ibs. 
Adjustable height of cut 
Code name 





16” 

10” 

4] 

44 

Ve" to ] y “ 


Palt 








Pennsylvania Pennette 


¢ Mowing Reel: 4 biades. Extra-wide, double-ground. High-carbon 
steel « Ball-bearing Mounted Reel: Faster, easier mowing « Stationary 
Blade: Hollow-ground for perfect blade contact * Wheels and Frame: 
Grey iron construction throughout « Tires: straight ribbed tread type 
Roller: Durable, long-wearing rubber composition * Width: Narrow, 
for in-between, hard-to-get-at places * Wandle: Tubular steel. 


Cutting width 

Wheel height 

Net weight |bs. 
Shipping weight lbs. 
Adjustable height of cut 
Code name 


























Take the line of least resistance 


LUMITE 


SARAN SCREEN CLOTH 
Longest lasting screen cloth in the low-price bracket... 


an established favorite at 


°6.7 5 (per 100 sq. ft.) from your wholesaler 


CHICOPEE MILLS, Inc., Lumite Division, 47 Worth Street, New York 13, N.Y. "Slightly higher West of the Rockies 
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“Blue Heart” manila 
“Red Heart’’ sisal 


top quality... 
eye-catching display 
and easy handling 


SSS > 
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Retailers, jobbers and factory men alike enjoy the many- octagonal cartons of 33, 65 or 90-lb. 
fold advantages of H & A “Blue Heart” Manila and other types of handling, the 
“Red Heart” Sisal rope. Every fibre is top quality, spun H & A rope is a tremendous time and space saver. Every 
by makers of high grade cordage for over 85 years. H & A coil of H & A rope, from 3/16” to 7/8” diameter, is accu- 
rope is packaged to meet your needs in 20-lb display coils, rately mill printed at five foot intervals. You simp! 
multi-wall bags containing full or half coils; or colorful, the marks and cut it off! 


coils. In selling and all 
measure-marked feature of 


vy count 


H & A produces cordage of all standard commercial grodes: 
Transmission rope, Drilling Cable, Lariat Rope, Yacht Rope, 
Twisted and Braided Jute Packing, Jute and Hemp Twines, 
Hord Fibre twines, Lath Yorn, Tarred Marlines, Plumbers and , |_ i? ; 


Marine Ookum. feet 


Complete trade information on request lue Hea tj 


menite rep § 


snenti rope 


8 i < eaaal A 


THE HOOVEN & ALLISON COMPANY - XENIA, OHIO 


"Spinners of Fine Cordage Since 1869"" BRANCHES: KANSAS CITY, MO. © OMAHA, NEB. © MINNEAPOLIS, MINN. 
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Gifts that give all the fi n of the great outdoors 
to all of the family 


America’s Largest Seller Nothing Like It to Deliver Brilliant Light 
... oy Far! for Hours at a Time! 

COLEMAN FOLDING COLEMAN 

CAMP STOVE FLOODLIGHT LANTERNS 


The finest outdoor cook The world’s finest outdoor lights. The 
stoves made. Outsell all complete line... 7 models, all backed by 
other makes combined. 40-years of Coleman manufacturing and 
Instant lighting... touch sales leadership. Light instantly. Storm- 
a match, cook like a gas proof, safe. 8 to 10 hours service from 
range. Easily regulated single filling of low -cost fuel. They give 
burners, up to 8,700 service where ordinary lanterns would 
BTU per hour. be useless. 

os Stretch out the day ... add more hours 
Saves up to 60% on fam- of fun to outines... flood a 100-ft. circle 


ily vacation food costs. Three models, plus l1- in bright licht. Single and double-mantl 





burner Sportsmaster meet every cooking need. models ...4 gasoline. 2 kerosene and the 
Folds up, carries like a suitcase. Burns low-cost, new Air-O-Lite lantern for canned fuel 
readily available unleaded gasoline. Many sold meet every portable lighting need. A god- 
for emergency use ... hurricanes, tornadoes, " send in emergencies. An always usable, 
power failure. Tops as a gift item. a dependable gift. 
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% 
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Tops the Field in Styling, . - Only Dual- Purpose 
Efficiency, Folding Camp Table 
and Features ! COLEMAN 


Aezt 4 
Fos we oho 
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COLEMAN }) CARRYING CASE «¢ a 
COOLERS % CAMP TABLE BP Bice ~ 
. 

Only Coleman has all 14 ; More comfort a. io ae 

outstanding sales features. > outing pleasure because 

Finger-lift latch locks au- “ always a place to eat or 

tomatically. Rounded in- , rest with this 2-in-1 Out- 

side corners helps keep ing Pal! As a roomy, all-steel carry- 

clean, odor-free. Smart, ; 


non-snag functional de- 
sign. Non-pinch handles, 
no-lose drain plug. 





Heavy insulation gives low K-factor that holds the 
cold longer. Freezer-fresh fruits and vegetables, cold 
drinks and meats for all the family, anywhere! A gift 
that will be enjoyed on every picnic, vacation, outing. 


ing case holds legs, 4 stools and lots 

of cooking, camping, or sports gear, 
inside. 

Sets up in seconds as sturdy, 28-in. { 
square table for clean eating, games, _ 
writing, for home use. Sturdy stools 
fold for storage. Fits into car as easily 


as a suitcase. A gift that will be ap- 
preciated many times by the receiver. 


Spray sh - 


Used and 


Endorsed 
. 


LEADING 
OUTDOORSMEN 


Every where’ 







Backed by Consistent, a Ag 
Powerful, National ADVERTISING! ; . 


Ya 
Pre-sells the many customers in your trade area who read America’s most ORDER NOW / 


popular, powerful magazines. Colorful displays and dealer helps available 
. . » free dealer ad service sells hard in newspapers and radio. 


* 
. 






Checkup .. . stock-up now. Coleman's greatest Christmas pro- 
motion puts extra dollars in your cash register because all the 
family needs and wants the Outing Pals for outdoor fun. 


The Coleman Company, inc., Wichite 1, Kansas 


your 
WHOLESALER 
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Switches 














it drives a power-propelled it drives a Sportlawn 21 
Whirlwind 20! 


ro RO gnnouUNces 


The year’s biggest news in yard machinery is the Toro Power 
s La Handle! It’s the “dream machine”’ everyone has waited for. This 

: revolutionary Toro development is simply a combination engine- 
and-handle unit that switches in seconds from one — Toro 
work unit to another—fastens firmly in place, ready for action, 
without the use of a single tool! 

Pow er Handle now fits five different work units (not just “‘attach- 
ments,”’ but specially adapted versions of standard Toro machines! 
and more units are coming up! It’s the most useful piece of yard 
equipment ever put on the market. 

Think what this means to you. Repeat sales in new work units for 
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lt drives a Snow Hound 
rotary plow! it drives an edger-trimmer! lt drives a rotary tiller! 


the POWER HANDLES 


every Power Handle sold! Every sale today could bring repeat sales 
in every season... for years. 

The Toro Power Handle is supported by aggressive, extensive, 
year-round consumer advertising. Sales aids are ready, too! Win- 
dow streamers, ad mats—even a special “selling dial’ that gives 
your customers the facts—in a hurry! 

Write for the name of your Toro distributor. He will be glad to 
give you information on the complete Toro line and the ‘Toro year- 
round sales opportunities. 


TORO MANUFACTURING CORPORATION 


Dept. H-105, Minneapolis 6, Minnesota 
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Announcing 


two tone color 
by Flexible Flyer 


TWO TONE COLOR HARMONY 


Just like Dad's new cor. And now Flexible 
Flyer has it—in a natural white deck that 


contrasts beautifully with gleaming red or 
black side rails and runners. 


EXCLUSIVE SUPER STEERING 


Double the steering range of ordinary sleds— 
exclusive with Flexible Flyer. 


DISTINCTIVE CHROME BUMPER 


The chrome steel bumper puts the “finishing 
touch” to all-new Flexible Flyer styling. 


AIR FLOW DECK AND RAILS 


Flexible Flyers seem to be speeding—even 
when standing still. 


had styling plus fy BEAUTIFUL TWO TONE 
ew safety features SLED BACK 
n 


Even the tots can go sledding. Show Mom 


lus new color and Dad this shiny black and brilliant red sled 


back which adjusts easily to any width sled. 





‘ new Flexible Flyer 


sales peaks for you! 


S. L. ALLEN Wa 
& CO., Inc. 


403 Glenwood Ave. 
Philadelphia 40, Pa. 
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Protit more by selling four ! 
but toatue 
SPOT-CORD: 





AETNA — Aill-yarn, 
durable braided cord \y 
in sizes 6 to 16. Sizes 

and 8 in eye- 
catching, break-away 
cartons. 


Here’s the profit-plus way to faster sales — feature 
these famous Samson brands. FCT -CORD <= the TITE-ROPE — Sturdy 
finest, longest-lasting sash cord available at any 3 wwe line — inset, 
price. AETNA — at its price, a top quality sash cord enon cover — sizes 5% to 
that means important extra sales resulting from 4 6 6hanks in sparkling 
. “tn An j red, white and biue 
dozens of other uses around the home. For clothes — V\ FM carton. 
lines, plastic TITE-ROPE and, in another price range, 


braided cotton CROCUS. 


So save time — save money — Feature these nation- 
ally advertised four and profit more with Samson! 





CROCUS — Good 
quality — size 6, 
packed in orchid- 
and-yellow cartons. 
Two 50-foot con- 
nected hanks per 
carton. 


oe io o 


» 
* Guaranteed by» 
Good Housekeeping 


* 
e 
*. sevrernte ™ 


Beaver Stratoline ' Horizon Whale 


HARDWARE AGE, OCTOBER 13, 




















AMES 


ro} ii-)a- Me bm elo) alll Mele 
=F- Va bY Me) C-1 1 re Fololol-mme) sol -) a 





























framework for a 


lovely profit picture! 


Get extra 5% discount and a flying start on spring stocking by 
" ordering Ames steel goods by October 31st, 1955. 


—-> Take early advantage of the powerful new national adver- 
" tising drive behind every item in the line. 


3 Be ready for early-bird customers coming to you for garden, 
" lawn, farm and floral tools . . . they’ll be asking for Ames. 


So buy early, boost your profit and get set for the greatest 
spring buying spree in history. Remember that when it comes 
to quality they’ll come for Ames. 


Contact your Ames distributor today! 


0.AMES CO. 


PARKERSBURG, WEST VIRGINIA 
Division of McDonough Co. 
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THE WOOSTER RUBBER COMPANY, WOOSTER, OHIO 
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THE LEADER 


The World's Largest Manufacturers 
of Gerden Hose Shows You How 
te Sell More Swen Garden Hose at 


GREATER PROFITS IN 1956! 
Ak 


SWAN GIVES YOU 


, 


\ 
<a 4a tw ae eee 


eS SWAN RUBBER COMPANY + BUCYRUS, OHIC 


LIAL large -_. 


as 








Presenting 
4“ eas 
A 


Visit us at 
Booth Nos. 404-406 
Convention Hall 
Atlantic City 


YEAR AFTER YEAR SWAN BRINGS YOU FIRST, ALL THAT IS BEST, 
SWAN RUBBER COMPANY 


BUCYRUS, OHIO. U. §S. 





Qo oe 
- Sam é 
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Dizi 1956 line of garden hose, 

sprinkle-soakers, and lawn sprinklers 
in full “true-to-life” colors! 


war ® 
SINGLE BRAID 


Hr bul S tach leeds Drenanes Cot 


wa 


Owen. we. 65 
eymGit ® aid SLACK 





Free Copy 





SALABLE AND PROFITABLE IN THE GARDEN HOSE FIELD! 





World's largest manufacturer of garden hose! 








PRICE-LEADER 
PROFIT-MAKER | 


Now ! Solf-Solling £ 


Everything Needed to Weatherize One 
Window, In Handy Ready-to-Go Package, 


Priced to Sell As Low As 39 


Meets or Beats All Competition 


Think of it! A complete one-window 
weatherizing kit you can feature at only 
Each Kit Contains: 39¢ ... and make your full profit on every 
© 36” x 72” clear, durable sale! Helps to sell all your other window ma- 
plastic sheet terials, too! Attractive package, in color, suggests 
© motding strip end nelle other uses. Packed 2 dozen in compact, colorful 
® Easy-to-follow instructions 

counter-display carton, ready to go to work for 

you. No. R-V 24-SL—ship. wt., 13 lbs. 
ORDER FROM YOUR JOBBER OR WRITE DIRECT 








Other Fast-Selling R-V-LITE Packaged Kits! 


NEW! Weatherproof Kraft 2-mil VINYL or Cotton Reinforced Plastic 
Door with Windopane Your customer has choice of two heavier, 


finer window materials—clear 2-mil Vinv! 

: plastic in sheets 36° x 72", or cotton rein 
, ' y sto -door outht that I . "re ane " an . 

for you' Complete storm forced R-V-LITE 36" x 72 Complete, 


Big value for your customers full profit 
long-wearing, packaged for easy selling 
2-mil VIN YL— No. 36-SP. carton of 36 


sells for less than a dollar. Heavy-duty 
kraft sheet 36” x 84", fitted with sturdy 
12” x 10° clear plastic window Nails, pai ; , cart 
molding strip, instructions all included in units, ship. wt., 27 Ibs. No. 136-SP, carton 
convenient, easy-to-handle unit package. of 12 units. COTTON REINF.—No.12 


No. 12-KD. carton of 12 units, ship. wt. SP, carton of 12 un- 
its,ship.wt.,11 4 lbs. 


crea prasTic 


_ Oe 
- maT era 


Triple Roll 


eS Sturdy Display Racks for Roll Stock 
4%er 36" s-Roit always stand-bys in the big, complete R-V-LITE LINE 


71. 















advertising like this 


a e 
. for window materials 
in October, November 


NATIONAL 
MAGAZINES | 


Covering your best prospects like a tent— 
right when you need if most 



















Cre 
Hits, and hits HARD... in big, leading national magazines. . 7 = 









. a . . Whe, 
in the heart of your best R-V-LITE selling season! Reaching =<. T 35 36 
over 8 million R-V-LITE prospects . .. your best prospects... ee ota circulation 8, 4, 4 _ 
in Better Homes & Gardens, Farm Journal, and Capper’s & ae —“(iéiR 






Farmer! For the first time, a powerful, national consumer 
campaign to create demand for sheet plastic materials. Feature 
R-V-LITE this fall! 


- 






R-V y 3 ADS LIKE THESE PER ISSUE... 
LIT€ Dominating the magazine for R-V-LITE and you! Not just one, 


ALL -puaross : but THREE ads per issue...three separate, convincing 
Sonate “ R-V-LITE messages; three different reasons for buying R-V- 
LITE, but just one place to buy it— YOUR STORE! 
Make the most of this golden opportunity . . . display R-V- 
LITE prominently for extra sales! 
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galore to ring up R-V-L 
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32-Page Book— 


, “How to Do It” Descriptive Sample Folder Traffic-Stopper Window Streamer 


Order FREE Promotion Materials Through Your Jobber, 
or Send Coupon Today 


Colorful, descriptive printed material 
to help you corner your share of the 


big demand for R-V-LITE this fall! 
Send for it, or order through your job- 
ber. And run the attractive new R-V- 
LITE ads in your local newspaper! 
Write for mats... FREE! Tell your 
community you have R-V-LITE... 


R-V-LITE will make money for you! 





ALL 


Arvey Corporation 
3500 North Kimball Ave., Chicago 18, illinois 





RUSH FREE R-V-LITE SALES AIDS TO: 





Deciler's Name 





Address vistileinibedih masuissennateiieibintiatiissastiliile 





City Zone... State aii 
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One glance tells why 


CYCLONE 
WIRE SCREENING 


is your best buy! 


but it’s the familiar Red Jaq" label 


that clinches the sale for you! 


/ 

te / » om CAN see and feel the smooth, better quality of 
‘ 4 Cyclone Insect Wire Screening and Cyclone Hard- 
ware Cloth. Your customers can, too. And when you 
point out the nationally famous USS Cyclone Red Tag 

label, that clinches it! 
For Cyclone is no ordinary wire screening. Cyclone 
Wire Screening is top quality through and through. 
Every foot is uniform—unvarying in mesh and attractive 
finish. It is firm and durable .. . easy to work with... 
lies flat when rolled out. To please your customers .. . to 
sell more wire screening, look over your stock now and 
fill in with Cyclone. They’ll say it’s the finest screening 

you ever carried. 


CYCLONE INSECT WIRE SCREENING CYCLONE HARDWARE CLOTH 


Available in Galvanized, Bronze and Aluminum .. . in The precision woven cloth with the welded edge. Runs straight 
standard 18 x 14 mesh... in 24, 26, 28, 30, 32, 34, 36, ... 18 easy to cut square .. . looks better. Available in 2 x 2, 3 x 3, 
42, and 48-inch widths. Its improved multiple wire 4x 4, and 8 x 8 mesh sizes. Also in %,” and 5%” heavy grades... 
selvage, shown in the magnified section at the top of in 24, 30, 36 and 48-inch widths. Its flat welded selvage fits snugly 
the page, insures snug, flat fit. And this new selvage is under mouldings. It welds easily to steel. Heavily galvanized after 
on all three types of Cyclone Insect Wire Screening weaving for long life .. . attractive, bright finish. 


CYCLONE FENCE DEPT., AMERICAN STEEL & WIRE DIVISION, UNITED STATES STEEL CORPORATION 
WAUKEGAN, ILLINOIS + SALES OFFICES COAST-TO-COAST + UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


USS CYCLONE “Red 709 
HARDWARE PRODUCTS 
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LOCKS TIGHT BN". ff A 
TO FUEL TANK . oa | ///( ae “FITS ALL 


- POPULAR TRACTORS 


THE ONLY MULTI-FIT TRACTOR FUNNEL 


SAFER... FASTER... NON-TIP 


Now is the time to feature this funnel for volume sales. 
Every tractor owner is an immediate potential cus- 


| ‘ Ze ’ Ss > b . os r¢ : . s. 
axciusive LocE.ot tomer and every sale brings you big profit 


FEATURE prevents tip- tt) ; Xorg)? —_ : . ‘yrAAr EE am s 
Sp "maa The ‘‘Mutti-Frr’ Lock-On TRACTOR FUNNEL has a 


nomical —Safe! three way locking device that fits the gas tank filler 
necks of all popular tractors. 


THE ONLY FUNNEL TO OFFER ALL THESE SALES FEATURES 


e Exclusive Patented Design. e Fits all popular tractors. 
LEAVES BOTH HANDS 
FREE for faster, easier 
refueling. Positive air on 
vent in lock provides @ aS) \ @ Priced low for volume sales and 
steady, rapis Rew. = ; profits for you. e Steel wire ring reinforced bowl. 


e Locks quickly and easily, same 


e Made of heavy galvanized 
as any gas cap. 


steel. 


STOCK UP NOW! Order From Your Wholesaler. 
Mail Coupon Today. 





ER RS Ae 


General Metalware Company, Dept. HA 


REMOVABLE FINE MESH 1401 Central Ave. N.E., Minneapolis 13, Minn. 


BRASS SCREEN filters fuel. 
Held in place by retainer 
ring. 


Please send 
| | More information. 
| | Name of necrest wholesaler. 


ee ee ee 


Company Name 


GENERAL METALWARE COMPANY Address 


MINNEAPOLIS 13 MINNESOTA. 
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MODERN YORKSHIRE HARDWARE changed over to a National Self Service Plan with excellent results. 


 — ¢ 


WITH SELF-SERVICE customers can ‘‘shop 
around” the store, and impulse-buying 
increases sales. 


+ a7 4 
pi =e" 
2 


THE NATIONAL is located at front of store where it provides customers with fast service even during 
peak periods. 


“Our atonad Self-Service Plan 





Saves us*930 a year... 


pays for itself every 9 months!” 


— Yorkshire Hardware Company, Webster Groves, Missouri 


“With our former method, we had 
difficulty handling customers at peak 
business periods,’’ writes H. A. 
Thomas, proprietor of this modern 
Missouri hardware store. ‘‘We 
changed to a National Self-Service 
System. 

“Our National Self-Service System 
provides us with many benefits. With 
our National Cash Register located 
near the front of the store on a check 
stand, we are able to handle cus- 
tomers faster and it is no longer neces- 
sary to hire extra clerks for peak 
business periods. Now that customers 


THE NATIONAL CASH REGISTER COMPANY, Dayton 9, Ohio 


can ‘shop around’ the store and look 
over all the merchandise, our sales 
have shown a substantial increase. 
We attribute this to impulse buying. 

“We estimate our National has 
saved us over $930 in one year 
through reduced personnel cost, pay- 
ing for itself every 9 months, in addi- 
tion to providing faster service to 
customers and increasing our sales. 
We feel that a National Self-Service 
Plan is a profitable investment for 
any hardware business.”’ 

What could a National Self-Service 
Plan do for your hardware store? 


977 OFFICES IN 94 COUNTRIES 


38 
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A National System soon pays for itself 
out of the money it saves, then con- 
tinues to return the savings as eztra 
profit year after year. Call your 
nearby National representative and 
let him show you how. His number is 
listed in the yellow pages of your 
phone book. 


*TRADE M*RK REG. U.S. PAT. OFF. 


Walional 


CASH REGISTERS - ADDING MACHINES 
ACCOUNTING MACHINES 


* 
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~ BRIGHT STAR 


MO -LEAK 


SATTERIES 


For « onger-Grighter Light 








designed to sell a 98: flashlight 


Display #616 contains 12 #616 
new, modern chrome spotlights. 

















Display +416 contains 12 
#416 “Car Hue” flashlights 
—a prefocused spotlight 
designed to match the 
modern new car colors. 


designed 
- to sell 
a $1.49 
flashlight 





DESIGNED FOR PROFITS | the same genius that styled Studebakers and furniture and airplanes and food 
packaging .. . NOW GOES TO WORK FOR YOU! The worle-renowned Loewy 
+++ by an organization | ., Jcnization has turned its talents to the designing of displays that will show 
that knows how it’s done! these new flashlights to your customers at their sales-making best. 


\ 
-Y¥ For sure new sales and substantial profits — Order these displays - TODAY! 


Retail Price—98<¢ © Dealer Cost —66¢ 
Contains 1]? (less batteries) 
chrome spotlights. Total Dealer Cost —$7.92 
TOTAL PROFIT — $3.84 or 32.7% 


PLUS PROFIT ON BATTERY SALES —Fiashlight sales create additional battery sales. 





Retail Price—$1.49 © Dealer Cost—$1.01 Contains 12 #416 


(less batteries) “Car Hue” flashlights 
Total Retail Price — $17.88 | —a prefocused spotlight 
Total Dealer Cost—$12.12 | designed to match the 


TOTAL PROFIT—$5.76 or 32.2% | modern new car colors. 





PLUS PROFIT ON BATTERY SALES —Fiashlight sales create additional battery sales. 


TOTAL PROFIT ON PACKAGE — $11.40 or 38.4% 


Contains one BRIGHT STAR FLASHLIGHT | Total Retail Price — $29.64 
DISPLAY #616 (12 98¢ flashlights) and one | Total Dealer Cost—$20.04 


BRIGHT STAR FLASHLIGHT DISPLAY #416 | TOTAL PROFIT ON FLASHLIGHTS — $9.60 or 32.4% 
(12 $1.49 “Car Hue” flashlights)—24 | PLUS ...FREE Batteries 


fast-selling flashlights in two price ranges. | 12 10M No-Leak Batteries—Retail Price $1.80 


PRINTED INUSA. 4585 


THE FLASHLIGHT BATTERY WITH NOT ONE 
...-BUT THREE “’PLUS-ES”! 
Ee 


1. GUARANTEED AGAINST LEAKAGE! 
New plastic jacket and insulated metal top 


prevent leakage and corrosion. 
Full guarantee is printed on each battery. 
2. GIVES BRIGHTER LIGHT... LONGER! 
As the plastic jacket does not require any 
extra insulation, there’s room for a full-size cell 
.. which means longer life, brighter light! 
3. MEANS LONGER SHELF LIFE! 
The average time performance of Bright Star Batteries 
has never been surpassed. You'll never 


have a problem with Bright Star Batteries. 
ORDER FROM YOUR DISTRIBUTOR 


BRIGHT STAR INDUSTRIES curton, new Jersey + CHICAGO + SAN FRANCISCO 
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<1) the Best Seller THE FLYING SCM T 


With Triple-Tread, lon 


This rugged beauty with triple-tread wheels gives 
extra miles of skating fun. When the outer steel 
tread wears off, there are two more case-hard- 
ened steel treads to skate on. The wheels spin 


faster too, thanks to heavier weight at the rims 


ser Wearing \ heels 
. ‘ 

that causes flywheel action. What's more, the 
oscillating trucks have built-in rubber cushions 
to absorb shock. With all these features it is no 
wonder Chicago's Flying Scout is the most talked- 


about best seller in roller skates. 


Triple Treads on Every Wheel 


+ Cross 
Section 


SILENT FLASH 
No. 181N — Noiseless 
rubber tire wheels outlast 
steel. Rolls fast and 
smooth. 


ZEPHYR 
No. 173—Exclusive solid 
stee! wheels for longer 
tife. Twin row high speed 
bearings. 


CONSISTENT, EXTENSIVE CONSUMER ADVERTISING 
ever 25,000,000 circulation: American Girl * Parents’ 
Boys’ Life - Skating News * Sport * Scho- 
Archie Comics * 

Archie's Pal Jughead 

Super Duck Comics 


Seventeen * 
lastic Roto * 
Comics * 
Comics ° 


WARE BROS. | 
No. 130—Smaller and >. No. 140 —Laced leather 
lighter edition of the Fly- toe straps secure this 
ing Scout. For the budg- skate for small children. 
et-minded skater. Sleeve bearing wheels. 


4456 West Lake Street, Chicago 24, Iilinois 
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ovember Is Stainless Steel Month! 
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TIE IN WITH THIS REPUBLIC 
STAINLESS STEEL SPECIAL! 





os 
STAINLESS 


STEEL SINK! 
and 
Stainless Steel Serving Cart 
FEATURE BOTH FOR THE 


PRICE OF THE SINK ALONE! 


Sensational Value— You offer both for only $159.95! (Five 


dollars higher Denver and West.) The cart alone ordinarily 


sells for $34.95 

in Trend-Setting Stainless Steel— The glamorous, carefree 
material that women have discovered! The sink is Repub- 
lic’s Enduro satin-finish stainless steel, double-bow! beauty 
with de luxe fittings. The handsome serving cart is the 
same material. 

No Switch-Model Selling— This is what they want, and this 
is what you sell "em ... at a good profit! An “Extra Bounty” 
bonus makes it extra profitable on succeeding sales. And 
this sink sparks add-on sales because it just begs to be sur- 
rounded by a complete new kitchen. 

Free Sales Aids—Colorful banners, display cards, feature 
stickers and consumer broadsides, delivered with the sink 
and cart, make you exciting headquarters for this big event! 


THIS COUPON PUTS YOU IN THE 
PROFITABLE KITCHEN BUSINESS 


You're in on this full-margin profit promotion and the 
kitchen business only if you've given the green light to 
your Republic Steel Kitchens Distributor. Contact 
him, or use the coupon and we'll get him to you fast. 
Write to: 

REPUBLIC STEEL KITCHENS, Berger Division 
1074 Beiden Avenue, Canton 5, Ohio 


Dealer Store 





City Zone. State 
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TIE IN WITH THESE FREE 
POINT-OF-PURCHASE MATERIALS! 


PROMOTE AND SELL 
ALL STAINLESS STEEL ITEMS 
FOR HOLIDAY GIFTS! 


Republic Stee! Is The Big Push Behind Stainless—A full- 
color spread in November 5th Saturday Evening Post 
features a host of stainless steel housewares and appli- 
ances for Christmas giving. Flatware, holloware, 
cooking utensils, trays—everything made of this 
glamorous, practical, lifetime material—will move 
during this merchandising event. Get your store iden- 
tified as local headquarters when folks shop for stain- 
less. Republic offers you a free, complete package for 
store tie-in; includes ad reprint counter card, die-cut 
hostess counter cards, colorful banners, Christmas 
wall banners and price tags, POST stickers, and 
newspaper and radio script helps. 


\V Republic Stee! Corporation, Advertising Dept. 
—¥ | 3168 East 45th Street, Cleveland 27, Ohio 





Please send me the free “Stainless Stee! Month” 
merchandising kit. 


Dealer Store 


WRAP UP STAINLESS SALES EARLY! 
SEND FOR THIS FREE PACKAGE NOW! 








Cy ’ Zone. State 


Signature 
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Here’s the PERFECT COMBINATION for BIG, NEW PROFITS! 


ew DORMEYER 


1. Lowest investment in the industry! 


2. Complete line . . . quality-built for professional performance 
» + « af easy-fo-reach prices! 


3. Most liberal, uniform profit margins! 


4. New $1,000,000 Perry Como TV Show for sizzling traffic 
and faster turnovers. 


5. Dorme yer— world-famous name in electrical equipment! 
You just can’t beat that combination! 


Regardless of what power tools you now carry .. . the new 
Dormeyer Power Tool Line hits a brand new market: millions 
of homeowners and craftsmen who want professional quality 
at low prices. On this basis no other line competes with Dormeyer! 


Power Tool Line 


THREE 
FEATURE-PACKED 
Ve” DRULS! 


Model 220—'A” Drill with famous Geared Chuck 


47% more torque! 


Dormeyer’s finest! Precision-cut alloy steel ge re. Extra-long 


life ball bearing construction. Extra-lon 


= 


steel, . +" 


andle for eamer 
Built-in switch lock. Exclusive Dormeyer armature 


for easiest removal of chuck. Capacity in 
; in hardwood, 4". Retail Price. $29.95 


Model 210, also with Geared Chuck, Retail Price $24.95 
Model 200, with exclusive Wrench-Lok Chuck, Retail Price $21.95 


THREE ¥ 


NEW SAWS WITH °* 
EXCLUSIVE 
FEATURES! 


Model 720—Portabie saw with 6'2” Blade 


Never before has any saw offered ai/ the features of Dormeyer saws! 
Professional quality throughout! All ball bearing and needle construc- 
tion. Exclusive eye shield protects eyes from flying chips makes cut- 
ting edge always visible. Cuts 2° lumber at 45° bevel with blade to spare. 
Fingertip adjustments. Blade guard telescopes automati- 5 

cally. Stands up to most rugged journeyman use. Retail Price .. . 69.95 


Model 710, $89.95 and Model 700, Retail Price $49.95 


Lormeger MR. DEALER... 
Hottest Offer of the Year! 


Powerhouse Promotion No. 182 
with FREE Display! 
A sure-fire sales promotion! Comes 
all assembled, in heavy-duty con 
struction, four striking colors, com- 
ylete with sales literature. Contains 
Model 330 Drill Kit, Model 200 ‘, 
Drill, Model 220 Heavy-Duty ‘4’ 
Drill and Model 700 Power Saw 
Entire package costs you only $85.50 


Your quick profit....... $51.30! 


POWER TOOLS 


HARDWARE AGE, OCTOBER 13, 1955 


TWO RUGGED 

‘%" DRUALS WITH 

SUPER-TORQUE 
DRIVE! 


Ss 


Ze 


Model 520—‘%” Drill with Famous 
Geared Chuck 


47.3% more torque! Extra-powerful motor, 
built by Dormeyer. Bal! bearing construc- 
tion. Hardened steel gears. Balanced de- 
sign for easier handling. Removable pipe 
handle. Beautiful polished sil 

ver finish. Retail Bric e $49.95 
Model 510 aleo with Geared Chuck, ball thruat 
bearing and selflubricating bearing 

Retail Price $39.95 


POWER TOOL DIVISION 


DORMEYER CORPORATION 


CHICAGO 10, ILLINOIS 
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sales up 
5% 


with new Westinghouse 


eye saving bulbs™ 


That's the average increase reported by 
dealers the moment they start to stock 
new Westinghouse Eye Saving Bulbs. . . 
and millions of repeat orders continue to 
build Eye Saving Buib sales. 

Eye Saving Bulbs have extra-strong 
customer appeal because they offer a nen 
way to stop glare squint. 

Ordinary light bulbs have a “hot spot” 
at the center (see photo comparison). 
Harsh, concentrated light from this spot 


bounces eye-tiring glare back from glossy 
pages, polished table tops, a// shiny sur- 
faces . . . often causes tired eyes, head- 
aches, fatigue. 

But new Westinghouse Eye Saving Bulbs 
have built-in glare protection! Billions of 
tiny filters on the inside surface break up 
concentrated light, spread a full, even 
glow over the entire bulb area. Happy 
result: practically no bounce-back glare 


. Clearer, more comfortable seeing! NEW EYE SAVING BULB 


Boost your sales 


SAVING BULB FLOOR STAND 
make a fast $17.82 profit on a $41.58 order! 


with this all-new EYtI 


® Attractive, 2-color floor display—a real stopper 


@ Ties-in with national ad theme: “Stop Glare Squint” 


@ Self-service—includes divided shelf above carton storage 
for three sizes of loose bulbs plus a display holder for 


three bulbs. 


@® FREE Merchandiser with this fast-selling assortment: 


2 cases (120 lamps, 60 watts) 


| case (60 lamps, 100 watts) 


1 case (24 lamps, $0/100/150 3-lite) 


You pay (with minimum 30% dealer discount) 


Compact eye saving 
display carton! 

The five most popular sizes of Westinghouse 
Eye Saving Bulbs are shipped in display 


cartons gq Hnckly convert to space-saving 


YOUR i oi a ee ** point-ol-sale r erchandisers - . complete 


You still have time to win 
in the “BRIGHT FUTURE” Westinghouse 


bg Light Bulb DEALER DISPLAY ‘CON- 
7 TEST. But hurry! Contest closes Oct. 31! 


with tuck-in card. Order today! 


Powertul national adver- 
tising pre-sells t ye 
Saving Bulbs for you! 


Get an entry blank from your distributor 
today! Or write Westinghouse Lamp Divi- 
sion, Bloomfield, N. J. 


you CAN BE SURE...1F ITS Westinghouse 
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BREAKS INTO TWO 8-PAD PACKAGES 


wet 


IS So 


Sell the full 16-pad package ‘‘as is’ 
when customer's needs require it. 


Sell half-a-pack when just a few 
pads are needed for a certain job. 


~~ = 


= 2? >, Ss: 2 >a >.” 
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Provides convenience and 
economy for "“do-it-yourselfers” 
and more profit for you. 


When your customer needs an ample supply of Sun Ray 
Layer-Built Pads, you sell the 16-pad package! But when 
only a few pads are needed, you break a Twin Pack in 
two, and sell 8 pads! Your customers will like this economy 
and convenience. You save sales time and speed self- 
service too, because there's no need to spend time han- 
dling and wrapping ‘‘loose’’ pads. Sun Ray's Twin Pack 
will actually help make more sales and more profits for you ! 


ORDER SUN RAY FROM YOUR JOBBER TODAY! 


STEEL WOOL PRODUCTS 


LAYER-BUILT PADS, JEX HOUSEHOLD PADS, BULK POUND TUBES 


Manufactured By 


THE WILLIAMS COMPANY 


LONDON, OHIO 





Household Timer 


MARK-TIME No. 2090. Dependable, low 
priced, attractive, modern timer in dura- 
ble plastic case. Has 1001 household 
uses. Compact. Tip resistant. Large, easy- Feel-in-the-dark”’ 
to-read dial. Times ony interval up to 
one hour occurately. Easy to set . 


MARK-TIME offers a 


Big Profit Maker 
all packaged for you 


sin 4 House & Garden colors! 


eee New 
hole Rm a a read y fels the 


yhristmas Gift Market! 


“aps “ Me S HANGS on wall 
HewMARK-TIME \0 yA oc stanos 
2 speed —- anywhere 


Household TIMER 


It's Sumart/ \t's Different! 


gift a Just 
Designed for a thousand timing uses! 


sé ’% 
Priced and packaged for quick selling! TIMES IN FLICK TIMES IN 
Color-keyed in four modern decorator SECONDS THE MINUTES 
‘@elle) if hi > be ile “. Cer. UP TO 


" UP TO 
6 MINUTES LEVER 1 HOUR 


“"i~~4. go> te 


allel tyied OC the pertect 


pow: to Set “me short apc 


* 


y eggs * ‘phone calis * press 


cacy fa Set for —— timings: 


me 1°) 4161¢ Min 61°) 04) per manentfs ® raaliie ls ens mm 


cooking * heating baby bottles * photo developing * home photography 


¢ practice * sun and heat lamp treatments 


Other Mark-Time Models with zogalar utility appeal! 


Photographic 


Dark Room Time Switch 
Dark Room Timer 


MARK-TIME No. 5904. Adjustable stop, 
MARK-TIME No. 5607. Tokes the gvess- accurate, automatic ‘‘Feel-in-the-dark” con. 


work out of photographic processes. Ac- trol for photo equipment. Times any 
curately times any interval up to 30 interval up to 60 seconds; shuts current 
minutes. Adjustable stop allows easy off. Pre-set feature allows desired time 


settings. Compact, interval to be set beforehand, then 
sturdy, dependable. Can be attached to released at anytime. Also operated man- 


: woll or table with handy bracket, vally. Has wall bracket for easy, one 
easy to use anywhere in the house. supplied. hand operation in the dark. 


M. H. RHODES, INC. HARTFORD 6, CONNECTICUT 
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“J&L WARE MOVES FAST, TOO 
... with higher profits for you” 


Your customers know J&L Galvanized Ware— They'll 
keep your stocks moving fast. 

Galvanized ware moves better and profits are more 
satisfactory when you stock a line with an accepted name 
like J&L. Your customers have confidence in the J&L 
name and its reputation for quality and sturdy service. 

J&L galvanized ware is priced for the big volume 
market. It yields a healthier profit to the hardware 
dealer. Ask your hardware jobber for complete informa- 


1) 1 Era amare ALL 


i ee 
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tion. If you need additional information or help, write 


laughlin 


direct to J&L. 


i Sones 4 


STEEL CORPORATION 








405 Lexington Ave., New York 17, New York 
WARE  Calvanized Ware Plants: toledo, Onio, and Atlanta, Georgia 
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Six exciting new designs to 
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LIBBEY GLASSWARE I$ 


ADVERTISED 





LIFE 


Make this your Biggest Glassware Season 


> 


This season Libbey takes its cue from 
today's fashion trend towards continental- 
inspired designs and stylings. 

These attractive, colorful beverage sets 
are ideal for Fall and Winter promotions 
. .. perfect for Christmas gifts and today’s 
trend toward casual living and informal 
entertaining. 

Libbey starts the promotion rolling with 
the biggest consumer advertising program 


LIBBEY SAFEDGE GLASSWARE 
° AN (I) PRODUCT 


in Libbey history; Full-color advertising in 
LIFE and other powerful magazines with 
a reader audience of 63,000,000. 

Take full advantage of the buying inter- 
est Libbey’s advertising always creates. 
Build prominent displays . . . use the mer- 
chandising aids available. Start making 
plans now! To order, contact your Libbey 
Glass distributor or write to Libbey Glass, 
Division of Owens-Illinois, Toledo 1, Ohio. 


€ _ onin ltd inspired Hostess Sets by Libbey Glass 


Chis attractive 
counter or 
table unit is 
available for 
store display 








Owens-ILuInoIs 


GENERAL OFFICES - 


TOLEDO 1, OHIO 
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Promote ‘Spectals”’ to get traffic 
Sell sets to make big profits 


Now, for a limited time only, here are wo exciting Revere Ware “Specials”. 
The #399 Combination Pan at $3.99 and #1215 1-qt. Sauce Pan and 
Fryer at $3.95 both regularly priced at $4.50 each. Advertise and promote 
Revere Ware ‘Specials’ to bring customers into your store—then sel! 
sets and make exfra large profits. 

Your customers save as much as $5.00 by buying these nationally 
advertised sets. Offer them on the installment plan and watch your 
profits grow. 

From now until Christmas it’s the greatest opportunity in Housewares 
for more big sales—more profit per foot of display space. 

Order stocks now to avoid shortages. 


Here is the BIG DEAL! 


Fair Trade 
Cat. No. Retail 
399 Combination Pan (Special) 3.99 
1215 Sauce Pan and Fryer (Special) 3.95 
X-20 Beginners Set 17.50 
1500 Skillet Set 21.95 
1800 Good Cooks Set 26.50 
2200 All Purpose Set 42.50 
1100 11 Purpose Set 49.95 
1400 Kitchen Jewel Chest 59.95 










REVERE COPPER AND BRASS INCORPORATED 


Rome Manufacturing Company Division 


Rome, New York « Clinton, Illinois « Riverside, California 
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Retailer 


Cost* 


2.39 

2.37 
10.50 
13.17 
15.90 
25.50 
29.97 
35.97 


Your 
Profit 


1.60 
1.58 
7.00 
8.78 
10.60 
17.00 
19.98 
23.98 


* Based on (36 piece quantity) discount of 40 per cent 





#399 Special 


#1215 Special 





THE PROFITABLE 
POINT OF 
NO RETURNS 


Famous Carvel Hall offers guaran- 
teed quality and direct factory 
service to give you premium profit 
protection. 


Any retailer has a right to expect a quality cutlery 


line to be adequately promoted, styled to sell and 
priced to move quickly. But unless the manufacturer 
stands firmly behind his product, these same ele- 
ments can backfire on him painfully. Increased sell- 
ing costs, handling costs and damaged goodwill can 
change profits to losses overnight. 


THE CARVEL HALL GUARANTEE 
If Carvel Hall goes the limit in any one direction, 
profit protection is it. No other guarantee is more 
complete, more genuine, more clearly stated. Carvel 
Hall Fine Cutlery and Homemaker Cutlery are sold 
with 100% quality and lifetime service guaranteed. 
Other items in the line carry guarantees or warran- 
tees equal to or better than standard for the industry. 
All returns are handled from consumer to factory. 


CURRENT and CHOICE 
SET Ne. 9050—5-nc. Homemoker® Set in 
black-copper with Knife-Pick* $19.95 re- 
tail. Also in Ivory. 

SET No. 7700—New Knife Shorpener, UL 


Approved, fully guveranteed in smart 
black-copper, $14.95. 


SET No. 5746—4-pc. Constellation Set in 

black-copper with Tray-Pok, $9.95. Also 

in twory. 

SET Ne. 6053—Mart. Carver, Slicer, Fork 

yay hendies, Jewel-Box Chest, 
6.00. 


SET Ne. 5166—6 Steak Knives with Classic 
hendiles, new Colonial Chest, $33.50 retail. 


* Patent Applied For 





























SELL THE LINE THAT’S PROFITABLE 
No wonder cost-conscious, profit-minded retailers 
count their profits made when they sell matchless 
Carvel Hall Cutlery. You will, too. Write today for 
complete details, name of nearest distributor, new 
profitmakers in the line. 


CHAS. D. BRIDDELL, INC., CRISFIELD, MD, 





























Set No. 5746 
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there is a SANTA!.. Swing A Way 


buy G can openers 











ony get this regular 


= ) $2.98 model FREE! 


eee @e@eeeeneee#eeeeesee#e#e#eé 







regular sso7w 


, \lilde, 
DeLuxe Can Opener, — ° -. w: 





= - 
1 << s-¢ ; 
white enamel. = 4/1\\\ >. * cee. Eee 
Retail 
$2.98 


2 - 
*607R-W 
Magnetic Can 


Openers, 1 red, 
1 white enamel 





Retail 
$3.90 each 


2 - 
#14209RM-Whm 
Automatic Can 


Openers with Magnets. 
1 red, | white enamel 


Retail 
$4.96 each 

















DeLuxe Can Openers. 
cadmium finish 
Retail 

$2.49 each 





Total retail value 
of merchandise .. $25.88 
Your cost... $13.74 


Your profit- OVER 46%... $12.14 














Order the *-S5S Christmas Deal 
} inthe attractive 


counter merchandiser now! 
: rms im saces| SUG A WAY 
BECAUSE IT’S FIRST IN VALUE! 


SWiING-A-WAY MANUFACTURING CO. @ 4100 Beck Ave., @ St. Louis 16, Missouri 
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General Electric lamps 


now advertised 


MEDIC) > 
~~ eet 


award-winning 
Monday night 
TV drama 


General Electric lamps are now advertised on 
MEDIC, over 81 stations of the NBC television 
network. 


In one short year, MEDIC has become one of 
television’s most popular shows. It reaches an 
average audience of about 17 million people. 
Chances are that, out of every 100 customers 
who walk into your store, 44 watched MEDIC 
last week! 





MEDIC is more than simply a first-rate 
drama. It keeps people informed on a subject in 
which everyone has a stake—the advances that 
medical science is making. An important public 
service! That explains why MEDIC is proving 
so effective in strengthening the already-strong 
preference for General Electric light bulbs, and 
in building good will for G-E bulb dealers. 





Tune in MEDIC 
next Monday night 
See one more reason why 
it pays most to sell 
General Electric bulbs. 
Lamp Division, General 
Electric, Nela Park, 


ssc | GENERAL @@) ELECTRIC 
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DEALERS 


who are featuring 









‘ * 
f SCREENING 
report 









Everybody, but Everysopy wants this modern 
Screening. AIR-LITE Fiberglas won't bulge or 
bag, rust or corrode. It’s competitively priced and 
never needs a penny’s upkeep. 


ADVERTISED IN LIFE 


Powerful, full-color advs. in Lire and BETTER HoMEs & GARDENS 
are pre-selling your customers before they set foot in your store. 
Steve Allen tells the Fiberglas story on his NBC-TV Network show, 
TONIGHT. We'll supply you with the finest collection of dealer aids ever 
offered Free. See your wholesaler or clip coupon today. 





s+ 


Plastic Uloven Products Ine. C] 


51 CAMDEN STREET @ PATERSON 3,N. J 


it CW) 
it \& 


pinyin 
us 














weavers of / Fiberglas 





























Please Rush full information on AIR-LITE Fibergias Screening 











































































































Pe iviinncectinecpeniqrenemncammensioncecnpitiliimmennen | 
Get this Display Rack for only Store 
$9.95 Street....... eet : 

with your purchase of 6 rolls City lone ee 






































of AiR-LITE Fiberglas Screening. 
Stores, Displays, Dispenses. 


Wholesoler's name ................ a 
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SKILS SURE SIGN 


SKC 





BUILDERS 


CONTEST 











BENDIX Duomatic 
WASHER-DRYER 


AMANA FREEZER 


125 merchandise | FREE ENTRY BLANKS! 
U0 antes" | READ HOW TO WIN! 


TAKE ONE! 











STOCK AND DISPLAY SKIL TOOLS NOW 
TO TAKE ADVANTAGE OF THIS GREAT PROMOTION! 





ome 








SKIL Sows, 5 Models 


SKIL Drills, 3 Models 


SKIL Drill Kits, 2 Models 


SKIL Sanders, 2 Models 
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Ties In Your Store with the 


SKIL GRAND PRIZE CONTEST! 


Here’s the contest display card every dealer will come to your store for contest entry blanks... 
| receive from SKIL to attract new customers by for hobby and homeshop ideas. . . for sales-mak- 
q the scores! Display it prominently ... make your ing SKIL demonstrations. It’s your biggest SKIL 
4 store SKIL Contest Headquarters. Prospects in profit opportunity in years! Order—display — 
your community will be reading about the SKIL sell SKIL merchandise during this important 
Grand Prize Contestin full page Lifeads. They must nation-wide promotion! 


SKIL GOES ALL OUT FOR STEPPED-UP SALES ACTION! 
© THOUSANDS OF DOLLARS IN PRIZES 


to direct customers to your store! 


© DRAMATIC DEMONSTRATION OPPORTUNITIES 


because prospects have to come to you for entry blanks and ask you about SKIL tools! 


® COMPELLING FULL PAGES IN|&}a: 


to spread the news throughout every community! 


© BIG CASH BONUS PRIZES FOR YOU! 


You get a cash prize for every one of your customers who is a winner! 


© COMPLETE LINE OF SKIL BUILDERS TOOLS! 


HERE’S SKIL’S ATTRACTIVE GRAND PRIZES! 
FOR YOU FOR YOUR CUSTOMER 


se Ez 


$1,000 in cash! 

A Bendix 
Washer-Dryer! : ir 
iP 


SKIL CORPORATION, Dept. HA-105 























hs 





An Amene 
Freezer! 





—Over $4,500 in cash and as much traffic 
as your store will hold! 




















5033 Elston Avenve, Chicago, Illinois 
ATTENTION! Gentlemen: 
New SKIL Dating Plan Please send me FREE Kit of Grand Prize Contest materials. 
lets you order now 
to pay later. 
Ask your wholesaler nome 
for details. 
Address 
City. Zone State. 
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HANDSAWS 


COMPASS AND KEYHOLE SAWS 

















lor 


Mr. W bolesaler, “schedule the station wagon fleet into your territory’... 


SPECIAL PURPOSE SAWS 


CIRCULAR SAWS 

















HACKSAWS | " 
On the road... to show the complete Atkins line. 


Mr. Retailer, “‘door-side display rooms designed to stimulate and demonstrate.” 





a —— m~ 





PRUNING SAWS A “live” catalog of the complete Atkins hardware line . . 


another Atkins plus service. 








ATKINS SAW DIVISION 


BORG-WARNER CORPORATION 





— 
silver — 
—_ —_ 


INDIANAPOLIS 9, INDIANA tH == 


| a - _ — 
| PeoovCcTios 
—— — 
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A Sectional Digolay that wil increace Strewbiver Sales 
Bridgeport No. 700 Sectional Merchandiser 


(TOP SECTION iS” « 24°} 


® Here is a display deal de- 
signed for better screw driver 
sales 


® The Bridgeport 700 offers 
a complete selection of the 
most popular screw drivers. 


@® Plus a free screw driver 
or chart and 50 full- 
stuffers .. . for your 


customers .. 


BACK TO BACK CORNER DISPLAY AS ONE UNIT SIDE BY SIDE ON WALI ON PEG eo 
HARDWARE INCLUDED FOR ATTACHING BOARDS TOGETHER, FOR PEGBOARD USAGE PLUS FEET FOR COUNTER DISPLAY DIRECTIONS INCLUDED WiTH 


SPECIAL Display Is FREE — You Pay ouiy For Sesivus Devdas 


DEALER RETAIL PAL. DEALER PROFIT 
90 DAY No.700 “cost vaiue BONUS 


BONUS faa mvs $50.70 $76.05 $6.35 231.70 


Bridgeport Hardware eee er 
Manufacturing Corporation 


DETAILS 
BRIDGEPORT, CONNECTICUT 








No. of 


NO. 700 ASSORTMENT STOCK 
LISTINGS AND SUGGESTED 
LIST PRICES 


Stock No. Biade Size 








Wot. Lbs. List Price Total 
Pieces ond Nome inches per Doz. Each Value 
MECHANIC'S TYPE — ROUND BLADE 
3 143 Rhino 4x% 2% Ibs. $0.90 $2.70 
3 143 Rhino 6x %e 5 1.35 4.05 
2 143 Rhino 8x % 7 1.70 3.40 
2 143 Rhino 10x % 8 1.90 3.80 
ELECTRICIAN’S TYPE ——- ROUND BLADE 
3 243 Rhino 3x “se 1% tbs $0.65 $1.95 
3 243 Rhino 6x “se 2% 85 2.55 
3 243 Rhino 8 x Hy, 2 ve 95 2.85 
MECHANIC'S TYPE —— SQUARE BLADE 
3 343 Rhino 4x% 3 Ibs. $1.10 $3.30 
3 343 Rhino 6 x ie 5, 1.60 4.80 
2 343 Rhino 8x« % 6 1.80 3.60 
1 343 Rhino i2x% 10% 2.10 2.10 
STUBBY —— SQUARE BLADE 
3 443 Rhino i%~yn % 1% Ibs. $0.75 $2.25 
MIDGET, WITH POCKET CLIP — ROUND BLADE 
3 543 Rhino 2% Yo tb. $0.30 $0.90 
RADIO SCREW DRIVER — ROUND BLADE 
3 244 4x % Y tb. $0.45 $1.35 
3 244 6 x Ve Vo .50 1.50 
3 244 8x % yy, 55 1.65 
SCREW-HOLDING —— SQUARE BLADE 
3 247 2x Ve 1%, Ibs $0.45 $1.35 
3 247 3x% y, .60 1.80 
3 247 4x % .70 2.10 
3 247 6x % 1% 85 2.55 
3 247 8x Y% 1% .90 2.70 
SCREW-HOLDING —— SQUARE BLADE 
3 248 2x “se 1% tbs. $0.85 $2.55 
3 248 4x %z 1% 85 2.55 
2 248 7 « “eo 2 Yo 1.05 2.10 
SCREW-HOLDING — SQUARE BLADE 
2 249 8 x “eo 3 Ibs. $1.60 $3.20 
SCREW-HOLDING —— GENUINE PHILLIPS —— ROUND BLADE 
2 261 3 x %ez 1 Vp Ibs. $0.95 $1.90 
? 24? 4x% 2% 1.05 2.10 
GENUINE PHILLIPS —— ROUND BLADE 
2 301 3x “ee 1%, Ibs. $0.70 $1.40 
7 302 4x% 2% 1.00 2.00 
303 6x %e 3% 1.35 1.35 
304 8x % 6 1. 1.75 
STUBBY GENUINE PHILLIPS — ROUND BLADE 
? 322 Phillips iywn % 1% Ibs. $0.95 $1.90 
TOTAL—-80 Screw Drivers—RETAIL VALUE $76.05 
| No. 700-——Sectional Display FREE 
DEALER COST $50.70 
DEALER PROFIT $25.35 


SHIPPING WEIGHT COMPLETE 30 LBS. 


REFILLS FROM OPEN STOCK 


Keep your No. 700 Assortment complete by ordering refills from open 
stock. All types and sizes are available. Listing above give specifica- 
tions, weights per dozen, and stock numbers to simplify ordering. 
Each item is packed 2 dozen to a box, except No. 543 which is 


packed | dozen to a box. 








ONE EACH OF THE FOLLOWING FREE 
IF YOU ORDER NOW! 








#143 Rhino 4x % .90 
#243 Rhino 6x,’; 85 
#543 Rhino 2x% .30 


#302 Phillips 4x ¥% 1.00 





#143 Rhino 6x7; 1.35 
#343 Rhino 4x% 1.10 
+247 6x% .85 





RETAIL 
VALUE 


$6.35 

















HANDLE 


Tough, shock- 
resistant. woter- 
non-flammable 


Tenite IT Amberlite 


proof 


Resists oil, acid, 


gasoline, etc 


Extra large size 


gives stronger grip 
Shaped to put the 
most turning power 


a a 


EXTRA LONG 


biade means longer 
life for both 
blade and handle 


CONSTRUCTION 


Special forged wings 
on shank keep 

blade from loosening 
and turning in 
handle. Handle is 
driven on 

blade to form 

solid, integral 


construction. 





BLADE 


Forged from high- 
grade alloy steel, 


tempered to give 


Sree. 


utmost toughness 
and resiliency > | 
Polished fo give high 


gloss and lacquered. 


POINT 


Accurately sized and 
cross-ground to fit 
screw siot ond 


reduce slipping 





“FORTY PLUS” 






































Here are Power Tool Salesmakers : 
With Eye Appeal PLUS Price Appeal 


Here is the line of high quality home 
workshop tools that is priced to sell a ; 
broader, bigger power tool market. 
Every home craftsman can afford these 
handsome Pincor Power Tools and every 
home craftsman would be proud to own 
them. They have power to spare to per- 
form all normal home workshop opera- 
tions. They've got top quality Pincor con- 





Mirror Finish 
Standard 

On All Tools At 
No Extra Cost 











struction ... modern styling and a hand- 
some mirror finish . . . they carry the 
famous Pincor name—you and your cus- Display this lightweight Pincor Power Saw where your cus- 
tomer’s assurance of dependable power . tomers can see it close up . . . handle it themselves. When they 
| driven tools. _ see the price tag you've got another power saw sale. 
i 


UO Pa Oe Sa bac cccctsccececcecsscueeel List $33.50 


Get this free counter-window 
display with your order for 
Pincor Wall Chest Kits. + 


Wall Chest 
Model PL20GTM-12 
4 List $30.40 


Vy-in. Drill Kit 
Model P900GM-75 
List $59.80 ) 


'4-in. Drill Kit 
Model P120GTM-9 
List $29.70 W 


Pincor’s wide selection of high value kits will push your 4” and 
Y2” drill sales. Customers like the complete set of accessories, the 
sturdy steel tool cases, and the prices they can easily afford. 





“%" Vertical Drill Stand 
List $10.00 












Send for your free copy of the new full line 
Pincor Power Tool folder today, and get in 
on the 40% PLUS DIRECT-TO-YOU deal 


that makes power tool sales a real profit 








Y%" Drill 
List. . $40.00 






%" Drill 
List. .$ 19.80 


: maker for your store. Remember, Pincor 
PIONEER GEN-E MOTOR CORPORATION sells you at 40% discount plus quantity dis- 
counts that mean more profit for you. 


POWER LAWN MOWERS « GENERATORS © ELECTRIC GENERATING PLANTS | list prices chown F. O. 6. Sectery 
GASOLINE ENGINES e ELECTRIC PORTABLE POWER TOOLS Freight prepaid on Power Tool Shipments of 200 Ibs. or more. 


PROFIT MORE WITH PINCOR...START TODAY 
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Christmas 
Packages 


SEU tor you QZ 


Year Round 


‘ 






“USEFUL TRIO” #299 


Three new fast selling, profit making packages that RETAIL 


will sell for you, not only for Christmas, but all year 





’ contains: 90-6” Adjustable Wrench — 

round : Jaw surfaces, hardened by UTica’s electronic 
Christmas message 1S 80 constructed that, after the induction method, resist nicks and burrs. 

holidays, the Christmas insert can be slipped out in- Stay smooth. Hold ne aa | 

- : 810-4” Screw Driver—Blade of forged alloy steel, 

a and the attractive, colorful, ej e-catching stand- hardened for longer life. Handle of Tenite II 

ara sieeve remains. is shockproof and breakproof in normal use. 
And on other gift buying holidays like Hardware 7-6” Slip-Joint Pliers— Basic tool of 1000 uses. Bolt 


and nut slip joint. Barrel nickel finish resists rust 
and corrosion. Serrated jaws with wire cutters. 


Week, Father’s Day, etc. special inserts will be offered 
which you can quickly affix to your standard wrap- 
around. 













UYTICA* 
ADJUSTABLE WRENCH 
$244 perait 


Same year ’round, profit-making package Same fine package as the 

as the “USEFUL TRIO” only slightly different ~ Utica® Adjustable Wrench 
Christmas design. As in the case of the Pan contains: No. 507-10” rIB-JOINT® 
“USEFUL TRIO,” for gift buying holidays special —— Pliers—Very popular 

inserts will be offered. nickel-chrome plated Utica® 
contains: No. 91-8" Adjustable Wrench— RIB-JOINT® Pliers with ribs full 
Jaw surfaces are extra-hardened by UTICa’s forged for extra strength. 

special electronic induction method to Each pliers is tested under 150 lbs. 
resist nicking and burring. of pressure on the handles. 


der f distributor. If he d h , order direct, 
NATIONALLY ADVERTISED - ber a eae deaibetar Goeugh cham you wth to be biled 


and the world’s best tools 
It pays to sell quality tools ion -ennde 12 (S.A 


mp pin HALLMARK OF QUALITY 


UTICA DROP FORGE AND TOOL 


CORPORATION 
UTICA 4, NEW YORK in Canade: ADLAM TOOL & SUPPLY CO., LTD., MONTREAL 


| WTICA’ 
© RIB-JOINT® PLIERS 
$285 retain 
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"Wrapping Up" 


HOLIDAY SALES 


Standard Drill Sets increase Christmas and year ’round profits 





Everyone who has a portable electric drill—or is receiv- 
ing one this Christmas—is a potential gift customer for 
Standard Drill Sets. 


Attractive Christmas wrappers, easily slipped on or off, 


give these year ’round best sellers special holiday sales “= 7a, 
Merny 


appeal. — ae 
—— lia $Id 


Ask your distributor’s salesmen for a stock of Standard 


Drill Sets TODAY! 








Here’s a metalworking set 
to satisfy every user a 


For Metalcraft, Set No. 45. Five high speed 
steel drills with %” shank to fit portable elec- 
tric drills. Sizes: Ye”, %", %”, %e”, %&”.Pack- 
aged in plastic box with Christmas sleeve. 





Thirteen profits 
with every sale 


For the handyman, Set S-13. 
Thirteen high speed steel drills 
for portable or bench power 
tools. Sizes: Ys”, 44”, 4a”, ha”, Ye”, 
a", en, he”, Ha, "ha", Fe”, he”, 
Y%,". Packaged in plastic covered 
box with Christmas sleeve. 





LECULAR 


Cran panne {act fa 


<4 These popular sets 
move fast! 


For Woodcraft, Set No. 14. Five 
carbon steel, wood boring drills 
with %” shank to fit portable 
electric drills. Sizes: %",%&",%”", 
%".%". Packaged in plastic cov- 


| ered box with Christmas sleeve 


}OOL (10. 


3950 CHESTER AVENUE CLEVELAND 14, OHIO 





FACTORY BRANCHES IN: NEW YORK « DETROIT « CHICAGO «© DALLAS © SAN FRANCISCO 








THE STANDARD LINE: [wist Drills - Reamers - Taps - Dies - Milling Cutters - End Mille - Hobs - Counterbores - Carbide-Tipped Tools - Gages 
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NAIL DOWN EXTRA SALES 
WITH STANLEY HAMMERS 


Se 


amen 








BETTER 


16 oz. Stanley 

No. 51-1/2 

20, 13, 10, 7 oz. sizes 
also available 


16 oz. Jobmaster 
No. 101-1/2 

20, 13, 7 oz. sizes 
also available 


Stanley Hammers are made to 
hit nails with authority, to feel 
right and to last longer on the 
job. It’s a quality line and a com- 
plete one. Sell the forged steel 
heads, the straight grain hickory 





BEST 
16 oz. “100 PLUS” 
No. 11-1/2 


20, 13 oz. sizes 
also available 


handles, the triple wedging, and 
the confidence your customer has 
in any tool from Stanley. Stanley 
Tools, a Division of The Stanley 
Works, 380 Elm Street, New 
Britain, Conn. 











W1855 6)" or 834” Hinge 


New! Spear Points 
In Antique Copper 
And Black Finishes 


Here is new Stanley Cabinet 
Hardware in popular Spear Point 
styling . .. two finishes to offer 
your customers—Antique Copper 
and Antique Black. 

The items shown above are brand 
new ... these earlier pieces com- 
plete the line. 


W4274 Latch W1274 Pull 


These pulls, hinges and latches, 
like all Stanley Hardware, are 
quality products. They satisfy the 
modern demand for decorative 
appeal in cabinet hardware, and 
still maintain high Stanley stand- 
ards of practical functioning 
hardware. Sell decorative hard- 
ware with the plus of Stanley 
excellence of quality. 

Your wholesaler has Stanley 
Rustic Cabinet Hardware in new 
Spear.Point styling. He also has 
the complete and compact Stanley 
Cabinet Hardware line. Call him, 
or write Stanley Hardware, 380 
Lake St., New Britain, Conn., for 
Catalog F100. 


THE STANLEY WORKS © NEW BRITAIN, CONNECTICUT 
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Cehanlilser TaLlix 


“and 7” Heavy Duty 
Stanley Builders Saws 
For Amateurs and Pros 


Professional or amateur, the man from — the 6” H65 at $67.50 list 
Th | NEW! who works with wood appreciates and the 7” H70 at $79.50 list. 
ey re ° the value packed into these Build- Carrying case available for both. 


ers Saws. Two models to choose 


9 oA° a, 

16” Jointer Plane =~ Check These Four Selling 
. . im | if “a Features On Both Saws: 

H63 Builders Kit — <9 


















] Full ball and roller bearing construc- 
tion throughout. 
Show your builder customers this 


new jointer plane. Point out the 
long 16” shoe and the interchange- 
able, *%4 h.p., 20,000 r.p.m. motor 
... the same motor powers Stanley 
router. The H58 Plane cuts 244.” 
wide and *4.” deep, and bevels , >< 
eng Ay 45 degrees. Retails at a 707” Builders Saw PLUS The H70 cuts 2 x 4 at 45° 
ow $79.50. 


? Multi-grip handle and convenient 
switch for operating ease. 


3 Automatic telescoping guard for 
greater safety. 


4 Exclusive “Motor Saver” protects 
motor from impact loads. 


Saw Track Handy Accessory 
For Jobs With Electric Saw 


H158 Sew Track 


The H158 Saw Track is a handy 
helper when accuracy of angle is 
vital. It’s almost necessary for pro- 
duction jobs like cutting rafters, 
studs, etc. Recommended for cut- 
ting slate, marble or other stone 
with an abrasive wheel on the saw. 












And show builders this new 
Stanley Builders Kit H63. The 
H58 Plane plus a complete, on-the- 
job shop in a fitted metal carrying 
case. Retails at $145.00. Your 
wholesaler has H58 Plane and H63 
guilders Kit now. 


Order Stanley Electric Tools from your wholesaler. He has 
the complete line of saws, drills, planes, routers, kits and all 
accessories. Or write Stanley Electric Tools, 380 Myrtle 
Street, New Britain, Conn., for full details. 






HARDWARE «+ TOOLS «+ ELECTRIC TOOLS + STEEL STRAPPING «+ STEEL 
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ITEMS AVAILABLE 
es: ae 
Eight inch Crestoloy Wrench... 
AC18 et — , " $2.45 
Ten inc estoloy Wrench... 
& Step up your ACO ‘“ReacaKe’ $3.15 
Christmas sales by displaying 12% Six inch slip joint, thin nose Plier ¢y 9 
these popular Crescent Tools in bright 147 Seven inch combination Snip $2.80 
. : 7 2 i tctail value . 
red, green, white and silver holiday boxes. Wrappings RE a a 
are applied over standard Crescent boxes and can be TKSTKIT Ko ~ sg ay $5.10 
removed after the Christmas season if any stock is ppygs + “tof if eG ede $4.75 
unsold. These quality tools make ideal gifts in the 
F 1 each C1020, C1723, C1725-B, 


pouch with clear plastic front 
popular price bracket and will be appreciated by any TP1705 9«=—s- ©1729 and €1731-B in red plas $3.85 


tic pouch with clear plastic front 
man. 


PLACE ORDERS NOW TO INSURE SHIPMENT. 


WE CANNOT GUARANTEE DELIVERY OF 
ORDERS RECEIVED AFTER NOV. Ist. CRESCENT TOOLS 
Cive Wings lo Word 





®) 


Tiipry of lhe $rtisan 


3 gr 
8 eZ Fyntlol of Cxcdllonee 


Crescent is ovr trode-mork, registered in the United Stotes ond abrood, for wrenches and other tools. Sold by leading distributors ond retoilers everywhere and mode only by 


CRESCENT TOOL COMPANY, JAMESTOWN, NEW YOR K 
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LOCKS AT 
ALL ANGLES 


Your cost *59.85 


YOUR PROFIT °39.95: 


, ete by " 3 
pe oe il ee ge 7 C5 bys a 
. 5 Rie a . ps 4 ; P 


es Mity 7 Vise is a leading profit-maker! The first production run 
sold out on trade talk alone! No wonder, because dealers like 
you know Mity 7 is the one vise every family handyman needs. 


Now Mity 7 is in full production. FOR A LIMITED TIME 
you get one vise FREE with every 9 you buy. Order now, 
this offer is good only until November 30! 


ri, 


a 


Retail Value $99. 80 
_ 


: 
’ 
: 


| Your Coss 59 85 
YOurR p —_" 








lea 


HERE’S THE PROFIT-MAKING 
DEAL ON MITY 7 VISES IN 6 AND 4-PACK CARTONS: 


Buy 5 YY my Pg ny Ay 
et s or ‘ 
Retail Volue—$59.88".. Your Cost-$36.54 YOUR PROFIT—$23.34 


Buy 3 Vises at $6.65 each 
et the fourth for $5.65 
Retail Value—$39.97... Your Cost-$25.60 YOUR PROFIT—$14.32 


on or off the table 


PLUS! A big, free point-of-purchase display kit helps you sell 
Mity 7! You get window streamers, posters, counter cards, 
envelope stuffers, advertising and how-to-sell suggestions. 

And ...a national advertising campaign in Home Craftsman, 
Family Handyman, Popular Mechanics creates demand, helps 
you sell Mity 7 Vises! 


os a wrench | 
WRITE, WIRE, PHONE... 
er use this covupen now! 


| Soles Mariager, FLOAT-LOCK, Dept. 844 

| American Machine & Foundry Compony 
Another Product | 261 Madison Avenve, New York 16, N. Y. | 
| PLEASE RUSH _10-pocks of Mity 7 Vises, ot $59.85 each, 
_... 6-pocks of Mity 7 Vises, ot $36.54 each. ' 
i _.. 4-packs of Mity 7 Vises, of $25.40 each. 
C) Check [}) Money Order Enclosed. 
| 
| 


on G power sow 











FLOAT-LOCK, American Machine & Foundry Company nmi | 
AMF Building @ 261 Madison Ave., New York 16, N. Y. nlucabaaacea — —_ ncaa ientapineinapatnel J 


*, 


a 
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* Z #1050 Assortment 
% - g Display Unit 
| Tokes little Space .. . Com- 
pels Attention! Deolers re- 


| ; A ‘ port they con't keep Oxwoall’s 
> , > colorful promotion display 
ha refilled fast enough! Let this 





“extra solesman’ work for 
you anywhere in your store— 
fits floor or counter. Holds 
16 pockoges (4 each of 4 


Gift A ye) different sets.) 
ul | (ce A 
’ \ . ae’ \ 

Will Pull Up Y \\\\ 

ay 
| 6-pc. Interchangeable Screw Driver Set. 
TRS 0) ume Hardened, tempered tool steel blades... 
2 4” & Ke" cabinets, 4%” mechanic, %,” & 


Y,” recesses retails at *1.00 





The built-in gift appeal of Oxwall tools is capturing 
the “do-it-yourself"’ market. Look at the tool sets on 
this page and you'll see why: exclusive designs, 





multi-use tools, compact combinations, sturdy, 
durable construction... Oxwall tools are loaded 
with gift interest. And they're packaged in new 
molded plastic cases in eye-catching colors. 
For low price, high profit, and top volume, “My Buddy” 8-pc. Combination Tool 


there are no competitive tools in the same league Set. ane Pane tom oon . wer pene 
plier with ground & polished head. 3 metal 


as Oxwall. Stock Oxwalli and turn your store ne; See tear Mate..." & % 
1/7 


into a profitable Christmas Gift Center! cabinet, 4" mechanic, %," & 4” recess. 


= retails at $2.29 
® z s 


- 
ast! “ 
4 
Fx W 
\ > - 


“Handy Helper” 5-pc. Combination 
Tool Set. Drop forged tool steel 7” lines- 
7507 ie man plier with ground & polished head. 


7 ya 


“6 , ‘ Screw driver blodes...%” cabinet, 
. . a- as 
Complete == “BetermathTae Contin vet ale 


#1050 Assortment steel 7” linesman slip joint plier 


with ground & polished heod and 
6° adjustable wrench. Screw driver 


blades... 4" mechanic, 4" cobi- 
Retail Value $3 1.84 net, 4" recess. Tock lifter. 
$ ——f A 
retails at °2.96 ee Se a le ee 


Dealer Cost $7.20 METAL WALL RACK 


packaged with every combination! 


National ads pave way for sales! Oxwall Tools advertised 
in the pages of LIFE amd SATURDAY EVENING POST! 


OXWALL TOOL CO., 928 Broadway, New York 10 
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Your Display sells more for you! Literature pocket 
holds full line stuffers on other Thor SpeedTools. 
You take the orders .. . your jobber delivers tools 
immediately. 


GIFT ASSORTMENT °-40 
You buy only: 
995 Saw attachment ........$ 9.95 
20143 ‘«"" SpeedDrills @19.95 $39.90 
=201JS SpeedDrill Kits @34.95 . $69.90 


You sell for $119.75 
You pay only 79.75 


+ 


+} 


1 
2 
y 


You make... 


profit 





you get a 


free literature —free gift packaging 
free banners with SpeedWay’s smashing 


. 


Get this brilliant fluorescent completely assembled counter 
display with changeable promotion cards for Xmas, Father's 
Day, etc., absolutely FREE. 


A SURE SALES MAKER! 





SpeedDrills are 


Just what you've been asking for... complete with 
gift card... Ready to put under the Christmas Tree! 





é 








AOR ALONGER PROFIT PER SALE 


Soll 3 C2aility 
with this New 





TRADE MARK REG. U. S.PATENT OFFICE 


-_ Your discriminating customers will see... reach for... and buy 
| Channellock's quality Slip-Joint Pliers in this eye-catching, easy-to-set-up 
| counter display package. So give your customers a chance to upgrade 
their plier purchases. They’ll be better satisfied and | 
you'll have a longer profit per sale. ——— | 


al 
— ” md 
—_ 4 
s F ‘ mS -% 
“ey 
. 


EACH COUNTER DISPLAY { 
PACKAGE CONTAINS... | 

Four 6”, three 8” and two 10” pliers. Each plier is /} 

packaged in an individual, protective box. 


TOTAL RETAIL VALUE... . $20.42* 
DEALER COST ae eo 6! eC ea 13.62 


DEALER PROFIT. ....+.2+-+ 6.80 
"Slightly higher in west 








Consistent national advertising pre-sells 
millions of hardware customers on 
Channelliock pliers. Cash in on this 
warming-up process by putting this new 
Channellock display up front. 


SEND FOR COMPLETE CATALOG 
INFORMATION 





CHAMPION DEARMENT TOOL CO. 


MEADVILLE, PENNSYLVANIA 
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x Aol [OT 
Sells For Only 






















Another great Sunbeam SALES 
MAKER. Sensational value—high 
quality, precision-built Drillmastes 
and a carefully chosen selection of 
practical, frequently used accessories 
—all included in a steel carrying cas 
Priced right a $45.95 value—sells 
for only $29.95 


oR S°e 2 an, Bem me 






Through your distributor or 
return the coupon below (,et 
Sunbeam on display for MORI 
holiday electric tool sales. This 
brand new kit is your natural 


leader. Cat. No. 71-B. 
A tremendous buy for use in the home by both men and women— MAIL THIS COUPON 


drills, sands, grinds, buffs, sharpens, mixes paint, etc. Perfect choice 


for the Christmas gift-shopper. Sunbeam Power drive of advertising 
unbeam Electric Tools will build your business ee 




















—on IV, in magazines and local newspapers will dominate the 








electric tool field—the swing is to Sunbeam. 












SUNBEAM CORPORATION 





~ 


5600 Roosevelt, Chicago 50, illinois 





Please ship ot once at regular dealer cost the follow 
ing in quantities indicated 


No. 718 SUNBEAM ECONOMY DRILLMASTER KIT 





No. 71 Deluxe Kit Ne. 71A Deluxe Kit Ne. 74 Sender 









Sunbeam 
ELECTRIC SAW 


No.72.6'/." saw, more pow 


Ship 
Through 
DELUXE DRILL KIT OrsTRIBUTOR) City 


No. 71.33 pieces with No 


No. 75 Drill Stand Ne. 72 Sew _ Ne. 72-3 Sew 
| 
ELECTRIC SANDER | 


70 Drillmaster, $39.95. DRILL STAND er, greater efficiency. With Ne. 74. The sander Dealer 
- Cc sto v over 
Me. TIA. Seme as cheve No. 75. Vertical Drill 2-conductor cord, $56.25 1000 hours in contin 
with No. 7OA Drilimeoster Stond. Use with 70. Noe. 72-3. Some as 7? vous use test. $42.50 Address 
$346.95. 7OA of 7OB Drill with 3-conductor cord ond 
master, $14.95 odaptor plug, $57.50 


© Sunbeam Corpora ’ 


SUNBEAM CORPORATION, 5600 Roosevelt Road, Chicago 50, Ill. + Caneda: W. Terento 18 
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Push these Christmas Specials 
from Black & Decker! 


BACKED BY THE GREATEST ADVERTISING PROGRAM IN POWER TOOL HISTORY! 


wie piece FIXKIT” | new: Drill N Saw kit 


E> only $29.95 | = only $44.95 


Your customers sove | 


$5.45 


Your customers sove 


$5.45 


The perfect Christmas gift that offers fun for the whole The ideal gift forthe “% 
family! Includes B&D \%” Drill, chuck and key, 7 drill bits, 


and to keep his home in ‘ . repair. Includes new B&D \” 
horizontal stand, backing pad, 3 sanding discs, polishing Utility Drill, geared chuck & key, B&D Saw Attachment 
pad, paint mixer, grinding wheel, wire brush, arbor and 


with 5” blade, guard and rip fence, and 13 drill bits, in steel 
attractive steel kit box. Special gift packaging attracts case. There’s a savings of $5.45 over the cost of items sepa- 
customers and starts sales. 


rately, and the entire kit is gift packaged to help you sell! 
{+ all adds up: 


| 


man who likes to build things 


a 


= 


> os A = —- 
3 STARS \ J Sagi —— 


cr 

| 

| 

Deve Gorrowgy Ariens Francis Steve Allen 
| 
| 


“TODAY HOME of “TONIGHT 
on 


, Promotion in Pp () - I _ 
4:0 i TRHA Family Gift Center — 
| PLUS participation » 


ee 
ee 
———«§« 


e—_——_— 


a your nearest B&D Wholesaler in the Yellow Pages 


Ask your wholesaler about new DATING PLAN Ble é &. 7 yo Py 2h ‘ 
ORDER STOCK NOW—PAY LATER! 
Also get details on B&D’s Window Contest— PORTABLE ELECTRIC TOOLS 
For full details, write Bob Davis, Dealer Service Director, 
WIN $500! or fu e write avis eaier ce 


Tue Brack & Decker Mra. Co., Dept. H510, Towson 4, Md. 
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display and 


PRACTICAL DISSTON XMAS GIFTS! 


® Each Disston saw packed in 
free plastic Xmas stocking! 


@ Each is in the most-popular 
gift price class! 


@ Each practical tool a favorite 
with the home handyman! 





DISSTON 368 HACK SAW FRAME & BLADE 


The finest Disston hack 
saw frame, with bright 
chrome polish finish 
complete with Disston 
Durafiex blade. Stream- 
lined steel handle faced 
with strong black plastic 
secured with bright 
nickel screws. Grip is 
te and comfortable. 
in ¢ye- 
catching plastic Christ- 
mas stocking decorated 
in red and green. 





DISSTON 101 NEST OF SAWS 


Extra-strong plastic handle 
with three blades for prac 
tically every cutting job— 
metal, wood, plastic, bone 
A wood-cutting blade, a fine 
tooth metal-cutting blade, 
a coarser-tooth metal and 
wood-cutting blade. Blades 
are quickly changed and 
securely iocked in any of 
eight cutting positions. 

Each set mounted on card 
and fitted in eye-catching 
plastic Christmas stocking 





DISSTON D-23 HAND SAW 


Here's the most popular of Disston 
hand saws, specially packaged for 
Christmas in an attractive plastic 
stocking. 


Gieaming Disston-steel blade ts 
fulltaper-ground and full bevel-filed 
Comfortable, easy-grip cherry han 
die is full carved and secured with 
rive Screws, _— a Boints l Pomts 
one of them Length | Cross Cut! 

a oright — -—-—— - 
2 4 ’ 5 ‘2? 
medallion. 19 11.12 


Suggested Retail Price $8.95 


decorated in red and green 
Suggested Retail Price $2.95 


Packed 4 dozen in corrugated container 


Suggested Retail Price $3.00 


Packed one in box, ten in corrugated 
container 


Packed two in corrugated containe: 
en saws (five boxes of two) in strong 
shipping case 











SANTA SAYS, “Disston Xmas 
Stocking Specials can help 
make your store family gift 
headquarters this fall! They're ADDRESS 

new! They're fast-moving! CITY. ZONE STATE 


They're profit-makers!”” 
HENRY DISSTON & SONS, INC. 
1064 Tacony, Philadeiphia 36, Pa. 


Send me by return mail window streamer and descriptive flyer on 
Disston’s 3} Xmas stocking specials 


NAMI 
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Aiensworth-Carnahan Co House-Hasson Hdwe. C Richards & Conover—KC 
poe eg - : Hunt & Mottet Remeie Hdwe. Co 
we Quip J. Russell & Co., Inc 
American Whise. Hdwe. Co. Idaho Hdwe. & Pig. Sy 
Ss. & M. Co 
Banner Hdwe. Dist. Co Janney, Semple, Hill & C Saginaw Hdwe. Co 
Bay City Hdwe. Co Jennison Hdwe. Co Salt Lake Hdwe. Co 
Beck & Gregg Hdwe Co Jensen-Byrd Co Schoellkoof Co 
Belknap Hdwe. & Mfg. Co , Sechtman Hdwe. Cx 
. in- } : 
$ Bigelow & Dowse Co gat ~ Seller Bros. & C 
, a Blish, Mize & Silliman . shane & Hays 
here’s the yg - +4 -y ~~ Shapleigh Hdwe 
Cc -— nieid rg 
Booker & Co. Kruse Hdwe. Co shield & 6 


Bostwick-Braun Co Sloss & Brittain 
Li Pe E = U ' . A. N. Brady Whise. Hdwe. Lee Hdwe. Co smith Bros. Hdwe. Co 
4 Brown-Rogers-Dixson Co Chas. Leonard Hdwe. Co... Inc Smith-Woodwell, Inc 
Budrow & Co. Lincoln Supply Co., Inc. Southern Sply. Co 
4 , Buhl Sons Co H. G. Lipscomb & Co Southwestern Hdwe. Co 
to) Met -t-Teitale | or ong Spicola Hdwe. Ce 
Canton Hdwe. Co Long-Lewis Hdwe. Co. Standard Whise. Hdwe 


Charleston Hdwe. Co Louisville Tin & Stove Co. Stanley Hdwe. Co 
wholesalers ee Clark Hdwe. Co., Inc Luthe Hardware Co. Stowe Hdwe. & Sy. Co 

Geo. A. Clark & Son Stratton & Terstegge 

Clarke-Siviter Co Inc H. J. McCarty Stratton-Warren Hdwe. Co 


: ; ‘ | | C. M. McClung & Co Strevell-Paterson H dwe Co 
who enjoy the ‘ Decatur & Hopkins Co Marshall-Wells—Duluth Superior Mdse. Co 

- i > Dinkins-Davidson Hdwe. Co. Marshall-Wells—Portland Sucplee Biddle Steitz Co 
J ol -ledt- im ol-ial-3i 5 e— 
ro) Me ial — 


- 


ati ea -.~COOPERATION 
/ FRANCHISE 


drop in on us at the Shows ‘a Dunham & Hanson Co M arshall-Wells—Seat tle Teague Hdwe. Co 
Dutton-Lainson Co Marshall-Wells—Srokane W.A.L. Thompson Hdwe. Co 
and find out what the FULLER MUTUAL Masback, Inc wers Dist. Co 
Emery-Waterhouse Co May Hdwe. Co 
COOPERATION FRANCHISE can mean to ” Emmons-Hawkins Mdwe. Co. Miller Bras. Hdwe Union Hdwe. & Metal Co 
VV ‘ | 7 
you and your profit picture! These Farwell. Ocmum. Kirk & Co pert — a. Van Camp Hdwe. & Iron Co 
jobbers have found it really pays’ * Fetterman Hdwe. Co Morrow- Thomas Virginia-Carolina Hdwe. Co 
Florida Hdwe. Co Morse Hdwe. Co Walter Hdwe. Co 
Fones Bros. Hdwe. Co. aot en Oe Washington Hdwe. Co. 
C. D. Franke & Co eshoum Wise Watts Hdwe. Co., Inc. 
a West Texas Whise. Sy 
Garehime & Boone Odell Hdwe. Co Geo. C. Wetherbee & Co 
Glasgow Supply Co Oklahoma Hdwe. Co Wiant *? ‘arr Hdwe 
Graves-Humphreys Hdwe Co Orgill Bros Wimber' x Thomas 
Greer & Laing Witte uw... Co. 


Paxton & Gallagher Co Worth Hdwe. Co. 
Harco Hdwe. Co Worthington Co 


; . Peaslee-Gaulbert Corp Geo orthi 
at the ta Hardware Dist. Co I. W. Phillips & Co Wright & Withelmy 
a Harper & McIntire Phoenix Hdwe. Co.—N.J Wyeth Co 


a Henkle & Jo} : ' 
Chicago Show A Hibbard Scencer. Bartlett Co Piedmont Héwe. Co. Zork Hdwe. Co. of N. Mex 


Pittsyivania Hdwe. Co 
Hoffman Hdwe. Co ’ 


ate “ nq Honeyman Hdwe. Co Railey-Milam. Ine 
—~Booth 20 = 


at the Atlantic 
City Convention 
-~Booth 541 


7 MUTUAL 


is your name on this list? If not 


FULLER TOOL COMPANY, INC. 


a se retin ee 


ymber handle | 3522 Webster Avenue, New York 67 
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Packaged right . . . Sell on sight 


MILLERS FALLS 
_ Gift Packaged Tools 
for Christmas 


SLIP-ON CHRISTMAS COVERS 


They make colorful displays and eliminate 
the need for gift wrapping. When slip-on cover 
is removed you have a standard stock package. 


’ No. 2140 

|| Universal Jig Saw 
= Attachment 
j ) Fits any '4” 
» — electric drill 
$10.95 List 


a Z, 


I 


No. 900 
Smooth Plane 
$4.25 List 


No. 725 
Nest of Saws 
$2.95 List 





TEN PROVEN GIFT ITEMS 


Each of these ten popular tools has been 
specially picked for holiday selling . . . each 
has proven gift appeal . . . each is a fine 

: quality tool that guarantees satisfied customers. 
No. 2120 


No. 300 Buffi d Sandi 
mS. fing and Sentinn | say after purdetn gilts lor every. pocketbook: 


$4.50 Li | drill 
” too MAKE YOUR OWN SELECTION 


And with prices ranging from $1.30 to $10.95, 


tity desired. No forced combinations or deals 
. these are high gift-appeal tools. 


| | | Order whichever tools you want, in any quan- 


No. 1950 | | ORDER EARLY! ORDER PLENTY! 


Bit Brace 
$5.70 List all The “Do-It-Yourself” boom is still growing — 
| .s be sure to cash in on it this Christmas. Order 
Automatic Drill ; 
$3.25 List from your jobber now! Ask him, too — or 
| write direct — for details on Christmas pack- 
aged Millers Falls Dyno-Mite Power Tools. 
“Dyno-Mite” 
Power Bit Set 
(6 sizes: %” -1”) 


$6.45 List wmilaaa?am slae 
TOOLS 


SINCE 
i868 © 


cust: tis tibiae s ¢” She Mark of uperiorilg 


$1.30 List 








MILLERS FALLS COMPANY, Dept. HA-10, Greenfield, Mass. 
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Here’s Christmas Business 
all “Wrapped Up” for You! 


Millers Falls 


POWER TOOLS 


/ | SLIP-ON 
¥ — CHRISTMAS COVERS 
. They eliminate the need for 
gift-wrapping and make 
colorful displays. Remove the 
PAC KA G c Db Christmas cover and you have 
a standard stock package. 


New se.r-POWERED JIG SAW 


Has full 2.5 amp. rating; operates at 3000 strokes per 
minute. Saws through 134” wood or ¥g” metal. A unique 
Millers Falls design feature results in far greater cutting 
speed than any other similar saw. 








SPECIAL FOR 
CHRISTMAS ONLY 


$ 39-95" 


LIST 











= New/ SELF-POWERED ORBITAL SANDER 


Light — fast — easy to handle. Uses standard 





‘ SPECIAL FOR abrasive sheets cut in thirds. High-speed 
a CHRISTMAS ONLY sanding action with 4500 orbits per minute. 
$39.95" Sands in any direction without tracking, 


No. 580 scoring, or burning surface. 


<—___—_— LIST 











DYNO-MITE %-INCH PISTOL GRIP DRILL 


Has full 1.7 amp. rating; power for drilling 44” in steel and 34” 
or more in wood. Easily operates polishing bonnets, grinding fetal 
wheels and other attachments. Straight-line trigger switch has 
lock and automatic release. 
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*Special prices apply only to Christmas orders placed for shipment between Oct. 1 and Dec. 15, 1955 
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MILLERS FALLS 


yNO-MiITE 


» POWER WORKSHOP 


No. 888 BASIC POWER UNIT. Has full 4.0 amp. 
rating; 1/3 h.p. Operates at 3200 r.p.m. N.L. 
speed. Drilling capacity 4” in metal, 1” in 
wood. Complete with Jacobs Geared Key 
Chuck, 6” rubber pad with lock nut, three 
6” sanding discs, 6” lamb’s wool bonnet, spin- 
dle arbor and reversible side handle. 


v SPECIAL FOR $39,.95* 
25 CHRISTMAS ONLY ~ 




























No. 881 BENCH STAND changes No. 889 6° BENCH SANDER No. 8810 BENCH GRINDER ot. No. 8811 PORTABLE SAW at- 
the 888 from a portable to a attachment. Table (548”" x 8” tachment converts the 888 power tachment. Cut is adjustable from 
fixed power unit. Used with Bench tilts to 45°. Disc attaches direct unit, mounted on the 881 stand, 0” to 178” deep. Built-in angle 
Sander, Bench Grinder and Bench io spindle of 888. Complete with into a handy, smooth-operating adjustment. Ripping guide; tele- 
Jig Sow attachments shown. angie govge and abrasive disc grinder. Complete with adjusta- scoping saw guvord. With 6” com- 
$3.40 List $8.95 List ble work rest, 4° wheel, guard, bination blode $17.95 List 

and wheel arbor $6.80 List 


ALSO: 

882 Orbital Sander . . $15.95 List 
+ 883 614" Bench Saw... 26.40 “” 
+ 884 Saw Table 





Extensions, pair . 5.76 * 
+ 885 Saw Guerd .... 2.80 “ 
#8812 Sanding Guide .. 1.65 “” 
#8814 Drill Press Stand . 19.95 “ 
8815 Speed Reducer .. 12.45 “ 
8816 Drill Press Vise . . 3.95 ™ 
+These items cre not packaged with 





No. 886 PORTABLE 


Christmas Covers. 


JIG SAW attachment No. 887 BENCH JIG SAW ot- 
sows irregular shapes tachment. Heavy steel table, 8” 
in 134” wood or Ye” x 8”, clamps to the shoe of the 
metal. Cuts its own 886 Jig Saw. The 888 power unit 
y starting hole in wood. ond 88! stand complete the as- 
Complete with four sembly. Table only, $1.95 List 


bledes. $11.45 List 











MILLERS FALLS 
peeiel a ORDER EARLY FROM YOUR JOBBER 


X SINCE” MILLERS FALLS COMPANY 





Dept. HA-10, Greenfield, Mass. 
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NEW A.-WAY PROGRAM GIVES 
YOU RECORD PROFITS ON ALL 
WELDWOOD WIZARDS! 


Veldwoot 
"RESTO SE 
Give 





1 New! Weldwood © Presto-Set* 
Glue!... First white glue 
worthy of the Weldwood 
name. Ready-to-use . . . sets 
fast...bonds like magic. 














New! Weldwood Contact Cement! 
Bonds without nails, clamps 
or presses, instantly on contact! 
For applying plywood paneling 
without nails. For applying 
laminates like Micarta. 
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Weldwood Plastic Resin Glue 
America’s fastest selling 
wood glue. Highly water- 
resistant. Makes joints 
stronger than wood. 


Firzite® ... White —for 
woodsy blond or pickled 
finishes. Excellent as an 
undercoater. Clear — to 
tame wild grain on fir 
plywood. Helps prevent 
face checking. 


Satiniac® ... Brings 
out and preserves the 
natural beauty of any 
wood, 


* Trade Mark 


UNITED STATES PLYWOOD CORPCRATION 


Dept. 71, 


55 West 44th Street, New York 36, N. Y. 
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the same ae “a PERfecY: ‘MATCH & six: 


~<=  becese every batch of Dramex is tested in our 


yesterday, toda 'Y, La bascaerliejo iashes'suld Sine 





and tomorrow... eee ale rete We retords- Kesh 
sort Toe . ais és only one of the. many tests évery mix of 
Koco sO “ramex must pass before if is released by ours = 
aon See emists for packaging. | 
Z + en : ; They constantly test for color, consistency, hard 
= rte 3 ness and adhesiveness. Even the raw materials 
~ hl aay ste used in Dramex are analyzed before they enter 
ianeeee our plants to make sure they meet the rigid 





Brush ona NewWall specifications that we have established. 
FUSA OF 


DRAMEX 


ONE COAT INTERIOR FINISH 


QUALITY CONTROL PROTECTS YOU! 


When you recommend Dramex for covering 





cracked plaster and finishing wallboard, you 
know you recommend the best. The Dramex in 


aeeos co./es 
puis CRACKS & . } ™ 

impearectio every package as been approved by our 
Le 











laboratories. Dramex does it and does it right! 


This consistent and comprehensive national! advertising program reaches 
comprehensive all potentia! Dramex customers. It reaches all your customers 

LIFE . LIVING FOR YOUNG HOMEMAKERS 
PARADE . BETTER HOMES & GARDENS 
AMERICAN WEEKLY .«. WOMAN'S DAY 
FAMILY WEEKLY . SUNSET MAGAZINE 


demand Order DRAMEX— Display DRAMEX! Avoileble in 12 decorotor 


shades and white. In Regvuicr and Ready-Mixed form 





national advertising 


creates consumer 


THE REARDON COMPANY 


. ANGELE °° KEARNY NEW Fesey 
CH -AG > © MONTREA QUEBEC 


By the makers of BONDEX—the original cement paint. 
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Now at the sign of Dutch Boy* 
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Credits Color Gallery for 


““BETTER THAN 
10 TIMES TURNOVER”’ 


Mr. Joseph G. Gray, Meadville Paint & Wallpaper 
Co., Meadville, Pa., says the Color Gallery in- 
creased his Dutch Boy sales “200 to 300%” in 
little over a year. “Our Gallery gave us better than 
10 times turnover,” he writes. 

















x ee ee EA e 
poe es pth os RNS inh, REO 
4 “2 an Kt ke fee aaa Meo he cian aa aia y, 

Cd he RON a tee ing ae ae er 4. ES See oe 

- cee el a Sm $ b = pe 3 
et 2 ‘4 ay om “ae 

4 See S. Pm oe. 4 FS . © ROR te 
> » 


epi A Se BE tp 2° a Sekhar OT GE TE ROR ee SAT CREE, i 
Ds A a a Ge eae] Pee pn , ak 8, mes gt Pees 4 
& ee ot a ei a +54 ies io . > pone ie i mS Neos a Tae he, ay ? : 9 
a Pe Br Bike tee: yaa Fi 5; SED & ee =? te Se Cie ae: 7a , ee 


In smart, new 


TODAY, the “Dutch Boy” dealer who handles 
both new WONSOVER and Color Gallery is sitting 
pretty. 

New WONSOVER and new Color Gallery Paints 
(FLAT WALL ENAMEL) are modern Nalkyd fin- 
ishes. “Easy-does-it” paints from the word “go”! 
And paint buyers are going for these easy-to-use, 
easy-to-clean Nalkyd interior finishes in a big way. 


The right colors... 
right at a woman's fingertips! 


With the Color Gallery, a “Dutch Boy” dealer can 
help customers find the high-fashion colors they 
want, fast. And at the turn of a chip, their whole 
color scheme is right there. All worked out! For a 
quick sale and a quick profit! 


Always on the ready 
with ready-mixed wall paints! 


When customers want ready-mixed wall paints, 
“Dutch Boy” dealers now have brand-new Nalkyd 
WONSOVER for them in a wide range of fast-selling 
colors! A wonder paint if there ever was one, new 
WONSOVER is easy to apply, easy to wash. It’s odor- 
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Dealers 


buyers Want 
interior 


» 








Gets 400% 
Sales increase with 
new WONSOVER 


Mr. Bill Spencer, Spencer Paint & 
Glass Company, Newcastle, Pa., ’ 
writes that “In just two early > 

months of this year (1954), we bought 1030 gal- 
lons of new WONSOVER and matching satin gloss 
colors, and believe me we sell it all. Our sales are 
400% above last year’s.” 











less. It dries fast. It’s popularly priced. On top of all this, 
new WONSOVER guarantees color harmony from wall 
to wall, room to room — an idea with terrific appeal for 
today’s paint buyers. 











To “Dutch Boy” dealers: if you’re not yet carrying 
both WONSOVER and Color Gallery, sign up next time 
your “Dutch Boy” salesman calls. We want this to be 
a big profit year for you. The biggest ever! 

To dealers everywhere: if you'd like tu put in the 
fast-selling, nationally advertised “Dutch Boy” line, 


















NATIONAL LEAD COMPANY: New York 6; Atlanta; 





find out if there is a “Dutch Boy” franchise available Buffalo 3; Chicago 80; Cincinnati 3; Cleveland 13; Dallas 2; 
f Philadelphia 25; Pittsburgh 12; St. Louis 1; San Francisco 10; 
in your area. Phone or write our nearest office. Boston 6 (National Lead Co. of Mass.). *Reg. U.S. Pat. OF. 
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ROUND AND ROUND 


and wherever it stops, it sells for you 





4 ubberset 


makes the job easy! 


RUBBERSET’S 
“Sell-o-Rama” 


Another Rubberset 





first’ in modern merchandising 


% Turns at touch of customer’s finger. 


% Gives over 12 square feet of compact 
display! 


¥% Sells more brushes because it shows your 
complete line in one place. 


a ¥% Well-built, colorful, attractive. Comes 
with plenty of hangers. 32" high. 


¥% Versatile! Can be used horizontally with- 
out base. 


RUBBERSET’S MERCHANDISING LEADERSHIP 
costs you nothing ... profits you plenty 


Why just “handle” brushes, when se//ing them canmake Insured Turnover— Rubberset’s unique plan that guar- 
you real money? Let Rubberset’s vigorous, pace-setting antees rapid profits, no slow movers. 

merchandising help you. Ask about this unique new Easy Terms — Monthly payment plan that lets you 
“Sell-o-Rama”™ display. And get the facts on: stock and sell the modern way without investment. 


Call your representative, or write direct, now. 


pay i 
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Roof Coating 


Sheffield SHEF-KOTE is the answer to the 
problem of adequate and economical roof 
maintenance! Itstops leaks ...forms a 
weather-proof and water-proof metallic 
cocting...and will not crack! It's NOT a paint 
,.» but an asbestos-like aluminum roof coat- 
ing in o special formulation that flows into 
seams ond cracks firmly sealing them! It's bril- 
liant aluminum finish reflects the heat of the 
sun's rays keeping OUT heat... making it 
as much as 20 degrees cooler inside. And it 


is easily applied! 


ONE OF THE WORLD'S LARGEST 


SUFACTURERS OF ALUMINUM PAINTS CLEVELAND 19, OHIO 


Shettield Zeoveze PAINT CORPORATION 
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Guaranteed by © 
Good Housekeeping 
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...with the prestige and 


recognition value of the 


GOOD HOUSEKEEPING 
SEAL! 








So Simple...and Yet So Complete! 
ONLY 12 COLORANTS 








Here's the really workable color system that spells bigger paint 
sales... greater customer satisfaction for repeat business. 


in « tube ¢izes Simple ... practical . . . low in initial cost and sustained 
eee 


inventory, yet so carefully put together that it allows your : 
> customers wumatched freedom of color expression! A few tubes and 
Fgh and just two bases enable you to make hundreds of fast-moving colors 


in flat, semi-gloss, and high gloss wall paints, quick-dry 


enamels, exterior house paints, floor and deck enamels, new 
2? “woodtone” finishes... 


: 


with never an obsolete color left on your 
shelf! Find out — now — all that Spectro-matic can do for you. 
This pioneer system has been proved-in-use from coast to 


coast... gives you every advantage of background and : 
puunsleue of experience ... adds power to your own selling effort with a | 


multiple-coverage program of advertising, merchandising, 
£ £ £ ~ 


BEST-SELLING COLORS and sales aids! 


...and they give you 
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and color information make harmonious selec- 


Look at all this 


" 
tile) 


National Advertising 


Eye-catching advertisements stimulate sales 
through the pages of the powertul, idea molding 
national magazines your customers read! It’s 
ust one phase of a terrific trafic building pro- 


’ 
' 


Pe, 
pram uesignea LO help you sel] the year around | 








Loan-out Color Books 


Take home color books like this compact, all- 
) L ' 

in-one Color-Pak of 300 colors, are the ultimate 

In customer convenience. (senerous-size chips 


‘ 
tion of COLOL combinations Casy and sure. 





MANUFACTURED and DISTRIBUTED by SPECTRO-MATIC ASSOCIATES 


ON a i a Norfolk Paint Corporation 
Richmond 20, Virginia Quincy 71, Messochusetts 


B-B Paint Corporation Reifschneider Point & Gless Co 
Flint, Michigan Omehe 2, Nebroske 


The John P. Cechren Co 


Rockford Paint Menvfacturing Co 
i ee 


Rockford, illinois 
Cowmen-Caempbell Paint Company inc a Pe ee 
a A UT Little Rock, Ark Fort Worth, Tex. 


DeBoom Paint Co 
Sen Frencisco 10, Califernia 


Universe! Peint end Vernish Co 
Leos Angeles, California 


oe ae ee _~—"* 
Philadelphia 6. Pennsylvania 
Marsholl-Wells Canedian Companies 
Ford Paint end Vernish C Winnipeg Manitoba 
TALS. Roop . ao hegar 
Mount Royal Color & Varnish Co., Lid 
lLehmen Bros Corp eal auld Lee 
’ r4aey ‘yy New Perse y - 
* tegrornd (oad overseas terriers 
hee LL Bo a a ena ee ae le oe 
Lovrsville 2. Kentucky London 


selling power 


Chip Cabinets 


xciting, practical chip cabinets place popular 
colors at your customers hngertips — yet 
OCCUDY little floor Or counter space. Each chip 
has complete information printed on back to 
make correct tube and base selection instantly. 


Plus... 


@ Banners, Pennants, ond 
Streamers to make your store 
a dominant paint center... 
stimulate buying! 


@ Handy Room Visvolizers 
that show a variety of room 
color combinations right in 
your store... quickly... 
appealingly! @ Packaged promotions 
which give you everything 
you need to build a real, 
profit-paying sales campaign 
including coupons, ad 
mats, can talkers, window 
banners, etc. Planned to the 
last detail to move more paint 
@ Sales-stimulating color for you! 
cards, folders, and mailing 
pieces that really sell... af 
home, or in the store! 


@ Miniature vest-pocket-size 
Chip Packs of interior and ex- 
terior colors, including floor 
enamels! 


@ A powerful, top-level 
team of over 500 skilled, ex- 
perienced chemists, tech- 
nicians, engineers, production 
@ Newspaper od mats and specialists, and soles pro- 
radio scripts to fit any budget motion experts... all work- 
. any compeoign ... all year ing to build your business 
long! bigger and better than ever! 


Write to Spectro-matic Associate Nearest You! 


Gentlemen: Please send complete details of the Spectro- 
matic Color System ( ) or have your representative 
coll ( ) 


NAME.. 
FIRM NAME 
ADDRESS 


CITY... ZONE STATE 





2k fr OOU, 


STURDY, 3 COLOR METAL AND 
PEG BOARD DISPLAY FOR 
ISLAND OR COUNTER USE. 
ONLY 3 SQ. FT. BASE. AT NO 
EXTRA COST. 


A PAINT BRUSH 
FOR EVERY 
PURPOSE 
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ANOTHER NEW PACESETTER BY 


LINZE 


DAVID LINZER & SONS, Inc. 
10-20 ASTOR PLACE, NEW YORK 3,.N. Y. 
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HARDWARE 


nnesota 


PAINTS 


CUSTOM 1101 So. Third St., Minneapolis, Minn 
COLORS Send me the big news about M.nnesoto MINNHUE Custom Colors, ond how they can 


Mi 









XCITING COLORS ...ai/ the colors you need 
- to boost your paint department sales. Here 
are 294 customer-proven colors in flat, semi- 
gloss, and gloss—plus an additional 165 at- 
tractive finishes in either of two exterior paints 


—and 19 favorite hues in porch and floor 





enamel. All in this compact, inclusive ‘Minne- 
sota” Paints MINNHUE Custom Color System. 
You carry a rock-bottom inventory. Just stock 
light and dark bases and only 15 colorants. 
Yet, you offer complete selection in a minimum 
amount of space . . . nearly unlimited variety 
of colors in all finishes. 

MINNHUE colors are pre-tested for sales appeal 
... pertect for quick turnover, stepped up sales! 
Reap bigger paint profits with this all-inclusive 
customer-tested color system—''Minnesota’’ 
Paints MINNHUE Custom Colors. And let 'Min- 
nesotas dynamic advertising, planning, dis- 
play and promotion material help you build 
bigger paint volume. 


Keep your cost — inventory di eo 
offer the broadest color selection. 
with this complete... 


WRITE NOW FOR FULL INFORMATION ON 
THIS UP-TO-THE-MINUTE COLOR SYSTEM 


MINNESOTA PAINTS, INC. 


elp me boos? my point yvoiume 
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NOW THE X-RAY PROVES 


WHAT GOOD PAINTERS HAVE ALWAYS KNOWN 


XPERIENCED painters know they get better results with Gum Tur- 
pentine. Now science proves that Gum Turpentine combines with 
the oil to form a vital part of the paint film. Substitutes contribute little 


or nothing to the paint film. 


Through the X-ray, scientists have learned to study and ‘finger-print’ 
the structure of any organized material. Below are shown the X-ray dif- 
fraction patterns (‘finger-prints’) of: (1) a film of linseed oil, (2) a film 
of linseed oil and a commonly used substitute for Gum Turpentine, 
(3) a film of linseed oil and Gum Turpentine. Examine these ‘finger- 


prints’ carefully. 
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Above: X-ray diffraction pattern of a film 
of linseed oil brushed on a glass slide and al- 
lowed to dry for 24 hours, 


Above: X-ray diffraction pattern made by 
a film of linseed oil mixed with a commonly 
used substitute for Gum Turpentine. Note that 
it is almost identical with the pattern for linseed 
oil alone, clearly demonstrating that the turpen- 


tine substitute contributes nothing to the film. 


INCREASE YOUR SALES 
AND PROFITS 








For more than 15 years Gum Turpentine has been advertised in the 
great national consumer magazines, including Zhe Saturday Even- 
ing Post, Life, Better Homes (S Gardens and Good Housekeeping. 
Gum Turpentine is preferred by professional painters everywhere 
and by millions of do-it-yourselfers. Gum Turpentine is the original 
paint thinner and the wor/d’s dest paint thinner for oil-base paints 
and enamels and for varnishes. Order a good stock of Gum ‘Turpen- 
tine from your distributor today. The AT-FA Seal is vour assurance 


of genuine spirits of Gum Turpentine. 


AMERICAN TURPENTINE FARMERS ASSOCIATION 


General Offices: Valdosta, Georgia 
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Above: The X-ray diffraction pattern made 

by a film of linseed oi] mixed with GumT ur- 
pentine. Compare this distinctive pattern with 
Figures (1) and (2). Here is visual proof that 
Gum Turpentine combines with the linseed oil 
and becomes a vital part of the paint film. 
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Corible WOOD 


that sells right off your counter! 








Xt WELDWOOD 
FLlEXIBie 


WOOD-TRIM . 


Pe oevuc 


REAL WOOD VENEER 
IN HANDY ROLLS 


2e) i 4*icil, ice 18 a’ fete) sm 


(no more exposed edges) 
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= covering Plywood » 
Een 


FOR DECORATING - - 





coffee tables, picture 
frames, lamp shades, 
waste baskets, etc., etc. 










Wood-Trim is so flexible you can wrap it around 
a pencil, yet it won't chip, split or peel. 


Applied preferably with Weldwood® Contact 
Cement or Weldwood Presto-Set* Glue (or any 
good wood glue). 


No heat, irons, pressboards or clamping. No 
sawing; no nailing. 


Heavily advertised nationally to your customers. 


= 4 












| . 
** - WELbwoop CONTACT CEMENT 


vie WELDWoOD Waltane... 












EASY TO SELL from this free, beautiful display. 
Contains 36 rolls, 6 rolls each of Oak, African 
Mahogany, Walnut, Birch; and 12 rolls of Fir 
Each roll is 8 long, 1” wide, packed in trans 
parent re-usable case. Retails at /9¢ a roll 
36 rolls cost the dealer $18.96 list; you sell 
it for $28.44; your profit, $9.48 


Display case free with initial order. 








Everyone of your customers who makes things 
of plywood —things like book cases, desks, 
cabinets, tables or any other objects—is literally 
hungry for Weldwood Flexible Wood-Trim. Let 
them know you have it— order the display shown 
above and place it prominently in your store. 


Made by UNITED STATES PLYWOOD CORPORATION 
Dept. 303, 55 West 44th Street, New York 36, N. Y. 


ORDER WOOD-TRIM from your 


* TRADE MARK 


To) -)-7-) ee Ore ae 
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Yes—we too 
were trapped! 


The devastating floods which ac- 
companied Hurricane Diane, in- 
flicting hundreds of millions of 
dollars in damage upon New Eng- 
land —- didn't spare the world’s 
oldest manufacturers of animal 
traps. 


They converted a small and nor- 
mally peaceful brook which flows 
below our plant, into a madly 
raging river—and the morning 
after the deluge the spectacle of 
destruction was appalling and al- 
most unbelievable. 


Only the tremendous and untir- 
ing efforts of our employes, the 
unselfish assistance of neighbors, 
scores of whom pitched in to help 
us dig out from under tons of sand 
which were washed upon our ma- 
chinery have made it possible to 
resume manufacturing in a short 
space of time. 


And only the loyal, patient and 
understanding cooperation of our 
distributors have made it possible 
to resume shipments with a min- 
imum disruption of our schedule. 


For these blessings we are humbly grateful. 


BLAKE & LAMB 
Steel Traps 


“The Steel Trap of the Hardware Trade” 


i 
Ke 


THE HAWKINS COMPANY 


Americas Oldest trap Manufacturers 
SOUTH BRITAIN, CONNECTICUT 


HARDWARE AGE. OCTOBER 13, 1955 








the way to spell mower quality in two letters 


HARDWARE AGE, OCTOBER 13, 1955 








CAT. No. 720 CAT. No. 820 
You Sell 12 for $11.76 


| f You Sell 12 for $22.68 

Your Cost 6.67 Your Cost 12.67 

v, Your Profit $10.01 
4 


Your Profit $5.09 








BRIDGEPORT BRASS COMPANY Yes Sir! | wont the FREE GOODS on 
AER*A*SOL PRODUCTS GOOD-AIRE! Ship this order through 
BRIDGEPORT 2, CONNECTICUT my wholesoler os listed 








Wholesaler 








Retailer 





Address 








i Ppisioes 








DOZ. CAT.NO.720 6 OZ. GOOD-AIRE (2 FREE WITH 10) 





DOZ. CAT. NO. 820 12 OZ. GOOD-AIRE (2 FREE WITH 10) 
ALSO SEND THESE OTHER BRIDGEPORT AER*A*SOL PRODUCTS 








ee 











BRIDGEPORT BRASS COM 
92 


Bridaepert 2 » 
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Nc! CAMPBELL CHAIN Exclusive / 
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Marked every 5 feet... quick, exact measurement 


Color-Coded... instant identification of chain grade 










Green ““Measure-Mark"™ for 
Campbell Proof Coil Chain 
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Red ‘‘Measure-Mark'’ 
—: for Campbell BBB Chain 
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Bive ‘‘Measure-Mark’’ for 
Campbell High Test Steel Chain 
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Orange “Measure-Mark'"’ for 
Cam-Alloy Steel Chain 








Now —for the first time— you can enjoy the ease, speed and Get all the details on this 
profit of this revolutionary new method of selling chain. completely new time-and- 
Just count the colored five-foot markings! Think of the labor-saving method of 
time and trouble you'll save .. . think of the assured handling chain— available 
accuracy. Your customer will be sure, too, that he’s getting only from Campbell. Write 
just the right length of chain—and the identifying color- today, or ask your Camp- 


mark will assure him of the right grade. bell representative. 


une CAMPBELL CHAIN @ 


YORK, PA.—WEST BURLINGTON, IOWA—PORTLAND, OREGON—SACRAMENTO, CALIF. 


Makers of the famous lug-Reinforced Tire Chains 
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Non-skid natural rubber coated. 
Gives surest non-slip grip: 


Outstanding general purpose work glove for 
workmen, farmers and home handymen. 
Rough-grained rubber coating far outwears 
leather palms and has the surest grip of all 
work gloves, either wet or dry. 

Three styles: 

No. 62, palm-coated safety cuff (illustrated) 

No. 60, palm-coated knitwrist 

No. 660, fully coated knitwrist 


“THUMBS UP” 


Reinforced neoprene coating 
The top selling liquid-proof glove: 


Coated with Neox, specially reinforced neo- 
prene, which is much tougher than ordinary 
neoprene against cutting, snags, abrasion, 
greases, acids and caustics. Also has better 
flexibility and grip. Comfortable curved-fin- 
ger pattern. 

Two styles: 

No. 908, fully coated knitwrist (illustrated) 

No. 912, fully coated 12 in. gauntlet 


Tops for abrasive wear. Shaped 
like the hand for maximum comfort. 


Special plastic coating wears up to 50% 
longer and has a grip and flexibility not found 
in cheaper plastic gloves. Won't chip, crack 
or peel. The only plastic gloves made with 
comfort-providing wing-thumb, curved pre- 
flexed finger pattern. 
, Two styles: 
No. 303, fully coated knitwrist (illustrated) 
Neo. 30, paim coated knitwrist 
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Edmont coated gloves wear 
5 to 10 times longer eee 


pay 334% protit 
on every pair 


Edmont coated gloves retail around $1.00 — wear 
as long as 5 to 10 pairs of canvas work gloves — 
and give greater protection. 


They are the modern work gloves. Palm coated 
styles, like the No. 62 Grab-it illustrated above, 
grip better and wear longer than leather palm, 
and are nearly as cool as canvas. Farmers, work- 
men and home handymen find them much more 
economical and keep coming back for more. You 
make 33 1/3% profit on every pair. 


Send for catalog and prices. Order Edmont gloves 
from your jobber. His prompt service enables 
you to carry a smaller stock and turn it faster. 


Edmont Manufacturing Company 
1214 Walnut Street, Coshocton, Ohio 


INFORMATIVE HANG-UP TAGS 
make Edmont gloves self-displaying, self-selling 


k ql it JOB-FITTED 
mol WORK GLOVES 
World's largest selling coated fabric work gloves 
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a program for 
Better Christmas Profits 


the outlook 


Business will be good this fall and winter. 
Employment and wages continue high. Farm 
income, by and large, is holding up. New re- 
strictions on credit will not hurt Christmas 
hardware trade. In fact, it may help hardware 
dealers by diverting consumer money from cars 
and new houses into hardware items. Except on 
some electrical items, price competition will not 
be too severe in most lines sold by hardware 
stores. Trend to diversifying lines is making 
new opportunities for additional sales volume 
for hardware stores. Emphasis on hardware 
stores as “the family store” is focusing new 
consumer interest on the shopping convenience 
they offer. 


the facts 


Store operating costs, such as salaries of 
sales people, rent, etc., are still moving upward. 
There are few prospects for a change in this 
picture. Chances are remote of historic margins 
being increased. Competition in many lines 
from other outlets may be intensified. However, 
independent dealers are capitalizing more and 
more on the advantage they have in greater 
flexibility of action. Dealers are also taking 
advantage in promotion and store layout of the 
convenience of location they offer. Emphasizing 
personalized knowledge of customer interests 
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Better Christmas profits 





continued 


and needs is also paying off. Wider use of self- 
service, frequently in a modified form, is also 
helping to meet the profit squeeze. 


the problem 


Many dealers are facing steadily shrinking 
margins, with little prospect of being able to 
reduce operating costs in the foreseeable future. 
The result has been a sharp reduction in net 
profits. Energetic steps need to be taken to im- 
prove the profit picture for the average hard- 
ware store. 

The approaching Christmas holidays repre- 
sent an outstanding opportunity for tackling 
this profit problem. December is normally the 
best month of the year, from a volume view- 
point, for hardware dealers. It usually accounts 
for about 11 percent of the year’s volume. How- 
ever, many authorities are convinced that hard- 
ware dealers could increase their December 
volume by 15 percent with very little effort. 


a solution 


riandg 


The quickest and most effective means of 
mproving a dealer’s profit picture is by increas- 
ing volume, without adding to overhead. This is 
more easily said than done. But many dealers 


tools make ideal holiday gifts if you promote them, as Acme Hardware, Los Angeles, Calif., did last year. 


have demonstrated that it can be done. In- 
creased volume requires increased traffic. 
Hence, the prime probiem is to increase traffic. 
As traffic is increased, the problem then be- 
comes one of handling the higher volume of 
traffic without adding sales people. Here better 
store organization, better trained sales people, 
more departmentalization and the use of self- 
service become important. Self-service is espe- 
cially useful. One store tried a modified self- 
service set-up for the first time last Christmas 
and was able to handle 20 percent more busi- 
ness without increasing its sales staff. The store 
discovered that one-third the store’s volume 
went through the self-service cash counter. 

The task of building more traffic is a complex 
problem. One effective way of tackling this is 
by setting up an overall store promotion and 
merchandising program. Most promotions are 
a hit and miss proposition. Ads are not tied into 
in-store displays. Store people are not kept ad- 
vised of promotion plans. Adequate buying for 
a promotion is often neglected. December offers 
an ideal opportunity to start a store-wide pro- 
gram by capitalizing on consumer’s interests in 
gifts. Start your planning now and you'll find it 
simple to extend it to other periods. 


the first step 


The first, and most important step, in tackling 
the profit problem, is that of getting yourself 
and the entire store to think in terms of selling 
gifts in September. Don’t use the everyday ap- 
proach; put all your emphasis on gifts. Most 
consumers in December tend to postpone all 
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buying activities, except for gifts. No one ever 
has enough money for all wants; but at the 
Christmas holidays, gifts get precedence. Your 
customers will still buy their emergency needs 
of regular home maintenance items if they are 
necessary. But their thoughts will be mostly on 
gifts. So get into the habit of thinking and talk- 
ing gifts throughout December. 





wrapping purchases under $2. Try this. Offer a 
lay-away program. Promote this early, in Oc- 
tober and November. Feature it in your ads and 
in store and window signs. Lay-aways give you 
a credit plan without the complications of in- 
vestigations, forms, legal, etc. They also help 
build traffic. A regular credit program is also 
valuable at Christmas, especially a 30-60-90 day 
plan. If you have such a plan, promote it. 


the second step the fourth step 


Organize an over-all store program, covering 
every phase of store activity. Develop a theme 
for the store for Christmas, something involv- 
ing the words “gifts for all the family,” plus 
whatever other facts you think important in 
your market area. Use this theme in your ads; 
use In your windows, and on signs on islands. 
Break down your islands into gift suggestion 
areas; one island for “gifts for him” and an- 
other for the woman, another for children, etc. 
Use the front of the store for feature displays. 


Keep key items competitive, such as tree 
lights, snow bombs, etc. But on other items be 
sure to take full margins. Most Christmas gift 
shoppers are not price shoppers, except on big 
standard items. On unusual items, which may 
be exclusive in your town with you, do not hes! 
tate to take a bigger than normal margin. An 
extra 10¢ here and there will add up to a sizable 
sum. 


Most Christmas shoppers do not have a clear the fifth step 


idea of what they want in the way of gifts. Your 
islands and your newspaper ads must make 
| these suggestions; so should your salespeople. 
: Keep talking and thinking in terms of gifts in 
December. 


| the third step 

| Offer special services that are especially im- 
portant at Christmas time. Gift wrapping, for 
example, is very important. Handled properly, 
a wrapping operation can be made to practically 
carry itself. Many stores charge 15¢ or 25¢ for 


Get a real Christmas spirit in your store dec- 
orations, in your ads and in the attitudes of 
your sales people. If you need part time people, 
try especially to get older, more mature persons 
who will be better qualified to make gift sugges- 
tions. School teachers, office workers and house- 
wives make particularly good employees for 
evening work. Spend a little time training these 
people. Have them start a week or so before the 
real rush begins to acquaint them with the 
store. Have one or two short meetings to give 
them a chance to fully understand store policies, 


(Continued on page 112) 


Shoppers found this window of Cooley Hardware, San Bernadino, Calif., loaded with eye-catching gift suggestions. 
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Bright store tronts 


A successful Christmas promotion results 
only when all parts of your program work to- 
gether to the same goal... more sales. 

The exterior appearance of your store should 
be an important part of your promotion plan. 
It should tie into your overall theme. It should 
set an atmosphere that will lure customers 
into the store. Once the exterior has done this, 
its job is finished and the interior displays 
take over the selling task. 

sut the big job is to get customers into the 
store. Here your exterior decorations can help. 


They can be used to label your store as a 
Christmas gift source. They will mark the 
store as gay, but neat, if they are handled 
properly. They can also be used to emphasize 
that you cater to women shoppers. In short, 
they can set just about any atmosphere you 
want. 

When you plan the store decorations, keep 
in mind the themes you will be using in your 
newspaper ads and in direct mail. Have these 
themes reflected in your store decorations. 

Many stores delay putting up their decora- 


A bright store front sets the atmosphere for the whole store. The decorations need not be expensive, but they should 
show a little imagination. Instructions for building the props used in the suggested decorations on the far right of 
opposite page, are given on page 10/. 


HARDWARE AGE, OCTOBER 13, 1955 








A little imagination, a few simple props 
and you have a valuable promotion aid 


lure customers 


tions too long. Thanksgiving should be the special event worth noting is in progress. 
latest date for setting up. Some department You will lose much of the effect created by 
stores start even earlier and thus catch the these circulars if your store front fails to 
early holiday shoppers, especially the lay-away carry out this impression. 
customer. Your store front decorations, as well as in- 
A good target date for getting the store terior displays, newspaper ads, etc., should al! 
front decorations up is the week you mail your combine to convince customers that an impor 
Christmas broadsides or catalogs to your cus- tant event is taking place in your store. That 
tomers. is how you build customers and sales. 
These catalogs are designed to create the While the major store decorations are 
impression on your customers that something usually not changed during the holidays, they 
important is happening in your store... a should be kept flexible so that they will not 
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interfere with changing the windows at least 
once a week. 





The illustrations on these pages show how 
other stores, large and small, have handled the 
store front decoration problem in past years. 

A study of the stores pictured on these pages, 
and elsewhere in this issue, emphasizes how each 
dealer can vary his front to suit his specific 
needs. 

Another striking characteristic of these fronts 
is the heavy accent on toys. The importance of 
using toys to build traffic cannot be overstressed, 
as many dealers have discovered for themselves. 
If you carry toys, be sure to use the store front 
to focus attention on this fact. 

As these illustrations suggest, usually all 
that is required is a little imagination and the 
services of a handyman. The decorations need 
not be expensive. But if they are part of the 
over-all store plan, they will play an important 
role in helping you build better Christmas 
profits. 


There is no mistaking the fact that Balas rsa Day- 
ton, Ohio, is ready for the Christmas shopper. This giant 


Santa can be seen for many blocks distant and attracted 
a great many undecided shoppers. 


This front of Allen & Son, Suffolk, Va., made certain that shoppers would know 
where to look for toys. Note also the promotion of the store's lay-away plan. 
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Lay-Away Program 


Encourages Early Shopping 


Larger Christmas sales volume built by extending credit 


with lay-aways, time payment terms, three month billing 


Now is the time to get your Christmas lay- 
away program into full operation to increase 
your holiday volume by tapping the added po- 
tential of credit selling. 

You can cash in on the full potential of credit 
selling by promoting sales on a 30-60-90 dav 
billing basis and by budget instalment terms on 
big ticket items, in addition to your lay-aways. 
This broad program gives you a complete range 
of credit plans to attract the business of the 
growing non-cash market. 

Lay-away selling is especially attractive to 
your customers at the Christmas season. Lay- 
aways allow them to buy on credit without dis- 
turbing their existing credit obligations and 
without adding to their formal record of instal- 
ment payments due. Lay-aways enable you to 
grant an unlimited amount of credit without 


risk of bad debt losses and with a minimum of 
additional paper work. 

Hardware dealers have proved the advantages 
of lay-aways and have found that these pro- 
grams increase volume and profits for these 
three reasons. 

Credit customers buy more merchandise. They 
are not limited on any shopping trip by the 
amount of money in their pocketbooks. They 
think in terms of buying now and paying later. 

Credit customers can be upgraded. They do 
not have to make selections between various 
price lines on the basis of their current cash 
position. Your sales people can suggest higher 
priced merchandise without bumping into the 
price hurdle. 

Credit customers buy in bigger volume. They 
satisfy all their needs on each shopping trip as 
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Lay-away signs in win 
dow trimmed with 
higher priced toys pro- 
mote early sales among 
customers who moke 
selections now, and 
pay for their merchan 
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dise before it is de 
livered in December. 
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| they do not have to wait until another pay Christmas gitt merchandise that appea/s to custon 

check improves their financial position. ers buying for men can be fied in with a /ay-away 

4 program shown by this window trim and /a 

Lay-away credit can be extended to everyone program as shown by Mis windo ' , 

4 1 Sow th Neale 9 letel away signing of the window. Lay-agway programs 

; who applies, tor e mercnandise is compietely 

: diets — Coenen promote early shopping and upgrade purchase since 

i ; P noe Par ; .o slay ; [ec eaacw : , ' 

4 paid tol before it is delivered. And it is easy customers ore nor limited by omount yt sh they 
to extend this type of credit, for there are no carry while on shopping tours. 

applications to be checked and passed on, and no 

bad debt losses. 

) Payments recorded on ticket 

4 The basic elements in a lay-away program are 


the promotions such as store and window signs, 
and advertising; adequate space to store mer- 






chandise laid away until paid for; and a ticket 






system to tag lay-away merchandise and for re- 






cording the payments. 






Most dealers use a simplified three-part ticket 
for the bookkeeping record. One part is given 
to the customer, another part is kept in an alpha- 
betical file in the office and the third part is 
fastened to the merchandise. Payments are re- 
corded on the office part, and also on the cus- 
tomers part. 












A separate storage area can be set up to keep 
merchandise until paid for and delivered or 
called for. The area should have shelves to 
handle various sized packages. One store-room 
man should be in charge so the inventory can 
be worked and consolidated as packages are re- 
moved and others added. 












A definite policy should be set up governing 
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any down payment and terms of the individual 
payments. Most dealers leave specific terms up 
to each customer, but there is a definite under- 
standing at the time of sale, to get the mer- 
chandise paid for at a reasonable time before 
Christmas. 


All employees should know the store’s policies 
on lay-aways, what terms are acceptable and how 
the program operates. Every sales person, then, 
can write up lay-away sales. 


Extended billing is becoming a favorite form 
of credit and it can be used to tie in with Christ- 
mas promotions for customers who have estab- 
lished their credit rating for an open charge ac- 
count. The customer pays off a third of the total 
purchase each 30 days. 


Balance rides on billing 


Some 30-60-90 day billing programs require 
a customer to make a minimum purchase, such 
as one $50 purchase or a group of purchases at 
the same time totaling $50 or more. This sort 
of billing fills the void between purchases that 
a customer normally would not pay off on a 
monthly statement and those put on a budget 
instalment contract. 


Simplified bookkeeping is used on 30-60-90 
day billing since a carrying charge is not applied 
and the dealer gets no extra return for the slight 
additional accounting involved. The customer 
could be billed the exact amount of each monthly 
payment, but generally the total amount of the 
purchase is put on the books, the monthly state- 
ment shows the total of the account, but the cus- 
tomer pays off only one-third of the original pur- 
chase. This method has two advantages: first, 
it keeps bookkeeping records simply, and second, 
it reminds the customer of the total amount of 
his obligation. 

Big ticket items can be brought into the 
Christmas program, credit-wise, by promoting 
instalment sales. 

A vigorous promotion on time payment selling 
can build up the holiday season volume. Cus- 
tomers may be converted to the practical gift- 
giving classification and buy big ticket appli- 
ances instead of smaller gifts. The amount that 
normally might be spent on a gift may go for 
the down payment on some appliance. 

The same general handling procedure used at 
other seasons of the year apply to budget sales 
during the holidays. The same amount, or per- 








Your guide to 
Time Payment Terms 
On Christmas goods 


Budget selling is an important part of your 
Christmas credit program and here are terms 
that a banker would consider safe for applying 
to holiday gift-giving merchandise. This can be 
your general guide to minimum down payments 
and the maximum number of months for pay- 
ment. 


Down 
Payment, Repayment, 
Type of Minimum Maximum 

Merchandise Percent Months 
Boats: 

New 25 36 

Old 30 me 
Cameras, photo equipment 10 24 
Camp equipment 20 12 
Fishing equipment 20 
Golf equipment 20 12 
Guns, huntingequipment 20 12 
Miniature railroads, 

hobby items 20 12 
Power tools 10 2 





centage of down payment, is asked, the same 
carrying charge is applied, and the repayment 
time schedule is the same. 

A time payment program could be directed 
towards two specific classifications of cus- 
tomers: those already on time payment sched- 
ules where the Christmas big ticket items would 
be add-on sales, with the unpaid balance consoli- 
dated with the new purchases into a new contract 
and repayment schedule; and those who would 
be new time payment accounts. 

A lay-away program can be used through the 
year for all departments of your store. Although 
this form of credit is most generally highlighted 
for holiday merchandising. 

A strong credit promotion over the holidays 
may be the starting point for a general credit 
selling program the rest of the year, especially 
on extended monthly billing with its potential of 
building small sales up the minimum amount on 
which you will extend this form of credit. 
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Advertising creates store traffic 


Christmas shoppers are attracted to your store by your 


advertising on gift and toy selections and credit plans 





... Newspaper ad spoft- 
lights check list for 
shoppers. 
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Advertising is the traffic builder for your 
store, and now is the time to plan your Christmas 
schedules. 

A review of your regular schedules is in order 
to make your funds do the most effective job pos- 
sible during November and December 

As a starter, you will want to check your regu- 
lar percentages and decide if you should increase 
the usual 2 pct on hardware and housewares, 3 
pet on sporting goods and toys, and 5 pct on ap- 
pliances, or whatever percentages you use in your 
store. The potential in the Christmas market 
in your community this year may indicate the 
wisdom of increasing your regular schedules 

Additional sources of advertising funds may 
be available. You may want to tap your 20 pct 
reserve funds that you have been building up 
during the year. Cooperative advertising money 
may be available now. You may want to reduce 
the amounts spent in some departments to in- 
crease schedules for departments that you want 
to support more generously this year. 

November and December schedules can be 
channeled into special means of reaching your 
market. Your local newspaper may publish a 
special shoppers’ edition in which you will want 
to be represented. You may want to have re- 
prints of some special ad for an extra holiday 
mailing. You may want to try radio and tele- 
vision as an extra holiday promotion. 

Color in newspaper advertising is especially 





effective in attention getting value and color is 
worth considering if available. 

Holiday advertising schedules break up into 
three genera! classifications. 

Early advertising is aimed at the promotion 
of your lay-away and other credit programs. 
You may want a special advertisement or two on 
lay-aways, then include a box or statement with 
reguiar advertising mentioning your credit ar- 
rangements. 

Early advertising, also, is effective when you 
have to compete with department and specialty 
stores in nearby larger cities that make a play 
to attract toy and gift sales from your com- 
munity. Early advertising calls attention to your 
toy and gift lines and gets customers thinking 
about your store before starting on city shopping 
trips. 

Regular holiday season advertising starts 
usually in early November and continues well 
into December. Exact timing varies by areas 
and your schedules should be geared into the 
general pattern of your community. 

Save a portion of your schedule for the last 
minute shopper. Dollar-wise the last minute 
shopper may not be as important as a free-spend- 
ing middle-of-the-season shopper, but the last 
minute shopper buys fast and is likely to accept 
the first item suggested. The final days, also, 
are good ones to move slow movers and clean up 
any stock that has a gift-giving potential. 


r> f . 
Right ... lay-away program featured in ear 


y seq 
son ad. 
Below consumer catalogs are important holiday 
ad media. 
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DEVITT’S EASY WAY 


TO DO YOUR 


Christmas Shopping 


Visit our store and make your gift se- 
lections. Make a small down payment. Fol- 
low with convenient payments from time to 
time. We will store your purchases until 
Christmas when you may call for them or 


instruct us to make FREE DELIVERY. 


NO INTEREST or STORAGE CHARGES 
PAUL J. DEVITT HARDWARE CO. 


First Ave. & Harmony St. 


Coatesville, Pa. 
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isplays 
and trims 


that SELL 


Store displays should be eye-catching 

enough to slow down traffic. Ceiling. 

Four, five, and six foot lithographed Santas are post and wall trims are not eEXPensive. 

available. Hung high behind island or counter dis- 

plays, they attract attention. This step fixture at , sie hota Chirict 

Saxton’s, Tacoma, Wash., is covered with artificial- SCEVe SOS DOE Na ee Se Sven 
brick paper. A few sprigs of holly, or some ange! day use. 

hair, and you have an attractive display. 


Many fixtures can be repainted to 


Figured corrugated paper is bound to floor-to-ceiling pillars at Retzlaff Hardware, New Ulm, Minn. Paper 


bells and foil snowflakes hang from thin wire, strung across ceiling. 


A few shellacked holly wreaths, used 
from year to year, finish off an inexpensive trimming job. 
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displays and trims that SELL 





continued 


The displays on this page were designed to be made of pine board, perforated 
board, plywood and candy-striped heavy card tubes. The tubes, in various lengths 


and diameters, can be obtained from most display material distributors. 





Wall backing and jagged shelf-edging of 
figured corrugated paper at Perrysville Hard- 
ware and Appliance store, Perrysville, Pa., set 
off eye-catching display of traffic appliances, 
cookware, and Christmas trims. Shelf angle 
brackets are covered with aluminum foil to finish 
the modest display job. 
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A demonstration toy or gift booth is a must in 
It can later be used year ’round. 
The table base is 5 in. plywood on 2 x 4 in. lumber. 
It is 33 in. high for comfortable demonstrating. 
Shelves are attached to striped posts with angle irons. 
Decorations are mounted on top of pine or plywood 
shelf. The built-in shadow box with a sloping per- 
forated panel holds featured items. A light should be 


stores with space. 


installed. 
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Here is a toy or gift section featuring pine 
board, one-step risers, and standing perfo- 
rated panel boards topped with Santa heads. 
The heads can be from your tree-trim shop, or 
paper cut-outs. Perforated boards are also 
mounted on metal poles that reach from floor to 
ceiling, creating additional display area. They 
have spring-held inserts at either end to hold 
them firmly in place, and make them movable 
without drilling. They are stocked at display 
jobbers, or can be made at little expense. 
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| \wac. 8oaan/ . , GREEN roma 
\ ye ae : ; ; . eiepetientael This can be used as a color- 
a fa | ful centerpiece for windows, 
Zz. . or cut down to one shelf and 
i used on ledges. For the 
wreath, cut out a wreath- 
shape tracing on cardboard. 
Using it as a pattern on green 
foil paper, cut out the desired 
number of leaves and cement 
to a hard-back ring. Cut tree- 
shaped backboard out of waill- 
board or plywood. Attach pine 
board shelves with angle 
irons. Paint, or cover with 
green foil. The tubes should 
be snugly filled with wood. 
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This perforated panel easel | 
can measure any size. Mount it 
on a 1 x 2 in. frame. The sup- 
porting tripod legs arelx2in. | | 
lumber, with the back leg at- | 
tached by thin chain or wire. 
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how decorations encourage 


Holiday Sales 


The right kind of decorations can lead to 
many extra gift sales, as well as impulse 
buying. Here is the experience of a store 
with special decorations. 


Christmas store decorations set 
Here is what a passing shopper sees. A large tree is just inside the the holiday buying mood. That 
door. The window squares are made with tape and the usual frosting. is the belief of the employees and 
At night the tree is lighted. owners of the Mitchell Simon 
Hardware, 15 §S. Dean Street, 
Englewood, New Jersey. 

Each year they buy the biggest 
Christmas tree the front of the 
store can accommodate. The tree 
is put up early and decorated with 
lights, shiny balls, icicles and 
snow. Presents are hung on it 
and huge packages piled beneath. 

“It isn’t the work of any one 
person,” manager Edward Slome 
says. “All the people in the place 
work at decorating the store. It 
takes about two weeks to get it 
all done. 

“Last year we started carrying 
a lot of new lines of Christmas 
things such as candles, wreaths, 
Christmas tree lights, and many 
gift items. To make this known 
we began to display these things 
the last of November. and we 
started decorating at Thanksgiv- 
ing time. We thought this would 
serve the purpose of an announce- 
ment. 

“What really happened is that 
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customers started buying in No- 
vember. There were a lot of im- 
pulse sales when people came in 
for regular hardware items. Our 
stock of candles turned over three 
times. Some cocktail aprons we 
displayed just inside the door sold 
rapidly.” 

One of the largest lines at the 
Simon store is garden supplies. 
In order to stock Christmas 
things, these were put on moving 
display racks. The racks were 
simply rolled out of the sales area 
and into the stock room and lined 
up against the back of the same 
wall against which they had been 
displayed. 

“This enables any clerk to find 
any item quickly upon request,” 
Mr. Slome explains. “Customers 
can go out and look at the stock, 
too, if they want to. 

“We do the same thing with our 
fertilizer, insecticides and seeds. 
They are moved to shelves in the 
stock room and displayed just as 
they are in the store. 


Never say "No" 


“This frees one entire side of 
the store for Christmas sales, and 
we do not have to disturb the rest 
of the store. Three large display 
counters normally used for seeds, 
fertilizers and insecticides are de- 
voted to gift items and decora- 
tions.” 

This selling is helped by the 
policy of the store to never say 
“No” to a customer. If a requested 
item is not carried, they simply 
say they do not have it yet, but 
will get it. 

One wall just inside the store 
on the customer’s right as he en- 
ters is devoted to garden tools. 
These are displayed in large num- 
ber on special clips that fit into 
a huge peg board. These garden 
tools were moved to the stock 
room, and a big green Christmas 
tree painted on the bright yellow 
perforated hardboard backwall. 
The tree was then decorated with 
lights and shiny balls. Literally 
hundreds of wreaths and other 
items of decoration along with 
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Wrap a regular hardware item and it becomes a gift. This is espe- 
cially true with tools and housewores. Here are some typical g tf 


wrappings. 


gifts were displayed on this tre- 
mendous peg board made for gar- 
den tools. All the back-up stock 
sold out before Christmas and 
the sales clerks began selling from 
the display board. By Christmas 
Eve the board was bare in many 
spots, despite filling in with other 
items when possible. 

“We did not expect to sell so 
many wreaths for example,” the 
manager says, “since we had 
never carried them before. We 
fee] sure it was the wall display 
that sold them. 


Start selling earlier 

“We are going to use this 
method of showing our stock every 
year, and we may put it out even 
earlier next year. We thought we 
would sell these things, or we 
would not have stocked them. But 
we had no idea we would imme- 
diately sell so many. We are not 
going to have to carry over much 
stock even though it’s our first 
year for holiday items.” 

Another thing that moves a lot 
of hardware items in the Simon 
store is packaging them for dis- 
play. 

“You can take a hammer or a 
saw or a fancy screw driver set 
and lay them out on the counter,” 
Mr. Slome explains, “and al! you 
have is just a hammer or a saw 
or a screw driver. But take the 
box it came in and wrap that in 


bright Christmas wrapping paper, 
then lay the item on top of it and 
tie the whole thing together in a 
bright, contrasting ribbon adding 
a big bow, and you have a gift. 


Gift wrapping sells 

“We notice again and again that 
people remember a tool a member 
of the family wants when they 
see it displayed this way. We 
package dozens of items this way 
and place them on our three-tiered 
display counters. Larger ones go 
on the lower shelves and smaller 
ones higher up for balance. Since 
we sell from stock and don’t gift 
wrap unless requested to do so, 
this is not such a big job of prep- 
aration. It sure pays off.” 

The type of decorations you use 
in your store can be determined to 
a degree by the type of merchan- 
dise you plan to promote hardest 

An accent on Santa 
would be logical if you plan to push 


eutouts 


toys. 

If your intent is to emphasize 
tools and housewares as gift items, 
you would use a different approach 
to catch the adult shoppers. 

Tool department decorations, for 
instance, can promote tools as the 
gift the family can give to father. 

Giftwares departments are easy 
to decorate. Housewares, 
ean take on extra glamour by em- 
phasis in the decorations that 
housewares are practical gifts. 


also, 








Better Christmas profits profits come from selling, not buying. Limit 
"7 your buying to a half dozen good suppliers who 
handle good brands and can make prompt de- 
livery. Use all the additional sales helps you can 
how to watch for pilferage, etc. Use the Hard- get, from both manufacturers and wholesalers. 
ware Age Capsule Counsel series to instruct Go through this issue of Hardware Age care- 
them on the duties of a salesperson. fully and note the many products that can be 
obtained with special Christmas wrapping. Use 
these special deals to build the gift atmosphere. 
Many wholesalers have Christmas broadsides 
the sixth step for dealers’ use; store decorating kits are also 
often available. Use these as a means of devel- 
oping the Christmas gift atmosphere in the 
store. 





continued from page 97 


Try using self-service in some form. You 
don’t have to put in a check-out counter to get 
the benefits of self-selection and self-service. 
Many stores use regular service-type operations 
in the morning. Then when the peak load period 
begins, they hang up signs telling customers to a 
use self-service if they want to. A cash counter the eighth step 
is usually installed at the front of the store, 
with a full time cashier on duty as soon as the 
self-service signs go up. 

A large sign over this cash station helps cus- 
tomers locate it. If you use this technique, your 
merchandise must be thoroughly priced and the 
cash register should be handled by a person 
who knows your stock and your customers. 


During the Christmas holidays, call every- 
thing a gift. It is amazing the variety of items 
that can be sold as gifts, if they are suggested. 
A midwestern dealer last year put out a “give 
a tool as a gift” promotion. The first sale was 
to a young boy who bought a double-bitted axe 
for his father and wanted it gift wrapped. The 
do-it-yourself interest helps you sell tools as 
gifts. Housewares also make ideal gifts; pro- 





mote them, suggest them, and give them a gift 
, 
the seventh step atmosphere. Selling your staples as gift items 
Concentrate on selling. Don’t get bogged for all of December will improve your profit 
down with seeing dozens of salesmen. Your picture. 
Training retail salesmen 
how to get 


Better salesmanship in your store 





Here is a simple method for improving the selling skills of your store personnel. 
Just put the poster shown on the facing page on a bulletin board in the back of the 
store, in a stock area, or wherever store people will see it frequently. 

This constant reminder of the qualities of good salesmanship will help any seri- 
ous member of your store staff improve his selling. The poster on the facing page is 
the fourth in a series of sales training posters that will appear in HARDWARE AGE. 
These posters were prepared by a hardwareman with extensive experience in the 
training of retail hardware salespeople. Each poster in the series will cover a differ- 
ent selling subject. The technique of presentation will be the same as that used so 
effectively by the armed services during the war to train military persennel in a 
wide variety of subjects. Each poster in this series is full page in size. 

Previously published posters in this series are: “How to go places in hardware 
retailing,” issue of Sept. 1, p. 70; “How do you look this morning,” Sept. 15, p. 108, 
and “When you wait on a customer... ,” Sept. 29, p. 157. 
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Hardware Age 
Capsule Counsel 


Did that last check bounce? 


Series No. 4 


1 
2 
3 
4 
5 
6 


8 rules for Oking checks 


Any check — including government checks and certified 
checks — is only as good as its endorser. Know your en- 
dorser; have the check endorsed in your presence. If it's 
already endorsed, insist on it being endorsed again. 


Be careful of the check cashing customer in a hurry. Crooks 
don't like delays or questions. Beware the customer who is 
insulted when you ask questions. The honest customer will 
expect questions and is willing to answer them. 


Check identification cards carefully. Match signatures on 
drivers’ license with Social Security card and with endorse- 
ment on check. Don't be fooled by big company names; 
their checks are frequently stolen. 


Insist that the customer have his home address in ink under 
the endorsement. Make a note on the check of auto license 
number, or Social Security number, or any outstanding 
physical characteristic. 


Be careful on week-ends and during rush periods when 
banks are closed. Checks cashed at these times give the bad 
check casher time to get far away before the check bounces. 


Watch the date on the check. It's important. Banks will not 
accept pre-dated checks. Checks that are several months old 
are risky; payment may have been stopped on them. 


Don't be bluffed by claims of friendship with important local 
businessmen. Don’t be swayed by hard luck stories backed 
by telegrams. Above all, don't hurry, but take your time and 
examine identification carefully; verify all statements before 


cashing the check. 


Never cash a personal check for the full amount, unless you 
know the customer well. Don't chance cashing a $20 check 
for a 25¢ item. You're not in the banking business. 


a Hardware Age Editorial Feature 
copyright 1955 — Hardware Age 








Idea No. 2 


A window for her 


make ideal Christmas gifts for all 
women. At least one window should 
be devoted to gifts “For Her.” This 
attractive display is a _ three-step 
shelf, covered by brick paper, with 
several Santa cut-outs completing the 
picture. This was used by Poe Sup- 
ply Co., Coral Gables, Fla. 
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Electrical appliances and housewares > 


Use showmanship 


Idea No. 1 


Double duty display 


q for most of the year this perforated 


board forms the back of a garden 
tool display. But during the holidays 
the garden equipment is removed, a 
big green tree is painted over the 
yellow background and it becomes an 
attractive gift selling display. After 
the holidays, the tree is painted over 
and the garden tools put back. This 
double duty display is used by 
Mitchell Simon Hardware, Engle- 
wood, N. J. 
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You will get many hel ptul ideas from these exam ples of how alert dealers 


have profited by putting showmanship in their Christmas merchandising 


to build traffic 





Idea No. 3 


Trains always stop ’em 
A window with electric trains iS > 
bound to stop all male passersby, espe- 
cially if it is an operating display. 
Use the trains to stop them, then add 
a few additional items to suggest 
other gifts and you have a real work- 
ing window. A simulated fireplace and 
brick paper give this window a homey 
touch. It was used by Rouge River 
Hardware Co., Grants Pass, Ore. 





ldea No : 


Be sure to tell “em 


@Vhere’s always new customers to be 
told what you carry, and old custom- 
ers to be reminded of what you sell. 
Don't hesitate to let them know ex- 
actly what you carry and, when 
advisable, what is being featured 
This movable, two-sided sign, painted 
red and white, is used by Byrum 
Hardware, Suffolk. Va. 
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Holiday selling ideas 





continued 





GIFT SUGGESTIONS FROM BUMBY’S 


FOR YEARS OF SERVICE & PLEASURE 


FROM OVER THE STORE 
FOR HER OR THE HOME 


ALARM CLOCKS 
BARIMOTERS 

BATH ROOM SCALES 
BEVERAGE SETS 
BIRD CAGES 
BLANKETS, ELECT. 
CAN OPENERS 
CARPET SWEEPERS 
CARVING SETS 
CLOTHES HAMPERS 
COFFEE MAKERS 
CORN POPPERS, ELECT. 
DEEP FRYERS 
DINNER WARE SETS 


FROM SPORTS DEPT. 
FOR SPORTS 


AIR RIFLES 

BASE BALL GLOVES 
BASKET BALLS 
BOXING GLOVES 
BOY SCOUT KNIVES 
BICYCLES 

CAMP STOVES 


ELECTRIC LANTERNS 
FISHING RODS 
FISHING REELS 
FLASH LIGHTS 

FOOT BALLS 


Idea No. 5 


Make it easy to buy 


q‘What to give” is a problem every 


Christmas shopper faces. They wel- 
come suggestions from you. And such 
suggestions can lead to plus business. 
One store tackled this problem by 
printing this 3x5 in. card full of gift 
giving ideas. 


These cards were placed on all 
islands and counters and wrap tables 
throughout the store. When clerks 
wrapped packages, they handed the 
cards to customers. They could also 
be wrapped with packages and used 
as direct mail or as stuffers. “These 
cards definitely helped us increase our 


ELECTRIC HEATERS 
ELECTRIC IRONS 
ELECTRIC MIXERS 
ELECTRIC TOASTERS 
ELECTRIC WAFFLERS 
ELECTRIC RAZORS 
FIRE PLACE SETS 
FLOOR WAXERS 
FOOD CHOPPERS 
HOOVER CLEANERS TACKLE BOXES 
KNIFE SHARPENERS THERMOS JUGS 
MEDICINE CABINETS TENTS 


GUNS — RIFLES 
HUNTING CLOTHES 
HUNTING KNIVES 
POCKET KNIVES 
PICNIC SETS 
PUNCHING BAGS 
PITCHING SHOES 
ROLLER SKATES 
SLEEPING BAGS 


4UICE EXTRACTORS TRICYCLES 
PINKING SHEARS rn atl business on a number of the ‘tome 


PLASTIC DINNERWARE 
PRESTO COOKERS 
PUNCH BOWL SETS 
RADIOS ELECTRIC SAWS 
RANGES, ELECT. ELECTRIC DRILLS 
REFRIGERATORS ELECTRIC SANDERS 
REVERE WARE SOLDERING TRONS 
ROASTERS HAND DRILIS 
TELEVISIONS TOOL BOXES 

WASHING MACHINES ALL ITEMS OF STANLEY 
WISS SCISSOR SETS HAND TOOLS 


JOSEPH BUMBY HARDWARE CO. 


ORLANDO — WINTER PARK 
Tial 545-4621 4-5701 


advertised on the cards,” reports 
Stanley Bumby of Joseph Bumby 
Hardware, Orlando, Fla., where these 
cards were used. 


FOR THE MECHANIC 














Idea No. 6 


Gift wrapping pays off 
Gift wrapping is a must for the} 
holidays, if you want to do gift vol- 
ume. You can also merchandise your 
gift wrapping by locating the wrap- 
ping table up front, as this dealer did. 
The wrapping service was especial- 
ly valuable for luring last minute 
shoppers, and for encouraging men 
to buy in the store. Gift wrapping 
has an especial appeal for men, since 
few like the job. This arrangement 
was used by Mitchell Hardware Co., 
Homestead, Fla. 
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An idea file of practical 
holiday selling suggestions 




















Idea No. 7 


Curiosity put to work 


Frost a window, clear a circle and >» 
put a feature item in the circle. That 
is still a sure recipe for stopping 
passersby. There are many ways you 
can put curiosity to work in your 
store. This is how it was done by 
Simmons Hardware & Paint Co., 
Bradenton, Fla. The featured item 
was a power tool. A sign offered to 
deliver the tool any place in the USA. 
A sled was added to remind winter 
tourists that other useful gifts could 
be purchased in the store for ship- 
ment north or west. 





Idea No. 8 


Youngsters are customers, to 


Don’t forget the youngsters when 
you plan windows. Toys are big busi- 
ness in hardware stores these days. 
Here is a simple, but eye-catching toy 
window. The houses in the back- 
ground and the drapes were done by 
hand on sign paper. This window was 
used by Bressler’s Hardware, St. 
Albans, N. Y. 


HARDWARE AGE, OCTOBER 13, 1955 117 








Holiday selling ideas 








continued 


ldea No. 9 


Everything’s a gift 


Many dealers do not fully appre- > 


ciate the gift potentials of many of 
their staple lines. Fireplace equip- 
ment, for example, makes an ideal 
Christmas gift. All it takes is a little 
promotion effort. 

This window was used on a small 
side street and helped build $400 in 
sales of this equipment during the 
holidays. In other years, without the 
windows, sales were practically nil. 
Additional sales of other fireplace 
equipment after the holidays were 
also reported. The window was used 
by Encino Hardware & Paint, Encino, 
Calif. 
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Idea No. It 
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Give an electrical gift 

Electrical gifts make an ideal pro- 
motion. Every woman can use these 
tems to make homework easier and 
faster. At least one window should be 
allotted to electric housewares of all 
types during the holiday season. Here 
is a small, but attractive window just 
loaded with gift ideas. The back- 
ground decorations are simple, but 
lend a festive spirit to the whole dis- 
play. Putting the right atmosphere 
into a window decoration is very im- 
portant in putting across the gift 
buying idea. This window was used 
by Bressler’s Hardware, St. Albans, 
ee 
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Sure Sellers... 
in Merchandiser Displays! rene 


REYNOLDS “me ALUMINUM isto 


———ssssagy 


FLASHING AND NAILS 


Customers serve themselves from this Nail Merchandiser **ieeres 
and it’s all the stock you need! Different colored Ce mee 
boxes for each type—contents clearly described. 7 

They sell themselves, too, because the Merchandiser 

tells the Aluminum Nail story—no rust, no stain, 

nearly 3 times as many nails per pound. 

Put one of these up front in your store. 

And stock both these Flashing Merchandisers. 

Coil Flashing unrolls right from the carton—50' coils, 

in 14” and 20” widths. Flat sheets are 18” x 48”, ten 

to the carton. Order now. For literature write to: 

Reynolds Metals Company, Building Products 

Division, 2026 S. 9th St., Louisville 1, Ky. 


‘(ALUMINUM 
J ASHING 


Push These Popular 
a: Profit-makers, Too! 








FLECTIVE INSULATION 


RE 


i or 
ng all-purpose insulation and a 
es little storage space. 250 po i 
" 33” and 36” wide. Type ©! 
3 tough kraft paper. 
s. An 


Hottest-selll 
barrier. Tak 
x. 25 ' 
oil on both sides © 


side. Has many household use 


Type C, one 


ime ALUMINUM 


GUTTERS AND DOWNSPouTs 


Beautif 
ul, rust 
* YND-1Oint connec ers put UP their 


tor , 
and Half-round SMOoth oe anita tog, Ogee 
Stip 


Attractj 
active counter dis ple ©mMbossed 


he-counter seller. Play OVvailable | 


active over-! 


Get your share of the profits in REYNOLDS Do-lt-Yourself* ALUMINUM! 
See “FRONTIER,” Reynolds new dramatic series, Sundays, NBC-TV Network. 


REYNOLDS 28 ALUMINUM 


BUILDING PRODUCTS 
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Opening of the exposition is marked by ribbon cutting 
by L. Curtis Booth, left, ASAHC president, and William 


R. Weston, NBHA president. 





Training Film 
To improve 
Specifying 


Builders’ Hardware 


Builders’ hardware annual convention views new 


slide film for showing architects and students 


details of hardware items they will list in plans 


Overhead reduction, profit on 
contracts, educational programs, 
the importance of accurate cost 
figures and inventory control 
were subjects discussed at panel 
sessions and dramatized in skits 
at the joint annual convention of 
the National Builders’ Hardware 
Association and the American So- 
ciety of Architectural Hardware 
Consultants at St. Louis, Sept. 17 
to 21. Two panel sessions and a 
series of five skits were feature 
presentations. 

Preliminary showings of a vis- 
ual-aid education program on 
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builders’ hardware were  pre- 
NBHA during exhibi- 
tion hours at the auditorium. 
Meetings were at the Hotel Jef- 
ferson, and the 10th annual Na- 
tional Builders’ Hardware Exposi- 
tion was held at Kiel Auditorium 
with more than 80 manufacturers 


sented by 


displaying new and improved 
lines, finishes and packaging. 

More than 3,000 members and 
attended, including 400 
architects. 

William Weston, Sr., AHC, Wil- 
liam Weston Co., Dallas, Tex., re- 
tiring president of NBHA, pre- 


guests 





sided at its Sept. 19 annual] meet- 
ing. 

What lies ahead for the build- 
ers’ hardware distributor was the 
theme of the panel discussion at 
that meeting with Franklin 
Schlitt, AHC, Schlitt Supply Co., 
Springfield, Ill., moderator. Panel 
members, all AHC’s, were Daniel 
C. Hay, Beverly Hills, Calif.; 
Francis E. Traver, Architectural 
Hardware, Inc., Columbus, Ohio; 
F. M. Jeffrey, Aikenhead Hard- 
ware, Ltd., Toronto, Canada, and 
James C. Carroll, Union Hard- 
ware & Metal Co., Los Angeles. 
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Of satisfactory profits on con- 
tract hardware, Mr. Hay said that 
the cost structure of a builders’ 
hardware distributor is not just 
the cost of the hardware sold, but 
also the cost of services provided 
by the consultant. If this cost is 


properly computed the question 
of satisfactory profits answers 
itself. Proper cost computation 


will make the distributor realize 
that no profits are made until all 
costs of operation have been paid. 

On the topic, How can we re- 
cruit and train enough hardware 
consultants? Mr. Traver. sug- 
gested that some form of apti- 
tude test be set up. This would 
enable an employer to determine 
whether a prospective employee 


mentality for the work of a hard- 
ware consultant. He held that the 
builders’ hardware training 
course under sponsorship of three 
Builders’ Hardware Clubs. re- 
cently offered at the University 
of Delaware was a constructive 
type which is one of the best an- 
swers in search for training fa- 
cilities. 

Speaking on inducements which 
can be offered to retain trained 
men in the builders’ hardware in- 
dustry, Mr. Jeffrey told of his 
company’s profit-sharing program 
and other benefits offered. Sales- 
men receive a commission on their 
sales, the percentage de- 
pending on the selling price and 
its relation to the cost of mer- 


gross 





Builders’ Hardware 


Convention 





life insurance, hospitalization in- 
surance and health and accident 
insurance. 

Mr. Jeffrey said that his com- 
pany employs the services of a 
job aptitude analyst, sending ap- 
plicants to him for an interview 
and for tests before making a de- 
cision on employment. Results of 
these tests have been highly satis- 
factory to the company and to 
applicants. 

James C. Carroll, Union Hard- 
ware & Metal Co., Los Angeles, 
stressed the importance of having 
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tants meet with each other at the 
local level for exchange of ideas 
and knowledge. This leads to a 
better understanding on problems 
of mutual interest. 

Following discussion of apti- 
tude tests, the staff of NBHA was 
instructed to study the subject 
for the benefit of its members. 

A panel discussion highlighted 
the ASAHC meeting on Sept. 20 
with I. S. Eshleman, Ostrander & 
Eshleman, Inc., New York City, 
as moderator. Prepared questions 
and queries from the floor were 
also considered with participation 
from the floor. 

Pane] members were H. M. Add- 
kison, Addkison Hardware Co., 
Inc., Jackson, Miss.; Walter Mc- 
Aninch, Northwest Builders’ 


Hardware, Inc., Seattle; Adrian 
R. Page, Columbus Hardware Sup- 
plies, Inc., Columbus, Ohio, and 
Robert A. Wesche, Builders’ 
Hardware & Supply Co., Tulsa, 
Okla. 

The importance of establishing 
more ASAHC chapters throughout 
the country was stressed. Advan- 
tages include the opportunity for 
discussing mutual] problems, pro- 
viding means for becoming better 
acquainted and the promotion of 
better fellowship among competi- 
tors. 

Educational programs were em- 
phasized as one of the most im- 
portant activities in which a 
chapter can engage. The society, 
it was contended, should more 
widely advertise its aims and ac- 


Builders’ Hardware 


Convention 

























tivities at both national and local 
levels, and through news releases 
and by advertising in business 
publications and newspapers. 

Commendation was given na- 
tionally know manufacturers pro- 
moting the society in their ads in 
architectural publications. 

The need for following speci- 
fications to the letter of the law 
was stressed by panel and au- 
dience. 

Of the problem of shortages 
claimed at a job, some partici- 
pants said that they send a man 
out to a job te check the builders’ 
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NBHA directors meet. At the head table, left to right, are William Davies, second vice 


iN 


president; Carl D. Himes, first vice-president; William R. Weston, Sr., president; John R. 


Schoemer, managing director and treasurer and William S. Haswell, public relations director. 


hardware 
house records of delivery. 
One distributor maintained that 
it is better for a hardware con- 
sultant to write 


and cabinet 


against 


specifications. 
Use of Federal specification num- 
bers or manufacturers’ numbers 
was discussed, some members con- 
tending that Federal 
should be used only in writing 


numbers 


specifications for a federal job. 
Five skits, entitled “What 
would you do? dealing with prob- 
builders’ hardware 
distributors and _ architectural 
hardware consultants, were pre- 
sented at the joint meeting of 


lems facing 


ASAHC and NBHA on Sept. 21, 
with L. Curtis Booth, P. & F. Cor- 
bin Division, New Britain, Conn., 
retiring president of ASAHC pre- 
siding. 

The cast including six AHC’s 
and Mrs. Tracy Mitchell of Mit- 
chell Hardware, Ashtabula, Ohio, 
presented problems and then so- 
lutions were sought from the au- 
dience. 

AHC’s in the cast was Norman 
F. Barber, Chandler & Barber 
Co., Boston; H. N. Campbell, Jr., 
McKinney Mfg. Co., Pittsburch; 
J. Bryer Duff, Sargent & Co., New 
Haven, Conn.; Louis J. DuFresne, 


Members of the ASAHC board of directors 
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making final plans for their convention program. 





Schlage Lock Co., San Francisco; 
Joseph A. Jutzi, Shapleigh Hard- 
ware Co., St. Louis, and C. A. 
Saint, Bakersfield Sandstone 
Brick Co., Bakersfield, Calif. 

John W. Mock, Evanston, IIl., 
business consultant, directed the 
skits and prepared the scripts. 

In Skit A, dealing with follow- 
through on jobs, the consultant 
had not provided schedules and 
templates to a metal door and 
there were other complaints of in- 
complete deliveries. Later it de- 
veloped that the consultant had 
hardware 


started to draw up 


(Continued on page 144) 
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Showmanship in Business 


Part Ill 


by Zenn Kaufman 


In this corner we have ... 
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Editor's note—This is the third part of a series of articles on how 
dealers can put showmanship into their promotions. Showmanship 
is the element that makes the difference between a good, profitable 
promotion and a weak, non-productive effort. These articles will 
give you many useful ideas on how to improve your promotions by 
using showmanship. The author of these articles is an outstanding 
authority on sales promotion and the author of the best selling book, 
Showmanship in Business." The first article in this series, ‘Strike up 


the Band,’ appecred HARDWARE AGE, Aug. 18, p. 94. The 
second article, ‘Don't Tell Me, Let Me Guess,”’ 


15, p. 106. 


was published Sept. 


Everybody likes a fight. Any kind of a fight. 

You and I could go to a prize fight tomorrow, 
and even if the battle in the ring was at a peak 
of excitement, if two drunks in the row behind 
us started a brawl of their own, the whole 
crowd would swing around and watch them. 

For further proof of the public’s interest in 
conflict, just take one look at your daily news- 
paper. Thirty-six million people buy a paper 
every day. Why? You can live without a paper. 
Your bank won't burn down, your kids won't get 
sick, your wife won't leave you. 

But, you buy a paper every day because news- 
papers put on the world’s greatest show, reach- 
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CAPES 


ing more people than stage and screen 
combined. They mirror the world-wide 
show we know as Life—in the news— in 
the comics—in the features and in the ads. 

The one element of showmanship the 
newspapers tee off with day and night is 
Conflict. There is always a fight on the 
front page. It may be politics or it may 
be war, but there is always a fight on Page 
One. 

Merchants who have capitalized on the 
public’s love of conflict have cashed in 


richly. A wonderful example is the great Chev- 
rolet Soap Box Derby, which has grown from a 
small dealer’s promotion into a world-wide con- 
test with entries from as far away as Capetown, 
South Africa. 
enter. Millions of adults stand under hot sum- 
mer suns to watch the play-offs and finals. 

Prize contests of all kinds capture public 
interest, and you don’t need a Chevrolet budget 
to run one. The formula for a good prize contest 
is based on a number of points: 

(1) Pick the right theme. Make it inter- 
esting and make it easy. In Pomona, Calif., they 
offered a prize for guessing the number of bulbs 


Hundreds of thousands of kids 
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in a window. In West Bend, Wis., Gehl Hard- 
ware offered free tackle for catching the longest 
fish. A scoreboard in the window was a center 
of interest for weeks. 

A Salt Lake firm ran a “count the dots” con- 
test. The J. Oviat Bowers Co. of Tuscaloosa, 
Ala., featured free azaleas in their spring pro- 
motion campaign. Ladies were required to come 
to the store to register for the azalea drawing 
and, again, to pick up their plant if they won. 





Don’t forget that for kids the contests must 
be especially simple. Joe Wolfenden, near Mil- 
waukee, has had good results with a balloon con- 
test in which each child is given a balloon, tags 
it with his or her name. The prize goes to the 
child whose balloon travels farthest. Briggs in 
Oneonta ran a bird-house building contest for 
boys. 

(2) Use the right prize.—Consider first, 
using your own products. Salt Lake Hardware 
Co. used its own Norge Refrigerators. Then for 
general consideration, try cash, trips and awards. 
There is no limit to the ingenuity that can be 
put into contest prizes. 

(3) The right promotion.—Contests can be 
promoted with handbills, radio or TV, news- 
papers, direct mail. Also, by group contacts 
through clubs. Don’t forget your window. A 
refrigerated fish is used to call attention to the 
$500 fishing contest conducted by the Hoffman 
Hardware Co., Salt Lake City, Utah. The contest 
is judged according to the weight of the fish 
caught. Each week’s winner is used in the 
display. 

In addition to running contest of your own, 
there are countless opportunities to tie in with 
other people’s contests. 

Few men work at top speed except when under 
fear of being fired or under the white heat of 
competition. That is why sales contests among 
clerks will build extra effort. 

Here are a few hints for a good sales contest: 

Don’t let it run too long. Try a one-week 
contest; and seldom run one over a month. 

Dramatize it. Make it a game, that is, call 
it a “horse race’”’ and lay out a race track on the 
wall with cut outs of horses representing the 
sales people. 

Use the right scoring plan. The contest must 
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be fair to all people entering it, yet simple. 

Use the right prizes. Dramatize the honor of 
winning. Remember, honor and recognition is 
really the prize. Cash and merchandise are the 
old stand-bys. But for variety, try giving a trip 
to a nearby resort, or a day off with pay. 

Keep on promoting. Talk up the contest. Send 
bulletins to the men’s homes to stir up interest 
in the family. 

Sales contests properly run will bring in quick 
sales increases at a very reasonable cost. 

Major Bowes earned what was then the fab- 
ulously high salary of $150 a minute by intro- 
ducing into radio the relatively old concept of 
having the performers compete with themselves. 
Then radio and, later, TV captured big audi- 
ences with quiz shows that made the studio audi- 
ences the prime contestants. Today Dragnet 
proves that cops chasing robbers can compete 
with the previously untouched popularity of 
Lucy and Desi. 
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So put the element of conflict into your pro- 
motion. Show how inexpensive home appliances 
fight the battle of the budget. Show how labor- 
saving devices puts the K.O. on Kid Housework. 
In Montana, they capitalized on the proverbial 
Husband and Wife conflict by staging a cooking 
contest as a “Battle of the Sexes.” Two men won. 

Put the air of conflict into your advertising. 
In Scottsbluff, Neb., Standard Hardware Co. did 
it recently with a “‘“Massacre Sale” in which they 
“nut the tomahawk” to prices. 

Put the element of conflict in your advertising 
—jin your selling—in your windows. It’s a sure- 
fire way to get attention. The public is always 
ready for a fight. When you show that your 
product is fighting the things they don’t like, 
then they will be quick to pick you and your 
store as the winner. 





Free contest check list 


You can get, free, a 10-point check list 
for prize contests by sending a stamped, 
self-addressed envelope to Editorial Dept., 
Hardware Age, Chestnut & 56th Sts., 
Philadelphia 39, Pa. 
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Kitchen and tableware are featured 
in this Thanksgiving window trim. 
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How to Sell... 


Atmosphere has its place in a 
window as an eye-catcher and 
Th k ee 1 traffic-stopper device. Combine 

an Sfivine ines atmosphere with seasonal merchan- 
dise and you have a sales-compel- 
ling unit. 

John Warren Hardware Co. of 
Eugene, Ore., sold the Thanksgiv- 
ing season celebration idea and 
holiday merchandising with a 
decorative display. A low rail 
fence with pumpkins in the corner 
and two life-size turkey cut-outs 
gave the atmosphere. 

Several sizes of roasters, knives, 
pressure cookers, mixing bowls and 
pumpkins and decorative fencing other kitchenwares were featured. 

An ad in a local paper tied in 
to create holiday atmosphere for with the window. ihe copy read 
F When it’s turkey time everybody 

: é comes to Warrens. We've the 
November window decorations neatest gadgets for preparing 
turkey, making pies, fixing the 
feast. From the spoon with which 
you stuff the turkey to the range 
in which you cook it, you'll find 
them all in a complete selection 
here.” 

The ad illustrated and described 
in brief copy, including prices, a 
number of cooking gadgets. 


West Coast dealer uses turkey cut-outs, 
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want those FEDERAL 
gcp.e pans 














I saw in LIFE ! 


If, by rare chance, she misses our FULL PAGE in 
Life, she'll see FEDERAL PINK PANS in Good 
Housekeeping, Woman’s Home Companion, Ameri- 
can Home. PINK is the fashion color of the year. 
FEDERAL has a complete line of PINK Porcelain 
Enameled Ware at irresistible low prices. Will you 
have the Federal Pink Pans when she asks for them? 


SPECIAL INTRODUCTORY 
OFFER #PBI0E 


Retail Volve 


#PB80 Percolator with SPBO2W 2 at Souce #PB52 Combination 
, cluminum inset. 8-cup pon with cover 99¢ cooker, 2 at. Use 
weigh size. 1 69 five woys. |.89 
Additions 


Fiavor-sover cov- *P6668 8” Fry pon #PB70 5 at Tec kettle #P8920!1 Windsor 
ered pots. #PB04 Easy to deon 99¢ (wood grip) |.98 shope open souce 
3% at. 1.49; PBOS pans. Set of three. 
5% at. 1.79 %, 1, 1% ats. 1 49 pons, 11% at. 1.39 


(Suggested retoil prices—Silightly higher in West ond Concda) 
FREE ADS, DISPLAYS, STREAMERS TO TIE IN WITH 
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IF YOU'D RATHER HAVE 
PINK PANS THAN A PINK FACE— 
ORDER TODAY! 


FEDERAL ENAMELING & STAMPING COMPANY 
PITTSBURGH 30, PA. 


NATIONAL ADVERTISING 
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Wholesaler's warehouse 





More space for Barker Chadsey 


New England wholesaler moves warehouse and office 


out of Providence to Johnston, R. I., and expands 


storage facilities at branch that serves Cape Cod 


main and 
Barker 
Chadsey Co., hardware wholesaler 


Expansion of the 
branch warehouses of 
at Providence, R. L., is under way 
to provide additional storage space 
and faster merchandising han- 
dling facilities for an increasing 
volume of business. 

Moving of the main warehouse 
and offices out of Providence to 


Johnston, R. 1., is under way now. 
Actual moving of merchandise 
started late last month and when 
hurricane warnings indicated a 
possible flood, so instead of mov- 
ing all goods to upper floors at the 
old warehouse some were taken 
out to the new location. The move 
is to be completed by early next 
month. 


New main warehouse and office of Barker Chadsey will be in these buildings. 


Enlarging the branch at West 
Barnstable, on Cape Cod, is to be 
completed soon. A two-story Cape 
Cod type building added to the 
former warehouse will provide the 
branch with a total of 20,000 sq ft 
of warehouse space. 

The main warehouse and offices 
will be in a former worsted com- 


(Continued on page 130) 
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SYLVANIA SOFTLIGHT 
offers greater full-profit volume! 
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SYLVANIA SOFTLIGHT 
offers greater profit per Sq. Ft. 
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add up to more 
profit-per-dollar 
sales! 








Free Display with purchase of 
Softlight 324-lamp assortment 
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‘Rie Softlight sales results tell a 
story unequalled im the history of 
modern light bulb retailing. 

Imagine! Softlight increased bulb 
sales an average of 147°, in just 3 
months! And increased profit per 
Square Foot as much as 115°! 

Softlight is the greatest advance in home lighting in 29 years 
Its pearl-pink diffused light decorates as it illuminates . . . makes 
homes more attractive . . . makes complexions lovelier. 

Plan to stock Softlight now. Take full advantage of the powerful 
full-page, full-color Softlight ads in your most important Sunday 
newspaper running week after week. 

@® Hard-hitting commercials every week on “Beat the Clock” TV 
show. 
@ Special suggested introductory prices for multiple unit sales. 
@ Eye-catching, merchandise-moving displays. 
Order your Softlight now. Call your Sylvania Supplier today. 


*Store names on request 


SYLVANIA ELeEcTRIC Propucts Inc. 
Lighting Division, Salem, Mass 
(/n Canada: University Tower Blag., Montreal, P. Q.) 


* SYLVANIA 


... fastest growing name in sight 


LIiGHTIn«eG . RADIO . 
TELEVISIton . 


ELECTRONICS 
ATOMIC ENERGY 
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MORE PROFIT IN 
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Service 


GLASWIK- 


outlasts ordi- | 
nary kindlers | 
4 to 5 times 


a full line for oil stoves and ranges 
GLASWIK FASTHEAT 


World's finest spun Accordion-fold—for 
glass wireless wick. fange burners. 


FLAMEMASTER SUPERHEAT 

The asbestos leader— Good quality asbestos 
has more oil-carrying -—two heavy exposed 
strands. brass wires. 


BESWIK THRIF-T 
Superior asbestos—at Economy grade wire— 
8 competitive price. reinforced asbestos. 


TOP NOTCH 
i Perfection replacement 
—cotton, in steel shell. 
TRIPLEHEAT The superior 3-wire asbestos 
wick ai @ few low price. 


Check your stock and reorder NOW ! 


Sold Only Through Distributors 
ASBESTOS 
SALES 


ATLAS ..:s5: 


NORTH WALES 7, PA. 


Mir. of Asbestos Textiles Since 1922 
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More warehouse space for 


Barker Chadsey 





pany plant on Mill St. in Johnston. 
There will be 61,000 sq ft of space, 
a 50 pct increase over the ware- 
house on Dyer St. in Providence 
plus the other Providence ware- 
house areas. 

A feature of the new warehouse 
will be the stock receiving and 
shipping room accommodations. 
These rooms will be in the center 
of the first floor, with wide corri- 
dors leading to the truck plat- 
forms. 


Routes for order pickers 


The order pickers will work 
from this central room and fan out 
to the storage grouped 
around the receiving room. Fast 
moving stock will be arranged so 
an order can be filled by making a 
regular routing around the ship- 
ping room. 


areas 


Incoming merchandise will come 
to the centrally located receiving 
room, and an elevator will connect 
receiving with storage areas on 
the second floor and the basement 


(Continued from page 128) 


The move is a major advance- 
ment for Barker Chadsey which 
identifies itself as the second old- 
est company of its kind in the 
country. 

Founding of the company goes 
back to Revolutionary War days 
when William Peckham, a house 
carpenter, imported forged nails 
and door latches for his business 
first in Newport and then in Prov- 
idence, R. I., in 1780. He used these 
hardware items in his trade and 
sold them in a store in the front 
room of his house. 

Barker, Mr. Peckham’s 
joined him later in 1780, 
and was operating the business 
alone in 1828 


(‘yrus 


nephew, 


There were a num- 
ber of different partners, and com- 
pany names with the Chadsey 
name coming in 1868 when George 
H. Chadsey became a partner. 

J. T. O’Connell, a Newport busi- 
nessman, purchased the company 
in 1944. He moved it to the Dyer 
St. location in 1946, and opened 
the Cape Cod branch at West Barn- 
stable in 1952 
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Plastic Tape 
260 INCHES 





PRODUCT OF 


3M. 


RESEARCH 








» 
CUSTOMER PREFERENCE: 94.3% of the 


people who purchase “SCOTCH” 33 Plastic Tape 


like it enough to buy it again e and again 


and again. 


*Source: Independent survey of 5,000 purchasers. 


~ 
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Tough, waterproof Mends sports equip- UL approved for 
vinyl! plastic resists ment of alltypes ina electric 
moisture! jiffy! 


Thin, tough, stretchy Satin-smooth surface Mends all plastic and 
wiring and —conforms to any for tool-handle grips! rubber rainware! 
repair! surface! 


Y2" x 150” rolls: your cost, $3.12 a dozen... 
your profit, $1.56! 


The term “SCOTCH” and the plaid design are registered trade- 
marks of Minnesota Mining and Mig. Co. St. Paul 6, Minn. 


E t Sales Office: 99 Park Ave.. New York 16, 
%" x 260” rolls: your cost, $6.32 a dozen... N.Y. In Canada: P.O, Box 757, London, Ontario. 
your profit, $3.16! 
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Christmas comes to a man’s hardware store 


Houseware merchandise featured in three display windows 


attracts gift business from builder hardware customers 


What would you do in a store, 
catering chiefly to builders, to 
bolster your Christmas volume? 

Some dealers would stock a few 
items specifically to attract femi- 
nine traffic, that regular 
builder-customers would buy for 
their wives. 

That was the solution used by 
Robert Dolin, manager of Acme 
Hardware Co. of 150 S. La Brea 
Ave. in Los Angeles. 


lines 


He decided to branch out into 
housewares lines to diversify the 
store's business and to make 
greater volume in higher mark-up 
items. 

Chief tool in promoting house- 
wares for the first time at Christ- 
mas in the firm’s 29-year history 
was dressing up three of the four 


132 


display windows. The store’s larg- 
est window was devoted exclusively 
to housewares and electric house- 
wares with appropriate and color- 
ful decorations. 

suilders, carpenters and archi- 
who comprise the bulk of 
Acme’s customers bought many 
gifts for the feminine members of 
their families from the store. 

“We utilized the traffic coming 
into our store to promote house- 
gifts. They were re- 
minded of housewares through our 
attractive window displays,” said 
Mr. Dolin. 

“These people have been coming 
into our store for many years, but 
Christmas was the first time we 
made a concerted effort to sell them 
merchandise other than the build- 


tects 


Wares as 


Gitts attractive to wo- 
men bring Christmas 


business to hardware 
store thot features 
builders hardware 
lines. 

















er’s items they always buy from us.” 

The main window featured a 
life-size cut-out Santa, against a 
background of candy-striped, cor- 
rugated paper backing. Santa 
Claus was in front of a three-foot 
wide vertical strip of green alumi- 
num foil. 

The floor of the window was cov- 
ered with red cellophane. Display 
fixtures were covered with green 
foil. 

A few gaily be-ribboned Christ- 
mas packages in the _ display, 
Christmas bells, decorative leaves 
and tree decorations added to the 
effectiveness of the window. 

Merchandise in the windows in- 
cluded steak knife sets, kitchen cut- 
lery carving barbecue 


(Continued on page 137) 
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Arvin Heaters 


are the MQST 


for 


the money! 





Six new 


Arvin Automatics 


...° 14° to *34°° 


MODEL 5514— Priced lower than many non-automatic 
heaters! Thermostat control turns heat on and off. Quiet 
induction motor—no interference. 1320 watts, fan-forced. 
Easy-carry handhold in back. Brown enamel; chrome 
grille; ivory trim. A wonderful price leader at 


Also Model 5516 — Same styling in Williamsburg blue, 


automatics! 


$14.95 





crt | ie 
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Ds 
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; : - 
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plus carrying handle and Safeguard Safety Switch—cuts 


current automatically if heater is upset. 





Model 5510— All new, for Model 
1320- 
watts; no-interference in- 
duction motor. Guard rail. 
Brown finish with pear! gray 


the budget shopper 


Pb ec~wueses 


Model 5518— 1650 watts fan- 
forced, thermostat controlled. 
Safeguard Safety Switch. Cop- 
per-tone enamel finish with 
chrome grille 


Also Model 5524, 1650 watts, 
fan-forced plus radiant heat. 
Outstandingly beautiful in 
pear! finish with brown accents, 
chrome grille ......$24.95 


— Compact, 
portable. 1320 watts; on-off 
switch at top; handhold in 
back. Two guard rails. Pear! 
finish, chrome grille, brown 
trim $12.95 


$16.95 


Model 5440— Famous Cool- 
R-Hot Fan Heater. 1650 
watts for winter heat. Big 
cooling power for summer 
Fan-forced and radiant 


heat. Safety Switch. $24.95 


All Arvin heaters operate on 110/120 volts, 60 cycle, AC only. 
Gueranteed one year. Listed by Underwriters’ Laboratories, Inc. 


Electric Housewares Division, Arvin INDUSTRIES, INC, 


national 
advertising! 


Model 5534—Arvin's finest 
Automatic! Two heatse—1650 
and 1320 watts. New, larger 
signal light. Fan-forced and ra- 
diant heat with new “‘airflow”’ 
heating elements. Safeguard 
Switch. Copper-tone enamel, 


chrome grille .$34.95 
Also Modei 5529, similar to 


5534 but no signal light and 
1650 watts only... . $29.95 


The world S leading 


heater line from 


the world S largest 


heatel manufacture! 


umbus 








a 
<- is pre-selling 
__ ——— . \ | 
awe | | these best 
_\ sellers for you 
>. 4 

$ ‘¥  *& . os « 

: LI Ga. Mee 
@® When you promote metal household furniture, with 4} 
bridge sets or playtime furniture this Christmas, g, 


put your sales effort where the money is! Concen- 


trate on Cosco, the line that lays it on the line with co | t] rfu | oO re | 5 


dominant national advertising and free sales aids. 


=. Boe 


¥ . | Mader Romances 





his Christmas, for instance, Cosco is pre-selling 


és | 
your best customers with spectacular ads in eleven in PACT) powerful 


major publications .. . and backing it up with all . 

the free display and advertising aids described be- m a g a ri mes ' 
low. Cosco delivers the goods on quality, too, with . 

smarter style, sturdier construction, finer features 

throughout. So this Christmas, and all through the 

year, sell the brand that’s in demand . . . Cosco! 


HAMILTON MANUFACTURING CORPORATION + COLUMBUS, INDIANA 


Yes! I plan to participate in the COSCO Christmas 
Promotion ! Use coupon to order free tie-in sales kits! 


Please send free merchandising kit for: 


| Stools | Card Tables | Playtime and 
ond Tables and Chairs Juvenile Furniture 


Order sales kits now, direct from factory, whether or not you hove 
yet ordered stock! Three free kits ore available, one each for your 
COSCO Stool and Table, “Fashionfold” and Juvenile departments. 
Nome eee | Each kit contains easel-mounted ad reprints, wall and window 
banners, die-cut ‘spotties,” ready-to-use ad mots and radio com- 
mercials, and voluvable display suggestions . . . and “Fashionfold” 
Address | a a oui kit also contains colorful table banners. Order any or all of these 
free kits right away. Use coupon at left! 


Store 
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$OS6O 


Full-color, full-page ads in: 
SATURDAY EVENING POST 
November 26 


LADIES’ HOME JOURNAL 
November 


GOOD HOUSEKEEPING 
December 


AMERICAN HOME 
December 


Ad features Models 4-M and 8-WB—also 
shows and sells Models 2-D, 3-H, 4-A, 4-C, 
40-AB, 8-F, 8-K, 8-L, 8-T and 82-A. 


Wee Ve ae a 


LOSLO 


Full-color, full-page ads in: 
HOUSE AND GARDEN 
November 


HOUSE BEAUTIFUL 
November 


BETTER HOMES AND GARDENS 
December 


LIVING FOR YOUNG 
HOMEMAKERS 
December 


Ad features Mode! 60 Chairs and Model 
70 Card Table ... also shows and sells 
Model 61 Chairs and Model 71 Card Table. 


Fs o a tee ns Br 
WIT RMR tet 


L$O36a 


Colorful, big-space ads in: 


LIFE 
December 5 


PARENTS’ 
December 


MODERN ROMANCES 
December 


Ad features Models 90-A, 14-S, 50 and 55 
... also shows and sells Models 14-E, 14-A, 
12-A and 10-C. 
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PLAYTIME and 
JUVENILE FURNITURE 


4 


Ht prices : “es, Medel 90-A Play Cart, $6.45° 


A Ad . REEDS. 


STOOLS 
and TABLES 


pea 
| 
te ml, | 
—_ CRs 
) \ Model 4-M Step Stool, $12.95* 


J 


Model 8-WB Utility Cart, $14.95* 


4 


» CARD TABLES X - 


and CHAIRS 


Order Now! 
Order Plenty ! 


See list of 
oP Ridiel hisls Mela 


neat poge 





Model 60 Folding Chair, $8.95* 
Model 70 Card Table, $13.95" 
Complete set, $49.75* 


SE Si % | ; $e: Ree fee a - 
oa Cae: es coe ce 


Model 14-E€ “Convertible” High Chair 
‘ Model 12-A 


ee 
Baby Jumper, $7.95" 


ea gee 


Model 14-5 
Child's Rocker, $6.45*° 


Medel 55 Folding Play Table, $9.95" 
Complete set, $19.85° 


Model 50 
Folding Play Chair, $4.95° 
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ORDER / WS 1/4 STOCK FOR IMMEDIATE DELIVERY FROM 


ANY OF THESE AUTHORIZED COSCO 


ALABAMA 
Birmingham — Moore- Handle y Hardware Co., Inc 
ppenenass — Wiaberty & Thomas Hdwe. Co., Ine 
Mobile— Moore-Handiey Hardware Company, Inc 


ARIZONA 
Phoenizs— Momsen Dunnegan Ryan Company 
Phoeniz— William Volker & Company 


ARKANSAS 
Port Smith—FEads Bros. Furniture Co 
Lictle Rock—Fones Brothers Hardware Company 


CALIFORNIA 
Presno— William Volker & Company 
6s Angeles—California Hardware Company 
A% Angeles— . ertified Appliance Distributors 
46 Andgeles— Nathan Goldman & Co 
os Angeles—Pensick and Gordon, In 
4s Angeles—tUnion Hardware & Met ai (‘ompany 
Loe Angeles — W shart \ olker & { oT ipany 
Sacramento—(C larke Wheeler ( ompany 
Sacramento—Sioss & Brittain 
Sacramento— William Volker & Company 
San Diego— William V: r & Company 
San Diego— Western Metal Supply Co 
Sen Francisco—lunham, Carrigan & Hayden 
*San Francisco—Shwabacher-Frey Co 
San Francisco— MM. Seller Company 
San Francisco—Sioaes & Brittain 
San Francisco—William Volker & Company 


CANADA 
» Toronto—Diwalt Sales 


COLORADO 

Denver—The Morey Mercantile Company 
Denver Wi im \ ker & ‘ ompany 
(srand Junction— | he Salt Lake Hardware Co 
Grand Junction—William Volker & Company 
Pueblo— \\ im Volker & Company 

CONNECTICUT 
“ark City Distributors, Inc 
skin Distributors ' 
Milhender Distributors, Inc 


DELAWARE 
Wilmington —Wilmington Jobbing & Distributing Co 
DISTRICT OF COLUMBIA 
Washington—Fetterman Hardware Co 
Washington —Pelzman-Grob Co 


FLORIDA 
Jacksonville—Florida Hardware Compan 
Jackson ville—Southeastern Housewares, aie 
Jac et yy“ —— Swit idal-Powell Company 
Miami—A Brady Wholesale Hardware inc. 
Miami— kK + 4 Milam. Inc 
Miamt—Swindal-Powell ¢ ompany 
St. Petersburg-—C larke er Company, Inc. 
Tampa -1. W. Phillips & Compar 
Tam pa — Swindal-Powell Company 

GEORGIA 
Albaany—Albany Hardware Company 

eck & Gri RR Hardware ‘ 
~{,aulbert Corporation 
Macon—Peeler Hardware Company 


IDAHO 
Boise— The Sait Lake Hardware Co. 
Boise—William Volker & Company 
ILLINOIS 
Chicago—Ace Hardware ‘ erperetion 
Chicago—™M. Block and Sons, Inx« 
~ hicago— ‘ otter & { ompany 
Chicago— Englewood Electri 
Chicago—Peck & Hille Furn 
®*Chicago-—S. Starkman & Co 
Chicago— Triangle Industries Corp 
Decatur— Morehouse & Wells ( 
Evanston —Hibbard-Spencer- Bartlett & Co. 
Peorte —Iisaac Walker Hardware © ompany 
Rockford—Englewood Electrical Supply Co. 
INDIANA 
Aubura—Auburn Hardware Co 
Decatur— The Schafer Company, 
Evansville— Universal Furniture 
Fort Wayne— The Commercial! ! 
Gary — Englewood Electrical Su y Co 
Indiana polis—Capito!l Whole» 
Indianapolise—Van Camp Hardware & Iron Co. 
Richmond Miller Brothers Hardware Co 
fouth Bend—Enelewood Flectrical Supply Co 
South Bend — Interstate Lhis«tr 
IOWA 
Burtington—Chittenden & Eastman C ompany 
Moines— Brown-Camp Hardware Company 
Des Moines —! uthe Hiardware ¢ ' inc 
oines—Schmitt & Henry Manufac turing Co. 
Sioux City—Kanapp & Spencer Co 
KANSAS 
Dedee City—W. A. L. Thompeon Hardware Co. 
Tepeke—W. AI Thompson Hardware Co 
Wichite —William Volker & Company 
KENTUCKY 
Lesiagton —Van Deren Hardware Company, Inc. 
Lowteville—Stratton & Terstegge Co., Ine 
Louisville — The Otis Hidden Co. 
LOUTSIANA 
Moarce— Monroe Furniture Co... 
American Mattress C ompany, 





Bridgeport 
Harttord 
New Haven 


cal Supply Co. 
iture Lo 
In 





orenswet., Incorporated 
Wi odward Wight & Co... Led 
Shreveport —(O«ilvie Hardware Company, Inc. 
Shreveport —Wiiliam Volker & Company 


sting Company, Inc. 


DISTRIBUTORS! 


MAINE 
Bangor — Rice & Miller Co. 
Portiand— The Emery-Waterhouse Company 


MARYLAND 
Baltimore—The Bagby Furniture Company 
Balitimore— David Kaufmann's Sons, Inc. 
Cumbertand—Felix Half & Brother, In 
Hagerstown —Schindel, Rohrer & Co.. Inc. 

MASSACHUSETTS 

Boston — Bigelow & Dowse Co. 
Boston— Decatur & eey, Co. 
Boston—The W. T. Hight Co 
Boston — Milhender Distributors, Inc. 
Springfield — Milhender Distributors, Inc. 


MICHIGAN 
Bay City—The Jennison Hardware Co 
Detroit — Buh! Sons Company 
Detroit -Morie y Brothers 
Detroit — New Vay Housewares 
Detroit—CGeco. C. Wetherbee Company 
Detroit m public Supply Corporation 
East Lansing— Morley Brothers 
Escanaba — Moriey-Murphy ( ompany 
Grand Rapids— Buh! Sons Compa: 
Grand Rapids— Michigan H adware Company 
Grand Rapids— Morley Brothers 
Saginaw — Morley penn 
NNESOTA 
Duluth — Marsh: all- W ells Company 
Minneapolis—Coast to Coast Stores 
Minneapolis— Janney-Semple-Hil! & Co 
Minneapolis—Our Own Hardware Com; 
St. Paul—Chittenden & Eastman Company 
St. Paul —Farwell, Ozmun. Kirk & Cc 
. Paul— Marshail- Wells C ompany 


MISSISSIPPI 
Jackson—Cabelil Electric Company 
Jackson —Orgill Brothers Hardware Company 
Meridian— Barrett-Nunnery Hardware Co 


MISSOURI 
Kansas City—Townley Metal and Hardware Co. 
Kansas City—William Volker & Company 
St. Joseph—W y« th Company 
St. Louis—Artophone Corporation 
St. Louis——Associated Furniture Co., — orporated 
St. Louis—Sh pone igh Hardware Company 
*S¢t. Louis—Sidney Frager Co., In 
St. Louis—Witte Hardware Corporation 
Springfield — Rogers & Baldwin Hardware Co. 
MONTANA 
Billings— Billings Hardware Company 
Billings— Marshall-Wells Company 
Billings— VW im Volker & Company 
Great Falis—William Volker & Company 
NEBRASKA 
Omaha— William Volker & Company 
Omaha—W iene & Wilhelmy Company 


NEW HAMPSHIRE 
Manchester— The Emery-Waterhouse Company 


NEW JERSEY 
Elizabeth —Supplee-Biddle-Steltz Company 
New Brunswick- — The F —_ ase Co., Inc 
Newark — Beller Electric Com iy 
Newark—Eagle Sales Com; any, , = 
Newark—H. Schultz & Sons 


NEW MEXICO 
Albuquerque— Momsen Dunnegan 
Albuquerque— William Volker & ‘ 
NEW YORK 
Albany—Albany Hardware & Iron Co 
Albany—Alfred Distributing Company 
Albany—Roskin Bros., Inc 
— Wilcox W hole sale Corporation 
—Akorn Housewares Corp 
—Horn Brothers 
—Hofiman Sales & Distributing Co., Inc. 
-Lennis Products, Inc 
-ihese. Kimball & Baxter, In 
oskin Bros.. Inc. 
burgh — ~Newbarsh Distrit ne Co.. Inc. 
New Hyde Park—Axelrod & Ku upetz 
New York—Beacon Sales Company, Inc 
New York—Kent Furniture Co.. Inc. 
*New York—<.. |. Kiuyvekens 
New York—Herman Kornahrens, Inc 
New York— Times pon ce Company. Inc. 
Rochester — Allison Incorporate: 
Rox« Saebaeaciiadionam Sales & Distributi: 
Rochester—- Morris Rosenbloom & Company, Inc. 
Syracuse— Theisen, Inc. (Paul-Jeffrey Co.) 
Utica—Albany Hardware & Iron Co. 
Yonunkers—Irval Sales Company, Inc. 


NORTH C AROL IN. A 
Asheville— Allison- Erwin C ompan 
© a Allison-Erwin ( ompany 
—Allison-Erwin C om pany 
Domathase— Miell Hardware Company 
High Point —Allison-Erwin Company 


OHTO 
Canton— The Canton Hardware Company 
Cincinnati— Imex Corporation 
Cincianati—The Kruse Hardware Company 
Cleveland—The W. Bingham Co 
Cleveland— The Kane Company 
Cleveland — The George Worthington Company 
Columbus— The Mc leery-' ter Electric Co. 
Columbus-— The hy <u bey < 
Dayton The York S 
Newark — Williams Wholesale Distsibetors 


any 


ompany 


2 Co., Inc. 


— 


Ryan Company 


OHIO (Continued ) 
Toledo—The Bost wick-Braun Comy pany 
Toledo—The Commercial Electric Co 
Toledo— The Toledo Merchandise Company 


OKLAHOMA 
Oklahoma City — Miller-Jackson Company 
Oklahoma City—Oklahoma Hi irdware Co 
Oklahoma City—W il! olker & Company 
Tulse — Miller-Jackson Company 
Tulsa—Oklahoma Hardware Co 
Tulsa—William Volker & Company 


OREGON 
Portiand — Marshal!!-Wells Company 
Portiand—™M. Seller Company 
Portiand—William Volker & Company 


PE weve y ANIA 
Allentown —Peirce Phe 
Allentown —‘ VU ife rtz & Company 
Altoona —Stultz-Fuller, In 
anonsbureg— Smith Woodwell. In 
—Wrm in / uckle 
Distributors, Inc. 
re Ir 
ybody's Suppl; 
4 Phe ips, In 
ber & Com: 
— Sut yplee Bix idle ’ 
—Edw. KR. Tryon Compa 
—American Hardware Sup 
—F _ Half & Br ther. I ne 
—J Williams Company 
‘ilke ob HK Wall Company 
Williamsport —Stultz-Fuller, Inc. 


RHODE ISLAND 
Providence— Ballou-Johnson & Nichols Co. 
Providence— Milhender Distributing Co 


SOUTH CAROLINA 
Charleston — A!) vin Company 
Columbia— Allison Erwin Compa: 
Colum bia—National Distributors = 
Greenville—Allison-Erwin Company 
Greenville—National Distributors. Inc. 


SOUTH DAKOTA 
Sioux Falis—Larson Hardware Co. 
TENNESSEE 
i Mc & Lo . 


, Lompany 


ly Company 


ison i ry 


Bristol—C. M. M 
Chattanocoga—C. M 
K nox ville— House-Hassor 
Kaoxville—C ~~" See lur 
Memphis— The Nati a] 
Mem phis—Ore . Bri oth ers & ¢ 
Nashville— Moore-Hand rH ade are 
Neshville—J. L. Perry r o 
TEXAS 

Abilene— William Volker & Company 
Amarillo—-Amarillo Hardware ipany 
Amarillo— \ e Company 
Amarillo—W Ly 
Austin— The 
; } > an 
Corpus © hristi — William Vol ker & Company 
Yallas—Hal!l Whole sale r ompany, In 
Jallas—tiuey & Philp ¢ 
Jallas—W i'l! 
Fi Paso— Mor 
El Paso— Wi 


am Volk er & Company 

nsen Dunnegan yan Company 
am Volker & ¢ ompany 
Houston —Peden Iron & Steel Co 

Houston Wi lliiam Volker & ‘ ompany 
ubbock— Morrow-Thomas Hardw 

Sean Antonio—Southwestern Sales Co 

Sen Antonio—William Volker & Comp: 





UTAH 
Salt Lake City—The Sait ! 


ake Hardware Co. 


Salt Lake City— Will am Volker A ( ompa ny 


VERMONT 
Burlington —Vermont Har 
White River Jct. 


iware In 
— Vermont adie Co., Ine. 
ene 

Norfolk — Norfolk D stributin 
Richmond—(o! an d Co., 5 
Richmond —R d r ardwar 
Roa noke—(>0! — r and a 

Roa noke— ~Nelson Hardware ( ompany 


Ww — teat 
B. Conn 
Seattle — Marshall “ 
Seattle —\ am \ 
5 
: 


e Company 





Seattie—F 


Spokane — J ensen-Byrd 
Spokane— Marshal!-\ s Cor 
Spokane— William Volker & Comp 


WEST vee INIA 
Charteston—R. H Ky! ° 
Buatingses —Huntingt 





: 
nm Wh Nessa 
: af ,. Th 
Wheetlag ~(,reer ng 
Wheeling —Felix Hi. all & Brother, In 
Wisc ONSIN 
Green Bay— Moriey-Murphy ‘ 
Milwaukee— 
Milwaukee— 
Milwaukee— lectr 
Gacianee--iiasiee 
SJuvenile Products Only 
+t xc iusei Vv 
$ Exclusiv 


e Export 
e Canadian I 
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Christmas Selling In 
Man’s Hardware Store 
(Continued from page 132) 


utensils, carafe sets, candle warm- 
ers, shredders, juicers and heat- 
resistant ovenware. 

Electric housewares included 
irons, mixers, deep fryers and 
toasters. 


Following the Christmas mer- 


chandising season, Acme Hard- 
ware continued the expansion of 


housewares and electric house- 
wares. 
Holiday Season Parade 
Builds Store Traffic 
If your community stages a 


Christmas parade you have a good 
opportunity to show merchandise 
from your store in a way to build 
store traffic. 

Timberlake Hardware Co. in 
Pearlsburg, Va., used an attractive 
float in the local parade to adver- 
tise the store and some of its gift 
suggestions. 

A rectangular framing was built 
around a large truck, with 1x2-in. 
lumber and half-inch plywood. 
White and red crepe paper covered 
the framing, some of it formed as 
bows. A. smiling Santa Claus 
plaque decorated the rear and sides 
of the truck. The front of the truck 
carried a paint advertisement, and 
the store’s name and address. 

A variety of toys and other gifts, 
including a television set, were dis- 
played atop the float, held in place 
by a 2-in. lumber strip covered 
with crepe paper. 
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Eye-catcher float had enough decora- 
but stressed 


o voriety of foys and a fabie mode; 


tion to ottroct oTtention 
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WHISK BROOM 
by OXCO 


Here’s the best known, fastest 


j Hy 


F4bsghét)) 


HET, ify 


i 
Wi hha bid 


ail 


' Mililani ae ’ 
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selling whisk you can handle be- 


siti 


cause it’s consistently ... 


NATIONALLY 
ADVERTISED 


- « « to millions of home. 
makers and families 
in * « @® 


Used every day in 101 dif- 
ferent ways at home, in the 
car, office and shop, it’s a 
volume seller all year ‘round 
... and more and more shop- 
pers are asking for Red 
Breast by name! 


Tough, long lasting Florida 
palmetto fibre; double stitch- 
ed to make whisk keep its 
shape. Springy and resilient 
~a quick flick and dirt’s 
gone! Bright wire wrapped 
handle; bright metal cap and 
hanging ring—7'%" overall. 
Order Red Breast from your 
Jobber .. . NOW! 










































ATTRACTIVE, SELF-SERVICE DISPLAYS 


Red Breast is packaged for easy 
store display. Your choice of 2 
bright space savers... 



































DISPLAY RACK PACK...one doz- 
S en whisks plus 4-armed metal 
~~ rack with sign; all in one box. 














S QREGULAR RACK... one 
“<> dozen whisks in color- 
; fully printed set-up 
counter box. 















BRAND NEW ASSORTMENTS 
AT THE SHOW 


Be sure to visit Booth * 40 and 42 at the National Hardware 
Show—Navy Pier—Chicago—October 17-21. You'll see 2 brand 
new N.R.H.A.—approved Oxco Brush Merchandisers —designed to build 
your brush volume to new, high, 
really profitable levels. They'll 
feature some new style brushes 
thet will open your eyes. 





Brust Es) 








OX FIBRE BRUSH COMPANY, INC. 
secocerca 2t@tGated (FFF maertiane 







Newspaper publicity 


Creates trattic 





Animation and sound, plus color in - 
O! O y an that make this window figure a trafttic stopper 


How dealer combines publicity, advertising, colorful 


decorations, window trims to promote toy volume 





Would you attract more people 


to your Christmas toy depart- Last October the firm started 
ment? Christmas promotions on Oct. 1 
A good way is to use color in with displays, newspaper, direct 
window and store displays, and to mail and television advertising. 
back up those showings with an In December the colorful and 
extensive stock of toys. Be sure active Candy Cane Toyland at- 
that your store has reminders tracted the attention of an Indli- 


wherever possible of the location 
of your toyland. Extensive ad- 
vertising is a good traffic puller. 
To start store traffic converging 

your toy department at an 
early date, promote the idea of 
lay-away purchases early in the 
season. 


on 


All of these things are done by 
Barrett Hardware & Furniture 
Co., 344 E. Washington St., In- 
dianapolis, to attract young and 
old to its Christmas toyland. 

Barrett’s calls the section Candy 
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in this section of 


- 1 
animals. 






















Cane Toyland to attract children. 


anapolis Times feature writer and 
his details of a visit to Barrett’s 
toy department included first-page 
descriptions of toys 
having high price tags. The writer 
also told how he enjoyed his visit 


some new 


to the store, and he was shown in 
a photo on the second page of the 
paper talking with Mrs. S. Acker- 
man, wife of the president of the 
company, at the 
trade-in an old juvenile automo- 


store and to 


bile for an up-to-date model. 


The feature writer’s story at- 
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it's snowballing into one of the biggest Christmas promotions in if she didn't get a Rid-Jid Knee Room last Christmos, you con 
housewores history. And when it hits watch thot sales impact! The bet your bottom dollar she ll moke sure she gets one this year. We 
new Rid-Jid Christmas promotion will perk up weary gift shoppers predict more Rid-Jid Knee Rooms (and Air Flow Pad and Cover 
from here to Timbuctoo ... and sell ironing tables too. Sets) under the mistletoe this year thon ever before! 
s BETTER th 
It's G1 CVEF cee 












APPROVED 
ao - HOW To 
Ny MAKE YOUR wire 
wy ST UNDER THE MISTiBTOs 


‘\* ov mers. 
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There's more action and buy oppea! thon ever in Rid-Jid's new and 
colorful national ads that bear the “Approved by Mrs. Santa Claus 
seal. And to tie up the big promotion gift seals ad mots 
posters! Write cir mail for your complete kit 


RidJid Rix Flow Pad and 


for related sales 


It's a wonderful gift idea ... “the matched combination for 
matchless ironing’. Rid-Jid Knee Room and its quality-matched 
Air Flow Pad and Cover Set go hand in hand this Christmas for 
super gift-giving ... and a second Rid-Jid product finds its place 
under the mistletoe! 


The J. R. CLARK COMPANY 


SPRING PARK, MINNESOTA 
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tracted n.uch comment and was 
the means of building heavy store 
traffic for some days. 

In one window an animated fig- 
ure of a laughing Santa Claus 
bore a sign inviting people to 
“Lay-away your Christmas gifts 
now.” Santa’s laughter could be 
heard outside the store over a 
public address system. 

While the firm operates its toy 


large first-floor sign with an ar- 
row pointing downward invited 
visitors to “see our Candy Cane 
Toyland.” The candy cane was 
the center figure of all of the 
firm’s toy advertising for the 
Christmas season. 

Television programs were used, 
including actual scenes taken in 
the store’s toy department. To add 
further color to the scene, all peo- 


department in the basement, a ple in the toy department wore 


Intormality of the sign, together with 


H an odd shaped pertorated board 
" po en id sq e bockground make this section Q mag- 


net tor those seeking toys for very 



















young kiddies 


The all new Cinderella Incinerator has been 
designed with one thought in mind: “You 
can’t get continued sales without giving the 
public a good buy for their money.” Designed 
by ‘‘common-sense’’ engineers — Cinderella : 
gives the consumer the best possible inciner- bles. 

ator at the best possible price. Overhead pipes in the 30x70-ft 


red and white jackets, with the 
men wearing red and white bow 


toy section were decorated with 
red and white candy cane paper. 
priced to sell... Some small toy tables also had 
designed to compete! red and white color designs for 
the season. 

Barrett’s toy displays are ar- 
ranged according to types, related 
items and age groupings to make 
it easier for shoppers to find the 
types of merchandise they are 
seeking. Typical of this toy selec- 
tion guidance are signs such as 
“Small fry—1 to 4 years old.” 


INCINERATOR 


PROFIT POINTS: 


For a wide variety of plus ani- 
mals there was a white back- 
perforated board panel 
with a sign identifying the toys. 


- Man altaatlaleict eilacealeb4elae ground 


Needs no watching | 
Experience with the Christmas 


y 

@ Burns in any weather ° 
toy department was so successful 

« 


Hinged tilt-back hood 


Easy ash removal 


that the company now operates a 
sizeable 52-week toy department. 
Volume and profit in that depart- 
ment are showing the wisdom of 
operating a well-rounded 12- 
month toy section. 


Model 25 GA 
PATENTS PENDING 
Full 2!/. bu. burning capacity 
Model 25 GA—(shown above) 
retails only $19.95 
Model 25A-—(same as 25GA 
without grate) retails only 


$14.95 , : 
Dealer and Jobber Inquiries Invited Window Signs Promote 
Lay-away Sales Plan 


PIONEER SPECIALTIES, INC, tie soon soatd ». artwan 


s ‘ dealer start to promote the lay- 
1645 Hennepin Avenue ¢ Minneapolis 3, Minnesota . 


away idea for his store? 
See us at Booth N-267, National Hardware Show, Chicago Charles Shotton Co. in Suffolk, 


is not easily tipped 


Clean neat appearance 


Long lasting 


Easy to stock 


B Sells the year around 
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DOUBLE 
CANTILEVER 


MECHANIC 
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Saeere is the brand new compact version 
i" the famous JL-48 Mechanic’s box. Re 
duc d in size and weight ... it is the 
lerfect model for serviceman or do-it-your- 
enthusiasts. Features popular hip 
design. Is streamlined in appear- 
Has gracefully molded lines, 
no sharp corners. 
ilever trays open up extreme- 
ly wide. Make the bottom of 
| box easily accessible. 
all wrenches, sockets 
small parts. One of 
Re lightest, yet strong- 
ast boxes for its size 


i. ‘ a? built. 
B rec! seller made 
f/m change “just 


rs” into buy- 
 .. made at the 
us Waterloo factory 
uic produced more boxes 
1 54 than the largest automotive manu- 
ct. er produced cars in that year. 


for complete free information on 


¥ ntire Waterloo line. 
xz 





Exclusive Canadian Distributor: 
Proto Tools of Canada, Lid. 
| P. ©. Bou 366 


London, Ontario, Canada 


FREE Catalogs 


MAIL COUPON TODAY 









Gentlemen: Rush me free iniormation on the complete Waterlco line. 
I wish to know how to make more money out of the tool box business. 





vas 


RBPECIFICATIONS 


HT 10-1/4 Lbs. 
HT PER CARTON 11 Lbs. 
B BOX 16" x 8-5/8" x 7-7/8" 
KING 1 Box To A Carton 


A, ) 
ULo%hoe VALVE SPRING COMPRESSOR CO. — WATERLOO, IOWA . 


SH Sparkling Green Hammerloid [J Jobber LJ Deates , 
SMARDLE Roto Polished Cast Aluminum NAME 
- . TRAYS 4 Retracting Trays 

| 14 Comp. including 2 Socket Dividers ADDRESS | 

ES Two Full Length Piano Type COMPANY ) 
/SKID RAILS 2 

CITY ZONE STATE 

: 

: i 


Se ee te oo eee 
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Va., starts doing this early in Oc- 
tober. A sign in one of its larger 


Event 74 in the Boontonware Program windows is one of the centers of at- 


traction. 

° . Merchandise featured is subject 
is beautiful, full color backdrop for si eeeainaliin iain 

The lay-away sign copy says, 
“Start your Lay-away now. Bi- 
Y 0} 1 R 4 0} 0} N T 0} N WA r F cycles, tricycles, autos and tractor 
toys. Make small weekly pay- 

ments.” 


Although toy windows stressed a 
C a S T M A S W | N p 0 W ‘ange of merchandise for young- 
sters, atmosphere is sometimes 


added by inclusion of an artificial 
fireplace. 





Np ee rere ne en 


Dear Jrommy-the Soortonurarts from. us to we cant breath any more dikkth-.... 


ca iad Ge a age ee 


Kickoff Sale Offers 
Many Fall Bargains 

With the approach of the foot- 
ball season, J. R. Dillin Hardware 
in Nevada, lowa, used a two-column 
by 5'%-in. ad last year to kickoff 
gridiron activities. 

Traffic was attracted to the firm’s 
“friendly store in a friendly town” 
by items for housewives and do-it- 
yourself homeowners. 

Ten special items, all but one of 
which were at reduced prices, were 
listed. One item, a set of three 
saucepans at a combination price, 
showed no regular price. 


Cireular Blade Display 











Splendid full-color reproduction in the shiupe of a giant Christmas card makes a 
heart-warming backdrop for your window. 


Who can resist this Christmas morning family scene? It’s 
the kind of setting sure to mark your store as neighborhood 
Christmas gift buying headquarters. Sure to bring you cus- 


tomers you don't ordinarily sell. 


As part of the Boontonware Selling Program, your resource 


has a backdrop reserved for you free for the asking. 


YOUR ©1 MELMAC DINNERWARE LINE 
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MANUFACTURED BY BOONTON MOLDING CO., BOONTON, N. J. 
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DB 695—Colonial Dull Black iron 
6 to o shipping carton 





K 695—Swedish (Relieved) lron 
6 to a shipping carton 


The McKinney Blue Ribbon Line is the complete fine 
quality line of mail boxes, popular for gift-giving. 
® heavy gauge materials 
® smart, distinctive design 
® beautiful finishes for long life and lasting beauty 
®@ gift packaged in eye-appealing four-color gift boxes 
® over-all length 15 inches with magazine holder. 
Boxes are 62 inches wide by 10 inches high. 










Five handsome boxes for every traditional or contempo- 
rary home. Colonial iron boxes are rust resisting. Solid 


ORDER NOW- 


Real Profit Makers for 
Christmas Gift Selling 


NMcKINNEY 


btu Kiln 


MAIL BOXES 





697—Colonial Dull Black tron 
with solid bright brass trim bright brass trim 
3 to a shipping carton 3 to a shipping carton 





lifetime quality 
3 to a shipping carton 


brass boxes mean lifetime durability. They're ideal 
Christmas gifts for new home owners, new brides, and 
family giving. Show your customers this complete line. 
Here’s quality in a price range for every individual need. 


Order the complete line of McKinney Mail Boxes 
Now—from your Jobber! Ask about the McKinney Mail 
Box Display Board. 





1715 Liwerpool St. Pittsburgh 33, Pa. 





BP 696—Solid Polished Brass, 





698-—Colonial White with solid 


AERMOTOR 


pumps mean taped 


Your customers stay 
satisfied year atter 


EASY TO SELL TOO 


because your 
customers 
have seen AERMOTOR 


products in service 
since (888/ 


Ask tor information... 
be a franchised dealer 


AERMOTOR COMPANY 


2500 W. Roosevelt Reed, Dept. 8010 
Chicege 8, ii. 


Training film to improve specifying 


Builders’ hardware 





specifications 
hospital job. 


for a large 
The question of his 
taking time out to work on the 
hospital specifications when other 
matters were not attended to, 
brought into the scene. 

The audience suggested that 
work on hand be given first choice 
and that builders’ hardware 
quired for a job and promised al- 
though it was not even on order 
nor in stock, be obtained by 
ing for it. It was also suggested 
that a man able to do his 
properly be hired. 


very 


Was 


re- 


wir- 
job 


Other suggestions included hir- 
ing an assistant for the consultant, 
and temporarily asking the head of 
the company to pitch in on the 
job. The manager was criticized 
for not having greater knowledge 
of the inventory situation in his 
organization. It was suggested 
that the distributor should have 
standard metal door templates on 
hand. Better contact with custom- 
ers was recommended. 

The office of a contractor 
the scene of Skit B. Three archi- 
tectural 


was 


consultants 
who had bid on a school job for 


hardware 


valued in ex- 
cess of $10,000 were calling indi- 
vidually to inquire why their bids 
had not 


builders’ hardware 


been accepted. In each 
instance the contractor suggested 
that the bids were around 10 pct 
high, and told the highest 
bidder that the job would be his 
if the bid were trimmed to $10,- 
000. 


too 


Audience suggestions included 
accepting the contract at $10,000; 
telling the contractor to go to an- 
other distributor, and asking the 
contractor to let the consultant 
the other bids to compare 
their completeness. 


see 


It was also suggested by one 
member of the audience that the 
consultant check with the archi- 
tect as to which distributor 
should get the order, in line with 
service and efficiency. 


Continued from page 123 


Stick to your original price, was 
the aud:- 


another from 
ence, 


In Skit C, 


opinion 


factory 

cipals. 
the 

office 


congratulated by 
upon getting an 


job, the former 


Associations’ new presidents 


Carl D 
Daytor 
NBHA 


Corl D. His 


Ohio, new preside 


Himes 


4 ii ; 
r Unier LOS 


W orks 


Angeles, 
new president of ASAHC. 
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a consultant, a dis- 
tributor’s genera] manager and a 
salesman were the prin- 
The consultant was being 
manager 
building 
saying that he 


Stanley 


: 





re NG 
with AMERICAN’S 
FREE “Do-it-Yourself’’ booklets 


Here’s the way to get more people in your store and sell more glass too. 
Stock AMERICAN’s four Do-It-Yourself booklets. They show your customers 
How to Build a Winter Garden, How to Replace a Broken Pane, How to Install a 
Picture Window, and How to Install a Floor-to-Ceiling Window. 

They’re all free. Order today. Please specify how many of each booklet 
you want. Be sure you have a complete set. And be sure you have plenty of 
clearer, whiter, flatter glass—LUSTRAGLASS and LUSTRACRYSTAL. 


AM ICAN a 


WINDOW COMPANY 


Specialists in the wfocture of flat gloss since 1899. 


9 West Park Way « Pittsburgh, Pa. 


— 
° 
2 
oe 
+ 
@ 
> 
& 


AMERICAN WINDOW GLASS CO., DEPT. H.A. 
Box 745, Pittsburgh 30, Pa. 
Gentlemen: Please send me advertising helps checked below. 
copies of D-1 “How To install a Picture Window.” 
_.... Copies of D-2 “How To Install a Floor-to-Ceiling Window.” 
. copies of D-3 “How To Install a Winter Gorden.” 
_.. copies of D-4 “How To Reploce a Broken or Cracked 
Window Pane.” 
Nome 


Company 
Address 


Se ee 
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the | believed the firm would make a Builders’ Hardware 
profit, and adding that he was 


TURNBUCKLES LINE going to check back on his bid. Convention 


The consultant later admitted 


Saves Money and Time! to the factory salesman that he including expensive long-distance 


We 


o-g ht 
att 
os ee) 





t 
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. ew. 
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‘“ sé ioe rr , -« S tora *¢ ae o+« 
Ge 1. Packaged for quick iden- _had “shaved the price” to get the calls were found to be important 
as, tification and easy sales. job, asked for some help from the factors in cutting down on profits 
a. 2. oe ogra a latter in the form of a special for the distributor. 
"le orders from a central lo- ; : ’ , eT Sasha a 
Le cation insuring quick price on the hardware. The sales- Audience suggestions were the 
Pry delivery. man said that he could not make consultant being at fault should 
a 3. A rey oye Sone0e such a concession, leaving the suffer the consequences; the man- 
+4, nates losses on shipping - : “ee pene anaes aa EU 
oe charge minimums. consultant with the alternatives agel should have an established 
ez! for eas fit en ee of making substitutions, with the mark-up: the distributor should 
13 ofit... displa ees : , : 
eh sell gi _ possibility of losing the archi- take his loss and retain the con- 
we: tect’s confidence, or he could do fidence of the architect; and that 
“9 , 
PE the job with little or no profit, the consultant should be dis- 
ey) incurring his employer’s displeas- charged. 
a4 . 
ee ure. Other reactions were that the 
oy Excessive last-minute orders, consultant should learn a lesson 
4 
te, 
k 93 , mee ) | | 
OF: TURNBUCKLES EVE BOLTS screen 00s NBHA panel considers the future for distributors at pane! session. Left to 
AO, en stock hocks Wight'sine plet  Stocl rede with right: Daniel C. Hay, Francis E. Traver, Franklin Schlitt, moderator, F. M. 
a a > ye bled sturd luma- osne > « — 
bag pOrar ecm joy” bodice Jeffrey, James C. Carroll and William Weston, Sr., retiring NBHA president. 
Ty 
4% 
CATE HOOKS EVE BOLTS 
AND EYES with lag thread, 
full size rang turped eye 
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TURNBUCKLES, INC. / 


BOX 333. MICHIGAN CITY. INDIANA 


FACTORY: GRAND BEACH. MICHIGAN r 
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the famous 









_. the color PF 
7 ord, makes it stand 
c ’ 
against all backgrounes 








iS FuLLY UL Listeb 
ROYAL ELECTRIC RED “SJ” CORD 


HEAVY-DUTY MOLDED-ON RUBBER CAP 
AND CONNECTOR 


& 

a 

@ BUILT-IN STRAIN RELIEFS 
@ EASY TO DISPLAY AND SHIP 

@ COMPLETELY SAFE AND DEPENDABLE 


for LAWN MOWERS * HEDGE CLIPPERS 


ORDER FROM YOUR WHOLESALER... 


ROYAL ELECTRIC COMPANY, INC. 


Manufacturers of WIRE © CORD SETS «© FUSES 
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packed in individual 
corrugated cartons 


teenies 
ay 
a a 
. Pay, _ % 


aes 


4 S | 
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Cot.No. | Length Cord Packed Ship. Cort. | Weight 
m-187s | 25° | 18-25) | 1 | 24 | 44 Ibs, 
w-1es0 | so | 1e29 | 1 | 02 | 35 
m-1625 | 2s | 1629 | 1 | 24 | $0 
m16s0 | so | te29 | 1 | 12 | 40 
m-16100| 100 16-2 SJ 6 | 44 





POWER TOOLS «+ and 101 OTHER USES 


» ++ FOR THE BIG SPRING and SUMMER DEMAND 


PAWTUCKET * RHODE ISLAND 


WIRING DEVICES * ROYALITES for Christmas 
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Foop #/ 


STRAINERS 
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Od 


TESwaeetes 
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Also: Stainless Steel Kitchen Tools 
@ Chrome Plate Kitchen Tools © 
Food Strainers ® Flour Sifters © 
Egg Beaters * Wireware ® Dish 
Droiners @ Skewers © Nut Chop- 
pers @ Onion Choppers. 


THE WASHBURN COMPANY 
Worcester, Mass. @ Rockford, ili. 
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from the experience and taat in 
the future should confer with his 
manager when he knows that 
there will be little or no profit for 
a contract. 

Skit D concerned a firm with 
increasing volume and decreasing 
profit. The consultant suggested 
that a price be trimmed to get a 
hotel contract. It was brought out 
that the mythical distributor had 
an overall overhead of 21.6 pct, 
thus making it mandatory that 
no orders be taken at less than a 
25 pet profit. 

This skit brought the sugges- 
tion for the distributor to call in a 
business consultant to analyze 
operations, and be sure of the 
figures the consultant is quoting. 
Other advice included’ giving 
manufacturers full and accurate 
information on all orders to avoid 
delayed shipments and cut down 
on excessive long-distance phone 
calls. 

In Skit E, a complaint was re- 
ceived because all of the locks 
on all of the doors for a large 
project were not on the same mas- 
ter key, and because matching 
hardware was not used on all 
doors. Metal doors had one type 
of lock, others a different type. 

Audience suggestions were: in 
the future the consultant should 
inform the architect about the 
problem and that the distributor 
should sell both metal doors and 


Builders’ Hardware 
Convention 





the necessary hardware. It was 
also pointed out that the consul- 
tant should be more than just an 
estimator. 

The NBHA showed part of a 
visual-aid educational program on 
builders’ hardware prepared for 
instruction of students in archi- 
tectural colleges affiliated with 
the Collegiate Schools of Archi- 
tecture, 64 schools in the United 
States and Canada. 

The slides, of which there are 
36 completed, will be increased 
in number as the need for addi- 
tional technical information on 
builders’ hardware is indicated. 

Shown in the slides are the 
most commonly used _ builders’ 
hardware items used in present- 
day construction. 

Information used in prepara- 
tion of the script to accompany 
the slides was compiled by 
ASAHC and NBHA members un- 
der chairmanship of Elmer T. 
Hebert, Elmer T. Hebert, Inc., New 
York City, builders hardware dis- 
tributors. Assistance was given by 
the American Institute of Archi- 
tects. 

Slides were prepared at Syra- 
cuse (N. Y.) University under di- 
rection of Prof. Kenneth Sargent, 
a member of the faculty and a 
partner in the architectural firm 


Ladies at a brunch at the University Club. 
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Syorring the 
NEW MODEL 250 


*s 


e 
% 


with 


Hydro-Flow Regulator 


The name GENERAL FILTERS has long 
meant greater profits for the Hardware 
Dealer. Now—this famous, complete line 
offers another shining star—NEW GEN- 
ERAL Warm Air Furnace HUMIDIFIER 
Model 250 . . . the simplest, most efficient 
unit ever designed for automatic home 
humidification! Patented HYDRO-FLOW 
REGULATOR, a remarkably simple, fool- 


Plus 


proof automatic valve, makes the differ- 
ence in the Model 250. It won't lime, stick 
or cause trouble in any way. Eliminates 
floats, needle valves, evaporator plates, 
overflow lines Once installed, it 
assures scientifically-moistened, healthful 
air and completely trouble-free service! 
WRITE TODAY for the full story! 


these famous products... 





IMPROVED! 
Model 1A-25A 
GENERAL 
FUEL OlL FILTER 


®@ New, leckproof 
we seal in cap. 
SMALL ® New buno gas- 

ket compound impervious to Nos. 
1, 2 or 3 oils. 

@ Famed “step-design” wool felt 
element—pioneered by GF. 

@ Lifetime cast-iron and steel con- 
struction. No soff metals used. 








IMPROVED! 
Model 2A-700A 
GENERAL 
FUEL OIL FILTER 


@ Completely re- 





styled cap and 
MEDIUM seal 

@ New cupped rim in bow! . 

gosket . . 


. buna 

. can't leak! 

@ Finest wool felt “step-design” cart- 
ridge cleans oil thoroughly. 

@ Solid cast iron cap .. . all steel 
bowl for added dependability 


DELUXE! 


Medel 2A-300 

GENERAL 

FUEL OIL 
FILTER 


@ Extra large for 
big jobs and 









. on 
Sp oe 


EXTRA LARGE 


dirty tanks. 
@ Depth-type filtration traps particles, 
moisture. 


© Screw type hondle locks, releases 
without tools. 

© Big 63 cu. in. deluxe cartridge— 
metal encased. 





MODEL 90 
WATER TRAP 


Bottom or Side 
Outlet Tanks 


Eliminates water 

in bottom 
or side ovtlet tanks. 
Takes water from oil before it reaches 
filter; protects filter, nozzle, pump. 
Interchangeable %” inlet-outlet and 
% threaded bress drain plug. 








MODEL 2A-17 


For Heavy Oils 
Nos. 4, 5, or 6 


Cleanable Mone! 
mesh screen assure 
even flow of heavy 
oils while removing injurious solids. 
Provides economy of 4, 5 of 6 oils; 
eliminates replacement costs. Gravity 
of pressure type burners. 








CLEAN RIGHT 
SOOT REMOVER 


Made specially for 
General Filters 





Cuts your customers’ heating costs by 
as much as 25%! Removes ‘2 loyer 
of soot in 2-5 minutes. Gentle, slow- 
burning, non-explosive, non-corrosive. 
Complete directions on package. 
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'ae GENERAL HUMIDIFIER 
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| \ 
' @ Made BIG for 
combination, 
jalousie and 
storm doors 


Shelby was 
FIRST with 
these original features . . 


o Largest air check Cc ioser 
59% aroer tnan orners 


made —- 


@ Special top mounting for heavy 


duty service 


Aluminum barrel — copied by 


others 
Brass 


Truly adjustable closing speed 


anti-friction rod quide 


Smooth ouret operation 


All springs concealed 
Satisfied customers. 


Buy the COMPLETE line of Shelby 


closers—LARGE, No. 666 — MEDIUM, 
No. 555 — SMALL, No. 444. 


THE SHELBY SPRING HINGE CO. 
SHELBY, OHIO 
Order from your jobber. 








DOOR CLOSERS 
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of Sargent, Crenshaw & Folley of 
Syracuse. 

These slides will be distributed 
to the arcnitectural schools affili- 
ated with the Collegiate Schools 
of Architecture and will also be 
available on a loan basis by Build- 
ers Hardware Clubs and training 
groups through the National] 


3uilders Hardware Association 
headquarters. 
Philip W. Root, Jr., United 


Lumber Co., St. Louis, was gen- 
eral chairman of the convention. 

Officers, executive committees 
and boards of directors met on 
Saturday and Sunday, with the 
NBHA reception being 
held the evening of Sunday, Sept. 
18, in the Gold Room of the Jef- 


annual 





Builders’ Hardware 
Convention 





ferson Hotel. The annual ban- 
quet, entertainment and dance of 
the ASAHC and NBHA was held 
Sept. 20 in the Gold Room of the 
Hotel Jefferson. The ladies en- 
tertainment program included a 
luncheon, Sept. 19, in the Tiara 
Room of the Park Plaza Hotel 
and a brunch the next day at the 
University Club. 

Educational programs of Build- 
ers’ Hardware Clubs in the United 
States and Canada were discussed 
at an informal luncheon attended 


(Continued on page 154) 


Some of the past presidents of NBHA and ASAHC at the annual past presi- 
dents’ luncheon. 
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Seven amateur players on the cast of the five skits presented at the joint 


meeting. Front, lett to right: Joseph A. Jufzi, 


Mrs. Tracy P. Mitchell and 


C. A. Saint. Standing, left to right: Norman F. Barber, J. Bryer Duff, Louis 
J. DuFresne, and H. N. Campbell, Jr. 
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Son 


EASY TO INSTALL—oSFS=~S 


bends in any direction or shape 


inside of card 





~IPPLE 


ANGLE STOP 


£ 





PROFESSIONAL |JOB 
for Do-!t-Yourself Plumbing 


SIMPLE INSTRUCTIONS 
illustrated . . . step-by-step 





INDIVIDUALLY CARDED 


a 


email ‘| mance 
ome FG 





beck cover, figures 7 ond 8) Cur 


mete meewwremest, CONT CUT TOO 
SO8T © & impertent set te Setten 
whe ovt of rowed ond te remove off 





for full product protection 


NO LONG EXPLANATIONS—— 
REQUIRED OF DEALER 


LOGICAL ARRANGEMENT 





all parts for any job 





outside of card 


eetretion showing type! imtoo 
sen of PLUMS SHOP Bevin Supply 









































COMPLETE SELF-SERVICE 
customers wait on themselves 
CLEARLY MARKED TRAYS 
part number, size, picture and price 
CONVENIENT 
valves for under-fixture shutoff 
INDIVIDUALLY PACKACED 


in window box with cellophane overwrap 


Free Merchanese Certificate 
Valves - == 58-4 











en emmmemcitl = 








IDENTIFYING SIZE 
exact size stamped on every nipple 
NEATNESS 


stainless steel flanges cover ‘rough-in’ holes 


trem flees Ure of straws! stop motes 


7@) 


val 


ia 
NO. 
PS1 
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—_ FREE MERCHANDISE —Send for the 4 page catalog telling how you can 
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get free merchandise with each PLUMB“ SHOP Vai 
Write Plumb Shop, 1341 Temple, Detroit 1, Michigan. 


“We MERCHANDISER 
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sell 


LAU n-BOoYv 
for Christmas! 


A GREAT GIFT IDEA...A GREAT MONEY-MAKERI! 





Here’s an ultra-practical, extra-profitable gift item that can send your Christmas volume 
soaring. It’s America’s most-wanted power mower—pre-sold by the hottest advertising 
campaign in the trade—yet a gift that’s really different. Lawn-Boy is priced just right for 
folks who don’t want to spend too little, can't spend too much, but want to buy a gift that'll 
be long remembered. Lawn-Boy’s smart red and green colors will add an extra bright Christmas 
touch to your store’s holiday trimmings. But not for long—these power mowers will move fast! 


Call your Lawn-Boy jobber-salesman now, and tell him to count you in on Lawn-Boy 
for Christmas selling. Let Lawn-Boy help make this your biggest Christmas ever! 


LAWN-BOY; LAMAR, MISSOURI; DIVISION OF OUTBOARD, MARINE & MFG. CO. 
MANUFACTURERS OF Johnson AND Evinrude OUTBOARD MOTORS «+ IN CANADA: LAWN-BOY, PETERBOROUGH, ONTARIO 





THERE’S A CHRISTMAS PACKAGE OF SALES 
AIDS FOR YOU! It’s first come, first served for 
this free kit of Lawn-Boy sales helps—so hurry. 
You'll get a 16” x 48” banner that says “‘Give him 
a wonderful summer,"’ a set of bullseye window 
stickers, and the Lawn-Boy Profit-Planner—a run- 
down of timely selling tips. 


SEND IN THIS COUPON TODAY 















LAWN-BOY: Lamar 1. Missour 











Send me your free kit of LAWN-BOY FOR CHRISTMAS 
Sales helps 










Name 





Address 








City Zone State 
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~, IT’S LOADED WITH BUY APPEAL 


i Christmas 
_ Season 


eA: ) 
is 


The 


NEW 


LL sf, 2 


with the 
DOUBLE-DUTY 
FLASHING BEACON 
¢ 


2erves OS CO TC 


It's sweeping the nation! Customers just 
can’t resist the fabulous new BIG BEAM 
BEACON LAMP with its powerful 1500- 
foot beam and exclusive two-position 
flashing red beacon. Join this tremendous 
PROFIT BAND WAGON. Stock . 

display . . . and sell the entire line of 
BIG BEAM portable electric hand lamps and flashing electric flares for 
sportsmen, motorists, and home owners. They're nationally advertised in 
Sports Illustrated, Field & Stream, Sports Afield, and Outdoor Life. Get 
these sales boosters on your shelf right away. You're bound to PROFIT! 


Yt AD MATS 


Get These FREE Sales Makersy:* coum sun 


Yours with an order of six or more BEACON LAMPS GIFT BOXED 


Hold Down Bracket 

No. 125 can be mounted to 
any flat surface automobile 
trunk, a of boat, etc. it holds the BIG 
BEAM BEACON LAMP in place by means of 
sturdy tension springs. $1.50. 


Y PRODUCT LITERATURE 


U-C LITE mdilivactuanee co. 






' 
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Builders’ Hardware 
Convention 





by members of 28 of these groups 
under chairmanship of George 
Morgan, Morgan-Wightman Sup- 
ply Co. of St. Louis. Mr. Morgan 
is president of the St. Louis 
Builders’ Hardware Club. 

F. E. Clayton, Striton Hard- 
ware, Gainesville, Fla., president 
of the Florida Builders’ Hardware 
Club told of a program sponsored 
by his group on builders’ hard- 
ware study for architectural stu- 
dents at the University of Florida. 

The cooperative advertising 
plan used by members of the Na- 
tion’s Capita] Builders’ Hardware 
Club was outlined by E. B. Veih- 
meyer, Builders’ Hardware Corp., 
Bethesda, Md. The program aims 
to sell the public on the advan- 
tages of requiring better quality 
residential hardware for their 
homes. 

On the final day of the conven- 
tion the Builders’ Hardware Club 
of St. Louis was host to architects 
and home builders at an informal 
luncheon. The 1956 convention of 
the ASAHC and the NBHA and 
builders’ hardware exposition will 
be held Sept. 9-12 at the Conrad 
Hilton Hotel in Chicago. 


J F O Keete Bui yer: Harawore 
Inc., W. Hartford, Conn., winner of 
the Hardware Consu/tant award for 
the best orticie in 1954 received a 


go ld wrist watc h. 
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That’s not jive-talk, even though dealers from 
coast-to-coast are hopped up about it. 

It’s sales talk that’s persuading more and more 
of your prospects and customers to turn to Temco— 
specifically to Temco’s remarkable Air-Flow Reflec- 
tor* Gas Heater, with the really cool cabinet. 

To your customers it means no more singed 
curtains, scorched drapes, or burned fingers. 

To you it means an exclusive feature you can 
shout about (using the new cooperative newspaper 
ad mats Temco has prepared just for you). 

In a few brief phrases, Air-Flow Reflector* 
means cool cabinet, circulating heat without fans, a 
Temco exclusive—in other words, your key to local 
leadership in the unvented gas heater field. 


*Pot. Pending 


sp ,[eseF Tater 


NASHVILLE 9, TENNESSEE 


\\ 


bias mie IL, ft the alton” 





“THE COMPLETE LINE OF GAS HEATING EQUIPMENT” 


ROOM HEATERS + FLOOR FURNACES + WALL HEATERS 
WARM AIR FURNACES AND AI® CONDITIONING 
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. mousehocpeng 


. » « And like all Temco heaters, it’s engi- 
neered to operate with equal efficiency on 
natural, manufactured, or L.P. gas. 


* Combines advantages of both radiant and 
circulating heaters. 


* Striking new beauty of design. 


* Finished in “Lifetime” Porcelain Enamel. 


* Approved by A.G.A., guaranteed by Good 
Housekeeping. 






Temco, Inc.: Department 8-740 
Nashville, Tennessee 





Please send me catalog and complete details on 
Temco’s Air-Flow Reflector* Gas Heaters. 
*Pat. Pending 





Name 





Firm Name 





Address 





City Zone State 
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Spread over two store fronts, this three-part sign stresses the quick-service aspect of Peekskill Hardware Pic and Px 


PIC 
PAY «= 


> 


-WILLIAMS PAINTS 


4. far wid 7 oxmtamncrR 
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Humorous Ads Build Store Traffie 





Skillful use of humor makes people read and talk 


about your ads. If your stocks are varied and well 


displayed your volume and profits will be increased 


Do you include humor or whim- 


sical comments in your advertis- 
ing? 
if you have a good sense of hu- 
mor it can be used as a valuable 
traffic-pulling tool for your store. 
Some hardware dealers create 
a mythical! character who appears 


in cartoon form in their ads. 


Others have such a character, but 
never try to portray the person 
or animal in their ads. 

Classified ads signed by Albert, 
the Ironmonger, the proprietor of 
a New York state hardware store, 
carry 


rhymes, whimsical com- 


156 


ments or just plain humor. And 
they attract traffic to the store. 


Doing business as Peekskill 
Hardware Corp. in Peekskill, 
N. Y.. a town of 18,000. Albert 


Samuels’ store 1s in a commuter 
town within an hour of New York 
City. 

A recent warm-weather ad car- 
ried this rhyme, in the classified 
section: 

Summer's here — again the 
crowd. 

Nervous wrecks that bark 
aloud. 

Vacationers here to relax. 





Screaming, “Do you have an 
axe?’ 

At another time Albert the 
Ironmonger’s ad had this rhyme: 
Confined here Friday to nine. 
Selling fence and diaper line. 

Flyswatters in technicolor. 

Or sledge hammers for grand- 
mother. 

Some Peekskill 


identify the 


Hardware ads 
Peek skill 


Hardware Self-Service, others by 


store as 


ts corporate name. 
Designed to encourage quick- 
service, the store has a check-out 


counter near each of the two en- 
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Shallow Wel! 





Thrifty 1/3 H.P. 








(leep-well 


DEMPSTER 


or _ 
Powerful '/2 H.P. } ‘ 
iy 


\e 
Deep Well 








Shallow-well 





Dempster Convert-o-jetmaster lets you offer the 
advantages of convertible water systems to fit most 
water conditions! No more trouble in areas where 
water conditions have made other seals fail — or 
where falling water tables have made a single pur- 
pose water system ineffective. In the Convert-o- 
jetmaster you get both durability and adaptability. 
The filters in the patented cartridge stuffing box 
in the Convert-o-jetmaster stand guard against sand 
and grit — filtering it out before it can reach the 
packing. This stuffing box means a better seal, low 
power loss and more pumping power. A removable 
bronze sleeve eliminates all wear on the motor shaft. 





Convertojelmast 


WATER SYSTEMS 


Dempster’s new Convert-o-jetmaster retains all the 
advantages of the Dempster Convert-o-jet line: 
Quick conversion from shallow well to deep well 
operation without extra cost except for the pipe; 
low investment (only slightly higher than Convert- 
o-jet models); choice of thrifty Ys or powerful 2 
HP ball bearing motor; top quality material and 
construction throughout. 

Dempster Convert-o-jetmaster will deliver to 835 


gals. of water from a shallow well — go down to 
90 ft. in deep well operation. 
For Trouble-Free sales — feature the Trouble-Free 


Dempster Convert-o-jetmaster! 


Write or call today for new 4-page Convert-o-jetmaster folder! 









‘WATER SUPPLY EQUIPMENT 
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DEMPSTER MILL MFG. 
BEATRICE, 
Branches and Worehouses: Omaha, Nebraska; Konsas City, Missouri; Des Moines, lowe; 


Siovx Falls, South Dokota; Denver, Colorado; Oklahoma City, Oklchoma; Amarillo, 
Texes; Son Antonio, Texes. 


co. 


NEBRASKA 
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“This Demonstration 


SOLD ME’ 


.» « says Max Sparks of 
Sparks & Jordan Co., Tampa, Fila. 





KLEAN-STRIP display 
sells his customers, too! 


Mi Sparks savs: ““We 


inds of paint removers on ou! shelves. 


had several 


looking for another one 
lean-Strip “Try-It- Yourself” 
that | 
placed one on my counter. Now I’m 
selling more paint remover than ever 
| think Klean-Strip is the 
ing remover on the market. Customers 


sO) | wasn t 
But the 


Display Was SO convini int 


fastest-act- 


Tits like its “no afterwash’ and “non- 
inflammable’ features.” 


Display FREE with every case 
of Klean-Strip pints 


‘"Trv-it-vourself” 
demonstrator! display is olfered tree. 


The sales-makineg 


complete with test panels, brush and 
pint of Klean-Strip. Dealer cost, $6.84 
per case (12 pints); resells for $11.40. 
Klean-Strip is advertised in Popular 
Mechanics. Popular Science, The Sat- 
urday Evening Post and Sunset. 
Write for sample and jobber’s name 
THE KLEAN-STRIP CO., INC 


2 40 S Lauderdale Memphis pH. Tenn 


KLEAN-SIRIP 


‘Peels Off Paint’’ 
HEAVY-BODIED KLEAN-STRIP ALSO AVAILABLE 










trances. Behind them, stretching 
nearly 60 ft toward the rear of 
the store are six aisles of island 
displays and wall shelves and 
bins. Each section is numbered to 
enable customer direction to spe- 
cific departments. 

A side loading area and en- 
trance provide easy access for de- 
livery and removal of merchan- 
Toward the rear the store 
widens to 60 ft via a wing. The 
wing is slightly inclined and 
makes an effective storage area 
for merchandise to be unpacked 
and marked. 

The cellar area, extending un- 
der a food market next door, is 
also available for storage. 

The present store at 19 Bank 
St. replaced a 15-ft wide display 


dise. 


room a block distant. Mr. Sam- 
uels, a former vaudeville actor 
with no previous retail experi- 


ence, bought a hardware store be- 
ing liquidated in 1928. The old 
business had been opened in 1875 
and had turn-of-the-centurv mer- 
chandise. 

Albert Samuels acquired the 
lease in May, 1954. The new store 
carries three times as extensive a 
stock as the old. 

The greatest single increase in 
stock has been in housewares, the 








line of this merchandise. One full 
wall of shelving, plus aisle space 
is devoted now to these lines. 


Tools now occupy more than 
200 ft of shelf area, plus a wall 
display with perforated panels for 
featuring axes and hammers. 

Fencing, which is given prom- 
inent window, sidewalk and in- 
terior display, and cordage stocks 
are moving at the rate of two turn- 
overs a year. 

More than 75 sizes and types of 
wooden carried in 
stock, probably the largest selec- 
tion in the city. 

While the departments 
are kept in substantially the same 
location at all times, 


handles are 


major 


items within 
these groupings are shifted 
quently. As 
comes in it 


fre- 
new merchandise 
usually replaces a 
slower moving item. 

Seasonal lines are given front- 
of-the-store space and sidewalk 
display. 

Customers making personal 
phone calls for special 
carried in stock, find 
that every effort is made to ob- 
tain these items. A slip bearing 
the customers’ name, address and 
phone number, is filed to record 
a special The day the 
item arrives at the store, a phone 


visits or 
items not 


request. 


old store having had a limited call or mail notification tells the 
The side entr once is used or ae morous ren '; Jer +h tf 
“we'll be thankful for the overflow.” 
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SENSATIONAL NEW FREE OFFER FOR YOUR CUSTOMERS 


Give this 5 Piece 


Sell this Brand New Straight Shank Set 


> PIECE 


WORKSHOP 
METAL-WOOD 
DRILL SET 
= reduced shanks 
‘to +2" in size) 
at regular price of only $435 
Each coupon you receive is now 


Ba 
1) ‘0 f 4 i i worth double the regular coupon 
—_—___. Hag’ value. 


Double Value Coupons mean 
double the amount of FREE Drills 
PROFIT SHARING 
COUPONS 










‘ 


nm Ff | 1/16" to 3/ 16” in size 


; 

; 

, yf gfe 

7 » FREE 
| | with each 





purchase 
























you can get. 


Coupons are redeemable for 
FREE drills, drill sets, and assort- 
ments of every type and size. 





New LOW PRICED DRILL ASSORTMENT 


and you still receive 
this 


$30 


all-metal 
DISPLAY 
MERCHANDISER 








This special Assortment W 
contains 102 fast-selling 
High Speed Drills. 


Retail Price $81.47 


Dealers Cost $48.85 
Dealers PROFIT $32.59 


(a Full 40%) 







daha ha td ba 
VuLhube 





* 
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CONTINENTAL 


CERTIFIED TWIST DRILLS 
555 W. ADAMS STREET « CHICAGO 6, ILLINOIS 
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customer that the merchandise is 

Nie today inthe © - available. To avoid repeat notifi- 

esting homes: x | cation the slip is marked to indi- 

your most “©. cate the date of the first reminder 
STARRING for ” | | | sent to the customer. 

hardware lin On deferred payment purchases, 

mn, G ae W VA the customer is encouraged to 

oa NE | name the amount and frequency 


1 of payments, as well as the de- 


Eee ye SRBC tp oe 
> al il | a posit he can afford. Mr. Samuels 
| \ | ep points out to the customer that he 
) ‘vn asks, in return, only that the pur- 
| | K chaser honor the payment sched- 


STARRI 


mos! infer 


nahon 5 


profitable 


ule with no further reminders. 


lling cabinet 
> 
n show! 


the fastes!-se Most customers do so. 


hardware you <o 
Fan 
Sng spin ” Bamboo Screens Hide 

—— UCU _ Balcony Stock Area 
Split bamboo screens at Buck- 
head Hardware Co. in Atlanta, Ga., 


cover stocks on a horseshoe shaped 


$3.50 Value Display Board pian | 2 onbac genre 
with Americana Deal Dropping from the ceiling to the 


balcony floor just inside the rail- 
h —ee . 
Show your customers you hove it with this ing, the screens are rolled up to 
clever stand-up display boord. complete 
with New Americana hordwore reveal toys and giftware displays 


0 SE EE OSI GE PON Ra OS CS ee set up there for the Christmas sales 
season. 

The stock shelves turned into 
displays are accessible by stairs 
from the rear of the store. Many 
people going to the balcony display 
note merchandise on the main floor 
to which they will go after doing 


#37i—1'4" 


~ _ att fegee oi 
Americana Knob #316—%" “B" Americana 


ie eae, cme ) their balcony shopping. 
Semi-Concealed Hinge 7326—% TT’ Americone 


Semi-Conceaied Hinge 


| 3327—""HL" 

“ 2H" %" \ Americana 

fA, #3 ath. | Offset 
« 


Motor, Grinder Display 


Americana ; 
Offset Hammered 


Hammered Hinge | 


Hinge 2#330—""HL"’ | 


Americana 
Flush Ham- | 
Americana nla | 
Fiush 
Hammered [as =” #237—"*EZ" 


Rubber Roller Catch 
} U. S. Pot. 22660464 


‘ — ee ee ee ecm mee 


NEW AMERICANA 
is handsome, 
hammered steel 


, hardware, finished 
3394—Americana Hammered Pull in “Stor-Brite” 


2395—Americana Hammered Pull Black, Antique, 


remem ee eee Copper or 
Brushed Brass. 
SEND FOR COMPLETE CATALOG TODAY! 


STAR METAL PRODUCTS - 


17, N- 
470 Butler Street, Brookly® 





Meet us at the Atlantic City Convention — 
Booth 103 


HARDWARE AGE, OCTOBER 13, 1955 












iT’S HERE! 


Introducing the “Pint-Size”.. 


SMALLEST SESAMEE PADLOCK 
IN THE LINE 





Ask your distributor today for complete details, or write 
AMMEN ALAN EEN 


COKBIN 


DIVISION 
The American Hardware Corporation 
New Britain, Connecticut 
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iT’S NEW! 


ACTUAL SIZE 


410 PADLOCK 


1 Cee leretoral padlock 


iT’S A NATURAL! 



















wiout-a hey / 


A TREMENDOUS MARKET is indicated for this 
latest addition to the CORBIN SESAMEE LINE 
of keyless padlocks. Golfers, marksmen, hunters, 
hobbyists, travelers ... every group are prospects 
for this handy-size keyless lock that operates so 


easily vet provides positive protection. 


BE THE FIRST to feature it and cash in on its 
novel appeal. Take advantage of its power-packed 


promotion to spark new padlo k sales, 


SPECIAL OFFER. Counter display for demonstra- 
tion purposes packed with initial order for six 
SESAMEE 410 Padlocks. 

oa. 


Construction details of padlock are as follows: 

case width 1%,."; height 1”; case, forged brass; 
shackle length %"; shackle diam., %,¢"; possible 
opening combinations 1000: individually packed, 
6 to a counter display container. The SESAMEE 410 
embodies the strength, simplicity, and quality of 
workmanship for whi h CORBIN padlocks 


are famous. 


161 


tou ll sell more 
with the new 


50-50 PAC 


~*e reer 
18 
O) 


eb ede > te Ale Ae 


| METAL 
| CUTTING | 


Designed to help you sell, 
priced to help you profit, 50-50 
Pac gives you a wonderful 
counter display and 6 different 
hand hack saw blades in a sin- 
gle 100-blade assortment. 
i e7~HS 

TAPEWELL HAMMERS 
Capewell drop- 

forged Carpen- 

ters and Machin- 

ists Hammers, 
made from spe- 

cial hammer steel, 

are Techamatic 

heat treated. This pro- 
cess, developed and 
used exclusively by 
Capewell, assures a 
uniform hardened and 
tempered hammer with 
ideal hardness pene- 
tration of the face and | 
claw, preventing wear 
or breakage. This im- 
portant feature, com- 
bined with carefully selected 
kiln dried hickory handles, 
makes Capewell Hammers your 
first choice for satisfied custom- 
ers. Send for details and prices. 


i APEWELL 


THE CAPEWELL MFG. CO. 
85 Governor Street, Hartford 2, Conn. 
[}] 50-50 Pac Detoils 
[) Hammer Details 





Company 








jes MOA Gjey oO] 


"S14 S@OP @PO}G 404jO OCU — epoO/;G Oy; UO FYB SUd{jINIYsU; BU)44N> 


Harvest Colors Spotlight Appliances 


&. 
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Numerous cornstalks and pumpkins helped give the harvest touch to a win- 


dow featuring ranges and refrigerators for Westphal's 


AA 
ViIONY 


during a white goods sale. 
color to attract attention. 


, 
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Warehousing Paint to Conserve Space, 
Rotate Stock, Speed Order-Picking 


a 
= ee a 
ee eo — & 


Mate. 
* 
® 
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a OC mis 


Pie ices 


Order-picking in paint warehouse off 


M. Buten & Sons, Inc., Philadel- 
phia paint distributor, uses a 
_gravity-feed storage rack for 
picking full or broken cases in its 
warehouse. 

Because of high labor costs the 
company installed a system that 
provides a maximum number of 


gravity-feed storage racks. 


fronts in a minimum space, with 
automatic rotation of stock and a 
rapid system of feeding and or- 
der-picking. Rak-A-Tier Pick-A- 
Case racks manufactured by the 
Artco Corp., Flourtown, Pa., were 
installed. 

Thirty case fronts 


are shown 








6, 8, 10 and 12-Ft. 
POCKET TAPES 


A size for every use 
Top aqvuolity workman- 
ship. The pace - setters 
of the pocket tape field 


KING-SIZE 
10-Ft. and 12-Ft. 


Something NEW “ 
wide blade permits 
higher upright measvure- 
ments EXTRA- The 
Evans KING-SIZE is 
equipped with a remov 
able BELT-CLIP 


LONG TAPES 
25, 50, 75, 100-Ft. 


Vinyl! leatherette cov 
ered special hook-ring 
attachment. chrome 
plated winding ree! and 
double roller mouth- 
piece Stainless stee 
edge bond 


ano aut tHese EX7KAP 
DISPLAYS — a// Evans packaging unfolds 
into multicolored displays which hold 
' and sell Evans White-Tapes. 
THE LARGEST NATIONAL 
CONSUMER ADVERTISING — 
CAMPAIGN IN STEEL 
TAPE HISTORY 
over 100,000,000 ads 
on Evans Tapes 
EVERY YEAR! 


See us Booths 
24 and 26 
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EVAN 


The only complete quality line 
of white steel tapes 
with ALL these sales features 


® Plastic Utility Cases 
@ Double Markings 


Work in feet and inches? 
Reod here. 





Work in inches? 
Read here. 


<<, . . 
@ Sliding Hook — For Accurate —zZ 
Inside-Outside Measuring \ 


@® Chrome-Plated Cases @ Guaranteed 


Unconditionally 





@ Replaceable Blades ® Snow-White Blades — 
In All Sizes Jet Black Markings 


, NEW! 


U2er. KinG-size 


Pocket White-Tape 
with Exclusive Belt Clip Free 


= 


- 


Bim © 


% ae) r 
B: 


<S) 
ReTau $28 nes | 


STANDS UP STRAIGHT 
FOR EXTREMELY HIGH “i 
UPRIGHT MEASUREMENT a Se 


= 


A tape with a 44” wide blade (instead of the 
usual \% in.). EXCLUSIVE: Belt clip on 
back for handy carrying. 














YOUR GUIDE TO CONSISTENT QUALITY AND INDIVIDUAL SERVICE. . . 


in every 7-ft section of warehouse 
area. As one case is removed 
from the rack, a second case 
slides automatically to the front 
for ready picking of subsequent 
orders. Add feeding is done from 
the rear of the rack. Feeding and 
picking aisles function simultane- 
ously. 


Honor Employees in 
Large Newspaper Ad 

When other merchants in James- 
town, N. Y., celebrated Let’s get 
acquainted week recently with ads 
showing sketches of employees, 
Lundquist Hardware, Inc., used a 
5 column by 18-in. ad for this pur- 
pose. 

Sketches of the proprietors, Paul 
and H. Roger Lundquist, and of 13 
members of the staff were included. 
Mention was also made of 17 other 
employees, whose names and 
sketches were not included. 

Advertised as, “Your old reliable 
hardware—serving the Jamestown 
area for over 74 years,” the ad 
listed other reasons for shopping 
Lundquist’s. These included eight 
floors of merchandise, 74 years of 
buying experience and a courteous 
and well-informed sales staff. 

Stressed was the fact that the 
company is locally owned and op- 
erated, with the money spent there 
remaining in the community. 


Television Tie-Ins 
Sell Merchandise 


Television program tie-ins can 
produce results for the hardware 
store when the product and dem- 
onstration technique are carefully 
coordinated. 

This is the experience of F ric 
Fromm, Inc., Detroit, operator of 
a chain of hardware stores. James 
Fromm, general manager of the 
firm, considers the consistent use 
of a giveaway program on a local 
station as an outstanding adver- 
tising media. 

Local housewives appear on the 
program. doing stunts to earn 
merchandise prizes. Anything with 
a demonstration appeal has been 
found to help sales of that item at 
Fromm’s 

An item given away, after dem- 
onstration on the program, is al- 
ways found to be the subject of 
many inquiries. 
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Faces ina 
Hardware store 


Here Amanda, the customer 
who can always get everything 
cheaper down the street. Every 
dealer has experienced the head- 
aches and frayed tempers that re- 
sult whenever Amanda comes 
shopping. This is one of a series 
of caricatures created the 
Tilleys entirely from hardware 
merchandise. Amanda, in _ this 
photo, sports a plier mouth, count- 
ersink cutter 
A group of these carica- 

six different 
hardware 


is 


by 


earrings and wire 
glasses. 
representing 


of 


tures, 


types typical cus- 


tomers, appeared in HARDWARE 


AGE, Aug. 18, p. 


$2. 


phot by Mildres 


Bride Registry Promotes 
Sales of Giftwares 
If the 


of related merchandise in your gift 
the 


you would increase sales 


department use bride registry 
idea. 
When 
scheduled 
tact the 


what pattern 


Vou hear of a wedding 


in your community, con- 
pride-to-bde, ask her 
of dinnerware 
may 


and 
she 
wants 


“«) Vou 


pass on the in- 
formation to people seeking gifts 
for her. 

If possible, find out the number 
of place settings she plans to have, 
and get an inventory of the items 
she already has. 

With 
in position to 
something the 
new home. 


this information you are 


help select 


people 


bride wants for her 
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COLORFUL, CONVENIENT PACKAGES 


Wire Screening « Hardware Cloth 
Poultry Netting 


WICKWIRE BROTHERS, INC. 
Cortland, W. Y. 


IT’S TRUE! Cortland Brand Nails and 
Brads literally sell themselves in these 
handy, eye-catching packages. Prove it by 
displaying them prominently on your 
counter where shoppers can see them. . 
and serve themselves 


CORTLAND BRAND Nails and Brads come 
in green packages for nails, yellow for 
brads. Both are clearly marked for weight, 
length and gauge. A complete stock of 
sizes (1% Ib., \% Ib. and 1 Ib. packages) 
can be displayed in a minimum of space. 
They're tough, rust-resistant, uniformly 
finished ... feature sharp points and true- 
formed heads 

NOW'S THE TIME to Cortland 
grand Nails and Brads... specify them 
by name from your jobber. Then, when 
they arrive, set up a colorful counter dis- 
play for more sales, more profits. 


order 


Free Merchandising Kit 

Contains streamers, folders, newspaper 
mats... everything you need to become 
headquarters for Cortland Brand 
products. Write for it now! 












Bulky items are dis- 
played on a waist-high 
platform. When door 
to left is opened, 
chimes are rung to 
summon bookkeeper 
from her adjoining of- 


fice. 


















Second-floor toy display 


is 12-month sales maker 





Assigned salespeople tend department in rush 
periods, but bookkeeper handles toys in quieter 
seasons. Section is a year ’round traffic puller 





Although Christmas and summer- 
season toy sales are the heaviest at 
Barclay Hardware Co. in Pleasant- 
ville, N. Y., a second-floor display 
of juvenile goods is a 52-week 
feature at the store. 

Full-time attention is given to 
this traffic-building department by 
regular salespeople from the store 
during Christmas and summer-time 
peak periods. 

At other times a chimes signal 
rung by the opening of the door to 
the second floor informs the book- 
keeper that a customer has entered 
the department. The bookkeeper’s 
office is just off the toy display 
room, enabling her to quickly serve 
customers in that section. 







When the toy department was 
moved upstairs seven years ago, a 
long picture window of blue tinted 
glass was installed at the front to 
brighten the room, prevent summer- 
One 12-month profit and traffic builder is this display of doll dresses shown time sunrays from making the 
on a portable clothes dryer. room uncomfortably warm. A wide 
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shelf under the window is used for 
showing bulky items such as wheel 
goods and juvenile furniture so that 
they may be seen by commuters at 
the railroad station across the street 
from the store. 

In season toboggans and skis are 
shown in a special unit alongside 
the door. A plank nailed to the wall 
has notches in it to hold these 
sporting goods -in position. A 
waist-high rail fastened to the wall 
has straps for further securing skis 
and toboggans. 

Wheel goods are displayed on 
platforms by the door, narrow rail 
along the edges preventing these 
items from rolling off the unit. 
Smaller children cannot get these 
units off the platforms without 
adult assistance. Parts and acces- 
sories for wheel goods are kept in 
drawers of a former seed cabinet. 

In addition to good sales of dolls 
in all seasons of the year, the de- 
partment does an extensive business 
in doll clothes, costumes and acces- 


sories. 


Booke 


for a dealer's library 








“Duncan Hines Food Odyssey, 
a 275-page gourmet’s memoir, con- 
tains a chapter on the Duncan 
Hines Institute, Ithaca, N. Y., 
licensor of some 50 appliance and 
ooking equipment manufacturers 
with the Duncan Hines name. In 
this chapter, Mr. Hines tells of the 
Institute's formation. purposes, and 
operation and, research on meat 
and oven thermometers, outdoor 
cooking grills, and a sharpening 
steel and hone for cutlery. The 
book is published by Thomas Y. 
Crowell Co., New York, N. Y. 


“Sim pli fie d Accounts Receivahbli 
For Retailers,” a graphic eight- 
page folder by Remington Rand. 
Based on Remington’s Simplified 
Invoice Accounting Plan, it uses no 
accounting machines or highly- 
trained clerks. The booklet de- 
scribes a fast and accurate method 
of handling accounts receivables 
and contains a collection control 
plan. Remington Rand Div., Sperry 


Rand Corp., 315 Fourth Ave., New 


York 10, N. Y. 
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if oing to be a | 


GIANT GO DAY 


ADVERTISING PROGRAM 


WILL TELL THE STORY 


OF CASE QUALITY TO 


MILLIONS OF CHRISTMAS 


SHOPPERS 


Mi I lers searching for Chris 
i 1Or ‘ et Op ind read 
- 
; oft ¢ } ity told i] Tali ISSUCS 
> * , . st 
?). eC Ct ys pre f Z111CS 
STTESSING CENTUry-ionyv CXpPcricnce, W ice Valle 
| | 1 13 
Spee fal formula An CTican Steecis., and WOT! 
; t 
famous quality, Case's eye-catching, hait-pag 
ivertisements Will Dring ASC COTISC IOUS 
customers TO your store in record numbers Cr i 
~ , L, : 7 - ( ' 
VOUT STOCK mow Contact your ise Saicsman 
or write Dept. 101 at the factory... it's 


ROME to he a ¢( AM ( IticTry ( hristmas' 


W.R. CASE & SONS 
CUTLERY COMPANY 


BRADFORD, PENNA. 


mf lete Lis of Onality ¢ utler } Mad in’ America. 





r 
: 












LUBRIPLATE 
SELLS 


because... 


IT LUBRICATES BETTER ! 


Letters pour in from all over the country 
telling us how Lubriplate has improved the 
working of fishing reels, guns, | tos locks, 
lawn mowers, power tools, hinges, fans, 
outboard motors and a thousand and one 
other things. 


IT’S NATIONALLY ADVERTISED ! 
Millions of sportsmen and householders 
read about Lubriplate regularly in The 
Saturday Evening Post, Sports Afield, 
Field & Stream, Popular Mechanics, Motor 
Boating, Home Craftsman and others. 


IT’S PRICED TO SELL! 
3 Handy Sizes—“A™ Tube 5% x 3 inches 
retails for 20¢: “B” Tube | x 6 inches re- 
tails for 35¢; “C™ Tube 2 x 8 inches retails 
for 95¢. 


IT’S PACKAGED TO seit! 
“A” & “B” tubes packaged one dozen to 
attractive, sales stimulating counter dis- 
play cartons. “C” tubes in colorful indi- 
vidual boxes with counter display card. 


Ask your jobber for 
LUBRIPLATE 
and sell it in your stere 
Fiske Brothers Refining Co.., 
143 Lockwood St.. Newark 5, N. J. 
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NEWS and ViEWS 









Reports on Events Affecting the Hardware Business 









(Continued from page 10) 


Repealing PL 199 Is Again 
Post Office Question Mark 

The post 
both tl 


office committees of 


e Senate and the House are 


— 


considering whether to take up 
the controversial question of re- 
pealing Public Law 199, which re- 
stricts the size and weight of par- 
cel post packages. 

Both groups are planning hear- 
Post Office 


They will consider 


ings on the Depart- 
ment this fall. 
such problems as the continuing 
post office operating deficit, and 
the administration’s proposals for 
mail rate hikes, 
third class charges. Opponents of 


particularly in 


hikes in third class rates protest 


it would mean reduced use by 


businessmen and therefore would 


not help reduce the post office 
deficit. 
Retailers generally have been 


pushing for repeal of public law 
199 for several vears. A recent 
speech by Sen. Olin D. Johnston, 
chairman of the Senate Post Of- 
fice committee, in which he said 
the question of repeal should be 
considered, is 


encouraging pro- 


ponents of repeal. 


Congressional Hearing Opens; 
Airs Storm Insurance Plans 
Hardware dealers and suppliers 
who lost property in floods and 
may think they’ve got a 
Weather 


storms 
case against the U. S. 
Bureau—they haven't. 

Bureau officials are sympathetic, 
but they point out that: 

Services provided by the agency 
are forecasts, not guarantees of 
weather behavior, and can not be 
considered an assurance of logical! 
conduct on the part of nature. 

The Bureau is a Federal agency, 


which makes it tough, if not im- 
possible to collect in court. The 
Bureau has never paid off in any 


suit against it involving a predic- 


tion. 

Meanwhile, special congres- 
sional hearings are considering 
proposals for federal disaster 


insurance program. Sen. Lehman, 
D.. N. Y., is in charge of the hear- 
ings to be conducted by the Senate 
Banking committee. 

The Senator's staff is drafting 
a bill providing insurance cover- 
ave for a number of disasters, in- 
cluding flood, drought, and atomic 


bombing. Bills drafted by other 


lawmakers will also be considered. 


Witnesses will include private 
insurance firms: federal agencies 
Defense Admin- 


such as the Civil! 


istration and the Small Business 
Administration. and state and lo- 


cal government officials. 


Unfair Advertising Studied 
For Tighter FTC Controls 
Federal Trade Commission, en- 
gaged in a drive for stricter ob- 
servance of its fair competition 
rules, is taking a close look at ap- 
advertising, 
television representations. 


pliance especially 

Charges have been filed against 
a Washington 
which has not changed its adver- 
tising practices in several years. 
It was 


discount house 


ignored before, but not 
now. 

The FTC charges the firm with 
false advertising for falsely claim- 
ing used and repossessed models 
were 1954 floor samples; promot- 
ing older sets as 1954 models; sell- 
ing as new sets which were floor 
samples; and misrepresenting 


(Continued on page 170) 
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Anderson & Ireland Co 
Baltimore, Md. 

Alamo Paint Co. 

San Antonio 7, Texas 
Anzco Wholesale Hdwe 
Chicago, Ill 

Agnew Hardware Co 
Everett, Wash 

Barr's Wholesale Distrib 
Leetsdale, Pa 

Baver Hdwe. Co., Inc 
Lewiston, Maine 
Ballou Johnson 

& Nichols Co. 
Providence, R.!. 

Beck & Gregg Hdwe. Co 
Ationta 1, Ga 

The W. Bingham Co 
Cleveland, Ohio 
Bel-Knapp Hardware 
& Manufacturing Co 
Lovisville 2, Kentucky 
Boech Co. 

Waukesha, Wisconsin 
Baker & Hamilton 

San Francisco, Calif 

J. 8. Bradiey Co 

Reno, Nevada 

Wm. H. Cole & Sons 
Baltimore |, Md 
Chelsea Ind. Supply Co 
Chelsec 50, Mass 
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ZIP-STRIP vows 


before yo" 


MR. DEALER! 


hovse 


save at te 
heating bill 


To help yo’ 


with 


TEN wind 


of one wit 


Zi 


tor as 





California Hdwe. Co 
Los Angeles 54, Calif 


Del-Mar-Va Hdwe. Corp. 


Salisbury 
Decatur & Hopkins Co 
Boston 16, Mass 


Maryland 


Fries, Bealle & Sharp 
D.C 
Fetterman Hdwe. Co 
D.C 
Farwell, Ozmun Kirk 

& Company 

St. Paul, Minn 

Hibbard Spencer Bartlett 
& Company 

Evanston. Ili 


Washington | 


Wash ngton 


Huni & Mottet Co 
Tacoma |, Wash 
Hager Hdwe. & Paint 
Bur! ngton 
The Jackson Hdwe. Co 
Aberdeen, So. Dakoteo 
Kruse Hdwe. Co. 
Cincinnati 3, Ohio 
W.C. Landon &Co 
Rutland. Vermont 


vermont 


Lumberman’'s Supply Co 
Sioux Falls, So. Dokota 


Lorenz Co 
Klamath Falis, Oregon 


OCTOBER 


13, 1955 


McLennan McFeeley 
& Prior Ltd. 
Vancouver, 8. C 
Charles McMurray Inc 
San Francisco 7, Calif 
Marshal! Wells Co. 
Duluth, Minnesota 
Marshal! Wells Co. 
Portiand 8, Oregon 
N.P. Myers & Co. Inc 
Plattsburgh, N_Y 

A.H. Marshall Co. Inc 
Piottsburgh, N.Y 
Malico Distributors 
Phoenix, Arizona 
Material Dealers 
Hardware & Supply 
Div. Long Bell Lumber Co 
Enid, Okichoma 

May Hardware Co. 
Portiand, Oregon 
Northern Commercial Co 
Seattie, Wash 
Northwest Builders 
Hardware 

Seattle 99. Wash 

The Phillips Hdwe. Co 
Cambridge, Md 

Paint Spec. Sales Co. 
Chicago 16, lil 

Ross Bros. Co. 
Worcester 8, Mass 


Rose Pabco Distributors 
Bokersfield, Calif 

J. Russell & Co. Inc 
Holyoke |, Mass 

The R. J. M. Co 

Los Angeles 54, Calif 
Southwest Hdwe. Co 
Los Angeles, Calif 
Sechtman Hdwe. Co 
Hartford 14. Conn 
Strong Hdwe. Co 
Burlington, Vermont 
5S. Simmons Hdwe. Co 
Boston 14, Mass 
Seller Bros. Co 

San Francisco, Calif 
Ed. K. Tryon Co. 
Philadelphia, Po 
The Walter Tips Co 
Austin 61, Texas 
Tracy Wells Co 
Columbus 15, Ohio 
Totem Distributors 
Seattle 4, Wash 


ows tor th 


P STRI P your o™* 


Union Hdwe. & Metal Co. 


Los Angeles 54, Calif 
Von Camp Hdwe. & Iron 
indianapolis, indiane 
Wein Hdwe. Co. Inc 
New York 13.N_Y 


Woodweord Wight & Co. 


New Orleons, Lo 


" e tha: 
sell, mes 
oy-Gle Stream 


ost 257 TIP-STRIP 


e price 


TRIP 


iPS 


* 





Watts Hardwore 

& Supply Co 

San Antonio 6, Texas 
Geo. Worthington Co 
Cleveland, Ohio 
Woodbury Hdwe. Co 
Portiand 10, Oregon 
Wholesale Builders 
Supply Co. 

Ookland, Calif 

Weil Bros 

New York 27, N.Y 
Warner Hdwe. Co 
Minneapolis 3, Minn 
Atlantic Hardware 

& Supply Corp. 

New York 13.N_Y 
Bigelow & Dowse Co. 
Needham Hahts., Mass 
Frederick Trading Co. 
Frederick, Md 

Gee Lumber & Coal Co 
Chicago 29, Iii 

J. H. Glover Company 
St. Lovis 10, Mo 


UMP SIP Adhesive Weatherstrip 


er 


ire hows” 
of the time 





This is a partial list of the jobbers servicing the hardware 
dealers in the United States and Canada with “Zip Strip.”’ 


Marshal! Wells Co 
Billings, Montano 
Marshal! Wells Co 
Spokane 2, Washington 
Peasiee Gauilbert Inc 
Louisville 3, Ky 
Richards & Conover 
Hardware Co 

Konsas City 41, Mo 
Richards & Conover 
Hardware Co 
Oklahoma City, Okle 
Shapleigh Hdwe. Co 
St. Lovis 2, Mo 
Townley Metal 

& Hardware Co 
Kansas City 41, Mo 
Valley Hdwe. Supply 
Holingen, Texas 
Watters & Martin, Inc. 
Norfolk 14, Virginia 
J. A. Williams Co 
Pittsburgh 6, Pa 

Witte Hardware Corp. 
St. Lovis, Mo 


DEALERS ONLY! 


For your free sample roll, contact 
your jobber above or write 


CHARLES AYRES COMPANY 


698 Minnesota St 


Son Francisco. Calif 
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Washington News 


(Continued from page 163) 


is til 


guarantees on this merchandise. 

The commission is also crack- 

ing down on manufacturers who 

do not affirmatively offer to pay 

advertising and promotional al- 

lowances to all customers on an 

equal basis. Biggest case in this 

category was filed recently against 

| a dress manufacturing firm. 

os Reece tS Indications are that the commis- 
sion’s investigators are looking 


RUBBER WEATHER STRIPPING over other industries too. Highly 


competitive fields, such as appli- 


LEGA TI A 


ROU Bess OS SRE 


ee Mat 


> 


7 
w 





ances, home repair goods, and 


FREE MERCHANDISER | sporting goods are believed by the 


500 Foot Reel Commission staff to be susceptible 
YOUR to the practice of discriminatory 
OUR COST $28.00 (each) promotional allowances. 
Seung PRICE 90.00 (ict) 4, money Order Design 
YOUR PROFIT $22.00 (each) Saves Time, Stops Altering 


Merchants are going to begin 
Your best weatherstripping buy for 
big sales and profits! 500 ft. of 
INNER-SEAL in good-looking Counter 
Merchandiser. You receive it all set 
up and ready to sell! they’re perfectly legal. 


receiving odd - looking postal 
money orders this month but 
there’s no cause for alarm 





PORTA LOND >t ET OR neta ciate The Post Office Department, in 


17 FOOT SELF-SERVICE PACKAGE gy GARAGE DOOR CUSHION an effort to speed up issuance of 


the orders and help reduce the 
> number of raised (altered) money 
voun cost $12.15 (per doz.) ’ ¢ vour cost $17.90 (per doz.) rders. is selling new look orders 
} oOraers, Ss Se - ae 
seme pace 20.28 ($1.69 each) 4 Ye stumc peice 29.88 ($2.49/box) rene ) e a ' 
at all rst and second Ciass pos 
vour prorst § 8.13 (per doz.) \ Ce cnn nce. DO $11.98 (per doz.) | ili 1h i : Ss } ' 
ZY) vemicuswroe 2 offices. Later, the new forms will 
=e 1S-17 ¢ we GDC-9 be used in smaller offices. 


~ , One advantage of the new forms 
Heavier, more rugged INNER-SEAL 


QUEEN B PAK—17 feet of 1nNER- _— designed especially for Garage in See FE pre SESS Be pe 
SEAL—Just the right length for a Doors ... Prevents slamming and clerks in words of $10 multiples, 
door or window—Attractive self- splintering ... keeps out water... which should help reduce kiting, 
service package — pre-priced—easy easy to put on. Individual packages postal officials believe. 

to stack. Also available: B PAK~— of either 8 or 9 feet; reels of 100 

10’ Package. or 200 feet. Preliminary Census Report 


° in — 
el it i — 


: . = Be gp ape RnR EE he Ir ams meatier On Business Due November 
You can really make BIG MONEY with 1NNeR-SEAL Rubber Weather Strip- 


ping because it’s a patented high-quality product—priced right to bring you Pretiminary ee om the wap 
a greater unit sale and bigger profit! ernment’s business censuses will 
The economical 10c a foot retail price is never an objection to your customers be made public by the U. 5. Cen- 
because they know that Rubber INNER-SEAL will not rot or wear out. They sus Bureau in November. 

like INNER-SEAL because it STOPS DRAFTS, SEALS OUT DUST AND WATER, SAVES 
FUEL, IS EASY TO INSTALL. 

Look at this spectacular merc ising pr y : 
ceciiinh preweareal ihe aeie program planned to help you sell service trade and production, fac- 
NEW x LOWER RETAIL PRICES ON INDIVIDUAL PAKS * a pe, ae See 
NEW * 6000 HOUSEKEEPING GUARANTY SEAL by tistics for 150 industries. Reports 
NEW % TREMENDOUS NATION-WIDE NEWSPAPER AD CAMPAIGN later this year will cover manu- 
NEW * SPECIFIED ON E-Z BILD DO-IT-YOURSELF PATTERNS ~ reat facturing activity by state, county 


Don’t miss out on this fast-moving, money-making deal— and towns with 10,000 or more 
ORDER INNER-SEAL FROM YOUR JOBBER NOW! residents. 


/ Retail, wholesale and _ service 

Ssals . ey trade failures will be broken down 
by states, givil letaile ats 

BRIDGEPORT FABRICS. INC. 2 ites, giving detailed data on 


sales and payrolls for each state, 
Bridgeport |}, Connecticut iy 





Early reports will summarize 
findings in retail, wholesale and 


(Continued on page 172) 
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FREE 
DISPLAY 
BUILDS 
YEAR-ROUND 

SALES 








"4 
k | SOLID BRASS | 
| me | "lele)] 4 lela 430° 
BUY 11 KNOCKERS . .. v | 


GET A @ mY 









These beaut 
display will 
son of the ye 


ckers shining on 
per at any sea- 


The new Sc 
models glec 
of each kind 


r most popular 
e are two more 
auties. 


They are individually boxed and wrapped in cellophane for 
protection against loss, dust or damage and every knocker is 
beautifully polished to ¢ smooth, glowing finish. Best of all, 
the display is free .. . you pay only for the knockers. They're 
competitively priced, too. Consult your jobber for price in- 
formation. 








SIZE 
NUMBER WIDE HIGH per 
2101 21/4" x 7/1 % 
2110 25/,' x 65," a 
2114 31,” x 7 : 
2145 15," x 3%, 1, Ibs. 
Free Display 11” 14," 2," 10'/, Ibs. 
with 1 doz. 
knockers 
Each knocker is packed with 2'/, through Machine screws and washers. Display stands on its own easel. 
SAFE PADLOCK AND HARDWARE CO., Lancaster, Penna. 
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Continued from page 170) 
| , ith at least 2.- 
county, and town with at least <d, 
500 residents. 


About two months after the first 
retail statistics. the Bureau will 


ALL 


Desmond-Simplex 
utility vises have 
all these features 


issue state bulletins showing op- 
erations by type of business. They 
will be followed later by a group 
of reports dealing with distribu- 
tion on a national basis. 


H. C. McClellan Appointed 
Commerce Dept. Assistant 
There's only one vise line Harold C. McClellan, president 
of the Old Colony Paint & Chem- 
ical Co., Los Angeles, Calif., is 
the new Assistant Secretary of 
Commerce for International Af- 
fairs. 

Mr. McClellan purchased a paint 
factory in 1927 and built it into a 
flourishing enterprise. He will 
supervise the department's activl- 


that gives you these top-quality 
selling features in every vise 

in the line: 

steel channel! slide 

enclosed screw 

shoulder-fit jaw inserts 

cut-off tool 

pipe jaws 

one-piece no-pinch handle ties in promoting private foreign 
investments and economic devel- 
opment; foreign trade, transpor- 


Jaw widths: 3°, 3'/,", 4", 5” 


for various needs of shop, farm, 


tation and travel; trade fair par- 
ticipation, and administer export 
garage, school, or home. controls. 
On top of all this, 


Desmond gives 


The new assistant secretary is 
a former president of the Los An- 
) geles Paint, Varnish and Lacquer 
you repraceaine Association, and a former vice- 
hardened steel president of the group’s national 
pipe jaw inserts organization. He was president of 
the National Association of Man- 


ufacturers in 1954. 


n the two large sizes 


LEADING HARDWARE DEALERS PROMOTE EXTRA VALUES IN 


Desmond-Simplex 


THE DESMOND-STEPHAN MFG. CO., URBANA, OHIO 


Federal Agency Approves 
Tested A-Bomb Shelters 

The Federal! Civil Defense Ad- 
ministration has prepared plans 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 


and specifications for a wide va- 
riety of atomic bomb shelters 
which tested satisfactorily at last 
spring's Nevada bomb demonstra- 


Bick Gio ut Miad-phiandieis Glia ab thio ite ioe sen in comes osha nls is ‘als h- Gabh le Waa al 


Use handy coupon to obtain facts Hames 
OLS. 
on the new Desmond-Simplex Cheapest method is to turn the 


Vise Display Deal. bathroom of an unfinished house 
into a cement-encased cell, a cost 
THE DESMOND-STEPHAN MFG. CO., URBANA, OHIO of about $500. Several types of 

easily-constructed basement shel- 
Please send me full details on the new Vise Display Deal. ters are suggested, as are some 


Ni more expensive outside under- 
ame 











ground shelters costing over $1,- 

Firm ee 000 each for a family of four. 
Copies of the plans are avail- 

Address. PES eee ee able at all state and _ regional! 


| | FCDA offices. 
Ey (Resume reading on page 1] 
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BOLENS 4-STAR LINE «: 


Outdoor Power Equipment with NEW, OUT- HOw! 
STANDING high volume units for 1956, is 
the ideal set-up for selling the home 


gardener, commercial grower, caretaker 






and farmer—gives you sales in ALL * Complete Line of Outdoor 
segments of the market... Sell BOLENS Power Equipment 
4-STAR LINE and establish yourself as 
the OUTDOOR POWER EQUIPMENT * New Models for 1956 
headquarters in your area. 
INTRODUCING— Bolens ‘Step-Ahead” program means *% Long : Top ’ 
RIDE-a-moatic—Bolens new products, more advertising and new sales = Higher Trade-in Valves 
new 3.6 hp. popular (¥ plans for GREATER SALES and MORE 
a PROFITS for you in 1956. Step ahead with Bolens. * Styled for Eye Appeal 
reverse. Complete range of attachments 
including new 3-gang and 5-gang mowers. * Liberal Discount Schedules 
, 


is 
fy, 
j 






: 2 
cL 
AHEAD WITH /) / 
€ 
BOLENS POWER-PAK-—New, Versatile! te Complete Taian ot 


attachments 


VW rd } * National Parts Service 


LUS 


© Big Magazine Campaign 





© Newspaper Program 


® Co-operative Dealer 
Advertising 


a = 


© Colerful Point-of-Sale 
Materials 





BOLENS POWER-PAK 
2% hp. power unit with the BOLENS \ 
TUL-PAK attochment instantly becomes an ° Complete Sales-Aids 
efficient rotary tiller. In a one-minute 
change, the POWER-PAK, with BOLENS 
MOW-PAK attachment is an 18-inch rotary 
power mower. Here is double duty 


TAKE THAT STEP AHEAD 
to MORE SALES and PROFITS 
MAIL THE COUPON! 


at low cost ond a double selling 
advantage for you. # 


i 





See the New Bolens 1956 Power Mower Line and 


— | 
—_—_ 








Bolens M-E SUPER MUSTANG Rotary Tiller. I~ ——_ 
— 
i 
See us at booths $104-106 * National Hardware Show * Chicago * October 17 thru 2! Pp gopuCctTs 4 
- ro 
B80 LENS ond Chemica! Corp fe Wisconsin \ 
Food Machine! cy , Port Woe Oyidoor Powe" 
‘ eulors on ye 
send full pore” 
| Eav pmen" 
B Power 4 Choin 1 Ace te 
Tractors Tillers eometi Seine j acore® ry one 


DOR POWER EQUIPMENT 1 City 













































Hardware and allied 
trade events up-to- 
date in each issue of 
Hardware Age 


























. a 
Convention Check List 
For cor piers gerai's rh T T w $e6 
JENKINS 1955 22-24 intern ntain Assn. Hordwore & 
October mplement slers 
- = A ta tw ee Li*& Z¢ ~ hs >2 
N 3 24-26 M f f Trade 
fe 4 kle 8 , 
r MW ose Sh 7 4 2+ MA ~ _ L 
d 26 Notiona! Hordw e 4.96 M . 
A City, N A 
26-27 Hardwore Wholesais 29-Fet Texas Hora a.implement 
November A. 
5 Montana Hordwaore & implement 30-Fet Ace Hordwa Ant 
Ay « ra ; 
6&- 8 Pacit Nortnwest Morawore Feb. 2 Kentucky F Hord 
Oo moiement Accn Beer 
G ES FURTHER 5.17 Reto Point & Woalipoper r -' ? Pennsyiv ; 
*r c 7 r<¢ 4 Amer cf ; r S+ r if , —<+ ir Sv , Q A 
L February 
Buyers know they get guaranteed footage in 1954 5 & Mississipi Retail Hardware A 
every roll of Gold Seal. They know that every January 7 North Coast R Hoard 
’ ° ynne\ Semopie LJ R eo A. ee 
inch measures up to top quality standards, — a tbe | : . ak - — 
eliminotes waste, goes further. c > LJ ’ _—e ‘c, acer Rartlet? & C a no LI mveawores mse cL 
Thot’s why they like it . . . buy it . . . come 3rd Annual Mdse. Conventior ee 
bock f Auburn & True Value [ 5- 9 N ' Goods Shov 
ck for more. Make sure they can get it... a ‘ r A 
'e » A vearn a+ moier '‘ » " 2 r 
stock up on Gold Seal Tape now. It pays. ree P WiPtetns bAaies Mestese thes 
Jenkins Bros. (Rubber Division), 100 Park 17-18 N. Dokoto Retail Hardwore Assr handise Moar? 
i. , 1 Ww 1 a EE ee ee ii 
Ave., New York 17. 9.26 National Winter Mousewor: ; 3 irde pply de 
c| a cl ™~ <i 
~ W ‘ nicg Yew s 
JENKINS 
GOLD SEAL TAPE 
FOR EVERY JOB . 
National Events 
American Hardware Mfrs. Assn. joint St., Philadelphia 3, Pa. 
annual convention with the Na- Industrial Supply Convention, May 
tional Wholesale Hardware Assn., 21-23, 1956, at Atlantic City. At- 
Oct. 23-26 at Atlantic City, N. J. tendance restricted to members. 
Headquarters, Marlborough - Blen- Sponsored by American Supply & 
heim Hotel. Arthur L. Faubel is Machinery Manufacturers’ Assn., 
secretary of the manufacturers as- W. B. Thomas, Hunter-Thomas As- 
sociation with offices at 342 Madi- sociates, 2130 Keith Blidg., Cleve- 
Available in 10-roll cartons or single rolls. Every son Ave.. New York 17, N. Y. land 15, business manager; the 
ee See ay ee Thomas A. Fernley, Jr., is executive National Industrial Distributors’ 
sec r , Ss asso- Assn., 1900 2 S *hilac is 
Jenkins Bros. also make Diamond Sea! Friction and — retary of the wholesalers asso Assn. . ' Arch St., | hila delphia 
Rubber Tapes which meet ASTM Specifications. ciation with offices at 1900 Arch (Continued on page 178) 
174 HARDWARE AGE. OCTOBER 13, 1955 








4 . ° DOOR POWER EQUIPMENT 1 City eee ee 


introducing the NEW... 
WRAP ON, 


‘ 


e-. 
TF 





SELF-ADHESIVE 
ELECTRIC HEATING TAPE 


NM 


Here’s How Cold Weather can mean 
COLD CASH FOR YOU! 















order this ‘‘Popularity Pack’’ now! 


















‘ Here's a low-cost, fast-selling assortment of the most 
»opular lengths of new WRAP-ON Electric Heating 
. — . : c t 
e Just wrep fon and plug if init sticks! hbdiddldadl acindebn Tape combined with a profit-making selection of 
No muss. No tools. thermostats priced to put more dollars in your cash 
STORS FROZEN PIPES register! This merchandise display is a complete sales 
e ; i department in itself—FREE with your opening order 
@ Low cost—'"'Do-it-yourself f222 2 TTY, Takes only 9 x 9% in. of counter space 
@ Use on unprotected pipes anywhere— = i 
‘> bill! = 
saves costly repair bills! 


DISPLAYS 





@ Protects to 50° below zero with WRAP- 
ON Fiberglass Insulation. 


Get extra profits from WRAP-ON 


@ Use with thermostat for automatic, 
lowest cost operation. 


Fiberglass Insulation 


Sell WRAP-ON Fiberglass Insula- 
tion for low-temperature jobs. It's 
a natural tie-in sale to boost your 
volume even higher. 


You get the initial profit quicker and the 
repeat sale easier because WRAP-ON quality, 
utility and convenience means volume business’ 








Beware of imitations... 
WRAP-ON gets the call! 


















NEWSPAPER ADS FOR EVERY DEALER! 
STOP FROZEN PIPES! oo eS res net 


This ad will be run in your community with 
, , 
WRAPON 





your name-—at absolutely no cost to you! 
These are the same ads your cuctomers will 
see in big national magazines —to make your 
store the focal point of WRAP-ON's power- 
ful nation-wide promotion. You make faster 


NATIONALLY ADVERTISED 
TO PRE-SELL FOR YOU! 








| sales, more turnover and bigger profit 

ELECTRIC ee through this unparalleled FREE ADVERTIS- 

; ; : , , : Self Adhesive! Just Wrap ING PROGRAM~—-exclusive with WRAP- 
WRAP-ON ads like this will appear in: On and Plug It In —It Sticks! ON! Get the details from your jobber today! 


Easily, quickly applied. Pro- 


tects water pipes, orl lines, 
pumps. Use thermostat ior Order Now see from 


automatic operation. 


e Better Homes & Gardens 
e Farm Journal 
e Popular Mechanics 








: 4 fj 

e Successful Farming Fl Low Cost .. . De-t-Yourself Your Jobber ‘ 

° Popular Science | Prevent Costly Repair Bills a 5 . oh ot . 
; Trouble free, lasts for year your jobber does not have this money-mak- 

e Town Journal Protect to 50° weed se ing deal—write for name of nearest one who 

e Electricity on the Farm with WRAP-ON fiberglass in- does. Don t wait! You i be losing money 

‘ sulation. No tools needed until it's on your counter! 
e Rural New Yorker 








e American Agriculturist Come in for WRAP-ON CO., MFRS. 


® 1955—WRAP-ON CO. FREE DEALER NAME 354 W. HURON STREET + CHICAGO 10, ILL. 


eee demonstration 




















~~ 
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Resinite TRIPLE SPRAY surpasses all other 
flexible sprinklers in performance and in sales! Ex 
clusive new triple tube design with larger center 
tube sprays far more water, much more evenly 
covers over 1,000 sq. ft.° with a gentle, rain-like 
mist. Sprays upward only. 

Rich, brilliant green viny! plastic. Thick, tough 
walls. Weather resistant. Superb quality that stays 
sold. Attractively packaged for compelling eye ap 
peal. Priced for volume sales. List: 25 ft. $3.75 
°50 ft. $5.75. Pkd. 10 - 25'/etn. 5 - 50'/ctn. 40% 


dealer disc. on full cartons. 


OTHER RESINITE QUALITY CONSUMER PRODUCTS 
Twin Tube Flexible Sprinklers 
Single Tube Soaker »prays 
Do-it-yourself plastic underground sprinkling 
systems. 


BRASS COUPLINGS 
Resinite Triple Spray Sprink- 
lers have nickel-plated brass 
couplings and end cap for 
easy flushing 

















GOLD STRIPE 


esinite Puprer hose 


Acknowledged to be the very finest hose made. Exclu 
sive new vinyl compound gives remarkable strength, ex 
treme flexibility, far longer life. Non-kinking. Beautiful 
bright green with distinctive gold stripe. Machined-brass 
e-attachable couplings. 71", 4", ®° and &%". 25 ft., 50 ft 
75 ft. lengths. Handsome new packaging. It’s s the quality 


hose that builds goodwill. 


Fine quality at a popular price. Transparent green vinyl. 
Sturdily built for long life. Full-flow brass couplings 
25 it., 50 ft. lengths 


an 














Baste 
Se, wey Dal 
SEE US at the National Hardware Show R, a atalog 


‘ hose eee ities 
Booths $133-137, Navy Pier, Chicago. | Nam, 400 sprin ky, “omplete inf, 
j Stor, i, *Mation On 


®) J Address ———~ 
City ete 


— =y ‘ ri 3 * Po 4 “nr 


SOLO BY RESINITE SALES CORP., SANTA BARBARA, CALIF. 
MANUFACTURED BY REStWMW tNHNBUSTRIES, CnC. 





BIGGER SALES 
BETTER PROFITS 


“WERNER- 
ALUMILADDERS 


Aluminum ladders give industry real sav- 
ings in labor and wear. Werner, the largest 
producer of aluminum ladders, makes 
them extra rugged and reliable to more 
than meet industry’s requirements. 


No. 1400 Series Stepladders, 
4 ft. to 14 ft. 


Holds twelve men yet light enough for one 
man to handle with ease. Wide steps on 
both sides for double convenience . . . each 
braced for sure safety. Heavy rubber feet 
prevent slipping. Substantially constructed 
throughout. 


No. 600 Series 
Platform ladders, 
6 ft. to 14 ft. 


Big 14” x 18” slip-proof 
platform provides lots of 
room for comfortable 
working. Side rails add 
to worker's safety. 
Strong braces support 
every step, add to ri- 

™ gidity. Holds up to 800 
Ibs. Rubber skid-proof 
feet. 


Also ... for better sales... 
Werner Industrial 


20 ft. to 60 ft. 
6 ft. to 20 ft. 
3 ft. to 14 ft. 
8 ft. to 30 ft. 


Extension Ladders 
Single Ladders 
Step Ladders 
Swing Stages 


Write for complete catalog information on 
sales-making, profit-making Alumiladders. 


R. D. WERNER CO., INC., Dept. L-36 
Seles Office: 295 Fifth Ave., New York 16, N.Y. 


TTL E RIVE Reson: 


£47 #7 f Fe 


executive sec- 
The Southern Industrial 
Distributors Assn., 712 Volunteer 
Bidg., Atlanta, E. L. Pugh, secre- 
tary-treasurer. 


| 3, Robert C. Fernley, 
| retary; 
| 
' 
' 
| 


National Hardware Show, Oct. 17-21, 
at the Navy Pier, Chicago. Spon- 
sored by National Hardware Show, 
Inc., 331 Madison Ave., New York 
17. New York. Frank Yeager, di- 
rector. 


: 


National Housewares & Home Appli- 
ance Show, July 9-13, 1956, at Con- 
vention Hall, Atlantic City. Spon- 
sored by the National Housewares 
Manufacturers Assn., 1140 Mer- 
chandise Mart, Chicago 54; A. W. 
Buddenberg, executive secretary. 





National Sporting Goods Convention 

and Show, Feb. 5-9, at Hotel Morri- 
son, Chicago. Sponsored by the Na- 
tional Sporting Goods Assn., 716 N. 
Rush St., Chicago 11. Address re- 
quests for exhibit space to Robert 
J. Youngblood, assistant NSGA 
secretary. 


National Wholesale Hardware Assn. 
joint annual convention with the 
American Hardware Manufacturers 
Assn., Oct. 23-26 at Atlantic City, 

N. J. Headquarters, Marlborough- 

Blenheim Hotel. Thomas A. Fern- 

ley, Jr., is executive secretary of the 

wholesalers’ association with offices 

at 1900 Arch St., Philadelphia 3. 

Arthur L. Faubel is secretary of 

the manufacturers’ association with 

offices at 342 Madison Ave., New 


York 17. 


National Winter Housewares Show, 

| Jan. 19-26, at Navy Pier, Chicago. 
Sponsored by National Housewares 
Manufacturers Assn., 1140 Mer- 
chandise Mart, Chicago 54; A. W. 
Buddenberg, executive secretary. 


Retail Paint & Wallpaper Distributors 
| of America, Inc., Nov. 15-17, in 
Cleveland. Exhibits in Cleveland 
Auditorium, convention sessions at 
Hotel Hollenden. Irwin E. Douglas. 
34 N. Brentwood Blvd., St. Louis 5 


Regional Events 


Corp. Merchandise 
16-18, at company ware- 
355 S. Blue Island Ave., 
Charles B. McClaskey, 


Ace Hardware 
Show, Oct. 
house, 
Chicago 8. 
Show Mer. 


Ace Hardware Corp. Annual Conven- 
tion at the Conrad Hilton Hotel, 
Chicago, Jan. 30-Feb. 1, 1956. 
Arthur Krausman, Convention Mgr., 
2355 S. Blue Island Ave., Chi- 
cago 8. 


Cotter & Co. 


Merchandise Show: and 


Fishing Tackle & a 
October | 
Merchandise Show—Spring Goods, | 





CAPTURE 
BiG COMPANION 
SALE 
PROFITS 





WERNER 
ALUMINUM 
EXTENSIONS 


NEW! IMPROVED 500 SERIES 
WITH ALFLO* RUNGS 


Featuring ALFLO—hydro-locked 
rungs, an exclusive Werner feature. 
Wider, stronger side rails, wider, heav- 
i¢r rungs make the new 500 even 
better than the best they were before. 


Triple your ladder profits with the 
complete WERNER line of Steps— 
platforms—extensions, etc. Werner 
produces more aluminum ladders than 
any other manufacturer of aluminum 
ladders. 

Follow the leader. 

Ask your distributor 

or write direct for in- 

formation — today. 

R. D. Werner Co., 

Inc., 295 Fifth Ave., 

— Y. om Dept. L-36 


=weaneR— 
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Act Now! 
For oreater 
filter sales 


this fall! 





Don’t pass up the biggest “local 
promotion’ in furnace filters to hit 
the trade. Ask your Pittsburgh 
warehouse or jobber for all of the 
details—find out how the new 
GLASFLOSS FILTER LINE turns 


every customer into a hlter prospect! 


_ a, = 
FIBER| |) \GLass 


PITTSBURGH 


ES 


MU BB ® - 
SRM osrosascs AIR PUTER Pan 


-: > 








 ' 


Tie in now with FREE 


Glasfloss promotional material — 


e Free ““Magic motion” mobile dis: 


that catches the eve reminds custome 


to buy, takes no floor or counter space 


¢ Free window banners, reminding pass 
ersby that it’s time to change filters 


e Free mailers and ad mats to promote 
your preferred customers. 


: Stock the really 
complete line! 
For furnace filter 
Glasfloss Fiber Glass Air Filters 
For filterless-furnace customers 
Glasfloss Fiber Glass 
air filter pad material 


customers 








PAINTS 


* GLASS CHEMICALS 


PLATE G 


+ BRUSHES «+ PLASTICS 


LASS COMPANY 

















WHEN 
YOU ARE 
LOOKING 

FOR A 
CERTAIN 
PRODUCT 


and only the trade-name is 
known—look in the Gen- 
eral Directory Section of 
the ‘WHO MAKES IT?” 
Number of HARDWARE 
AGE for that particular 
trade-name. You will find 
it listed alphabetically un- 
der the product heading of 
the item in question. 


There alongside the trade- 
name you will find the 
name of the manufacturer 
who makes it. The address 
of the maker will also ap- 
pear with the firm name 
arranged alphabetically in 
the same list. 


Keep this Merchandise Di- 
rectory Number where you 
can reach it quickly when- 
ever you need help in buy- 
ing hardware products. 


Hardware Age 


56th & Chestnut Sts., Phila. 39, Pa. 











Oct. 17-27 at company headquar- 
ters, 365 E. Illinois St., Chicago. 


Cotter & Co. Annual! Convention and 
Merchandise Show, Feb. 12-14, 1956, 
at company headquarters, 565 E. 
Illinois St., Chicago. 


Eastern Garden Supply Trade Show, 
Feb. 7, 1956, at New York, spon- 
sored by Garden Supply Merchan- 
diser Magazine, 1901 St. Paul St., 
saltimore 18. 


Hardware Wholesalers, Inc., Annua! 
Convention and Stockholders’ Meet- 
ing, Oct. 26-27, at company ware- 
house, Nelson Rd., Fort Wayne, Ind. 


Hibbard, Spencer, Bartlett & Co., 3rd 
Annual Merchandise Convention of 
Auburn and True Value Associate 
Dealers, Jan. 15-18, 1956. Advance 
registration, Jan. 15; also, open 
house. Meetings start Jan. 16. 
Exhibit in company’s 
Evanston, Ill. 


warehouse. 


Janney, Semple, Hill & Co., Annual! 
tetailers’ Conference, Jan. 9-11, 
1956, at Calhoun Beach Hotel, Min- 
neapolis. 


Midwest Garden Supply Trade Show, 
Jan. 24-26, 1956, at Internationa! 
Amphitheatre Exposition Hall, Chi- 
cago. Sponsored by Garden Supply 
Merchandiser Magazine, 1901 St. 
Paul St., Baltimore 18. 


New England Housewares Show, Feb. 
19-22, 1956, at the Parker House, 
Boston. Exhibit at Parker House. 
Hugh R. Rooney, Show Committee 
Chairman, Parker House, Boston 7. 


Our Own Hardware Co., stockholders’ 
meeting and merchandise exhibit, 
Feb. 13-15, 1956, at company’s of- 
fices, 618 N. 3rd St., Minneapolis. 


Shields & Brother, Annual dealer 
show, Nov. 1-3, at company’s ware- 
house, 121-123 Market St., Phila- 
delphia, Pa. 


Winter Market, Western Merchandise 
Mart, Feb. 6-10, 1956, in San Fran- 
cisco. A. Cameron Ball, Gen. Megr.., 
1355 Market St., San Francisco 3. 


State Events 


Alabama Retail Hardware Assn., Feb. 
19-21, 1956, in Montgomery. Show 
and convention in State Coliseum, 
Montgomery. C. F. (Chuck) Giles, 
109 N. 23rd St., Birmingham 3. 


Arkansas Retail Hardware Assn., 
Feb.. 12-13, 1956. Sessions and ex- 
hibit at Robinson Auditorium; hote! 
headquarters, Marion Hotel, Little 
Rock. J. Wayne Tisdale, 908 Rector 
Bidg., Little Rock. 


California Retail Hardware Assn.., 
Feb. 12-15, 1956, at Fairmount Ho- 
tel, San Francisco. Kreuger B. 
Jacobson, 262 Western Merchandise 


Mart. 1355 Market St.. San Fran- 
cisco 3. 


Carolinas Hardware Assn., Feb. 21- 

23, 1956. Sessions and exhibit at 
Radio Center; hotel headquarters, 
Hotel Charlotte, Charlotte, N. C. 
D. W. Laws, 118 East Fourth St., 
Charlotte 2. 


Connecticut Hardware Assn., Feb, 8, 
1956, at Bridgeport. Sessions and 
headquarters at Stratfield Hotel, 
Bridgeport. Ned Russell, Harris 
Hardware, Southport, Conn. 


Florida & Georgia Retail Hardware 
Assns., March 4-6, 1956. Joint con- 
vention, show and merchandise ex- 
hibit. Hotel headquarters, George 
Washington Hotel, Jacksonville, 
Fla. W. W. Howell, P.O. Box 185, 
Waycross, Ga. 


Illinois Retail Hardware Assn., Feb. 
21-23, 1956, at Sherman Hotel, Chi- 
cago. William F. Ewert, 1194 Mer- 
chandise Mart, Chicago 54. 


Indiana Retail Hardware Assn., Jan. 
24-26, 1956. Sessions and exhibit at 
Murat Temple; hotel headquarte) 
The Sheraton-Lincoln, Indianapolis. 
W. J. Sheely, 964 N. Pennsylvania 
St., Indianapolis 4. 


Intermountain Assn. Hardware & Im- 
plement Dealers, Jan. 22-24, 1956. 
Exhibit at Elks Club; hotel head- 
quarters, Hotel Boise, Boise, Idaho. 
Leon L. Weeks, 308 Continental 
Bank Bidg., Boise. 


Iowa Retail Hardware Assn., Feb. 7- 
10, 1956. Exhibit at Veterans Me- 
morial Auditorium: 
hotel headquarters, 
Des Moines. 
Mason City. 


sessions and 
Hotel Savery. 
Philip R. 


Jacobson, 


(Continued on page 182) 
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‘l# doesn't have to ! 
We're not!” 
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No. AT85 ROCKET hedge shea. 
World's finest. Serrated biade. 


Shock-absorbing bumper. 








Indestructible, no-shock design; 


Now the famous Rocket design has been applied to the 
True Temper deluxe hedge shear, citrus lopper and 
heavy-duty lopper. These tools have the same great 
advantages and sales appeal of the Rocker hammer. 

The tubular steel shafts won’t bend or break in any 
normal use—even when a husky 200-pounder puts all 
his muscle into cutting a heavy branch. The rubber- 
fiber cushion grip absorbs shock, reduces fatigue. Grip 
is nonslip—wet or dry, or in gloved hand. 

These are the best-looking, best-working hedge and 


} j [=| - You Can Look to 
® 


Finest quality in Garden, lawn and farm tools - Shovels + Shears - 
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No. AlQ3 ROCKET heavy-duty lopper 


Lorge head, powerful construction. 


Easily cuts thick limbs 


NOW. . . ROCKET SHEARS AND LOPPERS 


built like famous ROCKET hammer 

















No. A105 ROCKET citrus lopper 


Drop hook action. For linemen, 


tree surgeons, orchardists. 





lopping shears ever made. Blades are finest cutlery 
steel, fully tempered and precision ground, mirror 
polished. Shafts are chrome-plated. Bolt and nut are 
the dynamic hinge type; they can’t loosen no matter 
how much shears are used, yet they're easily adjusted 
for precise cutting tension desired. 

Be ready to meet the demand for these sensationa 
new tools. See your ‘True ‘Temper wholesaler. And watch 
for more wonderful new products from True Temper. 
True Temper Corp., 1623 Euclid Ave., Cleveland 15, Ohio. 


for Leadership 





Hammers, hatchets, axes «+ Fishing tackle « Golf-club shafts 
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ENGINEERED 
FOR SAFETY 


U-W hardwood 
and oval steel 
shell manila rope 
tackle blocks have 
flattened steel hooks which give 
them rated working loads 
higher than usual —ot no extra cost! 


UPSON- 
WALTON 


tackle blocks 


You can fill all your require- 
ments for tackle blocks— 
turnbuckles and fittings too 
— from Upson- Walton's 
complete line of fine qual- 
oo. nay Sold nation- 
wide through selected c 
distributors. Write for be 
free catalog today. i J 


THE UPSON-WALTON COMPANY 


12500 ELMWOOD AVENUE + CLEVELAND II, OHIO 








New York * (Chicege * Pittsburgh 


YOU CAN DEPEND ON UPSON-WALTON’'S LONG 
EXPERIENCE — ESTABLISHED 1871 
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Kentucky Retail Hardware Assn., 
Jan. 31-Feb. 2, 1956. Sessions, ex- 
hibit and hotel headquarters, Hotel 
Kentucky, Louisville. Edward Keiley, 
501 Republic Bldg., Louisville 2. 


Louisiana Retail Hardware Assn., 
March 11-12, 1956, at Hotel Roose- 
velt, New Orleans. David O. Mans- 
field, P. O. Box 1696, Jackson, Miss. 


Michigan Retail Hardware Assn., Feb. 
13-15, 1956. Civic Auditorium and 
Hotel Pantlind, Grand Rapids, Har- 
old W. Schumacher, Michigan Na- 
tional Tower, Lansing 8. 


Minnesota Retail Hardware Assn., 
Jan. 24-26, 1956. Exhibit at Munic- 
ipal Auditorium, Minneapolis. C. J. 
Christopher, 2110 Nicollet Ave., 
Minneapolis 4. 


Mississippi Retail Hardware Assn., 
Feb. 5-6, 1956. Convention and 
trade show at Heidelberg Hotel, 
Jackson. D. O. Mansfield, P. O. Box 


1696, Jackson 5. 


Missouri Retail Hardware Assn., Feb. 
14-16, 1956, at Hotel Jefferson, St. 
Louis. Harry Scherer, 1189 Arcade 
Bidg., 812 Olive St., St. Louis. 


Montana Hardware & Implement 
Assn., Nov. 3-5. Sessions and hotel 
headquarters, Northern Hotel, Bil- 
lings. N. O. Blevins, P. O. Box 
1152, Helena. 


Mountain States Hardware & Imple- 
ment Assn., Jan. 24-26, 1956. Ses- 
sions and hotel headquarters at Ho- 
tel Cosmopolitan, Denver. Francis 
W. Reich, 1233 Spruce St.. Boulder. 
Col. 
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@Hariware Age 


‘This is just what we need for our 
shack, but Gee Whiz, we've only got 
36 cents in the club treasury! 


- 
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Nebraska Retail Hardware Assn., 
Feb. 14-16, 1956. Exhibit and ses- 
sions at Omaha Auditorium; hotel 
headquarters, Fontenelle Hotel, 
Omaha. C. A. McCoy, 325 Insur- 
ance Bidg., Lincoln 8. 


New England Hardware Dealers Assn., 
Feb. 20-22, 1956. Exhibit at Hotel 
Statler and list Corps Cadet Ar- 
mory; sessions and hotel headquar- 
ters, Hotel Statler, Boston. A. C. 
MacHardy, 185 Dartmouth St., Bos- 
ton 16. 


New York State Retail Hardware 
Assn., Feb. 13-15, 1956. Exhibit at 
War Memorial; sessions and hotel 
headquarters, Hotel Syracuse, Syr- 
acuse. Nicholas H. Kiley, Hills 
Bldg., Syracuse 2. 


North Coast Retail Hardware Assn., 
Feb. 5-7, 1956. Exhibit and sessions 
at Masonic Temple; hotel head- 
quarters, Heathman Hotels, Port- 
land, Ore. Martin W. Danko, Route 
12, Box 109, Fife Sq., Tacoma. 


North Dakota Retail Hardware Assn., 
Jan. 17-18, 1956. Sessions and ex- 
hibit at City Auditorium; hotel 
headquarters, The Leland - Parker, 
Minot. Miss E. J. McGrann, 54 
Broadway, Fargo. 


Ohio Hardware Assn., Feb. 6-8, 1956. 
Exhibit at Public Auditorium; ses- 
sions and hotel headquarters, Hotel 
Cleveland, Cleveland. John B. 
Conklin, 198 So. High St., Colum- 
bus 15. 


Oklahoma Hardware & Implement 
Assn., Feb. 21-23, 1956, at Okla- 
homa City. Sessions and exhibit, 
Municipal Auditorium; hotel head- 
quarters, Skirvin Hotel, Oklahoma 
City. Aaron Gritzmaker, 515 Mid- 
west Bldg., Oklahoma City. 


Pacific Northwest Hardware & Imple- 
ment Assn., Nov. 6-8, at Multnomah 
Hotel, Portland, Ore. J. Malcom 
Smith, 614 Empire State Bldg., 
Spokane, Wash. 


Pacific Southwest Hardware Assn., 
Feb. 21-23, 1956. Exhibit at Mu- 
nicipal Auditorium; sessions and 
hotel headquarters, Wilton Hotel, 
Long Beach, Calif. Otto H. Grigg, 
Room 1120, 416 W. &th St., Los 
Angeles 14. 


Pennsylvania & Atlantic Seaboard 
Hardware Assn., Jan. 31-Feb. 2, 
1956. Sessions and exhibit, Conven- 
tion Hall; hotel headquarters, Ben- 
jamin Franklin Hotel, Philadelphia. 
L. W. Jenness, Room 707, 1616 
Walnut St., Philadelphia 3. 


South Dakota Retail Hardware Assn., 
April 3-5, 1956. Exhibits at Coli- 
seum; sessions and hotel head- 
quarters, Cataract Hotel, Sioux 

















Cr SPECIAL FEATURE OF CARD 
Blade pulls out through slot in blister. Cus 


tomer can examine blade without opening 
lamaging card. 


Assortment of 3 each HANDY® ('5 inch 
blade) in 6, 8 and 10 feet...and 2 MIGHTY 
HANDY (*4 inch blade) 10 feet. These are 
the regular high-quality K&E Tapes. In com- 
pact carton weighing 4 lbs. 2 ozs. 


KEUFFEL & ESSER CO. 


HOBOKEN, N. J. 
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You sell for. . . $15.76 
Your cost .... $9.84 
Your mark-up ( 5.92 60% 


For a limited time 


Individual “blister” cards 
for self-selling display on your 
perforated board or counter trays. 













A FEW WAYS THE CARDS CAN BE DISPLAYED 
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(GENERAL 


TOOLS for 


machinists 


Tennessee 


Tri-State 








No. 616: 6” Flexible 


Tempered Stee!. 
10th, 100th, 32nd and 


 raduations. 





| 


pType wy UU 
—_ --~ 
. ' 4? : ' ; ’ : " ' : ; | ‘ ; 





ty fet 
No. 676: 6” Stiff Stainiess 4 Steel. 
8th, 16th, 32nd and 64th oe 


Meany additional 6” and 12” rules available. 


hundreds of ater tons for mechanics, 
- machinists and- taf 
shown in the General cz alog. | 


a copy ets 


GENERAL HARDWARE MFG. CO 


WHITE STREET 


Falls. O. R. Baily, 1300 So. Jeffer- 


son Ave.. Sioux Falls. 


Assn... 


»Ses- 


Hardware 

in Nashville. 
headquarters, An- 
Hotel, Nashville 
O. Box 784, Nash- 


Retail 
Feb. 19-21, 1956. 
sions and hote!) 
drew Jackson 

Morris Jones, P. 
ville. 


Texas Hardware & Implement Assn., 


Jan. 29-Feb. 1, 1956. Sessions, ex- 
hibit at hotel headquarters 
The Statler-Hilton, Dallas 
Souder, 1108 Gibralter Life 


Dallas 2. 


Hardware & Implement 
Assn., Feb. 13-14, 1956, at Herring 
Hotel, Amarillo, Tex. R. B. Allen, 
1408 4th Ave., Canyon, Tex. 


Virginia Retail Hardware Assn., 
March 4-6, 1956, at Fort Monroe 
(Old Point Comfort). Exhibit, 
sions and hotel headquarters 
Chamberlain, Fort Monroe. G. T 
Omohundro, Jr.. Scottsville, Va 


Western Retatl] Implement & Hard- 
ware Assn., Jan. 16-18, 1956. Ses- 
sions and exhibit at Municipal Audi- 
torium; hotel headquarters, Hote! 
President, Kansas City, Mo. W. J 

3915 Main St., Kar 


sas Citv 2 


Shaw, 
West Virginia Hardware Assn., Feb. 
12-14, 1956, at Hotel Prichard 
Huntington. James C lf 

McClung St., Charleston 1 


vA, 


. Fielding, 


Wisconsin Retail Hardware Assn... 
Feb. 7-9, 1956. Exhibit and sessions 
at Milwaukee Auditorium - Arena: 
hotel headquarters, Hotel Schroede1 
Milwaukee. H. A. 

Pp, — 





HARDWARE HUMOR 


Lewis. Stevens 


GENERAL 
TOOLS for 


agt-tejat- tallest metals! 
Plumbers 


No. 155: Quick opening bars & swivel cone yoke. 
No. 150: Spreader type bar & swivel cone yoke. 
No. 140: Spreader type bars with hand punch. 


No. 130: Ye” to ¥%” dia. 


— 


TAPER REAMER with Plastic Handle 
No. 131: Ye” to ¥%” capacity. 


——— er 


TAPER REAMERS with Bit Shank 
No. 132: Ye" to 4%” capacity. 
No. 133: 4%" to %” capacity. 


No. 134: 

ie” to 144" capacity. 
Mo. 135: 

4” to 2” capacity. 


Shown are just a few of the hundreds 
of GENERAL tools designed for machin- 
ists, mechanics and homecraftsmen: 


Send for our complete catalog! 


GENERAL HARDWARE mre. CO., INC 


82 WHITE STREET, NEW YORK 13, N.Y 
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Under G. E.’s Policy of Strictly Enforcing Fair Trade... 






BIG VOLUME x FULL MARGIN = 
MORE PROFITS! 


Proof? Under the General Electric policy of strictly enforcing 
Fair Trade, more G-E Small Appliances are being sold than 
ever before. 


You are selling fine appliances—at exceptionally low prices, 
under the Fair Trade Laws. It’s a formula that’s paying 


you profits 


We're going to continue our full-scale campaign against all 
price-cutters because this policy has been so successful for you 
and for us 


Here’s what we have done to protect 
your margin of profit... 


16,820 Fair Trade Agreements have been signed with retailers 
—Jarge and small. 


38,885 shoppings have been conducted in 44 states— wherever 
we had reason to believe that a retailer—/arge or small 


—was not observing Fair Trade prices. 


9,436 retailers—/arge and smal/—have received one or more 


registered letters concerning alleged violations. 


1,289 legal actions have been taken in 25 states. 


Here's what we're going to do .. . We will continue to shop 
retailers in states having Fair Trade Laws. We will investigate 
every complaint of illegal price cutting by retailers on General 
Electric Small Appliances. We will seek voluntary agreements 


to end Fair Trade violations wherever they occur. 


We will take legal action in every case where it is necessary 


to enforce compliance with the laws. 


Fair Trade means fair profit 
Here’s what you can do to protect yourself... 





Every retailer who believes that the Fair Trade Laws can assist 
him in building a sound business can be a real help in the 
campaign by following three simple rules: 


1. Sign the voluntary Fair Trade Agreement which he receives 
from us. 


2. Observe our Fair Trade prices. 


3. Whenever he has positive evidence that a retailer 1s selling 
any G-E Smal! Appliance at less than the Fair Trade price, 
he should report it immediately to 

Fair Trade Section 

Small Apphance Division 
General Electric Company 
Bridgeport 2, Connecticut 


Progress /s Our Most Important Product 


GENERAL @@) ELECTRIC 


Small Appliance Division 








Manufacturers of — | OaSters - Grills - Irons - Mixers - Coffee Makers - Clocks - Fans 
Vacuum Cleaners - Automatic Blankets - Heating Pads - Automatic Skillets 
Speed Kettles - Room Heaters 
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Stanley socks up tool sales! 


THE GREATEST CHRISTMAS PROMOTION IN 


STANLEY HISTORY — 
One of these happy holiday socks is packed — 


with every tool in Stanley's Christmas unit. 
Here are the Christmas tools: 


‘t 
STANLEY + Poofe-----— 


*No. X4 Plane No. X122 Combination Square 
No. X227 Rule No. X64 Chisel Set 
*No. X923 10” Brace No. X264 Torpedo Level 
No. X71 Expansive Bit No. X45 “Yankee” Push Drill 
No. X51'2 Hammer *No. X700 Vise 
No. X220 Block Plane No. X1208W Rule 
° 





_ABINWAS 








( STANLEY } Vi Polyethylene 
Christmas Stocking 
With Tools Listed 
® 


*No. X1204 Plane No. X433H “Yankee” Spiral 
No. X111%4 Hammer Screw Driver 
No. X1252R Chisel Set No. X1525A Screw-Mate Set 
No. X1220 Hand Drill No. X3000M Screw Driver Set 


*These large size tools packed in stock box with Christmas 





; 
cover: and miniature lo . from . stocking tag. 


STANLEY] anp on ie TOOL CHESTS 


These are some of the tool chests Stanley Tools has ready for 
the biggest tool Christmas ever. Good all year in the surge of 
1955 “Do-It-Yourself” buying, tool chests are especially won- 
derful at Christmas time. Here’s why: 


* They show and sell tools. ® They're tomily gifts —tie in 


ith . d IRHA 
* They're big ticket items, ideal romotion. 
for gifts — sell them on IRHA 
Budget Plan. ® They are perfect for the new 
home owner -- all he needs. 


b 
b 
i 
d 
i 
D 
i 
i 
f 
5 
B 
b 
i 
j 
a 
p 
D 
p 
i 
i 
ji 
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D 
B 
2 
B 
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The “Do-It-Yourself” Set — 24 Stanley Tools and 

Stanley \” Electric Drill Set in Pine Wall Cabinet 

Neo. 971 List $118.50 
In same cabinet 


The “Suburban” Set — 34 Stanley Tools The “Fix-It” Kit —17 Stanley- 


Neo. 961 List $102.00 Handyman Tools in a sturdy The Stanley-Handyman Tool Board — 33 
The Stanley-Handyman Set —33 Tools metal box Matched Tools with outlined board and hooks 
No. 4897 List $79.00 No. 891 List $28.50 No. 896 List $59.95 
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A tool display with a sock in it! 


This Stanley Tool display is yours free when youorder —_ stock — a sock in every box, of course. Your wholesaler 
your 1955 Christmas No. X19 Tool Unit . . . one each has them. Order early. Don’t forget the Tool Chests. 
of 19 tools listed on the opposite page. It costs you § Get your choice now! For complete details write 
$60.00 — Retail Value $90.00. Replacement from open Stanley Tools, 380 Elm St., New Britain, Conn. 


AND SOCKO NATIONAL 
ADVERTISING! 



















porta | 
Family Bast Shaw = Fa 

doje tomes § 

aE HOTS | 


“ meECHANIX 









POPULAR & 
MECHANICS @ 


a Powe 


WATCH STANLEY IN... 


BETTER HOMES & GARDENS @ POPULAR SCIENCE @ POPULAR MECHANICS @ HOME CRAFTSMAN 
“SATURDAY EVENING POST e MECHANIX ILLUSTRATED @ HOMECRAFT & HOME OWNER e SUNSET 


in September, October, November and December 


ES PA PS BS ES SS ES ESS BS PSS FSS Ss YS 


*Saturday Evening Post Nov. 26 issue has IRHA Fam- 
ily Gift Center promotion — and Stanley is there! 


{YON YEN YAN BON PSS YS YE BS BES YS BS YSES YTS YL YOK YOK LSE LIK VSS YOK PES YES LIS YS YOR YO YES YK SRK YOK YS YOR YOM YO YORK YORK YOO POR BOE Esex YoNtIN 


STANLEY 





The Stanley Works ¢ New Britain, Conn. 


HARDWARE e TOOLS e@e ELECTRIC TOOLS e STEEL e STEEL STRAPPING 
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WHAT'S NEW 








® For more information on these products and services 
use free post card on page 191. 


(Continued from page 13) 

hardware. Also added to line are 
cafe rings and brass clips for cafe 
rods, plus cut-to-measure rodding, 
tubes and parts. Cafe rod styles 
Lok-Seam, an adjustable 
oval rod in 


include: 


three sizes ranging 


from 30 to 120 in. and in antique 
white, wrought iron black and 


gleaming brass; Coronet, of 34 in. 
with adjustable 


drop in socket brackets, finished in 


tubular rodding 
brass, and available in three exten- 
on sizes up to 120 in. Economy 
made in *%% in. tubing, has 
ends and is offered in all 
nree colors, with extensions 50x52 
in. and 52x90 in.: and the Regent, 
a promotional model, with revers!- 
ble ornamental ends displaying a 
different design on each side, is in 
brass and comes in 28x48 in. and 
48x86 in. sizes. In the cut-to-mea- 
sure line, the Lok-Seam, Coronet 
and Economy styles are available 
in 12-ft. lengths. Hastern Venetian 
RBiind Co. 


For more data circle Neo. 9 on postcard, p. 191 


Portable Trouble Lamps 
Designed for use where rubber 
components would not be satisfac- 
tory, a line of heavy-duty portabie 
trouble lamps has Neoprene han- 
dies, cords and caps. Lamps have 
strong cast aluminum guard, Lev- 
olier toggle switch, 


strain relief 


clamp and side outlets. 
& 

| “ ? 
——— é 


= *- @ 


Lamps are 









188 


wired with No. 16 type 8S. J. O 


green Neoprene cord, and are 
furnished with either U-blade 
grounded, 3-wire straight blade, 


or 2-wire straight blade side out- 
lets. Available with either 2-wire 
or 3-wire caps, all lamps have Un- 
derwriters’ Laboratories approval! 
Rodale Mfg. Co., Ine. 


For more data circle No. 10 on postcard, p. 191 


White Tires Cleaner 


Non-inflammable and harmless to 


r ibber and clothes, Prest-O0-White 


"Wace reese 





quickly cleans white wall tires and 
requires no scrubbing. Sprayed on 
and rinsed off, removes 
scuff marks, dirt and dust scum. 
Retail price tor 16-oz. bottle 1s $1. 


Che made Products {_ oO. 


cleaner 


For more data circle No. 11 on postcard, p. 191 


Variable Flow Valve 

All freezeless vard hydrants now 
variable flow 
New one-piece design elimi- 
springs, 


have a one-piece 
valve. 
nates leathers 
and other parts ordinarily used in 
valves. This valve provides small 
to full flow without allowing water 
to leak out the drain hole. Wood- 


ford Mfg. Co. 


washers, 


For more data circle No. 12 om postcard, p. 191 


Bird Cages in Color 


Two models. Nos. 600 and 800 


(illustrated). 1 Color - Chrome 
bird cages are offered in a choice 








colors for 


of four bases and 


drawers. Cages have combination 
of white nickel-chrome plated fin- 
ish on top and colors at the bottom. 
Tops are removable from base on 
all models to simplify cleaning in- 
sides of of all 
models are made only out of wire, 
rather than metal. Model 600 


weighs 5% Ib and is available in 


cages. bottoms 


chrome base and black drawer, or 
black, green, red or yellow base 

Model 800 
weighs 6%, lb and is available with 
ehrome base and black drawer and 
the same 
Model 600. 


fig f tj. 


with matching drawer. 


color combination as 


Stomar Manufactur- 


For more data circle No. 13 on posteard, p. 191 


Fishing Floats 


Two sizes—‘%. and % in. diam- 


model 


eters—of standard fishing 
oats offer spring Cap and hook ac- 
tion for quick snap-on and off of 
have E-Z 


which per- 


4 


the line Floats also 
Wrap cap construction 
mits firm double end attachment to 
Floats are for 


line if desired 


bream, all pan fish, ice fishing, and 
for salmon egg cluster Steelhead 
fishing, plus various rigs for trout 
fishing. Standard model line now 
from ™% to 2% 


in. diameters. Special Combination 


has nine sizes. 
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loth Company's line of insect wire 
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is now the trade name of all three types — Opal Calvanized. 


S< reening 





o*s 
ots 
e*a%s 


Os 








L) 
POX 








) 

















Opal Aldura Aluminum. Opal Bronze. Remember Opal — respected for more 
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pre-measured insect wire screening with multi-strand selvage. 
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WHAT'S NEW 


® For more information 
on these products and 
services use free post 
card on page 191. 





Pack No. 540 is also offered, in- 
cluding an assortment of five dozen 
of the three small sizes of floats, 
packed in one display box. Dayton 
Bait Co. 


For more data circle No. 14 on postcard, p. 191 


Colored Dust Mops 


Pastel colorings in nylon yarn 
with matching lacquered handles 
are featured in line of triangular 
dust mops. Fluffy all-nylon pad on 
chrome-plated center plate and 
socket is combined with triple-lac- 
quered handles in all-pink, pastel 


blue, or white with blue accents. 
An extensive Fall advertising cam- 
paign, including full-color ads, is 
scheduled in October and Novem- 
ber. Catalog pages for imprinted 
dealer mailings and mats for news- 
paper advertising are available. 
O-Cedar Corp. Mops retail for 
$3.49. 


Fer more data circle No. 15 on postcard, p. 191 


Fiberglas Ice Buckets 


Six designs in color are featured 
on a line of Icegard Fiberglas ice 
buckets which keep two average- 
sized ice trays of ice cubes hard 
nearly 24 hours. Buckets have 
\%-in. thick Fiberglas insulation 
between inner and outer shells, plus 
polystyrene inner liner. Designs 
are molded so that they do not peel, 
wear off, mar or scuff. Upper rims 


190 


are curved to make handles, and 
knobs are off-center to help snap 
covers on and off without the 
hindrance of a vacuum’s being 
formed. Containers’ retail for 
$9.95. Pierson Industries, Inc. 


For more data circle No. 16 on postcard, p. 191 


Circular Cutting Saw 

In the item on page 13, Sept. 1 
issue of HARDWARE AGE, headed 
“Circular Cutting Saw,” the photo- 
graph used was of a home economy 
drill kit rather than of a high-speed 
circular cutting saw, a new prod- 
uct of Mall Tool Co., Chicago. The 
photo should have illustrated the 
Model 65 saw; we regret this un- 
intentional error. 


For more data circle No. 17 on postcard, p. 191 


Chrome Food Mixer 


Incorporating all features of the 
standard food mixer, full-chrome 
Model H food mixer includes two 
stainless steel bowls. Mixer includes 
Mixguide, bowl control, one-hand 
operation, portability and “magic” 


ag! 


a 
Be 5 
> 


: 
—_ 


beaters. List price, less timer, is 
$49.95. Hamilton Beach Co., Div. 
Scovill Mfg. Co. 


Fer more data circle Neo. 18 on postcard, p. 191 


Pole Slip Fitter, Box 


Made of cast aluminum, a com- 
bination pole slip fitter and cluster 


box slips the top of 1% or 2 in. 
pipe. It is equipped with two %4 in. 
set screws for secure attachment 
to pole top. There are five % in. 
tapped openings to accommodate 
Steberlites. Fitting is for use with 
S-400 and S-410 lights, which take 
PAR-56 and PAR-46 lamps. Steber 
Mfg. Co. 


For more data circle No 19 on postcard, p. 191 


Stainless Tableware 


Featuring unbreakable, molded 
plastic handles, 1808 stainless steel 
tableware will be marketed in in- 
dividual knife, fork, teaspoon and 
dessert spoon place settings and in 
16-piece starter sets. Handles are 
modern in design and molded of 
melamine in colors to match the 


firm’s Color-Flyte and Royale Mel- 
mac dinnerware. Individual place 
settings are offered in single colors 
only, but 16-piece starter set is 
available in sets of lime, copper, 
gray or green and white, pink, 
charcoal and turquoise. Individual 
four-piece place settings retail for 
$6.75, and 16-piece starter set of 
four invidual place settings for 
$22.95. The Branchell Co. 


For more data circle No. 20 on postcard, p. 191 


Ventilator Window 


Unbreakable and _ shatterproof, 
fiber glass plastic windows for in- 
stallation of the Dryer-Vent clothes 
dryer ventilator on basement in- 
stallations has panes manufactured 
in four common basement window 
sizes. Panes are available with 
either a three - or - four-inch hole 
pre-cut to accommodate either of 
two-sized dryer ventilators made by 
the same company. Windows fea- 
ture 80 pct light trgnsmission, and 
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Postcard + 


Please send me further information on the WHAT'S NEW item 





CHECK CARD 


AN EXTRA 


HARDWARE AGE SERVICE 


A successful hardware dealer keeps up to date on 


What's New in merchandise. 


The Quick Check 


Card on the bottom of this page will help you get 
more information on new preducts described in this 
issue, quickly and easily. HARDWARE AGE brings 
you more new product descriptiens than any other 
magazine. The Quick Check Card service will now 
get you all the information you need, quickly. 











BUSINESS REPLY CARD 


No postage necessery if mailed in the United States 





18 weeks only 


POSTAGE 


At 


HARDWARE AGE 


Post Office Box 60 


Village Station 


NEW YORK 14, N. Y. 
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Here is Your Quick Check Card 


What it is... How it works 


Each issue brings you dozens of descriptions of new products, new dis- 
plays, etc., in the ‘What's New" columns. You get more of these in 
HARDWARE AGE then in any other magazine. 


When you want more free information on any of these products, simply 
mark a circle around the same number on the post card as appears 
under the individual item description. 


Drop the post card in the mail box. No postage is needed. You will 
quickly receive, free, complete details on the product from the manufac- 
turer. You may circle as many items as you wish. Separate information 
will be sent you on each item. 


Be sure to give your full name and address on the post card. Print or type 
it clearly. We cannot service post cards with incomplete addresses. 
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Pestcord valid 8 weeks only. After that use own letterhead fully describing item wanted. 10/13/55 


Please send me further information on the WHAT'S NEW items, code numbers 
for which | have circled below. 
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ers. Use this card for free 
information on new prod- 
ucts described in this issue. 


| A big help for busy deal- 
| 
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Please use this P. O. 
Box Address for Quick 
Check Cards Only 


TEEEEEEEEEET EEE 
I 


POSTAGE Witt BE PAID BY 


HARDWARE AGE 


Post Office Box 60 
Village Station 
NEW YORK 14, N. Y. 

















a 


“ \— » * Spee r 
m _ 9 Sz. OY Le RE "me r. 


.- 
, { a 

~ ds . 7 Td . ad 
> 
‘ , Se f rs . ~~ 7 ve. ; v 
“ : he ‘ ? pans < Pa »" 4 - Nad 2 4 ; ; , 
. 4 y .* t *. an x i. 7 
. Y 2 * 7% , i ¥ ; 


The hanger with “built-in' musele 
provides a gliding ride for heavy doors 


Here is a hanger that has served the trade for generations. 
The “Big 4” was one of the earliest members to the National 
Line which now comprises over 300 individual hardware 


products on its 54th Anniversary. 







’ 









The hanger has a large protecting hood, 
heavily embossed for extra strength. 
Hanger wheels operate on steel roller- 
bearings and carry the weight of even 
the heaviest of sliding doors without 
signs of strain or wear. 


The special Braced Rail is designed to 
serve the “Big 4” with an even perfect 


tread to speed action. 







“Braced” 
Rail 










\ 
MANUFACTURING OT TN bi 
TERLING, ILLINOIS 
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Your All-Round 
Material is WIRE 


These few samples show that 
Brooks can make wire into more 
different things than you may have 
imagined. Strong, true, and in- 
expensive, Brooks wire compo- 
nents often save many dollars over 
other methods of fabrication. Let 
us quote on your problem, with 
no obligation, of course. 


M. S. Brooks & Sons, Inc., Chester, Conn. 


Since 1848 


BROOKS i HOOKS 











® EYE-APPEALING 

® BUY-APPEALING 

© PREPRICED 2 FOR 15¢ 
Step up unit sales with the self-serv- 
ice “Can't-Miss” 2 PAC. This con- 
venient, transparent package is a 
proven, “sure-fire” traffic stopper. 
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WHAT’S NEW 








they may be installed as easily as 
regular window glass. Leigh Build- 
ing Products Div., Air Control 
Products, Ine. 


| For more data circle No. 21 on postcard, p. 191 


Clipper for Hedges 


Lightweight and featuring an 
arm bar to minimize fatigue, the 


| Hedge Klipper has 1354 in. twin 


| blades, 52 cutting edges and paral- 


lel blade action. May be used for 


side trimming, shaping or edge- 
cutting grass. Priced around the 
cost of hedge shears, this hand- 
operated trimmer is cadmium- 
plated to resist rust. Measuring 
approximately 29 in. overall, clip- 
pers are in individual cartons and 
shipped 12 units to a 24 lb con- 
tainer. Rovtar Tool & Die Mfg. Co. 


For more data circle No. 22 on postcard, p. 191 


Lawnsweeper Hampers 


Plaid Saran hampers are now 
supplied with Sweep-O-Matic lawn- 


_ sweeper models. Hampers are made 
of waterproof, fadeproof and mil- 


dewproof material of high tensile 
strength, and will not burn. Lawn- 


| Sweepers are made in 21 and 30 in. 


sweeping widths and feature a roll- 
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away, transparent wind apron, de- 
tachable hamper for use as an 
all-purpose garden cart, all-steel 
chassis construction, and alternate- 
tufted steel-backed brushed assem- 
bly. Units are packaged completely 
assembled, one to a carton. Lam- 
bert, Inc. 


For more data circle No. 23 on postcard, p. 191 


Ring Switch Flashlight 


Completely encircling the case, a 
ring switch for flashlights enables 
user to turn light on no matter how 








flash is picked up. Ring switch 
completely encircles flashlight case 
and the patented device allows an 
individual to pick up flash in any 
position and push, it’s on—pull, it’s 
off. DeLuxe Sportsman flashlight, 
No. RS 22, has knurled barrel and 
end cap with ring hanger. Ray- 
O-Vae Co. 


For more data circle No. 24 on postcard, p. 191 


Livestock Waterer 


Available with or without elec- 
tric heating elements, combination 
eattle and hog waterer has large 
capacity 20-gal Fiberglas tank for 
cattle. Tank is completely insulated 
with rock wool and is enclosed with 
heavy gage galvanized sheet metal. 














Poor Percival Didn't Know .. ./.. 


BE SURE YOU 
INVESTIGATE THE COMPLETE QUALITY LINE 


JORDAN 


Tired of rejects, “come-backs” and returns on inferior 
garden hose? Solve your problems next season by switching to 


Jordan hose and soakers. For the first time this quality brand 


is being offered in your region. Manufactured by the West's largest 





pioneer plastic extruder, Jordan offers new profits, a complete 
line .. . and, best of all, satisfied customers! Before you order, 
find out about Jordan hose and the new Jordan triple-tube soakers— 


don't get hung with a low profit line! 


JORDAN-ROGERS COMPANY ORANGE CALIFORNIA 










For information, write to home office or nearest representative. 


Chicago Area—John W. Miller & Associates Rocky Mts.—Mountain State Sales Co. 

630 Green Bay Road, Kenilworth, til. Mining Ex. Bidg., Denver, Colo. 
Midwest—Hal Reed Co. Pacific Northwest—Richard H. May & Co. 

Merchandise Mart, Kansas City, Mo. 7029 Forty-second Ave., N.E., Seattie, Wash. 
Texas—J. E. Fulwiier Southeast—Southeast Distributing Co. 

2604 W. Gerry St., Fort Worth, Tex. 2200 S&S. 3rd St., Jacksonville Beach, Fia. 


West Coast—Fossatti & Wolter 
3151 E. 12th St., Los Angeles, Calif. 
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RS! 
OEE \ OBBERS! 


DON'T MISS © 


this i : 


EASY-TO-SELL 
MONEY 







RED HEAD 


ELECTRIC LAWN TRIMMER 


Catching on fast—after only one season 
on the market—RED HEAD Trimmers are 
making easy money for more and more 
jobbers and dealers! Priced at only 
$19.95 recommended retail price... 
quality made of quality materials and 
components—10,000 RPM Westing- 
house motor, slip clutch, safe soft iron 
blade, non-rusting anodized aluminum 
construction, safety switch... easy to 
stock and display, easy to sell—no in- 
volved customer instructing or training, 
minimum servicing, don't even have to 
demonstrate ... and nationally adver- 
tised in season—plus big assortment of 
dealer ad helps free! 


see it at the 
Hardware Show 


Booth S$-349 








perfect for 
XMAS GIFT TRADE 
an ideal gift for Dad! 
Ask about our 1} 
Christmas Promotion. _ « s 


- 


The CINCINNATI VENTILATING Co. 


302-306 Madison Ave., Covington, Ky. 





WHAT'S NEW 
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® For more information 
on these products and 
services use free post 
card on page 191. 


Waterer is available either for cat- 
tle only, or with one or two cast 
iron hog drinking units. Prices be- 
gin at $40. Rhinehart Mfg. Co.., 
Ine. 


For more data circle No. 25 on postcard, p. 191 


Storm Door Key Lock 


Designed to fit any sized stile 
or thickness of door, Slim Jim 
Universal key lock may be quickly 
installed. Three small 
drilled for installation. Lock turns 
left or right, has hard-baked 
bright aluminum enamel, is fac- 
tory pre-assembled, for jalousies 
and wood Lock is appro- 
priate for do-it-yourself market. 
Security Storm Lock & Hardware 
Corp. 


holes are 


doors. 


For more data circle No. 26 on postcard, p. 191 


Woodworking Machines 
Twelve design changes are in- 
corporated in the 1956 model of 
Power Shop multi-purpose wood- 
working machine, which is desig- 
nated Model MBF (replacement of 
Model MBC) and has a %4 hp di- 
rect-drive motor. Machines have 
increased power, special combina- 
tion saw blade, a new white-face 
bevel scale, dustproofed relay boxes 
and thermal over-load protectors, 
rip scale, and tamperproof rotary 
safety starting switch assembly. 
Designed for home work shops and 
basically a specialized circular saw, 
this machine is convertible for such 





jobs as sanding, shaping, boring, 
routing, surfacing and lathe and 
dado work. DcWa'lt, Inc., Subsidt- 
ary of American Machine & Foun- 
dry Co. 


For more data circle No. 27 on postcard, p. 1%1 


Two Home Freezers 
A 16-ft and a 20-ft chest-type 
home freezer, both having counter- 


balanced lids. feather-touch han- 
dies and interior lights, feature 
freezing coils spaced evenly 








throughout interiors so that all in- 
side surfaces are fast-freeze areas. 
Model CH-20 has storage space for 
700 lb of frozen food, and CH-16 
(illustrated) has 560-lb capacity. 
Three dividers and four storage 
baskets are in 20 ft model, with 
three dividers and an equal num- 
ber of storage baskets in the other 
freezer. Both units stand 27 in. 
high and have flat work surfaces. 
Crosley & Bendix Home Appliances 
Divs., Avco Mfg. Corp. 


For more data circle No. 28 on postcard, p. 191 


Heavy-Duty Wrench 

A Z-shaped spring which gives 
a positive double action in heavy- 
duty wrench operation is notched 
to fit underpin running transverse- 
ly through the wrench housing. 
Pin acts as pivot through wrench 


housing. Wrench is being added 
to Pipemaster line. Erie Tool 
Works. 


For more data circle No. 29 on postcard, p. 191 


Storm Window Kit 


For installation in minutes, on 
double-hung windows, this trans- 
parent plastic storm window kit is 
designed for the 
trade. No. 100-T 


do-it-yourself 


storm window 
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SEINE TWINES 
SEINE CORDS 


YOU CAN PUT YOUR % ay 


VENETIAN BLIND CORD 


CONFIDENCE IN THE sr CLOTHES LINES 


MASON LINES 

FISHING LINES 

NYLON CASTING LINES 
STARTER ROPE 

JUMP ROPE 

MOP HEADS 

WRAPPING TWINES 
KITCHEN LINES 
EXPRESS TWINES 

CHALK LINES 

PARCEL POST TWINES 
POLISHED INDIA TWINES 
PLASTIC CLOTHES LINES 
JUTE TWINE 


available in 


BRAND 


2 popular sizes 


@ ART. 544 


ORDERS OF $50.00 OR MORE, FREIGHT 12 Ib. 3 ply—1185 ft. per ball—49 lb. test 
PREPAID. Orders of less than $20.00 f.o.b. Mill, 
Lawndale, N. C., Van Nuys, Calif., Marietta, Min- 
nesota, or Dallas, Texas. Orders of $20.00 to 
$50.00, freight allowed to $1.00 per cwt. Freight @ ART. 545 

prepaid does not include extra charges incurred 28 Ib. 3 ply—510 ft. per ball—94 Ib. test 


outside corrier’s regular zone of delivery. 














Put up on 8 oz. solid wound balls. Packed in bulk. 





7861 Seoulveda Blvd. Marietta 3104 Geaston Ave 
Von Nuys, California Minnesota Dallas 26, Texas 


ESTABLISHED (iN 1873 


Cleveland Mills Company eo NORTH CAROLINA 
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BEST OF ALL CLOSET RODS IN 2 VITAL WAYS 
ONLY H-W package contains materials for one 


ENSION window, including 36x78 in. sheet 
EXT fi i of non-inflammable plastic, nails 
RODS oe 7 and fibre moulding strip, plus in- 

CLOSET eh stallation instructions. Plastic is 
INE a a windproof, waterproof and resists 
COMB sage “y cold air penetration. Kit retails for 


ELDED TUBE cl . 80¢. No. 200-T kit has special pres- 
SEAMLESS W ANGES 5 sure sensitive taped ee anak 
g. SPOT WELDED FL 








eliminates use of nails, since plas- 
tic is pressed in place around win- 


: 7 .f ¥ . . . . - 
Six rods te carton. Display | PROFIT MAKING SALES FEATURES dow. Sol } Lite Laminating Corp. 
Free—with ene dozen rods in on 


your choice of any two sizes se For more data circle No. 30 on postcard, p. 191 
ua Compare Hall-Wessel extension 


closet rods with others, regardless of r 
price—you'll recognize that y= Piloted Reamers 
WESSEL rods are unequaled for ; 
quality or value. There’s nothing Made in both high speed steel 
that equals Hall-Wessel WELDED and carbide, piloted reamers are 


tubing for sag-resistant rods ... ae oF ane een 
em nothing as sturdy as H-W spot available in designs to customers 
a e S s§ e welded flanges . . . nothing as attract- 





ively bright as Hall-Wessel nickel 

Ask your jobber for, insist on pe Satisfy — sae ey 

getting genuine Hall-Wessel @!! tree advantages . ..P US Hall- 

Closet Rods; competitively Wessel precision fitting of inside and 

ae 1? with a generous mark- outside tubing to assure easiest con- 
| I Consda: Gee. $. Mell Ce, Faction and expansion of rod. You 
25 Grenville St., Toronte 1 get these advantages only in Hall- 


Export: Hall & Reis, Inc. Wessel Extension Closet Rods—at 
165 Broadway, New York & no extra cost 


ess HALL-WESSEL CO. * 919-931 North 5th Street, Philadelphia 23, Pa. 











specific requirements. Designs and 
engineering features of this special 
tool are varied according to indi- 
vidual needs, front or back pilots, 
and other requirements. Service 


’ ° , ri 1 | | engineering help is available. Chi- 
Ws teste We gtnte pl |= 


For more data circle No. 31 on postcard, p. 191 


° Electric Hand Saw 


sell Gas This 10-lb, 7-in. diameter electric 
saw is operated from a handformed 
heaters. 


grip with trigger switch and will 
cut a rough 2x4 (2 1/32 in. at 45 
. . . Te ‘ > 5 ~ ; g Tt. 
the leaders in warmth, safety and satisfaction E> One 5 YS eee. 


Thumb grip for vertical work, low 
8 Fully Vented ~~ ~ 23 Unvented 
“> 
Heaters . 1 a ~ ?\ Heaters 
15.000 BT! /& © \ 10,000 BTU 
to 85,000 BTU (2 an~4¢ bk to 50,000 BTU 


’ Gia. 
SEND FOR NEW SELL THE 
DEALERS od COMPLETE 


SALES AIDS SWE MARTIN LINE 


“Our 50th Anniversary Year = tus aonerna 


manufactured gases 


MARTIN STAMPING & STOVE CO., Huntsville, Ala. 
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WHEELING SERVICE is at your service! 


Wheeling as oducts Wherever Wheeling’s v ork of 
; you are, Wheeling’s vast network of ware- 
include : houses and sales offices stands ready to serve you with 
prompt, on-time delivery. That means no delay, no wait. 
You get delivery when you want it... very often the same 
day you call... might from Wheeling’s own warehouse. 





CORRUGATED 
ROOFING 


5-V CRIMP 
ROOFING 


SEAMLESS ROLL 
ROOFING AND 
VALLEYS 


STOVE PIPE 


And Wheeling Ware SELLS! Consistent “hometown” 
advertising sees to that! Hard-hitting color ads in Parade, 
This Week and a score of top Sunday supplements keep 
your customers reminded of top-quality, hand-dipped 
Wheeling Ware! 

Get in on the Wheeling SELL-ebration. Stock, display 
and sell the full line of Wheeling products. See your 
Wheeling representative or call the Wheeling warehouse 


or sales office nearest you. 


Consult ‘Yellow Pages’ of 
your Classified Directory 
for address and telephone 


Warehouse stock immediately available number of Wheeling ware- 


house or office nearest you. 


WHEELING CORRUGATING COMPANY, WHEELING, W. VA. 


ATLANTA BOSTON BUFFALO CHICAGO COLUMBUS DETROIT HOUSTON KANSAS CITY 
LOUISVILLE MINNEAPOLIS NEW ORLEANS NEW YORK PHILADELPHIA RICHMOND § ST. LOUIS 
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Yours complete with hose 
samples af no charge with 

advance booking order for 

1000 feet or more of Gates 

Garden Hose. Simply order 

from your Gates 
wholesaler. 








A brand new 
self-serve idea for 


hardware stores 


Metal display, size 20” x 20” 

lithographed in 4 colors. Stands 
On counter or hangs on wall or pillar. 
Seven samples of actual hose attached 
customers can feel hose, compare eee 
quality. AND, it tells clearly, how many yr 
gallons per minute each hose will de- 
liver. 





QW make more money on hose 


Gates Self-Selector Display 
sells Customers bigger hose 
...increases your profits 








GATES 

a 

| r 

state 
New Garden Hose 

; 
TEST SHOWS ES 
Full “size delivers peemarneogl 
2'/o times more water ane 
than undersize “bargain” hose —— 
Rit ae 
SELES VV yy is 








GATES GARDEN HOSE FOR 1956 
Most complete line on the market today 


‘1 Al E—Revolutionary new garden hose of new, syn- 
thetic rubber compounds. NON-KINKING, light as ful/ 
size plastic hose. Premium nickel-plated couplings. Red, 
¥%” delivers 17 gals. per min. 

VY ULCO®—Heavy-duty, two-braid rubber hose, built 
for rugged service and high water pressures. Red, %” de- 
livers 17 gals. per min. Black, 34”, 29 gals. per min. 


we Yr 
ry 


COA L®—Durable rubber hose at attractive price. 
Rot- posed tube. Green, red, black, ¥%” delivers 17 gals. 
per min. 


| ®—King-size plastic hose. Solid ma- 
chined brass couplings. Red, green, %¢” delivers 14 gals. 


per min.—up to ¢wice as much as many standard plastic 
hoses. Also 34” green. 


200 





‘ti Vi£114A®—Transparent plastic hose. Sea green, fire- 
polished, ieniias and weather resistant. 4” delivers 10 
gals. per min. 


*—Pouplar in price—tops in quality. 
Gtsening fire-polished plastic. 4%” red or green delivers 
10 gals. per minute. 


: Z % 


; >— | ight, flexible plastic hose de- 
slaned as a price leader. Brilliant, glistening cover. Green, 
%e”", delivers 614 gals. per min. 


—%” Gardenette made with Nylon 
cords. %”,3 44” and 1” green Stream-Flex professional hose. 


these “leader” hoses—%¢" black rubber Ripple, 76 
green transparent Capri. TPA ts 
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“Tops ‘em all... 









[t's a joy fo 





use...so ligh?... 


re volu tionary!” tS reek ene’ 
No 








y owe 
















re rubber hos, 





~ . . 
~kinkin 
; 
| yight as Plastic 
a 
ve 
yf ; 
Puts out 2'A times more water... 
4 times more profit 
te Tes Le : ~ 
a 
New, synthetic rubber compounds—avnever before 
| used in garden hose—plus a new, non-kinking 
construction and special reinforcing cords make Estate 
as strong as rubber hose. Yet it ts light 
| | 
) q | as any full-size plastic hose and as flexible 
: { 
| | as soft rope. Highly weather-resistant 
| Tests show a | ) 
| . ) Will outlast best rubber or plastic garden hose by years. 
| 50 ft. length discharges = 
| 17 gallons per minute 
as against 62 gallons *4 times more profit on every 
per minute for sale comparea with nder- 
undersize leader hose. sized “bargain” hose 
ws inion ME p 
Include Gates ESTATE 
on your advance hooking order. 
} 7 j rood ) th h rAly satisfied ¢ lis- 
fomers ...and make real money on 
ho The Gates Rubber Company, 
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HERE'S WHY 


COMET 


WILL PRODUCE 
ABUNDANT 


CHRISTMAS 
PROFITS 











o/ Backed by National Advertising in- 

' €luding full color LIFE promotion. 
Superb quality — handsome finish — 
sure fire eye catcher — but priced low 
so all will buy one or more. 
Appeals to all ages — as a toy — asa 
gift —as a home accessory. 

»/ No worry about “carry over” stock — 
the COMET has year ‘round sales 
appeal. 

»/ New Shipping Carton (below) con- 
' werts into display unit. COMET 
comes in individual picture box. 
o/ Flashing Display ( below). Also Mats, 
Electros, Stuffers and many other 

live wire sales helps. 


WRITE FOR INFORMATION AND SAMPLES 


ONCE DISPLAYED 
IT SELLS ITSELF 





A pyramid of 6 or more 
mokes 


boxes ond Comets 
attractive display. 





SELF-DISPLAY 
SHIPPING CARTON 








NEW FLASH-ON-AND- 
OFF DISPLAY— 
PULLS THEM IN 









ELECTRIC COMET 
sold thru leading jobbers 







WHAT'S NEW 


® For more information 
on these products and 
services use free post 
card on page 191. 








—— 


grip for extended work and con- 
venient rear mounted depth and 


_angular adjustment are features. 


Swing guard on blade has enclosed 
spring. Lever controls manual 
guard retraction when necessary. 
Saw is powered by a %4 hp Fair- 
child motor. Blade is visible from 
both sides and the cord is angled 
off to clear rip cuts, blade and 
hands. Finished in chrome and 
aluminum, it has a suggested retail 
selling price of $39.95. Fairchild 
Industries. 


For more data circle No. 32 on postcard, p. 191 


Pig Creep Feeder 

With a mash capacity of 32% lb, 
creep feeder serves for feeding of 
concentrated supplements to young 





pigs, and also as large-capacity grit 
box or a rabbit feeder. Unit No. 
1447 has heavy gauge galvanized 
steel throughout. Keyhole slots in 
back permit hanging on wall of 
farrowing pen without special at- 
tachments or rack. Adjustable 
throat controls feed flow from 
hopper to the three trough open- 
ings. Over-all dimensions are 18 
in. high, 12 in. wide, and 16% in. 
long. Hinged lid lifts up for fill- 
ing. Oakes Mfg. Co., Ine. 

For more data circle No. 33 on pestcard, p. 191 


Treble Hook Lure 


In glittering gold or nickel finish 
this spoon-type metal minnow is 








P 
te it te lll allay, sat * + 


offered in two models. Model No. 1 
weighs ‘4 0z, is 2% in. No. 2 weighs 
Y, oz and is 3 in. long. Both have 
No. 6 treble hooks. They are packed 
12 on a quick-service display card. 
Suggested retail selling price is 65¢ 
each. Fred Arbogast Co. 


For more data circle No. 34 on postcard, p. 191 


Door Strike Plate 


The new Shurlok strike plate. 
Plate has rounded corners and is 





polished to the high lustre in either 
brass, bronze or chromium finishes. 
Tegeo Div., Metallon Products, Inc. 
For more data circle No. 35 on postcard, p. 19! 


School House-Red Paint 


Returned to the line of outdoor 
finishes, red school house paint is 
available for most surfaces, in- 
cluding wood, metal, brick and 
cement. This color is also recom- 
mended for ranch-type homes. An 
organic toner has been added to in- 
crease brightness of the color. Mar- 
tin-Senour Co. 


For more data circle No. 36 on postcard, p. 191 


Oven Cleaning Spray 


No brush or gloves are neces- 
sary in the use of “Hep Safe-T- 
Spray” oven cleaner. This push- 
button spray removes’ burnt-on 
food and grease quickly after ap- 
plication of spray and wiping off 
with damp cloth or sponge. Cleaner 
is non-flammable, and is usable for 


barbecue grills, electric broilers, 
rotisseries, and pots and pans. 
Cleaner can be used safely on 


aluminum, iron, stainless steel or 
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FAIR... or FOUL? 


Competition throwing curves that make your mower 
profits land foul? If so, the RUGG-ed mower line can 
straighten ‘em out. 


Put yourself in the umpire’s shoes and call your own 
plays — you'll play safe right down the line all the time 
with the RUGG-ed line. 


Rugg’s bases-loaded features give you grand slam profits 
and double-header volume. RUGG-ed mowers give you, 
and your customer, more for the money. 


Add Rugg to your line-up. Call your jobber today for 
the complete story. Your profits will fare far better 
tomorrow. If you prefer, write direct to — 


Find out what Rugg's exclusive 

VAC-U-LIFT RING can mean to 

your mower sales — and profits! THE f T C0 
s . . 


NEWARK, OHIO 


Manutacturers Since 1883 
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ONTROLLED comeananra: 


— 





HW enamel. Cleaner is available in 
two sizes: 98¢ and $1.49. Bost- 
wick Laboratories. 


For more data circle No. 37 on postcard, p. 191 





A . Reasons Steel Egg Nest 

fy] sullt of 26 gauge galvanized 
wh =. | 

. I+ Y steel, the Cleanest is sanitary since 


£ 
floors and dropping pan are re- 
movable for cleaning. 












found ash 





| tilt out for rigidity and distinctive 
perches have smooth natural fin- a 
hi } appearance. Air-Form legs have 
|'Dealers 1ps ish. Eggs roll away and hens can- inal iil vital” Gon nen 
} : . ivets an screws LO extra 
j not reach eggs that are laid. When ) 
as are : BE sabi oe strength, and legs may be attached 
em perch is raised, egg tray is auto- imple plate with fou! vou 
" ; ; yasimple plate wit Our screws. 
Protitable matically open for collection of 


Seven 


eggs. Nest is available with plain 


sizes are avallable: 6, 9, 12, 
wire floors or plastic coated floors. 


16, 20. 22 and 2% in. Nord-Craft 






Industries. 







For more data circle No 


ynt on All Items 


10 on postcard, p. 191 


1. Full Disco 


Sale New Paint Brush 

\\ Profit on Every 7 | 
2. tv Colorful, durable and sprinkled 
with silverdust, Starbright plastic 
handles are featured on _ paint 


| rs 
4, Protection from Price (ytte 







Factory -°- 


-e tne 
MALL ain tool manu: 


Dealer power eden 
‘acturer who €} me 
Cc 3 tT10 
eel Distr pole 
You do not deal wit te ow? 
lers vou ge" t sore 
aa ler! : ? — 
Discount on all it I — 
) Full Pront on x 
’ nee 
LI Tool that you a 
re vou get Protect! 
Anda yo ie 
from Price ‘ utter 


brushes. 





To assist in selling, easel- 
type displays are furnished with 
line, which retails for from 77¢ to 
$3 in sizes from 1 to 3 in. A. G. 
Jacobus’ Sons. Ine. 
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Nest (Model PRA-10) is furnished Utili ; 
“th f : ility Kick k 
complete with four angle iron hang- y Kick Bucket 











ers and a dark green rubberized Made of stainless steel for a 
curtain. National Ideal Co. standard 13 qt pail, the utility kick 
For more data circle No. 38 on postcard, p. 191 bucket nas two-inch ball bearing 
swivel casters and is 9 in. high. 
Here are More Reasons Why 


i i aster wheels and rubbe all sup- 
Your Profits Will Grow with a Protective Gun Oil wes nd rubber pa 
MALL Dealership 


| | ports are rubber, and frame mem- 
> ts * ‘ . ‘ ys; gt ‘of } el es " . . 
Deve loped as a protective lubri bers are %& x 1/44 in. stainless. R ub- 

® MALL TOOLS are tailored to the job cant for firearms, a gun oil avail- 

MALL Dealers can supply every customer of . na ws +e 

with the exact t he needa able in bot h Bplay Cans and stand 
® MALL is the qua ity line that gives quality ara spout Cans gives protect ion 

performance 


and quality performance against rust in indoor storage for 
means repeat business from satisfied . 
six or more months. Oil 


customers 


also re- 
® MALL TOOLS are nationally advertised— sists rusting in rain salt water 

the name MALL is recognized everywhere 2 
ORNs en tiata tee edie spray and high humidity, and per- 
factory service MALL maintains service mits gun funct ioning at tempera- 

warehouses from coast to coast ~ 
tures as low as 25 degrees below 
Phone or write our Chicago office or the MALL 


service warehouse nearest you. Learn how you Zero. 
can moke profits with a MALL Dealership in spray cans, and 40¢ for a 3-07 
— oe oe ae oe oe eee oe oe oe oe oe ae eee acini aa, 
T MAL PORTABLE POWER TOOLS I spout can. Winchester - Western 
| LTOOL co. Gasoline + Electric + Air Div.. Olin Mathieson 
7702 S$. Chicago Ave., Chicago 19, Illinois c 
OTD). 


Suggested retail price: $1.39 


Chemical 
(Gentlemen: How 


ized MALL Dealer 


an | become an author 
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Table Metal Legs 


Sturdily constructed of quality 


Address steel with solid brass ferrule, a line 


i Name | 
| Company | 


“a of decorator metal legs in modern 
iaaiis cemcameieemidiiadimeannsaenieetinnn sieaalll 





stvling have black satin finish. Legs 
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THEN 
(3000 B.C.) 


NOW @u 


(1955 A.D.) 





GARDEN TOOLS /z 


Ancient remains reveal the use of crude stone mat- 
tocks as far back as 3000 B.C. Prehistoric man used 
more muscle than any of today’s backyard gardeners. 
His heavy, dull edged implements forced him to work 
long hours to glean his living from the earth. 

Today's ‘spare-time” gardener grows plants for 
pleasure. And it is a pleasure to use today’s WARREN- 
TEED improved, precision mattock for relaxing in the 
garden. That's why WARREN-TEED Mattocks are such 
fast sellers. Its light, streamlined design and perfect 
balance give the buyer the perfect “feel’’ for pleasure 
gardening. Contractors prefer it for a handy utility mat- 
tock, too. That's why you can stock WARREN-TEED 
Mattocks with confidence and sell them with ease. 


WARBEN-TEED 


& mark 


WARREN TOOL CORPORATION 


Wanufacturers of Warren-Teed and Devil railwes track tool: 
General Offices Warren, Ohie 


Export Division . . 30 Church St., New Yeort 7, N. Y. 
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WARREN-TEED MATTOCK 22-AE-H 
* FACTORY POWER FITTED HANDLES 
* DECIMAL PACKAGED—5 TO A CARTON 
* LIGHT—2%-POUND HEAD 


* COLORFUL—FERROUS GRAY HANDLE 
WITH SUNSET RED HEAD 





WRITE FOR 
NEW CATALOG 
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bigger profits! 
faster turnover! 


WING NUTS 


vas 
~~ CAP NUTS | 
og? die cast of 


(a> zinc alloy 


E for highest quality 
at lowest cost! 







IN BULK, 
BOXED and 
attractive 
counter 
display 
assortments 


Your customers want 
quality plus economy! 


You want 
fast turnover plus profits. Gries die 
cast zinc alloy wing nuts and cap 


nuts are the answer. Non-ferrous, 
rustproof, corrosion - resistant, with 
clean threads and attractive bright 
finish. Their low cost to you means 
extra profits! 


Write today for samples, prices 
end catalog sheets. 


World's Foremost 


Producer of — 
Small Die Castings . 


GRIES REPRODUCER CORP. 


16! Beechwood Ave. New Rochelle, N. Y. 
Telephone: NEw Rochelle 3-8600 
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e For more information 
on these products and 
services use free post 
card on page 191. 





ber bumper completely circles unit 
to protect walls and furniture. 
Shipping weight of unit, less 5-lb 
pail, is 8 lb. The Colson Corp. 
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1956 Power Mowers 


Four features are included in the 
1956 line of Worcester rotaries: 
side ejector chute to prevent clump- 
ing or matting, built-in adjustable 

= 
= 


+ 
ee! 


Ss 





deflector to contro] discharge of 
clippings, offset wheel to prevent 
scalping, and streamlined adjust- 
able handle. All 4-cycle models have 
leaf mulcher at no extra cost. 
Worcester Lawn Mower Co., Div. 


of Savage Arms Corporation. 
For more data circle No. 43 on postcard, p. 191 


Shingle and Shake Paint 


For use on _ shingles, shakes, 
rustic sidings and standard wood- 
en shingles, this shingle and shake 
paint contains high-hiding pig- 
ments and tough, weather-resistant 
oils. Paint gives the texture of 
shakes, sawed shingles and rustic 
siding a uniform film to preserve 
contrast of high and low parts of 
the grain. Made in nine basic 
shades, plus black and white, paint 
may be inter-mixed by mixing one 
of the basic shades to white. Vita- 
Var Corp. 

Fer more data circle No. 44 on postcard, p. 191 


Safety Ashtray 


Available in four decorator colors 
and gift-boxed in clear-plastic- 
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cover containers, the Smogmaster 
safety ashtray has patented stain- 
less steel cone elements that firmly 
hold lighted cigarettes which stay 
lit without being smoked. If neg- 
lected, cigarettes will be extin- 
guished after minutes. 
Cone elements hold cigarettes up- 
right for convenience and they will 
not fall out or damage furnishings. 
Retail price, $2. Kitchen-Quip, Inc. 
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several 


Reel Lubricant 

Developed for spinning reels, 
Spin-Lube is a highly-refined lubri- 
cant with a wide temperature range 
from freezing to high heat without 
viscosity change. Wynn’s Additive 
is contained in lubricant to add to 
lubricating qualities for longer real 
life. Airex Corp. 
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Finishing Sander 

For home do-it-yourself or schoo! 
jobs, finishing sander (Model 145) 
features an orbital motion. Sponge 
rubber pad permits 
curved 


shapes. 


sanding of 

irregular 
x8 in. plece 
of sandpaper, and has 
ball bearings, 3,500 oscillations per 
minute, plus large cooling air 
vents. Weights less than 5% lb and 
has shaped handle to fit hand for 


surfaces and 
Sander uses a 3 


precision 
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THESE POPULAR (l/o00o%. HOMECRAFTERS’ TOOLS 


are featured in Weller’s big LIFE promotion. Each of these tools is an outstanding value, 
and priced to sell on sight. 



















gh 


ahaa ae 


? 






700 
Soldering Kit Soldering Gun Power Sander 


3 35 $4 2 ?= $4 aes 


list list list 


55 Xe a . 
3 3 
‘ae pigs Taf Bes us 
2 . PY a > 


4 Seager te 





LIFE. 


ea) 
= m2 aa = 
L ig! (urself 1088 


METAL SELLING @7™% HF A PAGE-AND-A- 
DISPLAY HALF IN LIFE, 
featuring all 3 tools. OCTOBER 17th 


One out of every five 





Ure 


For counter, window or 
wall does a big selling 


ite Sn enete customers of every 
“ aii aa Dealer will read this 
ies-in wi 


Jr : issue of LIFE, 
promotion. Sets up in ee q % and about Weller 
less than 2 minutes. Fo eo @ t—> Soldering Kits, 


Guns and Sanders. 
Value *3.00 . 












Complete Dealer tie-in material — 
mats, reprints, posters, display and 
counter literature will be provided. 


A COMPLETE Plus CONSISTENT 
REPLACEMENT TIP ASSORTMENT NATIONAL ADVERTISING ». 


throughout the Fall and Christmas fandym n 
selling seasons—including 6 
full color cover 
advertisements 









Every soldering gun sale 
offers opportunity for 
profitable repeat business 





















; and the IRHA 
on replacement tips. Family Gift 
Here's a basic Center 
Dealer stock. Value *6.80 Christmos 

promotion. 


HERE’S YOUR FAST-SELLING, FULL-PROFIT DEAL #55 














Description List Price Decler Cost ) 
Weller Display Deal ‘55 65.55 39.18 FULL , 
HARDWARE DEALER BUYS: | WELLER SUPPLIES FREE: 40% 
Dealer Vole 

Qvontity Model Description Unit Cost Extension | ) Complete Replocement — 

2 8100K Weller Soldering Kit 5.30 10.60 | Tip Assortment 6.80 — 6.80 

2 700 Sander - Polisher 9.97 19.94 | 1 All Metal Displey Stend 3.00 — 

1 8250A Heavy Duty Soldering Gun 8.64 8.64 





TOTAL DEALER COST 39.18 | TOTAL RETAIL VALUE 65.55 








The impact Of A Page-and-o-Healf Cash in on this big promotion, al! Fall and right through Christmas 
in LIFE, October 17th! Contect your Hordwore Wholescler NOW or for further de 
tolls, write: Weller Electric Corp., 802 Packer St. Easton, Pa 


The We | ) 7 sr LIFE ! 





at BOOTHS 13 and 15 
NATIONAL HARDWARE SHOW 


| at the complete line of Union Tool 

@ Chests, Tackle Boxes, Utility Chests, 
Cash and Bond Boxes... and the sen- 
sational, new STACKMASTER Util- 
ity Cabinets. 





en/ and you'll learn why the 
ist * new UNION line for 1956 
_L offers the most for you... sales-wise 
and profit-wise 





y 
First With The Finest For over 60 years. 


UNION STEEL CHEST CORPORATION © LE ROY, N. Y. 





CENTRALS BETTER BUYS! 







NEW 


Kolledge 


STEEL WASTE BASKETS 


® Roll Edge rim 
Easy to lift! 


Inverted bottom 
Tapered design 


Popular size 
and colors 















No. 9-99A | 
: 
STEEL BOXES 
: . of Central's complete line of Cash, Bond and Utility boxes. 
Ten styles — One-piece construction— Heavy gouge steel —Rounded . 
corners — Hammered silver finish. 
See your Jobber or write us for complete details. | 
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WHAT’S NEW 


comfortable grip. Standard eq ulp- 





ment includes 7-ft cord, package of 
three assorted abrasive sheets and 
operating instructions; felt rub- 
bing pad and sponge rubber pad 
are available at small extra cost. 
Pov ter-Cahle Machine (CC: 


~ 
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Power Lawn Mowers 

Two of the 10 models in the 
1956 line of deluxe power lawn 
mowers are self-propelled rotary 
power models, known as Power- 
Trims, in 18- and 2l-in. cutting 
widths, designed for mowin 
mulching and weed-cutting and 
having Reo 4-cycle, 214-hp 


Other models include two R 


b 


Trims (illustrated) and two Spin- 





Trim rotary models: two Royale 
reel-type mowers; and the Trima- 
lawn and Ride-A-Lawn_ reel-typ« 
mowers in 25-in. cutting widths. 
Riding feature is available with all 
reel-type models as either standard 
or optional equipment. Features 
in rotary line include a stamped 
steel blade housing, which sur- 
rounds blade like a ducted fan t 
create strong suction action, and a 
triple-duty grass eject which can 
be adjusted. Reo Div., Motor Wheel 
Lorp. 
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Septic Tank Liquefier 


Designed to liquefy organic 
solids in septic tank systems and 
cesspools, Septic Alde is a concen- 
trated inoculant in dry powder 


form which helps to eliminate clo 





1955 








































RAT & MOUSE KILLER 





One (1) Case Black Panther Soot Clean 


One (1) Case Black Panther Soot Clean (combo pack) 


\% 
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it's Just This Easy To Get Your Free Set. 


ORDER ONLY 


One (1) Case Black Panther Rat and Mouse Killer 


(packed 18-1 lbs. per case) 
OR 


(packed 24-1 pts. per case—liquid only) 
OR 


(packed 12 pts.-8 qts. per case—liquid only) 


f 







_ part 
a 


Hy | Balt 


ROX 





BLACK PANTHER 


EACH PACKAGE CONTAINS FOUR EASY-TO-USE BAIT 
BOXES... YOUR HANDS NEVER TOUCH THE BAIT 


Ready to use—no mixing required. 

Safer—bait is not exposed to children and pets. 

Guaranteed to rid your home of rats in 5 to 15 days. 

Equally effective around home, farm or factory. 

Bait boxes can be sold individually for killing mice. 

Packed 18—1 pound boxes to the case. Can be sold in 
pound bait box package. Suggested retail, $1.69 pound. 









GET THIS BEAUTIFUL TV LAMP HA AG 
AND MATCHING ASH TRAY @f 









Set is made of lustrous 


~ Sr black ceramic. Lamp is 
1 Underwriter Laboratory ap- 
f proved. Ash tray has flow- 
ing lava glaze inside. 


— 








(Regular $7.95 Value) 
BLACK PANTHER 


SOOT CLEAN 


GUARANTEES YOU HOTTER, CLEANER 
HEAT OR YOUR MONEY BACK 


LIQUID 
4 SIMPLY POUR INTO FUEL 
OIL OR KEROSENE TANK 


— 


© Gives more heat with less fuel. 
® Removes sludge, gum and moisture 
from tank. 
® Removes carbon and soot from burner. 
® Cleans soot from chimney. 
© Prevents clogged fuel lines 
cuts repair bills. 
Suggested retail, $1.29 pint, $2.29 
quart. Packed 24—1 pints or 12 
pints—8 quarts to the case. 


y, POWDERED 


id JUST SPRINKLE ON 


COAL OR WOOD FIRE 


© Gives more heat from wood and coal. 
® Cleans soot from furnace, flue 
and chimney. 
© Stops chimney fires: cuts repair bills. 
Suggested retail, 59¢ lb. Packed 
24—1 pound boxes to the case. 


YES, YOU CAN ORDER AS MANY OF THESE 
HANDSOME SETS AS YOU WANT. For 2 sets, just 
double your order of Black Panther Products. 

If this offer is not available through your local jobber, 
tear out this advertisement and mail to Black Panther 
Company, today. Please list jobber’s name and address. 


OFFER EXPIRES NOVEMBER 1, 1955 








g 
“ 


me! 
| 


Ey 7 . 


a 
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another great toolmaker who puts 


‘e 


Supreme Chucks “‘up front’ to assure finer performance 


Thor Speed Tools are produced, 
with the sincere intention of giving 
America’s tool buyers the finest per- 
formance qualities possible. With 
this in mind, the management has 
elected to equip more and more of 
their output with Supreme Brand 
Chucks. 
Speed Way Mfg. Co., like other 
power tool makers, have found that 
, 


SUPREME PRODUCTS, INC. 


210 


2222 S$. CALUMET AVE., CHICAGO 


a 
+ ly 


they have a finer product to se 
when there’s a Supreme Chuck up 
front. Tool buyers everywhere will 
do well to follow the leaders and 
specify Supreme on new tools 
insist on them forall replacement use. 

Ask a Supreme representative to 
how vou the profit potential in sell- 
ing Supreme Chucks in your store. 
Write today. 


> > 


16, LL, 





® For more information 
on these products and 
services use free post 
card on page 191. 


ging, back-up and odors. Use of this 
bacterial inoculant can eliminate 
need for frequent pumping, dig- 
ging or moving, but liquefier can- 
not correct faulty tank design or 
construction, nor can it liquefy all 
sludge in a tank—some_ small 
amount will unavoidably remain in 
any tank. Circle Research Labora- 
tories, Ine. 
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Stove Repairer 

Provided in tubes with easy-ap- 
plicator tips, porcelain stove repair 
is for use on chipped or nicked por- 
celain on stoves, as well as refrig- 
erators, washing machines, porce- 
lain plumbing fixtures, wash basins, 
freezers and porcelain table tops. 
One application dries hard over- 
night; repairer is white semi-paste 
that hardens to a gloss blending 
with original porcelain; does not 
discolor, flake off, shrink or peel. 
Material is waterproof and heat- 
proof, withstanding 400 degrees F 
Tilette Cement Co., Inc. 
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insulated Ice Bucket 

With more than 6-qt. capacity 
for ice, this brass and polyethylene 
plastic ice bucket and wine chiller 
item No. PT-500) has _ inner 
Fiberglas insulation lining. Bucket 
keeps 60 ice cubes for 18 hours and 
is useful for keeping beverages 
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Our Goldblatt Tool Catalog takes up less room in your 
filing cabinet or on your desk than a copy of the Reader's 
Digest. It's only 5” x 8” in size, 100 pages long 


You carry a basic stock of as few as a dozen tools. Our 
catalog puts another thousand or more trowel-trade tools 
at your beck and call to give you additiona! sales oppor- 
f these tools are not made by anyone 

ly quality tools—made with 
uNsSparing care and premium materials. These are tools 


men, who work with masonry tools, want—and buy 


No Goldblatt salesman will ever call on you. We have 
none. You order direct from the catalog at your regular 
dealer discount. We ship to you immediately 


It’s a very profitable business to sell tools to trowel 
craftsmen. And you can get into it for less than $50. May 


we send you our catalog? Maii the coupon. 





\ 


KANSAS CITY 8. MO 
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' oldblatt tool company 









Please 


catalog and dealer d 


riRM NAME 


ADOFESS 


ciTy 


STATE 








except the catalog 





Goldblatt Tool Company 


1940 Walnut Street 
Konsos City 8, Missouri 











CARVING SETS 


New 
COMBINATION SETS 


New 
STEAK KNIFE SETS 


New 
OPEN STOCK KNIVES 


New 
KITCHEN SETS 


prices 


og and 


| 
write for cat© 


BURNS 


MANUFACTURING CO., INC. 
SYRACUSE, NEW YORK 





cold at the beach, on picnics, and 
on fishing and auto trips. Rust- 
proof and chip-proof, the bucket 
will not sweat or mar table sur- 
faces. Available in red, yellow, 
mocha, black, pink, and green. In- 
dividually packaged in gift box. 
Suggested retail price is $9.95. 
The Plas-Tex Corp. 
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Door Weatherstrip Kits 


Requiring only a hammer and 
a pair of scissors for do-it-yourself 
installation, a kit (Catalog No. 
P100D) containing 17 ft. of spring 
bronze weatherstripping, nails and 
installation instructions are pack- 


aged in re-usable clear plastic con- 


tainer. Containers are packed 12 
to a counter display box. Maste? 
Metal Strip Service, Inc. 
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Automatic Blankets 


Deluxe automatic series features 
a new fabric of rayon, cotton and 
nylon practically shrink-proof, color 
fast, non-allergic and mothproof. 
Blanket control has modern-design 


appearance and a safety hanger is 
included with each control. Blankets 
have the sleep-guard wiring sys- 
tem. Recommended retail prices 
34.95 for twin-bed model, and 
39.95 and $49.95 for double-bed 
single and dual control models. 
Small Appliance Div., General Elec- 
tric Co. 
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Dragnet Game 
To he 


players, Dragnet is a board gam 


played by from 2 


comes complete wit core 
pads, dj e. and req lired ie} for 
radio 
show. starring Jack Webb, carton 


is dramatically illustrated and 


play iny. Based on famou 


timed for self-service Christmas 
shopping ‘tails at $2.98. Trans- 
OgTran (0. 
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Space Heaters 
A wider price range fo 

Aire heaters and a deluxe 

with automatic electric timer con- 

tro] Model 5603 are featured 
ce of color com- 

binations for heaters. ‘imer-con- 

trolled heater provides automatic 

fan-forced heat actuated by either 

an automatic thermostat or by 

control which turns unit on at pre- 
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“GOING 
T0 
THE 

DOGS" 


pisPLAY HODELL DOG CHAINS For your snare 


In every community. ..on the farm, in the suburb or in the city 

the dog population is increasing. It’s a ready market for 
Hodell Dog Chains... but you’ve got to display them so your 
customers will buy them. 

Hodell Halter and Dog Chains come completely assembled, with 
steel swivel snap, ring and toggle. Packed 6 or 12 to a carton, 
according to size. You can also order Hodell kennel and exerciser 
chains, dog couplers, chain choke collars. 

For complete information on the complete line of Hodell welded 
and weldless chains, ask your distributor or write for the 
Hodell Catalog. 


a 


Get fast sales action with these new assortments of Hodell Dog Chains 
with bright red, green and yellow plastic handles. Then... display them for 
fast sales on this attractive Hodell Dog Chain hanger. Each display comes 
complete with 12 chains and 2-color metal hanger. Assortments with 
metal handles also available. 


. ~ 2 
St 2S bt sm 


- 


HODELL CHAIN COMPANY, Cleveland 3, Ohio 
Division of The National Screw & Mfg. Co. 





Fasteners df Hodeli Chains y Chester Hoists 
a & 
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EVERY CLOUD 
HAS A 
SILVER LINING 


HYPRO 
PORTABLE PUMP 


Self Priming . . . Only One 
Moving Part . . . Hollow Shaft 
Pump slips directly on motor 
shaft ... PUMPS up to 5 gal. per 
. . PUMPS OUT basements, 
boats, septic tanks, silos, laun- 
dry tubs . . . Weighs only 25 lbs. 
complete with motor . . . Garden 
hose couplings screw directly 
onto pump ports. 


DEALERS . . . you'll be amazed 
how many of your customers 
need a handy pump of this kind 
around the place. Write today 
for big free catalogue illustrating 
the complete HYPRO pump line. 


HYPRO 


ENGINEERING INC., DEPT. 202 


min. . 


214 


WHAT'S NEW 














@ For more information 
on these products and 
services use free post 
card on page 191. 


determined time by setting timer. 
Automatic heater of 1320 watts 
and Model 5605 (1650 watts) both 
retail for $29.95. Heaterette in two- 
tone baked enamel, pink and char- 
coal, offers directional, fan-forced 
heating and swivel head mounting 
with friction lock for heating at 
any angle. Two units—Model H- 
39603, 1320 watts: and H-3606, 
1650 watts—both retail at $12.95. 
Two similar Heaterettes (Models 
4603 and 4606) also have on-off 
switch and ivory baked enamel fin- 
ish; retail price for both, $14.95. 
Thermostatically - controlled auto- 
matic electric heaters, available in 
both 1320 and 1650 watt models 
and in gray-green baked enamel! 
finishes, retail at $18.95. Deluxe 
electric heater retails at $24.95. 
Fresh’nd-Aire push-button heater- 
deodorizer, in 1320 and 1650 watts 
models, provides user with fan- 
forced, circulated heat, or radiant 
heat or complete air purification 
by pushing button; unit has built- 
in deodorizer lamp and retails at 
$49.95. Cory Corp. 
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Chalk Line Reel 


A dual purpose chalk line reel is 
equipped with flush rewind handle, 
positive action mechanical brake, 
and a combination hook and ring 
securing device. Easy to handle, 
chalk line is also designed to be 


used as a plumb bob. Brake locks 
when line is unwound to desired 
chalking distance. Lock is set by 
simply sliding catch toward the 
cylinder, and it is automatically 
released on rewind. Case is leak- 
proof and made of lightweight die- 
cast aluminum. Ring is used to 
hang the reel to nails or similar ob- 
jects, and hook may be used to 
attach tool to plane edges. Chalk 
line reels are available in 50 and 
100 ft. lengths, individually boxed 
in colorful display cartons, six to a 
carton. Fifty foot line retails for 
$1.49, the 100 ft. for $1.69. Evans 
Rule Co. 
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NEW EQUIPMENT 


New cost saving equipment 
for the store and warehouse 





Small Parts Storage 


Nests of drawers that can be 
stacked together to form a self- 
supporting partition for office or 
production shop comprises’ the 
Hallowell storage wall for small 
parts. Accessible storage is pro- 
vided for such items as drills, 
gauges, file cards and various 
small parts. Storage wall may be 
used as a partition to separate 
work areas, to put dead office space 
to work, or inserted within stand- 
ard shelving and counter units. 
Basic building blocks of the sys- 
tem are steel drawer cases mea- 
suring 3354 in. wide and 10% in. 
high. Cases come in depths of 
either 1144 or 174 in. and in units 
which provide storage in either 
three or four tiers of drawers. 
Cases may be taken apart and re- 
located as needed. Cases, which 
are all-welded construction of cold- 
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Here’s How To Get Them with 


7 
‘ 


N 


Every customer in your store is a prospect for 
additional sales. For example: A customer may be 
looking for a scrubbable flat wall paint. Sell them 
Pratt & Lambert New Lyt-all Flowing Flat, the 
better alkyd flat enamel for walls which you know 
will perform right and please. 

Then ask about woodwork and trim and sell 
Vitralite, the long-life Enamel, the finest enamel 
there is. 






If you're not now a Pratt & Lambert dealer and 
Gre interested in the possibilities of this complete, 
highly-respected, profitable line, write: Pratt & Lam- 
bert-inc., 75 Tonawanda S?t., Buffalo 7, N. Y. In 
Canada: 254 Courtwright St., Fort Erie, Ont. 
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PRATT & LAMBERT 


Vitralite 


PLATINUM ~ EGGSHEL! 





& LAMBERT 








% 
Lyt-all 
FLOWING FLA! 









BLUE spRUCI 


Now, to complete the job, inquire about the con- 
j | 


dition of the floors. Show your customer famous 
Pratt & Lambert “61” Floor Varnish. It is easy to 
apply. Just roll it on standing up. It lasts for years, 
never needs waxing, is safe — not slippery and it’s 
the best looking finish a floor can have. 

Yes! Make extra sales, extra profit, extra friends 
through related sales of superb Pratt & Lambert 
products. 


A Dependable Name in Paint since 1849 


NEW YORK @ BUFFALO @ CHICAGO 6 


FORT ERIE, ONTARIO 


21 








| Want more tie-in SALES ? 









PRATT xs LAMBERT-1c. 
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Your “Do-It-Yourself” 
Customers Will Like This 
Way to PERMANENTLY 


STOP 


COLD WATER PIPE 
CONDENSATION 











Here’s a year-’round profit item for 
your economy-minded, home fixer- 
uppers! An opportunity for you to 
get your share of the dollars being 
spent to rid homes of the common prob- 
lem of ‘‘sweating’’ cold water pipes. 

NoDrip Tape converts waste base- 
ment space into useful storage, work, 
play areas. It’s the inexpensive way to 
protect costly appliances, power tools, 
recreation areas, etc., from “‘sweating’”’ 
pipe damage. 


Forms an air-tight jacket that is 
100°, vapor and moisture proof... 
needs no vapor-seal tapes or over- 
wraps. Easy-to-apply NoDrip Tape 
winds spirally around any size pipe. 
Requires no bands, brads or fasteners 
because it’s self-adhering. NoDrip 
Tape can be hand molded to fit snugly 
around ‘“‘drip”’ areas unions, 
angles, valves, etc. Needs no main- 
tenance. 


Lees, 


Roll covers 
10 ft. of '4-in. id. 
iron pipe or 13 ft. 
of ‘4-in. o.d. 
copper tubing. 


$469 list a roll 
+. 
ORDER THROUGH YOUR SUPPLY HOUSE 


FREE! Bulletin D-40 


‘ ‘ 
1 J. W. MORTELL COMPANY , 
508 Burch St., Kankakee, Hll., Dept io 
Please send me FREE copy of Bulletin D-40 
; Name ' 
| Address 
' City State ! 
. en ahememen een ene eewewnewe ewa 
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rolled steel, have various-sized 
drawers for small parts. Each end 
of every drawer has a label holder. 
Drawers and cases are phosphate- 
Stand- 
ard baked enamel finishes are green 
and gray, but special finishes may 
be obtained. Standard Pressed 
Steel Co. 


treated to resist corrosion. 
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Register-Adding Machine 


Offered in a choice of electric or 
hand-operated models in Fiberg|as 
cases, a combination register-ad‘- 
ing machine for small and medium- 
sized retail called the 
Duomatic. Items such as invoices, 


stores is 


bank deposits and inventories may 
be added 


chine’s 


without disturbing ma- 
total. Indi- 
vidual purchases are itemized on a 
detail strip 
registers and 


cash receipts 


machine 


totals 


and prin‘ 
sale on 


Au- 


easily 


each 
the grand total simultaneously. 
thorized store officials can 
obtain a subtotal of day’s receipts 
whenever desired by use of key in 
front panel. 
with coded 
units sell for $375. 
Machine Co. 


tegister is equipped 
keys. Electric 
Victor Adding 


seven 
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(Resume reading on page 13) 
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(Continued from page 13) 











center trays for reel storage com- 
partments, and others which ha’ 
full-length trays for 


extra lure 


capacity. U'mceco Co Dp. 
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Door Closer Maintenance 


Covering the service, mainte- 


nance and repair of door closers, a 


maintenance manual is available 
which includes complete descrip- 
tions and specifications of repair 
parts and tools. The 19-page bro- 
chure includes a 7-page supplement 
on door and the 
mended maintenance for each, how 
the closers work, when they need 


closers recom- 


servicing and how to disassemble, 
repack and refill closers. Manual is 
liberally illustrated and supplement 
carries ordering numbers for parts, 
supplies. Yale «& 
Lock and Hard- 


tools and other 
Towne Mfg. Co., 
MivwivTe Div. 
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Blanket Merchandiser 
In black and pink, a self-seller 
merchandising carton for Univer- 





blankets is 
from carton 


sal Electrilon con- 
container to 


Merchandiser has 


vertible 
counter display. 
large cellophane window for blan- 
ket display Dis- 
play can also be used in windows. 
Lande rs, Frary Xv Clark. 


and protection. 
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Weather Stripping Book 


Designed for do - it - yoursel 
handymen, an instruction folder is 
entitled “Why 


the brochure ( ontains 


Shiver.” In color, 


photos and 
directions for Inner- 


Seal 


putting up 


weather stripping on doors, 


windows, boats, and garage doors. 
Bridae port Fabrics. Inc. 


For more data circle No. 62 on postcard, p. 19! 


Free Display Sets 
Two red and black point-of-sale 


display units are included in each 
Chimney Sweep assortment, which 
consists of one case of liquid and 
one of 


fuel additive, for keeping furnaces, 


powder. Chimney Sweep 


flues and chimneys clean, now comes 
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Fast-moving impulse item! Strong—colorful—specially 
made for tying Christmas packages for mailing 


Each box contains 12 balls of red and box: half-dozen 2 ply (1 red and 1 green 
green twine equivalent to 24 lb. yarn jute yarn), 210 per ball; and half-dozen 3 ply 


twine. (1 red and 2 green yarns), 140° per ball. 
Box cover folds back to form eyecatch- Twelve boxes in each shipping carton. 
ing counter display. Two types in each Order from your jobber. 


COLUMBIAN ROPE COMPANY 
Auburn, N. Y. “The Cordage City’’ 
Branches: New York—Chicago—Boston—New Orleans 
Ny 


\ \* — OLUMBIAN | 


TWINES 7 a 


ae 
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in liquid for oil or kerosene units, placing product; other is die-cut 
and powder for coal and wood collar display to fit on brush cleaner 
units. Assortments contain four ean. G. N. Coughlin Co. 
free pints, two to a case, of Proc- For more data circle No. 63 on postcard, p. 191 
ess 33 brush cleaner. One display 
is a stand-up card, 12x15 in., for 





Repair Coils Catalog 


Various coils for water heaters, 
accessories, a repair section and a 
comparison section (to indicate 
which coils may be included) are 
feature sections in catalog No. 


NO EXPERIENCE NECESSARY WITH feature sections 7 
95-01, which is illustrated. Publi- 
ati also has a heat ind 

NEW FORMULA Spray-O-Namel i> tach: gape atts eeaeteciatien 


names. Catalogs available upon 
ALL THE EXPERIENCE IS IN THE CAN! request. Dormont Mfg. Co. 
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Now, you needn’t hesitate to recommend an aerosol 


paint ... even to a first time user. For now, Illbronze 

has put their seven years’ experience (more than any Gate Lock Display 

other brushless paint manufacturer) into the develop- , 
ment of an effective new formula that makes SPRAY- Featuring a transparent win- 
O-NAMEL more fool-proof than ever! As a result, even dow, this three-color display car- 
the rankest amateur can spray paint like a professional ton for the gate latch lock and pull 


with little more than a press of a lever. 
New formula SPRAY-O-NAMEL won’t run... won't 


bubble . . . won't sag. Dries faster, too. Five quick 
minutes is all it takes for smooth, uniform, high-gloss 
surfaces. 


With the big trend to aerosols, it’s more important 
than ever to stand behind a line of proven controlled- 
quality. SPRAY-O-NAMEL .. . in the largest selection 
of colors, including popular metallics and matched 
shades for farm implements. 





assembly may also be used for stor- 
age. Carton is red, black and 
white in simulated wood. Arrow- 
smith Tool & Die Corp. 
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NEW FORMULA ) . 

| “ = Roller Skate Promotion 

; —“ Spray-0- Namel Tie-in with the famous Campbell 
DRIES Kids, nickel and red roller skates 


FASTER! 





have been designed for youngsters 
2 between five and eight years of age. 
These single ball bearing skates, 
MN 
_— ? 
+ 







can 


WON'T RUN! 
WON'T SAG! 






No. 3537, have a Campbell Kids 
wrapping strip on each box. How- 
to-skate booklet is available with- 
out charge upon request. Heavy 
promotional effort will help launch 





See your supplier or write for details to 


ILLINOIS BRONZE POWDER CO. 


2023 S. CLARK ST. CHICAGO 16, ILL 
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floor cleaner 








asphalt tile }asphalt tile 3 


CLEANER Wax 
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with the full Bruce line! 


No matter what floor care problems your cus- 


tomers have, they’re easy to solve with profitable 


sales of these fine Bruce cleaners and waxes. 


BPUCE CLEANING WAX gets hardwood floors really clean 
and gives extra-heavy, long-wearing wax protection — all 
in one easy operation. Eliminates messy floor washing. 


BRUCE FLOOR CLEANER also cleans as it waxes, but con- 
tains only about one-third as much wax as Bruce Clean- 
ing Wax. Ideal for lighter waxing of both linoleum and 


wood floors. 


BRUCE ASPHALT TILE CLEANER and BRUCE ASPHALT TILE WAA 
are the perfect combination for keeping asphalt and 
rubber tile sparkling without scrubbing or polishing. 


NEW BRUCE SELF-POLISHING WAX outlasts ordinary 
waxes by weeks on any floor where self-polishing wax 
should be used. Shines as it dries to a super-bright, 
super-hard lustre. 


BRUCE TUF-LUSTRE is the outstanding all-purpose liquid 
wax. Recommended for easy application on floors, fur- 
niture or anywhere the deep protection of rich natural 
waxes is desired. 





BRUCE PASTE WAX is specially blended to beautify wood 
floors. By penetrating the pores it gives the tough 
protection only the finest waxes in their most durable 


form can provide. 


It pays to build your floor care business with the 
full Bruce line. Consistently well advertised. 
Better-than-average markup. Excellent repeat. 
Contact your regular Bruce supplier today or 


write: E. L. Bruce Co., Memphis, Tennessee. 


BRUCE |,.. 
products 

guaranteed by the world’s largest 

maker of hardwood floors 








SHARON 
HATCHES TWO NEW 
ASSORTMENTS 


. « « bringing the complete line of 
SHARON REFILLABLE FASTENER 
ASSORTMENTS TO 72! 


Over 1000 sizes of the most wanted 


auts, screws and bolts . .. in just 
14 feet of shelf space! 


SHARON ASSORTMENT OBM-920 
OVAL HEAD BRASS MACHINE 
SCREWS AND NUTS 


* 920 pieces .. . 12 sizes of screws 
from 6/32x% to ‘'/4-20x! . 
with 4 sizes of nuts to fit. 


SHARON ASSORTMENT OBW-960 
OVAL HEAD BRASS WOOD SCREWS 


* 960 pieces in |5 sizes from 
#4 to 12 dia., '/2 to 1'/z long. 
ORDER FROM YOUR JOBBER OR DIRECT 
EACH SHARON ASSORTMENT IS 
A COMPLETE DEPARTMENT IN ITSELF! 


, bs 
Sharon [lt and. Scheu C2 
oS a 


NORWOOD, MASS. 





TO HELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 





skates through Life magazine and 
national TV programs. Skates re- 
tail at $2.95. Winchester Roller 
Skate Dept., Olin Mathieson Chem- 
ical Co. 
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Paint Survey 

A nation-wide survey of exterior 
color revealed that 
there is little difference of opinion 
in various sections of the country. 
Ninety-one new exterior house 
paint colors are based on only 26 


preferences 


standard colors to meet consumer 
demand in two different house 
paint finishes — in glossy house 
paint and a new exterior velvet flat 
paint. Velvet flat paint is for use 
on non - clapboard surfaces. A 
House Paint Selector has 
been designed for loan by dealers 
to consumers to aid in planning 
Sherwin-Wil- 


Color 


decorative schemes. 
liams Co. 
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Lamp Catalog Page 


To illustrate and describe the 
new S-400 Steberlite, a catalog page 
(Form 1078) has been distributed 
eontaining full information. Unit 
is designated for PAR-56 lamp, and 
a similar product is available for 
the PAR-46 lamp. Steber Mfg. Co. 
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Bath Scale Display Unit 


New styling, featuring a chrome 


platform and a larger dial, are 


highlights of the “400” bath scale. 
which comes in self-displaving car- 
ton. Model No. 4224 scale is de- 
signed to harmonize with modern 
trends in architecture and furnish- 
ings. Retail price is $10.95, east of 
Denver. Borg-Erickson Corp. 
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Knife, Axe, Catalog 

Available upon 
catalog of current 
hunting and 
sets and 


request is this 

pocket knives, 
fishing knives, axe 
related Utica 
Cutlery Co. 


products. 
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Pipe Joint Compound 


Pipe joint compound tubes are 
now individually boxed and packed 


in a 12-unit display box. Tubes 
are thus protected from shipping 
damage, as well as from handling 
in open displays. John 
Chemical Co., Inc. 


Fer more data circle No. 71 on postcard, p. 19! 


Suns LTlé 


Drapery Catalog 

Catalog No. 12, with three-color 
cover and 40 pages, illustrates 
products of the curtain-drapery di- 
vision. Special indexing helps speed 
location of items. Each item has 
specifications, including stock num- 
ber, extension, projection, packayz- 
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‘ALERT’ 


Here’s a profit-making line 
that moves fast because 
everybody wants, needs and 
buys “ALERT” Water Savers. 


UEULTUYEUYTUREU OUR EUUORATCRTE VEU EUT EAU AEL ETAT PEER EEE 


‘ALERT’ WATER-MISER® 


BALL BEARING FAUCET WASHER 
Stops Leaky Faucets for Good! 


New, unique—the washer for 
all types of faucets. As easy to 
install as a regular washer. Ends 
washer replacement for good. 
Easy turning—Stainless Steel ball 
bearings eliminate the grinding 
that wears out ordinary washers 
Individually packaged. Available 
in 4”, +8” and 42” sizes. Fits 00 
to 42” large. Colorful display 
carton contains 2 doz. assorted 
sizes. Complete with Stainless 
Steel screw. 396 ea. list price 


UYULUVOUUOQYUEUTANOELEAAOULEETEEUCEA TEETER ATA ET EERE ETE 


“ALERT” FAUCET 
REPAIR KIT 


Amazing New Faucet Reseater ... 
Stops Faucet Dripping 


Easy to use, foolproof—can't damage 
faucets. One tool fits all sizes 
Guarantees true alignment, smooth 
finish on seat. Waterproof abrasive 
cloth prevents cutter marks. Any Home 
Owner can use it. On individual 
display cards. 89¢ ea. list price 


HHNUUODIOGQVUOUDDNNGNUUANNANUUOUOOGNUIIUUNNUUUUOONENSUOUUEOSHUOUEEAAAEAOOEAAUEOUDOATATDOEETUT EET 


PUY AALEV ENTE EN OUT AU ESTE AUTEUR EE OA AAUP PETE EEE ETE 


‘ALERT’ friction-free 


PUTT CEE EEC COLE eee 


‘ALERT’ Float-Rite 


UYU UUTEREERDAU TA AU EAT EU UT TET 


TANK BALL & GUIDE 


Stops Toilet Handle Jiggling, 
ends water waste 


New, better-than-ever way to stop 
running toilets. Round rubber 
ball, “kink-proof” chain and 
polystyrene cylinder assure 
perfect flush every time 
Corrosion-proof Monel metal 
parts. Easily installed by anyone 
in 10 mins. Replacement balls 
now available. Over 5 million 
satisfied users. 3 year money back 
guarantee. Self-selling counter 
display box. $2.29 ea. list price 





HHAUAUNNNAUUENNUAUUNNNODNNONUUONNUORESTOOOGELAUOGLUUOEANUOEGLOUDAEUO PEAT EEA TURES AEAA TEA 


TOILET FLOAT ADJUSTER 
Stops Toilet Hissing 


Easily adjusts tank float to 
prevent overflushing and 
overflowing. Saves up to 15,000 
gallons of water a year! Made of 
corrosion-resistant brass. Easily 
installed in all toilets. 3 year 
guarantee. Packaged individually 
in colorful display box. 49¢ ea. 
list price 


HVONAVELUADALALUNU ONE EV ANT VU SUU/UO0E4NUI 004 LU00HULUUOEEHUUUUEHAUUOORALOUESTOUOREUADUUSGLLUUADEHIUOUGLHUAUENEAUOOOASUOUREAUOOESLLOAEAAUOEAELAOAEGAATTTAAA OGG HAO OU ERALOORGAAOUENA AAU ESLA UA PAAHAAGAAALAOUAGATOUEESUOUUESGUUAEAESUUGAAAOU ASG EO AAA ANNAN AEAA AHSAN ANH 


‘ALERT’ Adjustable GUIDE ARM 


No more skinned knuckles! Screws from the top 
Top setting screw 
permits screw driver 
adjustment from the 
top. Made with 
adapter to fit |” oF 
le” pipes. Centers 
firmly over valve 
seat. Made from 
corrosion resistant 
wrought brass 
Individually packaged 
m heyy 


THULE LLL LULL LLELLLL LLL 


Tt 


TLE 


VAAAAAA ALATA 


NEW PROMOTIONS AVAILABLE—FREE! 


Powerful sales helps include 
display Ss, Streamers, catalog pages, 
newspaper ad mats and envelope 
stuffers. Get in touch with your! 
jobber or write us! 


~_—-—— 


LOOOOPLENEEVO¢T{40U40OOOEOOORAOEENASEAAEETOOUOOOOOOONEREEOSAEAAATOOOA DOCH AEEEEGAAAFTHTOOOONTNAAAESHUUEHOOOOOOANRENEYNONGALAQOQUOQLUNROGASENELS4G0G00 00 OOEEEDEEENSAAYLAGOUGUAULOOODOESEEOGNOOAOHAEOEHQOOUON LA EGAHAEHOOROOROOUEREASALHNUUIH 


Order From Your Jobber Now, or Write Direct! 


ARDMORE PRODUCTS CO. 


CONSHOHOCKEN 2, PENNSYLVANIA 
In Canada: Fox Agencies Ltd., Port Credit, Ont. + All prices slightly higher in 1! western states 
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® For more information 
on these products and 
services use free post 
card on page 191. 





ing and color; dealer’s price list 
accompanies each catalog. Among 
new products listed are: Coronet 
traverse rod, drapery hardware ac- 
cessories, cafe curtain rod line, 





Expandimatic bracket and a swing- 
ing crane with reversible ornamen- 
tal end fitting. The Eastern Vene- 
tian Blind Co. 
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Plastic Pipe Reels 


Disposable dispenser-type reels 
made of cardboard are available 
for 75-lb ClearStream PressuRated 
pipe to display in dealers’ stores. 
Reels have metal grommet at core 
for convenient mounting on the 
Tell ’N Sell rack. Pipe in sizes of 
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Withstands years of abuse... 











signed to 


Made of 





THE 


222 


2110 Winchell Avenue, Cincinnati 14, Ohio 


Torture for ordinary Cans is a bed of roses 
for a WITT. WITT Cans and Pails are de- 


take years of hard use . . . yes, even 


abuse. They shrug off severe punishment .. . 
outlast 3 to 5 ordinary Cans. 


heavy gauge steel, WITT Cans and 
Pails have deep rolling corrugations 
for added strength. Rigid straight 
sides and heavy steel beaded bands 
top and bottom provide battleship 
ruggedness. 

You'll find that all WITT Cans and 
Pails are Quality Cans. That’s guar- 
anteed! . . . so is customer satisfac- 
tion. Make sure you're selling WITT 


Cans. y 


“Oniginators of the Covugated Can” 


WITT CORNICE COMPANY 








iy, 34, 1 and 1% in. is packaged on 
these merchandising reels at no 
extra cost and marked in 10-ft. 
lengths for convenient, accurate 
dispensing. Reels may be stacked 
and they also minimize possibility 
of shipping damage. Pipe will con- 
tinue to be offered in 100-ft. coil 
packages with fittings and clamps 
also packaged. Yardley Plastics 
Co. 
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Pipe Wrench Display 
Improved Pipemaster  heavy- 
duty pipe wrenches, with patented, 
double-action spring, are presented 
in a counter display offered free 
with the first order for three or 
more dozen assorted-size wrenches. 
Display is in red, to match wrench 
handles, and black and _ white. 


ee ik, 
Pia se 








~ 


NPEMASTER 


Pip 
Pee OLS 












+® 


Point-of-sale display will hold four 
different wrenches—6, 8, 10 and 
12 in. sizes. Erie Tool Works. 
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Paint Remover Booklet 


Containing tips on general home 
upkeep, a booklet on paint remov- 
ing and refinishing also tells how 
to repair, redecorate, and give 
proper care to brushes and rollers. 
Informe*ion includes uses and ad- 
vantage of four principal types of 
paint removers, including Stryp- 
eeze, a semi-paste type. Booklet is 
a dealer give-away item. Savogran 
Co. 
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Cardosell Packaging 


Individually carded and called 
Cardosells, a display technique for 
putty knives, wall scrapers, paint 
scrapers and specialty items has 
been introduced for use with wall, 
bin and rack retail displays. Each 
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new design... new colors . mew “quto-finish” 





no other garden equipment 
maker has done so much to 
make his products work 
better, look better 

and sell better! o/ 





NATIONALLY ADVERTISED 


IN THE SATURDAY EVENING POST 


seE BUCH  rirst: Te 


— if C hay Lawn Care Equipment i 






NO MORE DANGEROUS 
OVER-FEEDING! 

1. New “sweep-feed” agitator, with 
serrated blades aligned to sweep 
accurately across square holes, 
gives uniform, continuous spread- 
flow! 

2. Wheels size-engineered to give 
optimum agitator rotation speed. 
3. Famous Buch Direct Linkage 
from flow-control knob to sliue 
plate. No cams, no angle linkages! 
4. New rate-of-spread guide shows 
accurate settings for major types 
of seed and fertilizer! 


NEW COLOR! CONSUMER- 
TESTED BY DUPONT! 


5. Bermuda Green and Buff for 
whole Buch line! Developed for 
Buch by DuPont, after consumer- 
preference survey! 


NEW SCRATCH-RESISTANT 
“AUTO-FINISH"’! 


6. Colors stay bright, finish stays 
smooth and attractive! First baked 
on “auto-finish” in the garden 
field! 
And more brand-new 
features ... thirteen easy- 
to-sell features in all! 


NATIONAL ADVERTISING, TOO! 
BUCH will use the powerful 
Saturday Evening Post! One two- 
color half page and two quarter- 
pages ... three advertisements at 
peak selling times! And POST 
merchandising, too! 





AMERICA’S COMPLETE LINE OF ROLLING LAWN CARE EQUIPMENT 


ef AX -—*, 


New Spreaders New Barrows 


Buch Manufacturing Co., Elizabethtown, Pa. 





— —_- 


. 


. ——— 


~v 


6 eh ) 
~~. Ue 


Power Edger New Lown Carts 
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ROOF BRACKETS 


Designed to prevent 
rubbing or gouging. Models for 
wood or composition shingles 
or asphalt ard composition 
roofs. 


sliding, 





LADDER BRACKETS 





sed on either side of iad 
Adjustable, with 
l¢ fi safe y rail and 
planks 
FOLDING it” 





SCAFFOLD BRACKETS 


Tested for 4,000 Ibs. per pair 
quick, 


removal. 


FOLDING STEEL LEGS 






Holes slotted for easy 


installation and 





Order today under our money back 
guarantee or write for Bulletin HA-SS. 


WAGNER MANUFACTURING CO. 


CEDAR FALIS, IOWA 
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BLUE DIAMOND 
PUTTY KNIVES 





SHATTER-PROOF PLASTIC 
HANDLES 
Fastest selling 
line for DO-IT- 
YOURSELF cus- 
tomers. High 
corbon steel— 
mirror finish. 
MERCHANDIS - 
ED TO SELL ON 


rs 
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MANUFACTURING CO. 








ecard identifies tool displayed and 
shows uses to aid in self-selection. 


Cardosells are packed 4% doz. of 
each size or type in separate stock 
Special perforated board 
and counter merchandiser 
also available for displays of cards, 
which are colored according to type 
of line carded. Hyde Mfg. Co. 
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Packaging Tape Leaflet 

A two-color leaflet, “New Pack- 
age Appeal for Your Store,” tells 
about various applications of store 
packaging tape in wrapping pack- 
ages, sealing bags, banding fruit 
and other produce, and similar re- 
tail functions. Tape is available in 
red, white, blue, green, yellow and 
orange; it requires no water or 
Copies of leaflet and tape 
samples are available without 
charge upon request. Mystik Ad- 
hesive Products. 


For more data circle No. 77 


glue. 


on postcard, p. 19! 


Color Selector 


Seven Weighmaster 
shown on this 


colors are 


display 


counter 


customer '_ selection. 
Space is saved by using only two 
scales, but all color choices are 
shown. Eight-scale assortment 
with display, which is 22 in. wide, 
20 in. high and 16 in. deep. Han- 
son Scale Co. 


For more data circle No. 78 eon postcard, p. 191 


palette for 


Self-Serve Display 


Paint rollers are pre:ented on 





“Y”" frame professional roller 
sampler that displays complete 
units, individual covers and help- 
ful use recommendations. Mer- 
chandiser holds one frame roller 


designed for professional applica- 
plus extra each 
Display can easily be set up 
attached 
to a wall; comes ready set up and 


tions, covers on 
side. 


on counter, in window or 


needs only placing of merchandise. 
Full information in Catalog No. 
R-801. Wooster Brush Co. 
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Yule Lantern Promotion 
Printed in red and green da-glo 
colors, a flasher light and a Santa 





Claus die-cut display fit the Elec- 
tric Comet lantern; they are avail- 


Sg 


PREY" ace, air Nan a > 






SOUTHBRIDGE 
MASS. U. S. A. 


— 





IRR ant 
eens LAS dit 


294 HARDWARE AGE, OCTOBER 13, 1955 


retake De 
eves: 

























ee ee ee ‘ 


attached in attractive display cartons. Show it and you'll tren enter rere r renner nnn ene ee- : 
SELL it! ; Plecose send me more informetion on : 

We ' the BEVIN PATIO GARDEN BELL. : 

es ; NAME... 

. : ' 

' ' 

' FIRM ' 

’ i ' 
| EVIN BROS. : scan ! 
; 

' ' 

’ ' 

i 5 

’ ' 
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BARBECUE BELL 
FARM & RANCH BELL 
CALL THE CHILDREN BELL 
COME & GET iT BELL 
CHOW DOWN BELL 
CAMP BELL 





BIG FALL SALES 
* 6-inch Solid Brass * Beautifully Polished BIG CHRISTMAS SALES 
* Pony Shoe Bracket * Display Packaged YEAR ‘ROUND GIFT SALES 


There is something almost irresistible about a BIG polished 
brass bell! And this Patio Garden Bell is a beauty that 
folks just won't be able to leave behind. It’s a 6” Solid 
Brass Bell, highly polished and lacquered. Tongue is cast 
and has an easy rocker type pull action, a slight pull on 
the rawhide lanyard produces a loud pleasing tone. 





The Patio Garden Bell is mounted on a steel, genuine 
“Good Luck” pony shoe bracket . . . finish on bracket is Xmas Overwrap 
antique black satin. This bracket is perfect for mounting 
on building, fireplace, patio, porch or tree. 





Bells are individually packed, fully assembled with bracket 







MANUFACTURING COMPANY, East Hampton, Conn. 
Sales Representotives 


JOHN H. GRAHAM & CO. Inc., 105 Owene St., New York 8, N. Y. MY JOBBER 15_. 
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FIREPLACE LINE. 


Lr » 


LN E 


ete 
ath ; 
QUALITY—"By the makers of Fiexscreen’ is wer 4 y 
your guarantee of flawless finish and smart cde > 
sign. A complete quality line of Andirons and 





Firesets priced to sell! Flexscreen national adver 7 yf 
tising will now bring you customers on Bennett 4. 
Andirons and Firesets 
\\ sa ialdeesitiatein 
' : 
STYLING—The new “Picture Frame F lexscreen j 
literally frames the glowing beauty of the hearth = 
in a three-dimensional, moulded design achiev« am” ; 4 
ment and immediately out-modes all flat-faced | } 
frames. Plus so many new and different features 
that we say, “Please, sample this new ‘Picture- 
Frame Screen.’ 


EASY SELLING—Pre-Assembied Attached Flexscreen! 
Just three volume selling stock sizes take care of 80°, 
of all customers. NOW Fiexscreen offers these three stock 
sizes 30” x 28”, 36” x 30” and 42” x 32” completely 
pre-assembled. If you've been turning down attached 
Flexscreen business because it was “special order 
here's the most popular type of all curtain screens that's 
as easy to stock and sei] as the Frame type 





ANT) INC GET THE FULL STORY—We have a complete 
ad i ' promotion ready for you-——backed by the biggest 

10ODA Flexscreen advertising program ever. Full page color 
a P Ads in More magazines. Ask your Flexscreen Sales- 
MELROSE PARK i man-—or write us 


BENNETT - [REI 


a — 
Cha awe ae Fe: 


Sell Shuford s 


T*<°), ba Ache) eed cord 
by the foot! 


It’s the brand in demand! Shuford’s IRON- 
WOOD utility sash cord is made from good 
quality spun cotton yarn. 


* It's firmly braided - it's “‘pre-stretched’’ 
- it's weather-resistant It has added strength 


In self-dispensing cartons containing 25 lb. or 50 Ib. 
continuous length coils. Also reels, tubes and hanks. 


Sell Shuford's 
REDWOOD’ sash cord 
sn packaged hanks! 


Lots of buy-appeal for your customers! Hanks of 
Shuford’s REDWOOD sash cord are packaged in 
the famous transparent EVER-WRAPPED BAG. 
Display high quality, “pre-stretched” Shuford’s 
REDWOOD sash cord on your counter in the at- 
tractive, colorful self-display carton. 



























cane! O84 Pres | 
=" Guaranteed by» 
Good Housekeeping 


>, es 


Nationally Advertised 


cm 


Mill. inc = 





HiCKOrRYy N ¢ 
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TO HELP YOU SELL 





New Displays and Other 
Dealer Sales Helps 





able to dealers for Christmas pro- 
motion of the 8'%-in. red lantern, 
which is both a children’s toy and 
a home decorative item. Flasher 
light works either with single lan- 
tern displays or mass displays and 
plugs into regular 110-volt outlet: 
it uses a 6-watt white bulb. Flasher 
unit sells for $2.50, but is provided 
free with each order of 20 doz. lan- 
terns. Die-cut Santa is available 
upon request. R. E. Dietz Co. 


For more data circle No. 80 on postcard, p. 191 


7 
Flashlight Easel 
Full-color counter display, de- 
signed by Raymond Loewy Associ- 
ates, is for use with Car-Hue flash- 


BRIGHT STAR 


coy - hue flashtiah! 
me 


{ 





lights and to increase impulse 
sales. Display No. 416 features 12 
Car-Hue flashlights, a flash de- 
signed to match the colors of the 
new cars. Package deals featuring 
free batteries are available. Bright 
Star Industries. 


For more data circle No. 81 on postcard, p. 19! 


Door Knocker Display 

A free display of solid cast brass 
door knockers is offered to build 
sales at Christmas and all year 
around. Featuring a “Give a Gilt 
to Your House” theme, display is 
of rich blue with assortment otf 
door knockers mounted on front. 
Additional knockers are individual- 
ly boxed and wrapped inside dis- 
play for easy access. Display 
stands on own easel and is hinged 
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GIVEN TO 


Your Firm 


yYovuR city 





AS 


Your Retaiuine FieLo 


BRAND NAME RETAILER-OF-THE-YEAR 
FOR I955 
ON 


Brano Names Day 





AT NEWYoRKCITY 3 

























RETAILING 











“OSCAR” 





















FREE! Send for the booklet 


2 WN APRIL,1956 y 


Enter the 1955 Brand Name Retailer-of-the Year Competition today. 


‘How Brand Names Help Build 
A More Profitable Business. °’ 
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Win one of these important awards 
by promoting Brand Names throughout 1955! 
Write for entry blank today. On this 
form you will simply outline what advertising, 
publicity and promotion you are doing 
to tie-in with Brand Names. Or you may 
simply project your plans for 1955—tell us what you plan to do. 
The entrants selected as finalists will be invited 
to prepare a formal presentation later. 
It is easy to enter. It's fun. It's profitable. 
Winning a Brand Names Plaque or Brand Names Certificate 
is worth prestige and money to you. 


BRAND NAMES FOUNDATION, incorporated 
37 West 57th Street, New York 19, N. Y. 


Pleose send me an entry form for the 1955 8rand Name 
Retailer-of-the-Year Competition, and a copy of the free booklet 
“How Brand Names Help Build A More Profitable Business.” 


Firm Name 


Ne a ne a ee oe 





Type of Firm 
Executive picinainningnimetenmenginets sxamsqemnanetanimenienninmntans 
Title 


Street a laa 





eee ee 


= Zone State 













ee eee 
-ESES 


WHITE 


IT’S 









Cc EASY 
= | THE 


25 FEET LONG 
...50 FEET LONG Ser 
100 FEET LONG... 


.. . OFFER THE COMPLETE 


QUALITY LINE OF... 





C€ARLSON ) STEEL TAPES and STEEL TAPE RULES 


Major improvements in steel tape design have been incorporated 
in the Carison STAR CHIEF line to provide a better tool that operates 
easier ond will last longer. From its clean-cut ovtward appeocronce, 
o Carlson STAR CHIEF is obviously a quality tool, yet the exterior 
tells only holf the story. Check the exclusive features below thot 
make this white steel tape so ovtstanding and you ll see why every 
customer is going to wont a STAR CHIEF .. 


EXCLUSIVE FEATURES 


Stud markings every 16 inch center full length of tape. 








Double-edge graduations full length of % “wide white tape. 
Jet black markings on a snow-white background for easy reading 


Tempered tool steel end hook for positive hook-on 
measurements, with convenient nail hole at zero end. 


Anti-backlash and non-jamming winding mechanism for 
smooth operation 


Long cam-actvated winding crank with sure grip knurled handle. 


“Take apart’ case, designed for easy cleaning and 
tape replocement. 


Square base standup case is strong and durable. 


+s + © SS H® 


Non-scuff, die cast, chrome-plated case retains clean, neat 
appecronce years longer. 


Order from your Jobber! 


v haky }] a Sullivan. Tit ; MONROVIA, 


 —- PATENTS PENDING 


Tar és * Be 70 HELP YOU SELL 








bee >> a 
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YOUr hy Use) 





at bottom so that reserve supply is 
easily reached. The Safe Padlock 
and Hardware Co. 


Fer more data circle No. 82 on postcard, p. 191 


Self-Selling Housewares 
Seven selected best-selling poly- 
ethylene housewares are featured 
on this self-service merchandising 
display rack made of permanent- 
type wire. Merchandise is easily 
removable and restocked. Compact 
display (No. 280) may be set up 
quickly for end use, double aisle 
display or collapsed for wall dis- 





play. When open, rack is 32 in. 
wide, 53 in. high and 22 in. deep 
at bottom. Packed as a single unit 
in a shipping carton, display is for 
use with housewares items such as 
baby baths, mixing bowls, dish- 
pans, basins and waste baskets. 
tack is included free with each 
order of half dozen of seven lead- 
ing housewares items. Beacon 
Plastics Corp. 

For more data circle No. 83 on postcard, p. 19! 
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WATERLESS 
HAND CLEANER 


A QUICKEE Dispenser excites 
curiosity, builds traffic, sells 
QUICKEE. Install one in your 
sales room. 


FREE QUICKEE SAMPLES make 
sales. FREE samples are yours 
for the asking. 


Feature QUICKEE-GLAD RAG POLISHING CLOTH for 
Companion soles 


QUICK EE PRODUC , 
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Painters and mechanics make good money 


today. Like the rest of us, they like to step ~. 
out — have fun \ 
«at 


QUICKEE is a worker's best friend. It re- 
moves tough, incrusted paint, dirt, grease, 
grime, tar, pitch, etc 
or without water 


in seconds - with 


When a worker uses OUICKEE. he doesn’t 
have to hide his hands in shame. That's what 


— 
makes QUICKEE such a wonderful profit . -. 
item for you. For clean money from dirty —— 
hands, stock up with QuUICKE! —s 

om 


The Hottest Seller in | 
Chemically-treated Cloths d 


© Silver Polishing Cloth ®* Auto Polishing Cloth 
© Furniture Dust Cloth © Anti-Fog Cloth 


ond the newedct nember or the rom 7 } oat 
« TO Viewne , ¢ 





All handsomely packaged m newly Gesignecd eye 
catching bags and attractive |-dozen display con 
tainers 
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Parker and Keller Named to Shapleigh 
Board; Richelman, Kelly Are Promoted 


T. Carroll Parker and Car- 
roll J. Keller have been 
elected to the board of direc- 
tors of Shapleigh Hardware 
Co., wholesalers of St. Louis, 
Mo., according to 
nouncement by A. 
Shapleigh, president. 


an arn- 


Wessel 





T. CARROLL PARKER 





CARROLL J. KELLER 


Mr. Shapleigh also reported 
that Warren McK Shap- 
leigh had resigned as a mem- 


ber of the board; he had re- 
signed as a vice-president on 
Aug. 1, 1955. 

A. Wessel Shapleigh, Jr., 
has also resigned as a direc- 
tor and treasurer of the 
company. 

G. Edwin Poindexter, ex- 
ecutive vice-president, has as- 
sumed the additional duties 
of treasurer. 


as 





G. EDWIN POINDEXTER 


Walter G. Richelman and 
Richard E. Kelly have been 
elected assistant treasurers. 

Mr. Richelman joined Shap- 
leigh Hardware from the old 
Simmons Hardware Co. in 
1940, having entered the em- 
ploy of Simmons in 1927. He 
is and has been in the ac- 
counting department, having 
charge of payroll and various 
other duties. 

Mr. Kelly joined Shapleigh 
in 1949 and has been em- 
ployed in the accounting de- 
partment on credit and 
lection duties. 


col- 





General Sales Mar. 
Named By Nesco 


V. Anson is genera! sales 
manager for Nesco, Inc., Mil- 
waukee, Wis. Mr. Anson has 


230 


been with the firm 20 years. 
He 
advertising manager. 
His headquarters 
Granite City, IIL. 


was merchandising and 


are at 


Montana Association 
Moves Convention 


Because of a construction 
program at the origina! 
headquarters hotel in Great 
Falls, the 1955 convention of 
the Montana Hardware and 
Implement Assn. has been 
moved to the Northern hotel 
in Billings. 

Meeting on the same dates, 
Nov. 3 to 5, the group will 
hear prominent speakers dis- 
cuss various aspects of the 
hardware business and topics 
of general interest to associ- 
ation members. 

The convention theme is 
“Shooting Straight,” the sub- 
ject of a talk by Paul M. 
Mulliken, executive director, 
National Retail Farm Equip- 
ment Assn., St. Louis. 


Tri-State Assoc. Moves 
Tri-State Hardware and 
Implement Association has 
moved from Amarillo, Texas. 
to Canyon, Texas. The new 
association secretary is R. B. 


Allen. 


Managers Named At 
Landers, Frary & Clark 


Landers, Frary & Clark, 
New Britain, Conn., has ap- 





H. 8S. PERKINS 


pointed H. S. 
manager of 


Perkins 
the 


sales 
electric 


housewares’ division, 
John A. Andrews, 
ager of the 
cialties and 
division. 
Mr. Perkins 


sales 


and 
sales man- 
household 
Vacuum 


spe- 


foods 


was genera! 
the Silex 


manager of 





JOHN A. ANDREWS 


Co., Hartford, Conn. Mr. An- 
drews has been with Landers, 
Frary & Clark as sales de- 
velopment manager, 
housewares division. 


electric 


H. L. George To Advise 
M-W Duluth Office 


H. L. George, manager of 
the Portland branch of Mar- 





H. L. 


GEORGE 


shall- Wells Co.. has been 
transferred to the Duluth 
head office staff. His head- 
quarters will be at the Port- 
land branch office 

O. E. Stevens, 


(Continued on 


formerly 


page 232) 
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81 Years Celebrated 
By B. H. Matthews 


B. H. Matthews, president 
of Matthews Hardware Co., 
Inc., Camden, Ala., on Oct. 
20 will celebrate his 8&lst 
birthday. He has spent 60 
years in the hardware busi- 
ness. 

Born in 1874 near Autau- 
gaville, Ala., he began his 
hardware career at 21, tra- 
veling for a wholesaler. He 
founded his present firm in 


1907. 


In addition to his hardware 
interests, Mr. Matthews also 





MATTHEWS 


B. H. 


operates a cotton warehouse 


of six units. 





E. E. Alexander Elected 
President of Ames Co. 
Edward E. 


Alexander has 





EDWARD E. ALEXANDER 


been elected president of the 
QO. Ames Co., shovel manufac- 


turer at Parkersburg, W. Va. 
F. Bliss Winn has been ap- 
pointed sales manager of the 
tool division. 
The 
made 
board meeting by B. P. Mc- 


announcements 
following a 


were 
recent 


president 
chairman of 


president of 


Donough, former 
and now 
Ames Co. 
the parent McDonough Corp. 

Mr. Alexander 
Ames-Baldwin-Wyoming Co. 
in 1934 as a He 
was superintendent and vice- 


board 
and 


joined 
salesman. 


president in charge of manu- 
facturing prior to his election 
to the presidency. 

Mr. Winn became an Ames 
Co. 1941, plant 


(Continued on page 232) 


salesman in 





Franklin Hardware & Supply Co. Reports 
20% Sales Increase at Annual Convention 


A sales increase of 20 per- 
cent for the fiscal vear ended 
June 30, was reported at the 
recent annual dealer-stock- 
holders meeting of Franklin 
Hardware & Supply Co., 
dealer-owned wholesalers, at 
company headquarters at 918 
N. Delaware Ave., Philadel- 
phia, Pa. 

More than 175 dealers and 
store and 40 rep- 


emploves 


resentatives of manufactur- 
ers were present. 

Sales were at a high level! 
during the show. 


Dealer membership now 
totals 161 stores. 

Several awards were pre- 
sented during the banquet, 


including a new one for man- 
ufacturers. Paul W. Seelye, 
Stanley Tools, New Britain, 

(Continued on page 234) 
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New Dealer Expansions And Openings; 
Wagner And Darby Stores Join Centers 


Sheffield, Ala. Darby 
Hardware will have a branch 
in the air-conditioned, mil- 
lion-dollar North Florence 
Shopping Center. It opens in 
September, 1956 


Media, Pa. Charles R. 
Mooney, Jr., has bought the 
50-year-old Ferguson Hard- 


store at 4 E. State St. 
He bought the business from 


Larry W. Stanton. 


ware 


Ashland, Ky. W heele: 
and Williams Hardware Co., 
Inc., has purchased a build- 
ing at 1405 Greenup Ave. a: 


part of an expansion pro- 
pram. 
Redondo Reach. ¢ amiift. Mr. 


and Mrs. Jack Hughes, three- 
year owners of 


Hardware ( have opened 
a new store at 2441 W. 190th 
St. The grand opening days 
featured door-prizes, gifts, 


specials, and coffee. 


Triangle 





Hall Wholesale Co. 
Expands Operations 
Hall Wholesale Co.. 





Rk. O 


MOSELEY 


Texas, 
eration 


has expanded its 
with the addition of 


Up- 


Dallas. 


Portland, Ore. Willits 
Hardware & Furniture store 
has opened at 3400 S.E. 
122nd Ave. It has 7200 sq ft. 
The opening featured prizes 
and entertainment. 


Houston, Texas 
Wagner, owner of 
hardware stores, has opened 
Palms Center. 
Featured are sporting goods 
and plumbing. 


Kugene 
several 


anew one at 


New Smyrna Beach, Fla 


Construction of a new hard 
ware department at 105 
Canal St. will be completed 
by New Smyrna Builders 


The 
will be alt 


Supply Co self-service 


store conditioned 
and have parking facilities 


(Continued on page 236) 





a hardware ouyel and BT sales 


manager. It has added ware 
house space by leasing a two 
tory building nearby, bring- 


ing the total to 62,000 sq ft 





DAN FORTUNE 


Dan Fortune, who was a 
salesman for Shapleigh 
Hardware Co., is the hard 
Ware buyer R. {). Mo eley, 


Hal! 
promoted to 
manager. 


veteran salesman 


vyeneral sales 
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SENSATIONAL NEW PRODUCT — 


HEP gee! OVEN CLEANER 
WORKS IN MINUTES, NOT HOURS 


NO DANGEROUS 
CAUSTICS ...NO 
HARMFUL ACIDS 


Millions of housewives who bought 
hazoerdous, dangerous, old-fash- 
ioned paste-type oven cleaners will 
to buy the sensational 
Hep Sofe-T-Spray Oven Cleaner. 





rush new 


FOOL-PROOF FORMULA 
BACKED BY YEARS OF 
RESEARCH ! 


Laboratory tested — used by home 
economists, this tested and proven 
formulation works like magic. Un- 
like paste cleaners which can only 





Aluminum, 
Porcelain 


Hep can be used on 
Stainless Steel, Chrome, 
Enamel! Surfaces. 


USED MORE OFTEN...BOUGHT MORE OFTEN 


Because Hep. Sofe-T-Spray works in minutes, ovens con now be cleaned 
ofter every use. Thot meons more sales for you. Use also to clean 
borbecve grills, electric broilers, rotisseries, even pots and pons. 














SPRAY IT ON! CLEANS IN MINUTES! 


Saves Time — Saves Work — No Scrubbing — Non Flammable 
Takes the hard work out of cleaning ovens. QUICK: Double-barrelied 
combinotion of detergents ond solvents does in minutes whot old- 
fashioned, paste-type cleaners take hours to do. 


AS SEEN IN | FE 


PRESOLD 
by HEAVY ADVERTISING 






Unconditionally 
Guaranteed! 


Bostwick LABORATORIES, INC., Bridgeport 5, Conn. 


“World's Largest Manufacturer of Aerosol Products” 
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be used on porcelain enamel... 


| 





M-W Duluth Office 
(Continued from page 230) 


manager of the Duluth 
branch, will succeed Mr. 
George as manager at Port- 
land. Mr. Stevens will also 
serve as manager of the 
Seattle branch. 

Mr. George’s duties will be 


to carry out special staff 
assignments from the head 
office and to act as a con- 


sultant on matters of policy 
for the company’s western 
branches. No other changes 
of personne! at either branch 
is planned, the company said. 





0. E. STEVENS 


In announcing the changes, 
the company said that there 
were many advantages to be 
gained by co-ordinating the 
two branches under the same 
management. Greatly im- 
proved service is expected to 
result from the new arrange- 
ment. 


Ladder Institute Elects 
Paul Howard President 


Paul Howard, Howard Mfg. 
Co., Kent, Wash., was elected 
president ef the American 
Ladder Institute at its annual! 
meeting at Bretton Woods, 
N. H. 

Other officers are Elmo 
Fay, vice-president; J. K 
Halderman, treasurer; W. A 
Patterson, secretary; Pat 
Johnson, trustee, and W. A 
Flint, Jr., chairman. 


Baltimore Brushes, Inc. 


Reference was 
news item on p. 
l issue to the Baltimore 
Brush Div. of Pittsburgh 
Glass Co. Some readers con 
fused this with Baltimore 
Brushes, Inc., Boston, Mass. 

Baltimore Brushes, Inc.., 


made in a 
116 of Sept 


News of the Trade 





Boston, is a completely sepa- 


rate and independent com- 
pany. The news item was 
not concerned with this firm. 
The information in the news 
item referred only to the 
Brush Div. of Pittsburgh 
Plate Glass Co., Baltimore, 
Md. 


Sasine Elected V. P. 
By POF Products Inc. 


George Sasine is elected a 
director and vice-president 
in charge of sales by POF 
Products, Inc., Hillside N. J. 


He was manager of for- 
eign trade and commercial! 
sales divisions for Sears, 


Roebuck and Co.. at New 


York City. 


Atlas Appoints Surman 
Sales Manager on Fans 


William T. Surman is 
named national sales man- 
ager, Atlas-Aire fans, Atlas 
Tool & Mfg. Co., St. Louis, 
Mo. 

He was sales supervisor, 
western division, Remington 
Metal Products Co., division 


of Herring Hall Marvin Safe 
Co., Hamilton, Ohio. 


Names Manager 

J. Fred Kiehl is merchan- 
dise and sales manager of 
Western Hardware Co., Phoe- 


Ariz. 


nix, He was genera! 
manager of Aircraft Prod- 
icts Co. a Ss: 





Alexander Elected 


(Continued from page 231) 


1942, 
manager in 


manager in 
sales 


assistant 
1948 and 





F. BLISS WINN 


acting sales 
months ago. 


manager fhve 
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WATERLESS COOKWARE 
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gaia THE SUCCESSFUL 
$29.95 SPRING 


= PROMOTION 
SEE THE DIFFERENCE 
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(Ve) (1% )\ © FLAVO-SEAL IS 
ee — TRIPLE-THICK 
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Budget Plan ] PROFITS 


Ve PAGE NEWSPAPER AD Free promotional package 


Feature of your Flavo-Seal $19.95 set 
WRITE: promotion can x a powerful @ NEWSPAPER MATS @ ENVELOPE STUFFERS 
newspaper ad. Quarter-pag 
Dept. 14A today sat, eteey dues -analiebie. @ DISPLAY BANNERS @ RADIO and TV COPY 
for details 


WEST BEND ALUMINUM CO., West Bend, Wisconsin 
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Franklin Hardware 
Annual Meeting 


(Continued from page 231) 


Conn., received a certificate 
of recognition for his service 
and advice to the company’s 
dealers. George R. Park & 
Sons, Wayne, Pa., received 
a sterling silver plate as the 
dealer of the year for making 
the top dealer volume pur- 
chases from the company 


during the previous fisca! 
year. 


F. A. Trexler & Son. E. 
Greenville, Pa., was awarded 
& certificate of recognition as 
the dealer-stockholder show- 
ing the greatest sales growth 


and improvement for the 
year. 

Announcement was made 
that advertising and sales 


promotion plans will be un- 
veiled at group meetings. 
Dates and locations are Oct. 
24, Walt Whitman Hotel. 
Camden, N. J.; Oct. 25, Hotel] 
Hildebrecht, Trenton, N. J.: 
Oct. 26, Women’s Club, Mill- 
ville, N. J.; Oct. 27 (place 
undecided); Oct. 31, Hotel 





Traylor, Allentown, Pa.; Nov. 


1, Necho-Allen Hotel, Potts- 


ville, Pa.; Nov. 2, Hotel 
Jermyn, Scranton, Pa.; Nov. 
3, Irvington House, Irving- 
ton, N. J.; Nov. 7. Lord 
DeLaWarr Hotel, Wilming- 
ton, Del.; Nov. 8, Valley 
Forge Hotel, Norristown, Pa. 

Officers reelected are Wil- 
liam Van Heertum, Van 
Heertum’s, Inc., Palisades 


Park, N. J., chairman of the 
board of directors; F. Leon 
Herron, Sr., president and 
general manager; F. Leon 
Herron, Jr., executive vice- 
president; and Albert Frank, 
secretary. John G. Pfeiffer, 
Pfeiffer’s Department Store, 


Sea Isle City, N. J., was 
elected treasurer to succeed 
the late George R. Park, 


Pa. 
New directors to serve for 
three years are Charles A. 


Wayne, 


Moyer, Moyer’s Hardware 
Store, Hamburg, Pa.; Mr. 
Pfeiffer; and Anthony J. 
Rice, Jr., Rice Hardware & 
Furniture, Hammonton, N. 
J. 


Other directors are M. R. 
Hausser, App’s Hardware, 


DELUXE KLEENCUT 
Sheare you ean 3 


11 SIZES & STYLES $939.5999 


DELUXE KLEENCUT Shears 


with Micro-Tension Adjustment are 
gaining acceptance with people all over the 


country! Here's why: 


EXCLUSIVE FEATURES — Set your shears anytime with a 
penny or a dime so that they feel just right . . 


sloppy blades! 


POPULAR PRICES — Deluxe Kleencut Scissors and Shears 
are priced so low that everybody can afford them! 


GUARANTEED QUALITY — Deluxe Kleencut Scissors and 





. no more loose, 


Shears are guaranteed by The World's Largest Manufacturer of 
Scissors and Shears, and they carry the Good Housekeeping Seal 


of Approval as weil! 


You're missing out on a popular, fast-moving item with a substan- 
tial profit if you're not stocking and displaying DELUXE KLEENCUT 


Scissors and Shears. Order from your jobber now! 


News of the Trade 








Bordentown, N. J.; W. Edgar 
‘Limmons, ae ard Hard- 
ware Co., Millsboro, Del.; 


Clyde Drissel, Drissel’s Hard- 
ware, Lansdale, Pa.; Thomas 
A. Hyde, Jr., Hyde & Ellis, 
Inc., Westfield, N. J.; L. H. 
Schmoyer, L. H. Schmoyer 
Hardware, Boyertown, Pa.; 
and Mr. Van Heertum. 





\ 


Triangle Warehouse 


Triangle Conduit and 
Cable Co. is building a 60,000 
sq ft addition for warehouse 
and manufacturing space to 
the present wire mill at New 
Brunswick, N. J. 


Buys Sprinkler Line 


H. B. Sherman Mfg. Co., 
Battle Creek, Mich., has ac- 
quired the Metco Oscillating 
Sprinkler Div. of Metalliz- 
ing Engineering Co., West- 


bury, Long Island, N. Y., 
including all sprinkler man- 
ufacturing facilities, pat- 
ents, designs, tools and 


inventory of the Metco com- 
pany. Production of Sher- 










f ¢? 


f 
\ 


Leek for the Acme Billboard at the 
National Hardware Show, Navy Pier, 
Chicage — Oct. 17-21. Booths 96 & 100. 


djust! 


man Metco sprinklers will 
be transferred to Battle 
Creek, with immediate de- 
livery offered on all current 
models. 


Krylon Moves To New 
Norristown, Pa., Plant 


Krylon, Inc. has sold its 
plant at 21st and Washing- 
ton Ave. Philadelphia and 
has moved its operation to 
a building at Ford and 
Washington Sts., Norris- 
town, Pa. The new Krylon 
plant in Norristown com- 
prises some 45,000 sq ft of 
floor space, as against 16,000 
sq ft in the Philadelphia 
building. 


Gold Bond Stamp 
Buys Supplement 


Gold Bond Stamp Co., Min- 
neapolis, Minn., has issued 
its catalog in a new way as 
a 16-page color supplement 
in the Minneapolis Sunday 
Tribune and the Des Moines 
Sunday Register, and in the 
Dakota Farmer. 
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Hard selling new 
Edwards Chime Display 
plus free chime, 

free transformer, 

6 free push buttons! 


ee ee 
















£ Most von model — 

f! for volum@ysales 

5! © Plus 2 Vitifechord models 

al for sell- UPS sales 

t} _ Operating Pisplay — just plug in 
7 - © Compact—soqy 15” wide x 23” high 
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— 
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i 3 3 j / : ~ i ca 
——~ “a ; \%, . 
® Striking SMape, colors stop traffic 


° Stimulate$simpulse sales 

® Makes ‘ease, hear, try —and buy 

© You oo chimes less 40%, 
get boardest cost, get extra chime 

g Cadet), 6 pushes 

rmer all absolutely free! 
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e electrical supplier or write for 
f illustrated bulletin. 
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oem, ADVERTISED IN 
, Ga BETTER HOMES AND GARDENS 
e AND HOUSE AND GARDEN 


eae Company, Inc., Dept. Dept. HA-10, Norwalk, Conn. 


in Canada: Owen Sound, Ont. 














DEALER BRIEFS: 





(Continued from page 231) 


Cohocton, N. Y.—William 
Fairbrother has bought the 
McDowell hardware and 
sporting goods store. The 
store was owned and managed 
by Asher McDowell, and his 
mother, Mrs. M. W. Me- 


Dowell. 


Covington, Ky. — The 
Pickering Hardware Co., 440 
Main St., has taken over the 
adjoining five-story building. 
Improvement and expansion 
plans are expected to be com- 
pleted by the end of this 
year. 


Y ork. 


has 


Pa.—Daniel Krause 
been made manager of 
the York Hardware Co. 


Little Rock, Ark.—Clarence 
Smith has bought the United 
hardware store at Third and 


Commercial Sts. from Rufus 
Comer. He was store man- 
ager. His son Cline will as- 
sist in the store. The new 
name will be Ozark Hardware 
Co. 


Jacksonville, Fla.—Thomp- 
hardware recently held 
a formal opening sale at 
3514 Pearl St. Free coffee 
and donuts were served. Door 
prizes and give-aways were 
part of the event. 


Son 


Beaumont, 
Gulf hardware store 
Fannin St. is in the 
of remodeling. It 
open during alterations. 
Name brand hardware and 
appliances are featured. 


Texas—The 
at 434 
process 

remains 


Corvallis, Ore.—Don Sissel 
and Ralph Senders have pur- 
chased the Corvallis hard- 
store, 137 S. Third St. 
Restocking and remodeling 
plans have begun. Additional 
departments will! be added. 


ware 


News of the Trade-— 





Oxford, Ohio — Construc- 
tion of a 55 x 60 ft two-story 
brick hardware store to be 
known as John E. Beaty & 
Son, at Beech and Walnut 
Sts.. will begin soon. Their 
own contracting firm will 
build the building. 


Wahpeton, N. 
Scheel’s hardware 
moved to newly-decorated 
quarters sreckenridge. 
Opening ceremonies featured 
in newspaper ads were gifts, 
prizes, and coffee and donuts. 


Dak. 
store has 


at 


Glendale. N. Y. Otto 
Herrmann, Inc., has the 
opening of its power too! 
annex at 6735 Myrtle Ave. 
Glendale, L. I., N. Y., on Oct. 
12. featuring electric tools 
for home and industry 


Nashi ille, Tenn. surrus 
Hardware Co. has opened at 
Green Hills Village shopping 
center, with 4,250 sq. ft of 


floor space. The recent open- 
ing featured door prizes. 
Founder and head of firm is 
Byron Burrus. 


Moline . 


grand 


Jil.—A three-day 
opening celebration 
was held recently to estab- 
lish Hiland Hardware and 
Appliance Co., 3120 23rd 
Ave., as a self-service store 
Free door prizes were given. 


St. Paul, Minn. A new 
store, Warner Hardware, will 
open Oct. 26 at Signal Hills 
in West St. Paul. The man- 
William H. Seaberg, 
was manager of Warner’s St. 
Anthony branch in Minne- 


ager, 


apolis. 


lowa .;: 2 
and Co.., of 
oldest businesses, 


Established 


Waukon. 
O’Brien 
Waukon’s 
is being closed. 
in 1882, it is closing because 
of ill health of Leonard 
O’Brien, one of the partners 


one 








So profitable to 


All Kimble Glass Towel 
Bars are priced to give you 
a good profit margin... 
priced to turn fast. Each 
bar is individually designed for attrac- 


KIMBLE GLASS BARS 
AN (1) PRODUCT 


tive appearance and practical utility. 
Fittings are bright and streamlined. 
Rod is sparkling clear glass. It’s a com- 
bination that makes Kimble Glass Bars 
a natural, self-service item. 


sell, so easy to handle 


KIMBLE GLASS BARS 





Dont delay, place your order today 
with your wholesaler or write for one 
nearest you. Address Kimble Glass 
Company, 


Illinois. Toledo l. Ohio. 


Owens-ILLINOoIS 


GENERAL OFFICES + TOLEDO 1, OHIO 


subsidiary of Owens- 
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Item of the Year! 


DEAL of the Year! 





LVERYONE NEEDS A PAIR! 


LIST PRICE 

















pesionen GLEXIBLE. .. FOR STABILITY 





HERE’S A FAST TURN 
DEAL THAT’S PACKED 


with P , 
SOLID UNIT... 


Sells Month After Month ” . FOLDS IN SECONDS! 











/ hee Sales Making Display, merchandising 


manual and sales literature! 


ca 
seas "Six Pack’ of 6 Handy Horses — 
Théy will be the most popular and profitable 


ny, on your Shp, floor! 


| was 
ey: 
— Shipped fre . ot, * 
Direct’ Cr to your door. Billed through our” 


favorite jobber! 


EVERY PAIR OF HANDY HORSES SOLD MEANS NEAR 
PROFIT FOR YOU! Freight and promotion costs are ally 
manufacturer! Over 5,000 dealers are already reaping 
why don't you? 
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spECIA “ om Bye e. SO RRL oe 


LIMITED TIME ow r | ® Contact your 
ORDER N jobber or mail FEDERAL HARDWARE PRODUCTS : Dept. HA-105 


| 
coupon at once! 7 Please rush “Sin-Pock” deols of standerd jobber discount 


ond bill me through my jobber as listed 


Nome 

Address 

City tote 
Jobber City 
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MR. DEALER: 


SPYRAL BLADE 


COUNTER 
DISPLAYS 


Cash in on the demand 
for this really HOT nationally 
Advertised item! 


TYLER SPYRAL vow 
COPING SAW BLADES ro naw 


in this attractive counter display 
sell fast, and spark up sales on ®Aar, Ml 
your saw frames, They fit standard _ 
coping saw frames and will cut 

practically any material. Permits 

intricate internal work not possi- 

ble with any other blade. Saws in 

any direction without turning ma- 

terial ...no chipping or tearing 

..- leaves clean, smooth edge. 

Display contains 1 doz. packages 

of 12 blades each. Retails for 

75c pkg. 


AS ADVERTISED 1M <— 
POPULAR MECHANICS > 


& 
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TYLER SPYRAL HACKSAW BLADES 


really move off the counter in this clever display box, helps you 
sell more frames tool They fit any standard hacksaw frame. Each 
blade is formed from specially hardened steel to permit cutting 
metal as well as softer materials. Changes from flat to Spyrol 
blades take only seconds. Display contains 1 Doz. cards of 3 
blades each to retail at 89c per card. 


“SAWS UP OR DOWN, RIGHT OR LEFT... EVEN IN CIRCLES” 
ORDER NOW 
available at most 


HARDWARE JOBBERS 


Or Write 


Tyler 6 Mig. Co., 1005 W. Arbor Vitae, Inglewood, Calif. 
516 Fifth Ave. Mew York 36, W. Y. 














News of the Trade - 





New appointments, new territories, etc. 


MANUFACTURERS SALESMEN 


Arvin Industries 


R. H. Williams is director 
of sales of electronics and 
appliances div., Arvin Indus- 
tries, Inc., Columbus, Ind. 
The division is a merger of 


radio and electric house- 


R. H. WILLIAMS 


Mr. Williams was 
manager, electric 
housewares division. 


wares. 


sales 


Century Products 


Oliver F. Lemkemeier is 
named sales representative 
in Missouri and southern I)- 
linois by Century Products, 
Inc., Cleveland, Ohio. He had 
operated his own organiza- 
tion, the Lemkemeier Co. 


International Salt 


Clarence E. Sorg, Jr. is 
named merchandising man- 
ager, Sterling Salt products, 
at Scranton, Pa. He was as- 
sistant district manager at 
the company’s Buffalo, N. Y. 
office. 


Pennsylvania Refining 


Pennsylvania Refining Co., 
Cleveland, Ohio, has named 
William E. Faeber factory 
representative in southern II- 
linois and eastern Missouri 
He was Gumout’s mis- 
sionary specialist and sales- 
service representative. 


area. 


Gaines-Collins 
Gaines-Collins, Los 
les, Calif., has 
Rich its 
Texas, 


Ange- 
named Jack 
representative in 
Oklahoma, New Mex- 


JACK RICH 


ico, Arkansas, and southwest 
Missouri. His office is at Fort 
Worth, Texas. 


Smith & Taylor Co. 


Ralph Cross is named sales 
representative by Smith & 
Taylor Co., East Liverpool, 
Ohio. He covers southern sea- 
board states. 


J.T. Ryerson & Son 


Henry B. Williams is 
named sales manager for the 
New York area, Joseph T. 


‘=. < 


HENRY B. WILLIAMS 


Ryerson & Son, Inc., of Chi- 
cago, Ill. Mr. Williams was 
manager of tubular 
steel products. 


sales, 


Craftint Mfg. 


Craftint Mfg. Co., Cleve- 
land, Ohio, has named three 
district representatives in 
further expansion of its or- 
ganization. Daniel M. Sulli- 
van, who sold for the recent- 
ly-acquired Devoe & Ray- 
nolds, art materials division, 
covers New England; John 
H. Lewis, artist’s materials 
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Famous Rede Products 








Sellon Sight! 


Extra Long Profit Items! 








if - ; Finds tacks 
ait in tires! 











Locates nails 
thru plaster! 





Rede-Magnet 


Everyman's ‘Geiger Counter’ 


Locates hidden objects! Extracts steel splinters! 1001 uses! 
Practical! Convenient! Entertaining! Every housewife, 
home owner, mechanic, child, a prospect! Attractively 
carded. A 98c seller. 
































Rede-Flex 
Original Flexible Door Stop 


The new door stop for modern living! Prevents accidents, 
injuries! Makes cleanup easier! It’s the original flexible 
stop that’s sturdier! And pays you more profit! 25c seller. 





a % turn does 
the trick! 























* 
Rede-Strip 
Time-Saving Wire Stripper 
Works instantly! Strips all insulation clean from solid or 


stranded wire the professional way! Won't injure wire! 
Takes +12 to +22 wire sizes. A high-profit 98c seller! 


REDER MFG. COMPANY 
Hardware Show—Booth N-487 
3523 Martens Street 
Franklin Park, Illinois 
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STANDARD OF 


For many years Star Brand Brass 

Escutcheon Pins have been recognized as 

standard by the trade. They are uniform 

in quality with sharp points, and are regularly 

packed one pound net in the package shown above. 
They are available in plain or nickel plated brass. 
168 standard sizes ranging in lengths from 3/16” to 2”. 


Contact your supply house or write direct to 


The Turner & Seymour Mfg. Co. 


Torrington, Connecticut 


Single prong glide Rubber insulated 


cS | — 


Three prong glide 
FOR THE FINEST IN FURNITURE GLIDES 


cc“ 
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Hit NEW tighs 
in Hammer Profits 


PRECISION BALANCED 


NAIL HAMMER 


ONE-PIECE FORGED-STEEL AIR-CUSHIONED 


Here’s the ultimate of the tool- 
makers art! This fine Great 
Neck hammer combines the 
best in tool workmanship with 
the finest of tool steel. A qual- 
ity all-steel forged hammer, 
there’s nothing to come apart 

. meets and beats every 
performance test . . . permits 


effortiess wrist motion. 





Brilliont, mirror-polished head 
is hardened by a modern elec- 
tric heat treating process. 
Non-slip, rubber-cushioned 
handle is permanently locked 
to the steel shaft — provides 
complete hand-saving, shock- 


absorbing, air-cushioned grip. 


STYLES: 


Curved and Straight Claw 
16 oz. and 20 oz. heads 
Packed 4 per box 
Individually gift boxed 





for Xmas 


Order from your jobber 


WRITE FOR COMPLETE CATALOG 
OF TOOLS AND KITS FOR EVERYONE 


GREAT NEC 


SAN MANUFACTURES, NC 

















News of the Trade 





New appointments, new territories, etc. 


MANUFACTURERS SALESMEN 








EL 





(Continued from page 238) 


veteran, has Texas and Lou- 
isiana; and Barry Terrace, 
of Craftint’s Chicago office, 
has the western mar- 
ket. 


States 


Holthouse & Hartup 


Holthouse & Hartup, Inc., 
Waynesboro, Tenn., has 
named William F. Ball as 
representative for New York 
state, excepting New York 
City. Mr. Ball district 
sales manager with American 
Fork & Hoe Co., Cleveland, 
Ohio. 


was 


Cory Corp. 


Jack Lunney is named as- 
sistant territory manager at 
Chicago, Ill., by the Cory 


Corp., Chicago. He replaces 


JACK LUNNEY 
Frank Germain, who 
promoted to territory man- 
ager, Pittsburgh, Pa. Mr. 
Lunney was with the Stand- 
ard Oil Co. 


was 


Lewyt Corp. 


Edward Warawa is named 
by Lewyt Corp., Brooklyn, N. 
Y., as western Canadian dis- 
trict manager. He heads a 
stepped-up program. 


United States Rubber 


United States Rubber Co.., 
New York, N. Y., has named 
LeRoy Staunton sales 
ager for its Uskon radiant 
heating panels. He was a pri- 
vate management counsel. 


man- 


Preway Inc. 


E. L. Van Lare 
representative fo1 


is named 
Preway, 


Inc., Wisconsin Rapids, Wis. 
He will have all lines except 
mobile home products in Wis- 
consin, excluding Douglas 
County. Mr. Van Lare was 
with R. M. Sawbridge & Co., 
Milwaukee, Wis. 


Silex Co. 


The Silex Co., Hartford, 
Conn., has named Arnold W. 
Bahder manager, housewares 
sales division, Hartford. He 
has been sales manager of 
household products 
1950. 


since 


Rockwell Mfg. Co. 


Thomas P. Wall is named 
general manager, Rockwell 
Mfg. Co. of Canada, Ltd., 
Guelph, Ontario; a subsidi- 
ary of Rockwell Mfg. Co., 
Pittsburgh, Pa. 

He was Toronto branch of- 
fice manager, Peacock Bros. 
Ltd., La Salle, Ontario. 


Hewitt-Robins Inc. 


tobert F. 
Tennessee, 


John is named 
Alabama, and 
Mississippi sales representa- 
tive by the Fremont Floor 
Products div., Hewitt-Robins, 
Inc., Stamford, Conn. 

He was with the Equitable 
Life Assurance Society of 
New York. 


Maytag Co. 


Arza R. Hughes, who was 
regional sales manager, Ak- 
ron, Ohio, territory of the 
Maytag Corp. Newton, Iowa 
is promoted to assistant sales 
manager of the company’s 
Chicago branch. 


Nu-Enamel Division 
Frank de Neveu is named 


sales manager of the Nu-En- 
amel div., Burgess Vibro- 
crafters, Grayslake, Ill. He 
will direct all salesmen in the 
field. 


(Continued on page 246) 
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DISPLAYS 


ep Bring You 
PROFITS 


No. 1275 
’ DISPLAY 
featuring 


COOPER 
THERMOMETERS 
for Indoors, 
Outdoors, 
for Cooking and 
Preparing Food 





18%” wide by 1544” high 


A Complete Household Thermometer Department 


HERE'S A SUGGESTED ASSORTMENT 


Dealers make their full 40% profit on this assortment! 
Suggested Retail Price 


3 No. 52 Outdoor Thermometers $1.75 $5.25 
4 No. 53 Outdoor Thermometers 1.00 4.00 
4 No. 130 Tea Pot Room Thermometers 1.00 4.00 
3 No. 99C Capri Room Thermometers 1.50 4.50 
4 Noe. 24 Oven Thermometers 1.00 4.00 
4 No. 25 Refrigerator Thermometers 1.00 4.00 
3 Ne. 100 Roast Meat Thermometers 2.25 6.75 
2 No. 22 Candy-Jelly-Deep Fat Thermometers 2.50 5.00 

37.50 


No. 1275 Display NO CHARGE 


Ne. 1275 Display is made ef heavy pressed wooed finished in light 
gray hammertone lacquer with bright —. and white decorations. The 
sturdy wood easel is already built in place. Just stand it up and it 
starts selling! 


















Satin Aluminum 
Track with Apron— 
Adjustable Hangers 
With Nylon Rollers 


= * 
terling. 














No. 1500 
DISPLAY 


featuring 


Popular Copper 


Designed so you con cash 
in on the craze for copper 
in home decoration, this 
promotion consists of 12 
fast selling thermometers 
and a new display that 
opens to show a splendid 
assortment of modern 
household thermometers in 
copper finish. 

Dealers make their full 40% profit on this promotion! 


HERE'S WHAT YOU GET 





17” high by 9%” wide 


Suggested Retail Price 





3 No. 21C Skillet Thermometers, copper finish $1.00 $3.00 
3 Ne. 130 Tea Pot Thermometers, copper finish 1.00 3.00 
2 Ne. 99C Capri Thermometers, copper finish 1.50 3.00 
2 No. 95C Shores Thermometers, copper finish 1.56 3.00 
1 Ne. 998 Capri Thermometer, brass 1.50 1.50 
1 Ne. 958 Sharon Thermometer, brass finish 1.50 1.50 

15.00 


Ne. 1500 Displey NO CHARGE 
ORDER TODAY FROM YOUR JOBBER 


THE COOPER THERMOMETER COMPANY 
PEQUABUCK, CONN 
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sets the 
standard in 
slidin g door 


hardware 


v> o~ + 2 
(4 “ft 
er ote 
Q Lid 






Standard Header. . 
Track Apron is Trim. 
Only 1" Headroom 





Through extensive research 
and engineering, Sterling 








No. 1058 Lock 
For By-Passing Doors 


¢ 


é Ne. 1036 Lock 
For Pocket Doors 


has pioneered and perfected 


many new ideas which 





simplify and improve 
sliding door installations. 


Sterling is the most imitated 
sliding door hardware. 


The new locks. hardware 


and T-Krame pictured here 
embody'many new ideas. 





Builders everywhere depend 
on Sterling Hardware for 
advanced design and 
trouble-free operation. 





Specify Sterling Hardware 
for your sliding door 


Pocket Door T-Frame. installations. 


All Stee! .. Warp-Proof 








Merling 


HARDWARE 


No. 700 Series 
Track and Hangers 
Specially Designed 

For Pocket Doors 











STERLING HARDWARE MFG. CO. 
Chicago 18, Illinois 


SEE OUR CATALOG IN SWEET'S: 
Architectural File © Light Construction File 


VISIT OUR DISPLAYS: Architects Samples Corporation, N.Y.C. 










REF: the answers 


to your customers’ 
gluing problems... 


CLUE Pop 
weaviney 


Get yours... 
display it... then 
watch it boost your glue sales! 


This chart makes you a glue expert the minute you 
put it up in your place of business. It lists all 
common gluing jobs—the required glue properties 
—and the right glue for the job. 

You and your customers will find it easy to read 
... it’s a big 944" x 15"... . in colorful orange 
and blue. We’ve mounted it on heavy board with 
both an easel and a hole for hanging .. . and 
varnished it to make cleaning easy. 

Get your Elmer’s Glue Chart and establish your 
store as headquarters for all gluing jobs. Contact 
your local distributor now . . . or write us direct if 
this valuable chart is not available locally. We'll 
see that you get one promptly. 


THE Borden COMPANY 


CHEMICAL DIVISION ©1.B.C. 
350 Madison Ave., New York 17, N. Y. 





-News of the Trade ——— 


_ NEWS OF 


MANUFACTURERS’ AGENTS 


New Agency Opens 


A. D. Herring has opened 
a manufacturers’ agency at 
3634 Weldon Drive, Chatta- 
nooga, Tenn. A 34-year sales 


A. D. HERRING 


veteran, Mr. Herring will 
cover all southeastern states. 


Relocates Offices 


The Hardware Sales Co., 
manufacturers’ agents, who 
were at 1276 W. 3rd St., 
Cleveland, has moved to 
West Market St. and Over- 
wood Road, Akron 13, Ohio. 
It has builders’ hardware, 
tools, and housewares lines 
in Ohio. 


Purchases Agency 


Don Gamble, former buyer 
of Salt Lake Hardware Co., 
Salt Lake City, Utah, has 
purchased the manufactur- 
ers’ representative business 
of R. R. Lancaster. The ad- 
dress is P. O. Box 510, Salt 


Lake City. 


Savogran Co. 


The Savogran Co., Boston. 
Mass., has named Leon 
Gough Associates, 226 Mont- 
gomery Ave., Oreland, Pa.., 
as sales representative in 
Maryland, Virginia, North 
Carolina and the District of 
Columbia. 


Martin Reel Co. 


Martin Automatic Fishing 
Reel Co., Inc., Mohawk, N. Y.. 
has realigned certain sales 
territories and manufactur- 
ers’ representatives. 

H. P. Rabenstein has Ken- 
tucky, Tennessee, North and 


South Carolina, Georgia, Mis- 
Sissippi and Florida. Al 
Fisher has the 11 western 
states. William Powell cov- 
ers Missouri, Kansas, Iowa 
and Nebraska. J. E. Dooley 
& Son have Indiana, Ohio and 
Michigan excepting the upper 
peninsula. 


New McKie Agency 


J. D. McKie, former vice- 
president and sales manager 
of Watts Hardware and Sup- 


ply Co., San Antonio, Texas, 
has opened a manufacturers’ 
agency at 6716 San Pedro 
Ave., San Antonio. He will 
cover Texas, Louisiana, Ar- 
kansas, and Oklahoma. 


Lewis Engineering 


Lewis Engineering & Mfg. 
Co.. Alliance, Ohio, names 
veterans Joseph DeJure & 
Ardmore, Pa., and 
Frank Noel, Canonsburg, 
Pa., as representatives in 
Pennsylvania replacing Cal- 
vin Saylor, deceased, former 
representative. 


Son, 


Chicago Nipple Mfg. 


Macbeth Associates, 303 
Highgate Rd., Ithaca, N. Y. 
now represent the Chicago 
Nipple Mfg. Co., Cicero, Il. 
in Erie, Pa., and New York 
state, excepting New York 
City. 


Reid, Taylor, Cozart 


Reid, Taylor & Cozart, Inc., 
has been formed as a corpora- 
tion, succeeding Malcolm E. 
Reid & Associates of 2011 
Cedar Springs, Suite 105, 
Dallas 1, Texas. 

The new organization will 

(Continued on page 244) 
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Fawsco now makes BOTH aluminum and steel rural 
mailboxes. Order both lightweight aluminum and 
heavy rust-resistant sheet steel boxes at one time, 


from one source. Orders processed within 24 hours. 


STEEL RURAL 
MAILBOX 


20 and 22 gauge steel. 
Packed individually or 6 to 
o carton. Shipping wt.: EACH 


— 6 Ibs. 8 oz. 
#1 SIZES: Length 18-15/16"; Width 6-1/4”; Height 8-13/16” 





No. 1} ALUMINUM RURAL No. 1 
~ MAILBOX 

18 and 20 gauge aluminum 
Packed individually or 6 to 
a carton. Shipping wt.: EACH 
— 3 Ibs. 9 oz. 


NO. 2 SIZE STEEL AND ALUMINUM 
RURAL MAILBOXES IN PRODUCTION 
SOON. INQUIRE NOW FOR FUTURE 

DELIVERY 








HA-10-55 


FAWSCO MFG. DIVISION 
Cuychogo Falls, Ohio 


Pleose send me prices on rural mailboxes 
NAME 
ADDRESS 


=) .. STATE 











to sell 


.»- for those who want, the BEST 





. . the line that stays sold - 
. +» the line that insures profits - 


Outstanding design 
and precision manu- 
facturing provide top 
performance, long life, 
easy handling, and op- 
erating simplicity. En- 
closed chain drive. 
Sealed Timken reel 
bearings with automat- 
ic take-up. Patented, 
positive action clutch. 
Extra strong, zinc die 
cast alloy frame. Pat- 
enfed height adjust- 
ment 4:°" to 2%". 18"'- 
20°" width. Power-driv- 
en weed topper - op- 
tional equipment. 
























The Cooper “‘Cyclo-Mo"’ Trim- 
mer Type Rotary Mower pro- 
vides lighter weight, MAXI- 
MUM SAFETY, closer trim and 
contour cut with NO SCALP. 
ING. Adjustable grass chute 
eliminates WINDROWING or 
BUNCHING. Simple height ad- 
justment from 1'2"' to 3%"'. 
18’ - 20° width “Cyclo- 
Mulch" leaf mulchers optional 
equipment. 


Cooper Edge ‘N Trim-a new 
light weight labor-saving de- 
vice of sturdy construction, 
perfectly balanced for easy 
efficient operation. Controls 
al “‘stand-up” height. Semi- 
pneumatic tires- ball bearing 
wheels and cutter head. 

All units powered with 
Briggss & Stratton 4-cycle 
engines - rope or recoil start- 
er. Ask for prices, literature, 
and nearest distributor - learn 
why Cooper mowers STAY 
sold and INSURE satisfactory 
profits for every dealer. 


BUILT FOR THOSE WHO WANT THE BEST 


COOPER 


MANUFACTURING CO. 


760-762 South First Avenue * 





Marshalltown, lowa 


NATIONALLY ADVERTISED IN °S6 








PATTERN 
FOR 


PROFIT! 








Schumacher Co. Names 
Two Vice-Presidents 


B. A. Gammel has been 
made vice-president in 
charge of sales. and Virgil 
F. Espenschied, vice - presi- 
dent in charge of production 
of the F. E. Schumacher Co.. 
manufacturer of window and 
door screens and combina- 
tion doors, at Hartville, Ohio. 

Howard F. Schumacher is 
company president and Car! 


—— News of the Trade 





sales organization and set 
up departments to serve the 
household trade and the in- 
stitutional trade. 

Regional sales offices have 
been established in Los An- 
geles, Chicago and New 
York. 

Lamson Rheinfrank is 
manager of the household 
trade department. 


Totem Distributing 





E. Schumacher is secretary Holds First Show 
and treasurer. Totem Distributing Co., 
Seattle, Wash., held its first 
MicCalis gift and housewares show 
_ American Glass Elects recently at the New Wash- 


FULL SCALE and TRANSFER PATTERNS | Secretary-Treasurer inion Hotel, Seattle 


Over 200 dealers visited 
as ig rancis M. Hernan. for- the two-day show. A larger 


merly controller of Fruehauf .” Ree Pete . X eg 
FOR HOME WORKSHOP WSs ; show is planned next year. 


= | Trailer Co., has been elected 
NOW YOU "A | secretary-treasurer of Amer- 





Buys Western Plant 


— | ica Window Glass Co., 
@\) SET UP a Pestekeneh. + if one em ~ Lau Blower Co., Dayton, 
A COMPLETE 


SELF-SERVICE ae 


the company’s chief financial Ohio. has purchased a one- 

and accounting officer. story concrete and glass 

block building in Azusa, 

Calif., for conversion to pro- 

= | Libbey Glass Sets Up a eg — hag _ 

ee mans é& household electric fans. ne 

: | | New Seles Departments new Azusa plant, with 11,000 

Sw cae ag 2 Libbey Glass, division of sq ft of floor space, will be 

Owens - Illinois Glass Co., expanded to 55.000 sq ft on 
Toledo, Ohio, has changed its the 3% acre plot. 


PATTERN 
DEPARTMENT = 





RTs ll | CNEWS OF 
] : co me |e MANUFACTURERS’ AGENTS 
(Continued from page 242) Tweedy Co., 4 Pearl St., 
e@ Full dealer profit ie ae ee ee E Reid Dedham. It handles hardware 
@ Low inventory e@ New original designs SE ae te ele specialties throughout New 
@ immediate service every month H. 5S. “Jack” Taylor and poioland. 
e Backed by national @ FREE promotional material James W. Cozart. Reid and 
magazine advertising e@ FREE display material Taylor will operate from the 
Dallas office. Cozart will 
es 7 make his headquarters at George S. Thompson 
These are not small size plans but actual full size | 1942 Brimberry, Houston, The George S. Thompson 
patterns -that iren-en instantly, accurately—with an Texas. Geen. Gent. Pasadena. Cal. 
ordinary household iron. : | Territory covered by the has named the Woodall Cook 
Patterns not only sell themselves but stimulate the | new firm will be Louisiana, co, as representative ‘fer 
purchase of that extra drill, saw, plane and many Arkansas, Oklahoma, and Texas Oklahoma Arkansas 
Pe oe rea nS ae pert Texas, including the El Paso and Louisiana. Headquarters 
: of the fabulous it-Y¥ ourself market. aah >» or “een eac quar ~ 
, a area. and snow rooms are in e 
/ \ Return the coupon immediately and get the full Santa Fe Building, Unit 2, 
aS story on the only pattern line...for you : 


H. C. Null Joins Baird = ?2"!25, Texas. 
e@eeeeeeeoervreveeeeeeeeneneneeeeeneeeé 


SALES AGENT e Harry C. Null has joined 


John H. Graham & Co., Inc. the sales force of G. M. Baird A enc Moves Office 
105 Dvene St., New York 8, N.Y. | & Co.. manufactu rers’ repre- g y 
Gentiemen: Please give me information on the sentatives, Memphis, Tenn. Funke & Hoffman, manv- 
McCall's story immediately nr . ; ; 
He will cover the Nashville, facturers’ agent, has moved 
WORKSHOP Name — Tenn.. area. from 41 Union Square to 11 


TESTED Address 


d City ; Zone... State 
an My jobber is etiam a 


APPROVED ji ee 


W. 42nd St., New York 386, 
N. Y. The firm’s new quar- 
ters include a complete 
Tweedy-Descheneaux and showroom for the seven lines 
Co., Dedham, Mass., has of cutlery and hardware 
changed its name to John N. specialists represented. 


Tweedy-Descheneaux 
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_COMFORT LINE’S 


Wl Si’ | 


SNACK BAR STOOL 





Also, Model 93WB all’ » [BY a 
chrome, $11.95. aie 


ANOTHER COMFORT Lee pal 

Listed are some of the 

leading stores that bought on 

first sight! Here is a “Big 

Ticket’ item—a natural to 

sell 2. 3, or more! Brass wire 

back. Oxidized black finish 

on heavy tubular steel. New 

os yellow or gray padded 
5-W-I1-V-E-L plastic seat. 


“slightly higher in zone 2 $10” 


Other fine Comfort Products 


write Dept. HA-! for details High Choir Step Stool T-¥ Tobles 
(Or, sample order shipped) $14.95 $12.95 $7.95 up 


COMFORT ZZD INC. 


1735 West Diversey Parkway, Chicago 14, iilincls 


Ordered by these fine stores: 


Marshall Field Dayton Co 

L. Bamberger Hutzier Bros 
Gimbel's ). L. Brandeis 
Maison Blanche Carson, Pirie Scott 
May Company Muzzy Bros 

Foley s Demery s 

Macy s Jones Store 


Brand new market for you! ; 


GLASS 
SHOWER STALLS 


Complete with 
precast terrazzo 


receptor. Retails 
with full oo 


Our best reorder number in years. 

Requires only 3'x3’° corner — 

true answer to the second bath 

problem. Heavy duty aluminum } 
integral construction: beautiful | 
chromyte finish throughout. 








—— 


” sTocK SIZE 
TUB ENCLOSURES 


gives 


$7 9° yvoua 


markup 


Every exclusive quality feature 
for which GSD is famous ... in 


Manufactured by a stock size to fit recessed tubs. 


Glass SHOWER DOOR CO., inc. 


105 W. Wacker Drive - Chicago | 


Standard and Custom: 

@ GLASS WALLS 

@ SHOWER DOORS 

@ MEDICINE CHESTS z 
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EDLUND “77 

CAN OPENER 

The new, modern con- 
ception in wall openers. 
F lat-to-wall—one handle 
operation—built-in mag- 
net. 


2 EDLUND 
, EGG BEATERS 
Two sizes. Stainless steel 


blades specially designed 
for easy rinse-cleaning! 


—— EDLUND JUNIOR 
CAN OPENER 


Millions now in use... and 
every woman who owns one 
is a customer for one of the 
other fine Edlund products. 
3-year guarantee. 
EDLUND 
TOP-OFF JAR OPENER 
The famous Edlund 
produ: t that makes 
opening the toughest 


jal child's play | its all ¢ 


size jar caps Nitin, 


Opens bottles, punches 

cans. Made of nickel-plated 

EDLUND steel, with handsome Oak 
handle, Buckskin thong for 

TU-WAY hanging Also available in 


“< ~ 
DELUXE plain all-metal version. ie » 
“¥ ee 
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“A Good Line 
to Handle”’ 


GRIFFIN 


SHELF HARDWARE 


w 2 ; 

“3 é 
2 ~ wee bala i 4 
4 — 


es 
“ag 


Cat. #R240 
Wrought Steel Butts 


When it comes to any item in shelf 
hardware . .. mending plates, flat 
corners, corner braces, strap 
hinges and T hinges (light or 
heavy), safety hasps, shelf brack- 
ets, or what have you... you'll 
find your fellow dealers saying, 
“We like to handle the Griffin 
line.” You buy in any selection 
your customers want... and you'll 
find Griffin gives good service, 
never cutting on quality. You'll 
find your wholesalers like every- 
thing about the firm’s policy .. . 
and you'll find your customers like 
the Griffin products. 

















A full line of Wrought Steel 
Butts and Shelf Hardware. 


GRIFFIN 


“since 1899” 
MANUFACTURING CO. ERIE. PA. 


Visit us at the Atientic City Show, Booth 2353 
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manufacturer 


this fall. 


—News of the Trade 








New appointments, new territories, etc. 


_- 





(Continued from page 240) 


| 'L.O.F. Glass Fibers 


L. O. F. Glass Fibers Co., 
Toledo, Ohio, has named Wil- 
liam R. Browne field repre- 
sentative for the New York 
area. He will assist Edward 


| A. McCabe, district manager. 
| Mr. Browne was with L. O. F. 


in the fiber glass division. 


Whirlpool-Seeger Corp. 


Elisworth W. Simms is 
appointed general manager 
at Hamilton, Ohio, for Estate 
Div. of Whirlpool-Seeger 


| Corp., St. Joseph, Mich. 


_Hy-Pro Tool Co. 


Francis T. Thorley is nam- 
ed assistant sales manager 
Hy-Pro Tool Co., New Bed- 
ford, Mass., tap manufac- 
turer. 


Airex Corp. 


Airex Corp., New York, 
N. Y., has reassigned certain 
sales territories. 

George Porter covers Penn- 
sylvania, excepting Philadel- 
phia; Virginia, West Vir- 
ginia, Maryland, Delaware, 
Washington, D. C., North 
Carolina, and parts of New 


_ MANUFACTURERS’ SALESMEN 


—— 


York state in the move. 

Jack Stedman has New 
England and parts of New 
York state. Sam Hastings 
covers Ohio and Kentucky. 
Sal Muley has new sales pro- 
motion duties confined to 
New Jersey and New York 
City. 

Art Nuss covers Alabama, 
Florida, Georgia, and South 
Carolina. 


U.S. Steel Homes 


United States Steel Homes, 
Inc., housing subsidiary of 
U. S. Steel Corp., has ap- 
pointed John C. Dawson 
manager of the New York 
sales office. He was district 
manager, Columbus, Ohio, 
sales office. 


Bostrom Co. 


Bostrom Mfg. Co., Mil- 
waukee, Wis., has named 
three representatives for the 
hinge division. Stanley Klar- 
man covers New York City 
and northern New Jersey. 
John P. Turbutt, Seattle, 
Wash., covers Oregon, Wash- 
ington, Idaho, Montana, and 
Utah and Moss & Hallock, 
Los Angeles, cover in Cal- 
ifornia, Nevada, and Arizona. 





Salmanson, Arvin 
End Association 


A recent joint announce- 
ment by Salmanson & Co., 
New York, and Arvin Indus- 
tries, Inc., Columbus, Ind., 
states that these firms are 
ending their distributor- 
association 


Salmanson has served as 


exclusive national distribu- 
_tor for Arvin metal furni- 
ture since 1939. Arvin has 


arranged to set up its own 


| distributing and marketing 
| operation Oct. 1 for outdoor 


for 
table 


furniture, and Nov. l, 
dinette and ironing 
lines. 


Upper Midwest Now 


Known As Umco Corp. 


Upper Midwest Mfg. Co.., 
Minneapolis, Minn., fishing 


tackle box manufacturer, has 
incorporated under the name 
of Umco Corp. 

Warren V. Erickson, presi- 
dent, and Gordon Tessmer, 
vice-president, organized the 
firm in 1947. They will con- 
tinue business at 1717 Fourth 
Ave., Minneapolis. 


David Hoffman Named 
General Sales Manager 


Radiator Specialty Co. 
Charlotte, N. C., has named 
David Hoffman as general 
sales manager. 

He joined the firm in 1948, 
and became divisional sales- 
manager in 1953. 


Barrett Company Moves 


Barrett Sales & Mfg. Co.., 
Chicago, Ill., has moved its 
St. Louis, Mo... warehouse to 
larger quarters 
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STAINLESS STEEL 
SILICON BRONZE 


BRASS e 
STEEL 
ALUMINUM 


For almost a century, So-HARD wood screws 


H!-TEMP SCREW-GRIP 
TRUSS RAFTER 


All Standard Sizes 













. . 


, i 
4444444 =e € 


HI-TEMP SCREW-GRIP 
ET 


have been the quality line of fasteners, =SSS SS ‘ _— , 
08 as , ~ All Standard Sizes 
building sales and good will everywhere. 
Available in versatile size range* with each eee aera =2 ae 
and every one factory-insured for uniformity HI-TEMP SCREW-GRIP 
and dependability. SRE a ee FLOORING 


Lengths: I'/2", 1%", 2°, 2%", 
* Range from ,” x #0 to 6” x #30 Diam. 2'/," , 


IN PHILLIPS AND SLOTTED DRIVE 


Free to Dealers 


SCREW-GRIP COMMON 


Handy, distinctive 3-color heavy board wall All Standard Sizes 


chart showing comparative sizes of wood screws 
and stove bolts. Write Dept. A for one today. 
SCREW-GRIP SINKER 


Contact your Jobber or write direct. All Standard Sizes 





Tie een ee Fh ace eek, mm. 8s ss 
MANUFACTURING COMPANY 
Southington U.S.A 





RING-GRIP SINKER 
All Standard Sizes 





Connecticut . 


EXPORT OFFICE: Joseph A. Gross Company, 25 Beaver St., New York 4, N.Y. ee ee ee ee ee ee ee ee —<—- 


Glens 


LOSET 








RING-GRIP COMMON 
All Standard Sizes 
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HI-TEMP 


RING-GRID POLE BARN 
All Standard Sizes 
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RING-GRIP 
R ©) Db & UNDERLAYMENT 
Lengths: I", 1%", 12", 1%", 
Iie", 2%", 
AVAILABLE IN 4 SIZES a a ic fy PMT I Se 
TO FIT ANY SIZE CLOSET RUST-PROOF WALLBOARD 


44eaee 


THROUGHOUT 
LL 











Lengths: i”, 14", 1%", 
7", 






No. 10-18”— Extends 18” to 30” 
No. 10-30" — Extends 30” to 48” 
No. 10-48"—Extends 48” to 78” 
No. 10-72’’— Extends 72” to 108" 









vy-putY 
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INDIVIDUALLY P 
ACKED 
CORRUGATED CONT AINERS 





















Quality designed and beau- 
tifully finished for lasting 
service in modern everyday | 
living such as you find. 
in all Rockwood products. 


E Sai one wall to the other... 


5, thing wit come between Us 7) 
t @ Rockwood Close! Rodi® 










NICHOLS 


ROCKWOOD 


MANUFACTURING 
PENNA 





ROCKWOOD, 
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Gerry Dietz Assumes 
Managerial Duties 

Gerry Dietz, president of 
R. E. Dietz Co., Syracuse, 
N. Y., will take on new re- 
sponsibilities as lantern divi- 





GERRY DIETZ 





W. RAYMOND 


BURROWS 


sion sales manager on Jan. l, 
when Arthur W. Carr re- 
tires. 

Mr. Carr will 
50 years service, as vice- 
president and lantern divi- 
sion sales manager. W. Ray- 
mond Burrows, assistant to 
the president, wil! assist Mr. 
Dietz. 


retire, after 


Crosman Expands 
Service 


Crosman Arms Co., Fair- 
port, N. Y., has a program 
to establish over 300 factory 
service stations throughout 
the United States and 
Canada, to service its line of 
air and gas-powered Pellgun 
pistols and rifles. 


American Rubber Buys 
Industrial Synthetics 

The American Hard Rub- 
ber Co., New York City, N. 
Y., has announced purchase 
of Industrial Synthetics 
Corp. and its subsidiary, 
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Supplex Corp., Garwood, N. 
J. 

Albert A. Kaufman, presi- 
dent of Industrial Synthetics, 
and Supplex, will continue 
participation in both firms. 
He joins American Co. as a 
development consultant. 

The firms are manufactur- 
ers of plastic lawn sprinklers 
and garden hose. 


Pittsburgh Plate Glass 
Building New Plant 


Pittsburgh Plate Glass Co., 
Pittsburgh, Pa., will build a 


multimillion dollar plant at 
Decatur, Ill. Ground will be 
broken in 1956. 


The plant, on 80 acres, will 
produce with 


and 


window glass 
electronic equipment, 


about 250 employees. 


Moves to Cleveland 


The headquarters staff of 
Diamond Black Leaf Co., 
manufacturer of pest-control 


products, was transferred 
from Richmond, Va., to 
new offices in the Union 


Commerce Building in Cleve- 
land. Product development 
and research activities of 
the firm will continue in 
Richmond where the com- 
pany maintains a_ district 
sales office and operates one 
of its four formulating 
plants. 


Security Corp. Research 


Security Storm Lock & 
Hardware Corp., Brooklyn, 
N. Y. has formed an advance 
lock research department. 


Jiffy Expansion 

Jiffy Enterprises Inc. is 
moving to larger quarters at 
146 N. 13th St., Philadelphia, 
Pa. It will have 20,000 sq ft 
available to meet plans for 
expansion. 


Century Products Grows 


Century Products, Cleve- 
land, Ohio, has expanded pro- 
ductive capacity by 30 per- 
cent. Expansion also includes 
a 5,000 sq ft raw materia! 
storage building, and a new 
wood finishing department. 


Matico Elects Officers 


Seymour Milstein is elect- 
ed president, Mastic Tile 


News of the Trade 








Corp. of America, Houston, 
Texas. Harry C. Hachmeis- 
ter, former vice-president, 
western division, is vice- 
president. H. A. Hachmeis- 
ter, formerly president, is 
chairman of the board. Mor- 
ris Milstein moves from ex- 
ecutive vice-president to 
vice-chairman of the board. 


Olin Mathieson Corp. 


Olin Mathieson Chemica! 
Corp., New York, N. Y., has 
elected Laurance S. Rocke- 
feller a member of the board 
of directors. He is president 
of Rockefeller Brothers, Inc., 
New York. 


Ken-Ray Expands 


Ken-Ray Brass Corp., 
Vermont, Ill., has purchased 
the plumbing division of 
the James Knights Co., 
Sandwich, Ill. The purchase 
includes J-K and Enterprise 
brands of non-freezing 


OBITU 


Robert A. Fudge 


Robert Andrew Fudge, 54, 
of Montgomery, W. Va., died 
Sept. 27 at his home after 
a brief illness. He had oper- 
ated the Fudge hardware 
store since his father’s death 
in 1929. 


Don Adams 


Don Adams, 76, died Sept. 
4 at the Keokuk County hos- 
pital, Sigourney, lowa, after 
a stroke that morning. He 
was a partner in the Seibel 
Hardware Co., 
with more than 50 
service with that firm. 


years 


Frank Sheppard Hires 


Frank Sheppard Hires, 96, 
known as the dean of mid- 
west hardware salesmen, 
died Sept. 23 at Kansas City, 
Mo. He was with Russell & 
Erwin Hardware Mfg. Co. 
of Philadelphia for 67 years. 


Sigourney, 


ground hydrants and wall 
faucets, float and check 
valves and ball-cocks. 

E. H. Aberdeen, for many 
years sales manager of the 
James Knights Co. plumbing 
division, has joined Ken-Ray 
as its sales manager. 


Jacuzzi Opens Branch 


Jacuzzi Bros., Inc., Rich- 
mond, Calif., manufacturer 
of pumps and water systems, 
has opened a factory branch 
at Dallas, Texas, on Highway 


183. It serves as head- 
quarters for the southwest 
area. 


A. ©. Smith Expansion 


A $4.4 million expansion 
is announced by A. O. Smith 
Corp., at Kankakee, Ill. The 
expansion will be completed 
by late 1956. It will add 270,- 
000 sq ft of home and water 


heater manufacturing and 
storage space. 
Harry E. Kimball 

Harry E. Kimball, 57, died 
Sept. 13 at his home in Wil- 
mington, N. C. He had been 


in the hardware business for 
a number of years at 
Winston-Salem, N. C. 


Robert L. Dickey 


Robert L. Dickey, 75, a 
partner in the Dickey-Grugan 
hardware stores at Williams- 
port and Lock Haven, Pa., 
died.Aug. 31 at his home in 
Lock Haven. 

He was president of both 
after more than 950 
the hardware 


stores. 
years In busl- 


T a 


Charles W. Gregg 


Charles Winfield Gregg, 94, 
Princeton, Kas., died on Sept. 
12 at a Kansas City nursing 
home. He had been the pro- 
prietor of a hardware store 
at Princeton. 
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A report in pictures of events in the trade 





HA Photo Angles 


Grand prize winners of the Tracy- 
Wells gift and housewares show. 
Mr. and Mrs. W. J. Toomey, left, 
and Mr. and Mrs. W. B. Wolfe. 
right, of Wolfe Hardware. Athens. 
Ohio, are boarding an airliner for 
a week-end in New York City. 


New sales staff of the metal furniture di- 
vision, Arvin Industries, Columbus, Ind. 
are, left to right, seated, E. R. Jorgensen. 
B. F. Buckner, G. B. Sutton, C. E. Hutton. 
standing, left to right, John Wayne, Leonard 
Asheraft, Cy Klee, Geo. St. John, Leland 
Hadin, and Ben Jones. 


Hyde Mig. Co., Southbridge, Mas« 
recently had its 80th anniversary 
combined with its annual sales con 
ference. During the “operation co 
operation clinic, sales representa 
tives were shown new products; ad 
vertising and merchandising plans 
for 1956. Pres. A. J. LaCroix pre- 
sented long-service pins to six sales 
representatives. 


WHE dt: e¢ 
‘cn aay “i 
HYDE 80th YEAR. 


OPERATION - CO-OPERATION 
SALES MEETING SEPT. 1955 


& 


et 
% 
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witH LESS COFFEE! nee 


FOR BETTER Ft 


NEW 








the er AUTOMATIC Percolator 


With The New, Fast-Acting COLD WATER PUMP 
\ 


. More delicious, fuller flavored coffee—faster 
\\ — —— with a smaller amount of ground coffee. ... 

Cold Woter These happy results are assured by the 
Imavloting Selecto-matic adjustment and the newly 
Stem end designed Cold Water Pump in this latest model 
rump | “EMPIRE-MATIC” Electric Percolator. Hotter 
water is poured over the coffee—faster— 
to speed perking, bringing out all the fine 
coffee flavor. “EMPIRE-MATIC” is completely 

C- automatic—right down to the red signal light 
Hew Cold Water Pump that shows when coffee is ready to serve. 
Gearinvtes toner Gaver And it's so smart in design—so all-round 
beavtiful—it sells on sight! 


speedier perting 
sets, $11.95" 
5 to 8 Cup $ With Cord 





. 





















See The Complete 
“EMPIRE” Line 


Booth 319 
Navy Pier, Chicago 


(Oct. 17-21) 


“/4e METAL WARE Corporation 


Two Rivers 


Wisconsin 


National Hardware Show 





CLARENCE E. SIEG- 
FRIED, general manager 
of M. S. Young & Co., 
wholesaler in Allentown, 
Pa., where he was born in 
1887, is active in civic af- 
fairs as a member of more 
than 13 civic and social! 
groups and a director of 
four business or civic 





groups. He joined the 
Young organization in 
1905 as a billing clerk 


when allinvoices were 

written in longhand. Mr. Siegfried advanced to 
bookkeeper within two years, became credit man- 
ager in 1921 and general manager on June 3, 
1939. Honored by his company in July, 1955, at 
the annual picnic, he received a gold watch to 
mark his 50 years with M.S. Young. He is a mem- 
ber of many leading hardware trade groups. 


CHARLES EKLUND, 
production manager of 
The Washburn Co., which 
has headquarters in Wor- 
cester, Mass., started work 
in August, 1905, as a pro- 
duction worker with An- 
drews Wire and Iron 
Works, now a part of 
Washburn. Until he was 
promoted to foreman in 
1916, Mr. Eklund worked 
on special wire goods pro- 
duction. The following 
year he was placed in charge of all resistance 
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NOW! NEW LOW PRICE on 
FLEXO-SPACE Self-Service Island 


ANNOUNCING 
our new low prices 
on FLEXO - SPACE 
Self - Service Is- 
lands. Here is your 
opportunity to fol- 
low the trend of 
thousands of ag- 
gressive merchants 
like yourself and 
modernize your 
store with Sell- 
Service fixtures. 
Do it with FLEXO- 
SPACE at a saving 
of 50% over com- 
petitive Islands. 
FLEXO-SPACE gives you Self-Service, Mass Display and 
300% more Selling Space than one flat-type counter. Yes, 
in only 12¥%2 Sq. Ft. of floor area you get 50 Sq. Ft. of 
selling space. Raise or lower the middle shelves every 2° 
within 15 adjustments. FLEXO-SPACE is a complete 
Island! Your customers shop on 4 sides from 5 large 
Self-Service shelves. The time-saving and money-making 
advantages of FLEXO-SPACE have been “Tested and 
Proved” by thousands of retail merchants. New amaz- 
ingly low prices on FLEXO-SPACE at almost 50% less 
than you expect to pay. Without obligation write for FREE 
catalog on FLEXO-SPACE and other Self-Service fixtures. 
Do it now — Today! 





Mirs. write for special extra low prices. 


ADD SALES COMPANY 


$25 York Street 





Manitowoc, Wisconsin 




















Accounts & Bad Debts 


COLLECTED 





Anywhere in the U.S.A. 


OR NO COST! 


Bonded Collectors and Attorneys 
Everywhere. We pay All Collection 
and Legal Fees. Quick Results—Low 

Cost 


Write or Wire for Low Rates 


Crepit CLEARANCE BUREAU 


Div. H; 250 W. 57th St., New York 19 
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MORE AND MORE DEALERS 
ARE FINDING OUT THAT 


gs, 100 
QostING At 
1. DEPENDABLE QUALITY 
2. GENEROUS MARKUPS 


3. REASONABLE RETAIL PRICES 
4. STRONG NATIONAL ADVERTISING 


Quality famous for over a century keeps 
customers coming back for other Tree 
Brand items. Add BOKER’S generous mark- 
‘ups, reasonable retail prices and strong 
SATURDAY EVENING POST ads and you 
have sure profits! Talk to your jobber today 
about Tree Brand! 


\s 8 













EASY ‘PINKER’ 
SHEARS 
Rem@vabie hollo 
ciggon steel biade 
ngm nancies 

GOmrort-designed 


1e aL 
ment customers pi 


them up. 






















“SUBURBAN” TABLEWARE SET 







Handsome. practical 24-piece Tableware 
set. Genuine Pakkawood handies, stain and 
burn resistant. Choice of box or plastic 


Carrying case; slight difference in price. 
STEAK SET ying 8 P 

An item women go for—ejery man 

wants. Handsome to jooR at... ; 

razor sharp, holiow-ground@pbiades. 4 


~ 
CARVING SETS 
Sel) quickly because they look 
their quality! Highest quality 
steel. Genuine stag handies 
curved to fit the hand 


POCKET KNIVES 


Sel! them ono®, and you'll never 
Carry another brand! Fine steel 
and fine looks in patterns to 
suit every taste. 





Scissors — 
SHEARS 


Priced’ to sell on sight — at 
@ Zood profit! Wide variety 
of sizes. Quality all the way. 


ROKER 
Tree Qi Brann 


~~, CUTLERY we 
vy <a 


"oe oves * 





ALSO BOKER ‘PLIERS, 
SNIPS, WRENCHES. 


CATALOG ON REQUEST. 


H. BOKER & CO., INC. 
Established 1837 


101 Duane St. New York 7, N.Y. 
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Some plain talk 


about lawn seed 


Reading time: 42 seconds 


LET’S FACE THE FACTS—An ever-increasing 
share of a multi-million dollar lawn seed market 
is slipping away from hardware and garden sup- 
ply stores. Your neighborhood supermarket sells 
lawn seed. So does the chain druggist. In fact, 
almost every conceivable retail outlet is sharing 
the lawn seed profits you might be earning. 


WHAT’S TO BE DONE?—As a means of self- 
protection, many dealers are refusing to handle 
brands sold by outlets such as food and drug 
stores. From the very beginning, our policy has 
been to sell Earth Carpet exclusively through 
hardware and garden supply distributors. Fair- 
traded Earth Carpet retail prices are maintained. 


WHAT ABOUT PRICES?—So far as we know, 
the Earth Carpet program is the first to offer 
five grades of lawn seed under a single brand 
name ...in a complete price range. Each grade 
is blended to meet a common lawn seeding prob- 
lem (shade, terraces, permanent lawns, etc.). 
Each special purpose is clearly stated on the 
carton. The price range is competitive. Result: 
it’s easier to trade-up a price-conscious customer, 
because you're selling purpose as well as price. 


SELF-SERVICE CONVENIENCE—tTime spent 
explaining the whys and wherefores of lawn 
seed is costly. An Earth Carpet display tells its 
own story. And you'll find it backed by ads in 
LIFE, SATURDAY EVENING POST and on 
DAVE GARROWAY’S NBC-TV show. Locally, 
Earth Carpet ads will appear in key metropolitan 
Sunday newspaper garden sections, complete 
with dealer listings. The entire program is 
backed by aggressive merchandising material 
that you can use in your store. 


We don’t pretend to have all the answers. But 
I think you'll agree that the Earth Carpet pro- 
gram is a step in the right direction .. . a sound 
program for hardware and garden supply dealers 
that helps you compete on an equal footing with 
other outlets. 


For further details, ask 
your distributor salesman or 


write me direct. 


Bill Teweles 
Vice-President 


L. TEWELES SEED CO. 
Milwaukee 1, Wis. 


welding equipment, a post he held until 1920 
when he was made head of the company’s plan- 
ning board. Mr. Eklund became production man- 
ager in 1927, and has worked in the same plant 
for 50 years. The Andrews organization became 
affiliated with Washburn in 1923. A son, Jerry W.., 
is a sales correspondent at National Lock, while 
another son, Jack, is an experimental engineer 
with J. l. Case Co. Active in a local business asso- 
ciation, of which he has three times been an 


officer, Mr. Eklund follows baseball and swims. 


AL. E. HERRNSTELN, 
owner of Herrnstein Hard- 
ware in Chillicothe, Ohio, 
is marking his 50th year 
as a partner and store 
owner. A former presi- 
dent, 1926-27, of the Ohio 
Hardware Association, 
Mr. Herrnstein in 1942-43 
was president of the Na- 
tional Retail Hardware 
Association. Active in 
Chillicothe civic affairs, 
Mr. Herrnstein was presi- 
dent of Chillicothe Hospital, which just completed 
a new 125-bed hospital. He holds memberships in 
the Masons, Elks and Rotary, and was formerly 
president of the Chillicothe Rotary. Mr. Herrn- 
stein is president of both the Mutual Building & 
Loan Association and of the Ohio Hardware 
Mutual Fire Insurance Co. From 1905 to 1936, he 
was a partner in Stocklin & Herrnstein, and since 
then has headed Herrnstein Hardware. 


FRANK E. MARVIN, 
eastern district sales man- 
ager of The Stanley Works, 
New Britain, Conn., a na- 
tive of New Britain, joined 
the firm 50 years ago as an 
office boy and was shortly 
promoted to hurry clerk. 
Mr. Marvin, anxious to get 
on the road, covered New 
England as a starter, and 
later, 1914, was assigned 
to a New York state terri- 
tory and then to New 
England until he went into the Army in 1918. He 
returned to the New England territory after the 
war and in 1930 was made New England sales 
manager. He has been in charge of the Eastern 
sales territory since 1946, when Cleveland was 
added to his area. Mr. Marvin is a member of the 
Producers Council, Inc., New England Builders 
Hardware Club, Empire State Builders Hardware 
Club, New England Hardware Associates. 
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We never had it so good | 
as kids today... with 3 
these D&M sports sets! } 


So cbe ge “ue 







Again heading 
the sales parade 





we as Oar IS : 


MOW-CYCLE-24_ 


the lawn tractor you ride 





Here she is—MOW CYCLE 24—leader in the 
world’s leading line of lawn tractors! Still setting the 
pace after out-selling all others last season. A smash 
hit again, with smart new auto style grille and other 
important improvements. Powered by reliable Clinton 
| 3 hp engine, easy-to-pull recoil starter. Twin 12” 
rotary blades cut full 24” swath in finest grass or 
toughest weeds. Mows twice 
as fast as a rider can walk. ' 

















Stream ned ractic:s 
When this dealer was a boy — ae bee oe 
jn shieided Excellent traction with 
shopping the hardware stores for akin” paniamedieds tniaiinnih ate. 
Draper-Maynard Sports bility. Easily maneuvered, safe 
Equipment, how his eyes would ly driven even across 30-degree 
have popped at the sight of sets Sopes. 
Total list 


like these. What a break for 
today’s kids—high quality, $289.50 
professional calibre D&M Tractor, complete 
equipment packed in with mowing equipment. 
combination! And what a 
break for dealers—higher units 
of sale, wider range of prices, 
handsomer profits! 

D&M Sports Sets will be 
at the top of many Christmas lists 
—you can count on that. 
So, you can count on bigger 
pre-Christmas profits if you're 
stocked and ready! Ask your 
wholesaler or write direct for 
D&M catalogs and prompt service! Musgrave Manufacturing Co., Dept. A, Springfield, O. 


a Please senda com plete trade nformation on the MOW CYCLE 


os 
fm—m— A iine of AWwr tractors 
t iA 































Estate trailer 
adds 35” to 
cutting swath 


$175.00 















Name 


Address 
caper - 
City Zone State 


Sports Equipment COMPLETE LAWN CARE WITHOUT WALKING 


Cincinnati 32, Ohio — oe Se oe we 
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Unit Pricing System 
Urged by Wholesalers 


(Continued from page 14) 


costs. This is especially so, it is 
stressed, because a number of 
wholesalers make use of mechani- 
cal equipment which can be better 
operated on a unit basis. 

The interest in unit pricing and 
decimal packaging is long stand- 
ing. It has been discussed fre- 
quently at meetings of the whole- 
salers’ association. A session on 
this subject is planned for this 
year’s Atlantic City convention. 

In addition to the interest of 
hardware wholesalers in this sub- 
ject, industrial supply distribu- 
tors and their trade associations 
have also been very active in ad- 
vocating a switch to unit pricing 
and decimal packaging. 

In advocating unit packaging, 
the NWHA committee stresses 
that it is not the intent of whole- 
salers to become involved with the 
pricing practices of manufac- 
turers. 

The committee on packaging of 
NWHA consists of Burrows Mor- 
ley, Morley Bros.. chairman; 
Spencer E. Cram, W. Bingham 
Co.: W. H. Terstegge, Stratton & 
Terstegge Co.: J. A. Chamberlain, 
Railey-Milam, Inc.; W. W. French, 
Jr.. Moore-Handley Hardware Co., 
and C. O. Tracy, Tracy-Wells Co. 


Father's Day Poster 
To Include Grandpa 
Something new has been added 
to the 1956 Father’s Day official 
poster. It’s “Grandpa.” Grand- 
father, son, and grandchild are 
shown. 
The red rose, Father’s Day offi- 
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cial flower, and the “Liberty Stems 
From the Home” public-interest 
theme are also featured. 


Reproduction 50 in. to 2 in. 


LIBERTY STEMS FROM THE HOME 


GRANDPA’S, TOO 
JUNE 17 


ok Deal Saahel fame er te! 


stickers are available at cost. Free 
newspaper mats and reproductions 
may be had from the Father’s Day 
Council, 50 E. 42nd St., New York 
Se i € 


Glass Price Changes 
In New Schedule 


American Window Glass Co., 
Pittsburgh, Pa., has released a new 
schedule of net price increases on 
most items. Some large sizes 
were reduced. 

The schedule represents an aver- 
age increase in selling prices of ap- 
proximately eight percent. In- 
creases range up to 79 cents per 
box on single-strength window 
glass, up to 98 cents per box on 
double strength, and to 6.2 cents 
per sq ft on heavy glass. 

The reductions on large sizes 
range up to 15 cents per box on 
single strength, up to $1.83 per box 
on double strength, and to nine 
cents per sq ft on heavy glass. 


Toastmaster Sues In 
Fair Trade Cases 


Fair trade court actions against 
three Milwaukee, Wis., retailers, 
and a Los Angeles retailer have 
been brought by Toastmaster 
Products Div., McGraw Electric 
Co., Elgin, Il. 

Complaints have been filed in 
Milwaukee County Circuit Court 
against Sam Nicolet, deing busi- 
ness as Hillside Home Appliance & 
Merchandise Sales, at 612 W. Wal- 
nut St.; South Side Sales Co., 2223 
W. Forest Home Ave.; and Stanley 
Moraski, trading as Moraski Radio 
and Appliance, 3062 S. 13th St., 
and 3110 S. 13th St. 

Also enjoined was Harry Black- 
man, operating as the White Front 
Stores, Inc., 7651 S. Central Ave., 
Los Angeles, Calif. 


Fair Trade Enforcement 
Stepped-Up on Cosco 


A stepped-up fair trade enforce- 
ment program at retail level in 
the New York City area is an- 
nounced by Thomas Henderson, 
director of sales, Household Div., 
Hamilton Mfg. Corp., Columbus, 
Ind. 

Hamilton has conducted a price 
survey on Cosco products which 
showed the established retail price 
structure has deteriorated over 
the past year. A number of fair 
trade suits have been filed against 
predatory price cutters. The sur- 
vey showed the percentage of price 
cut was not great, except for iso- 
lated instances. 

“In order to prevent price cut- 
ting from becoming deeper and 
more widespread, we are launch- 
ing this program now,” said Mr. 
Henderson. 


Dealers Offered New 
Insurance Policy Plan 

Dealers are offered a new pack- 
age burglary and robbery insur- 
ance policy by Security-Connecti- 
cut Insurance Companies of New 
Haven, Conn. 

Seven kinds of insurance in- 
cluded in one policy are robbery 
in the store, robbery of proprietor 
or authorized employee outside 
store, loss caused by kidnapping 
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SSS PLANER 


YOUR 


NEW LINE 
OF 


Christmas 


POWER TOOL ATTACHMENTS 












HEDGE TRIMMER 


23 HOLE SAW 







3 


attaches to all %4" 
electric drills. 


{ 


Available for immediate shipment . Write for complete information: 
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THE PERFECT FASTENER 


for Hollow Walls, Floors, Ceilings 


PROVED MERCHANDISERS 
HELP YOU SELL MOLLY 


Molly is the screw anchor you can sell 
with confidence because more than 


Metal 

85,000,000 have been sold without a ° 

dissatisfied customer. And Molly Merchandiser 

gives you more profit through more Compact display Diane 
volume because brand name has coe: 


ase has increased 
been established through years of 


Molly sales as much 
heavy national advertising 


c 


as 50% for thou- 

sands of dealers. 
3,150,000 ,000 

ADVERTISING IMPRESSIONS ! 


What an advertising campaign 
to help you sell 150,000,000 
book matches, plus ads in 31 
magazines like McCall's, Good 


Eye-catching case 
contains 600 screw 





> 


anchors and 12 util- 


; } .' 


ity piugs. Acts as 
silent salesman 





Counter Display 














“SS Assortment 
Housekeeping, Saturday Eve- | . 
ning Post, Popular Science, etc. MO \Y \ The Molly counter 
A total of 3,150,000,000 Molly a a display containing 
advertising impressions! ng f- <= \ 200 screw anchors 
g Ay has been a cash 
© ¥ my . ré oe : : 5 
s register bell -ringer 
al oR REFUND a eee reellCrerhlCcreClUlCUEC lCrOC CC CTC llr rE Or j . 4 j 
rye >> , ? 


$” Guaranteed by “BA FREE DEALER AIDS 






Good Housekeeping Window 
ip streamers 
<2 ADVERTISED act and leatiets 





imprinted 
with your 
name are 
yours for the 
: — asking. 


MONEY-BACK GUARANTEE 
85,000,000 ARE IN USE! 





CORP. + DEPT. H-31 + READING, PA. 
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and forcing someone to open store, 
loss of money, securities or mer- 
chandise by burglary of safe, and 
loss of same type where not in a 
safe up to $50 limit, theft of 
money or securities from night de- 
pository or from homes of pro- 
prietor or authorized employee, 
burglary of merchandise, furni- 
ture, fixtures, or equipment when 
store is not open, and damage 
caused by such burglary or at- 
tempt, provided policyholder owns, 
or is liable for, property. 





HAND GREASE GUN 


Mortgage Association 
Reports on Loans 


The Federal National Mortgage 
Association reports it acquired over 
$600 million in mortgages insured 
by the Federal Housing Admini- 
stration and by the Veterans Ad- 
ministration during the latest fis- 
cal year ended June 30, 1955. 

The Federal agency, during this 
same period, sold mortgages valued 
at about $200 million. 


J. Stanley Baughman, president 





Unlimited uses,for this new 
Universal 4-ounce hand gun 


Here’s a grease gun that has more potential uses and customers than 
any other item in the hardware store. Little Lube is perfect for home, 
workshop, garage and garden use by the handyman. It is exceptionally 
versatile and is available with coupler and needle adapter. Little Lube 
can be used where pressure or ordinary greasing is necessary. 


Little Lube is 
available with 
coupler and 

adapter .. . fits 
all conventional 
grease fitti Seg 
works with one 
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720 ALLEGHENY AVE... CAKMONT, PA. 
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See Your Jobber or Write 
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Packed in an attractive carton 
for counter or window display 
—six to a carton. Also individu- 
ally boxed in cases of a dozen. 






. - t 
Pee SER ee 





of the FNMA, states that net profit 
for the fiscal year amounted to 
almost $35 million. This brings 
cumulative earnings since the 
agency's launching to a total of 
$188 million. 

At the close of fiscal 1955, the 
portfolio included 350,000 mort- 
gages valued at around $2.6 billion. 


Department Store Sales 
Increase 11 Percent 


Department store sales in the 
United States for the week ended 
Sept. 10 climbed 11 pct over the 
comparable 1954 week, reports the 
Federal Reserve Board. 

Every Federal Reserve District 
posted an increase for the latest 
week. 

A detailed breakdown of store 
sales follows: 


4 Wks jan. } 
One Wk Ended Ended 
Aug. 20 Aug. 13 Aug. 20 Aug 
Boston :, —13 — 3 —- 2 - 3 
New York - } = § 0 + 
Philadelphia + 6 0 + 4 
Cleveland + 9 + 7 +10 
Richmond  § Q° + @ 
Atlant +14 +11* +13 
(‘hicag + 3 + 4 + 5 
St. Louis . + 6 + 3 +12 
Minnea _— 2 . + | 
K at City + 9 + +] 
J PPP eee +17 + l! 


Television Boom 


By 1975 the United States will 
have at least 92 million television 
sets in use, predicts Frank M. Fol- 
som, president of Radio Corp. of 
America. Mr. Folsom adds that 
90 percent of these sets will be 
color models. 





Hardware Humor 
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HOT IDEAS 


tor Fall Selling 


ALL YOUR CUSTOMERS ARE 
PROSPECTS FOR... 


METALLIC 
FINISHES 


Unexcelled for 
protecting and re- 
newing wood, metal and glass 
surfaces. Available in pale 
gold, rich gold, Roman gold, 
copper and silver. Packaged 


in standard sizes from 2 oz. 
— usco Sfreak-O-Strength 
REDWOOD FINISHES : 


Chromatone manufactures two types 


Practically every householder needs one now —the 
finest galvanized refuse can that money can buy' 
of Redwood finishes—Clear and Pig- 
mented. Chromatone Clear Redwood 
Finish is a resin free oil with a high 
penetrating action which produces a 


Features exclusive LOK-TITE COVER, extra deep, extra 
quality Streak-O-Strength corrugations — super-rug 
gedness that sells on sight' Twelve models—four sizes ' 




















easieiieiied ieege 5 
tough, long lasting, high gloss finish. | 
The Pigmented Finish is manufac- 
cured to the same high specifications, 
and is recommended to provide uni- 
form color for varying shades of wood. | 
d | 
ALUMINUM ial 
NESCO Colorbryte Step-on Can NESCO Serv-Ryte 
Contain patented stabilizer U. S. No Serving Trays 
: Every house needs another one! That's why 
2313088 which assures higher leafing Nesco Step-on Cons ore one of the hottest A voriety of these colorful serving 
mpuise items you con stock. Madden cover troys ore o must in modern living 
percentage, unsurpassed color bril- mechonism. rust-resistant inset oa 270.16 for serving TV snacks for party-time 
— 7 — ond 12-qt. sizes in white, yellow ond red ail the time. Retailers know they 
liance, unexcelled shelf life, greater esr inp tn Di GO like lightning 





coverage and durability, making sat- 
ished customers—repeat business. Order from your Nesco Distributor now ! 


See Nesco at the National Hardweore Show — Booths 273 and 277 


ASK ABOUT OUR BIG DEALER 


AND JOBBER DISCOUNTS 





ALUMATONE CORPORATION 


1523 Grande Vista, Los Angeles 23, California so a — co 


9270 Olive Street Rd.. St. Lowis 5, Missouri 








THE STANDARD OF QUALITY SINCE 1939 
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IT MAKES SENSE 


"A firm's prestige is materi- 


ally enhanced when featuring 
advertised name-brand mer- 
chandise . A. T. STEWART 
that the above 
statement is true .. . it is 
safe to assume that the re- 
verse is also true. 


Assuming 


SELL THE 
GENUINE 


The Hardware Man's 


TOILET TANK BALL 











NEW TUBULAR HACK SAW FRAME 


FORSBERG'S VIKING No. ¥250 
Sturdily built te withetand rugged duty, Forsberg's new 
Viking Ne. V250 Hack Sew has an adjustable tubular steo! 
frame dees net collagse when biades are changed. Per- 
feetly , the lightweight V250 has a convenient 
thumb rest fer better comtre!. The Buteher Type Handle is 
die-cast, the tubular back is polished and nickel-piated. in- 
dividually moplete with one 10° Hy-Flex Blade 





> 7 7 : . - ' : 
THE NEW FORSBERG 4-WAY KEYHOLE HACK SAW 
DISPLAY No. V¥35-6 
This attractive S-coler counter er wall display consists of 
six new 4-way Keyhole Hack Saw — with patented 


directions. Parked {2 and 25 cards per carten. Also 
packed | dex. frames per box 


THE FORSBERG MANUFACTURING CO. 
125 Secview Avenue, Bridgeport 1, Conn., U.S.A. 
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Bigelow & Dowse Issues 
Christmas Gift Catalog 


Bigelow & Dowse Co., hardware 
wholesaler at Needham Heights, 





Sn ati “ "i ra ’ ? 
nein matrigen = ad ° dl ~ a ey 
ROO SRP. dit 


Mass., is distributing its Christ- 
mas gift catalog to its dealers. 

The catalog features gift items, 
with several specials, to provide all 
members of the family with a fine 
of holiday merchandise 
from their hardware dealer. 

The catalog contains 24 pages. 
It is printed in rotogravure. 

There is space at the bottom of 
the front cover for the dealer’s 
imprint. 


selection 


Consumer Mailers 


New Wholesalers’ Aids for Dealers’ Use 











Franklin Hardware Co. 
Issues Fall Catalog 

Franklin Hardware and Supply 
Co., Philadelphia, Pa., has issued 
175,000 copies of its 16-page fall 
needs catalog. 








The catalog features over 200 
items. 

A display kit and tie-in news- 
paper 
mailing. 


mats are included in the 





Ward's August Volume 
Increases by 12 Percent 

Montgomery Ward & Co. reports 
a 12 percent boost in August sales 
over the like 1954 month. Sales 
rose to S87 million from $77 mil- 
lion. 

For the 7-month period ended 
Aug. 31, sales volume reached $548 
million, showing a 7 percent gain 
over last year’s $511 million. 


Sears, Roebuck & Co. 
To Build 7 Stores 


Sears, Roebuck & Co. plans to 


build seven new retail stores in 
1956. 
The company plans outlays of 


$56 million next year, primarily to 





expand and improve its retail out- 
lets. This brings expenditures for 
retail building since the end of 
World War II to $400 million. 

Next year’s outlays will run 
about $14 million more than ex- 
penditures in 1955. 


Norge Sales Increase 
To Top $120 Million 
The 


Warner 


division of 
expects its 


Norge Borg- 


Corp. saies 
volume this year to top $120 mil- 
lion, against last year’s $74 mil- 
Judson 8S. 
For the first eight months 
of 1955, he 


appliances ran ahead of the total 


lion, according to Pres. 
Sayre. 


says, sales of Norge 


for all of last year. 
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BETTER STORE 


FIXTURES 
FOR LESS 


















INTERCHANGEABLE—ADJUSTABLE 
“PEG-PANEL” BACKS 
Write for catalog No. JLH TODAY 


W. C. HELLER & CO. 
MONTPELIER, OHIO 











-EYE APPEAL: 


NO. 480 SERIES 


CARDES COIL WIRE 


The finest carded line 
on the market, especially 
suitable for peg board or 
self service displays. 


ECONOMY & UTILITY 
COILS 





Soft copper 
Soft galvanized 


7 
WIRE MIRROR CORD 


Pot. Pending 


. 
PICTURE WIRE 
2 
ALUMINUM WIRE 
. 

STOVE PIPE WIRE 


eo FIRST QUALITY 
e STROWG 

o FLExXxI#i€ 

e DURABLE 





Catalog on our complete 


gE voce Wire Line is yours for the 
asking. 


SOLD THROUGH JOBBERS ONLY 


WIRE CORPORATION 


JAMAICA ae 
ene ISLAND, NEW YORK 





JAMAICA : 
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from the forges of 
Holthouse & Hartup.... 
the 


FORGED FOR STRENGTH! 


The combination of hardness, shock-resistance, and 
toughness make Tennessee hill hickory the finest in the 
world for striking tool handles. WHolthouse & Hartup's 
new flame forging process strengthens the fibers even 
more ... producing the strongest handle money can 


buy! 


FORGED FOR LONG LIFE! 


Holthouse & Hartup's new flame forging process locks 
out moisture, the enemy of all wood .. . ending harm- 
ful weather action, and adding years of working life to 
the handle! 


FORGED TO SELL! 


Holthouse & Hartup's new flame forging process adds 
eye-appealing beauty to the wood, makes it a stond- 
out in any display. And merchandise with eye-appea!l 
is merchandise with sales-appeal, as every merchant 
knows! 


You build volume and profit when you stock famous 
Hill Hickory handles. Clip and mail the coupon right 
now for full information. 


pp idee NN 


rit FORGED 
TOOL HANDLES 


OS S SS SSS SSS SS SSSSSSFSSSSSF SF SSS FSS aee4 


HOLTHOUSE & HARTUP, INC. 


WAYNESBORO, TENNESSEE 


Please send me full information on your new Hill 
Hickory Forged line 






- 


NAME 

STREET 

CITY ZONE STATE 
MY JOBBER IS 


42 eee ee SB SS SS ee SS Se ee ey 
wee seeaeuwewwescewn ewe weweee ee 


os 
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Government Reports 
Employment Hits Peak 

The federal government reports 
that the employment total rose 
to an all-time peak in August. The 
number of jobholders increased 
to 65.5 million, or about 500,000 


more than the former record 
reached in July. 

At the same time, unemploy- 
ment declined 250,000 during 


August to reach 2.2 million. This 
is the lowest jobless total! since 
November, 1953. 

In August of 1954, the employ 
62.3 million, 


- *) 


topped a. 


ment total stood at 
while 
million. 


unemployment 


Servel Reports 
Civilian Sales Up 

Sales of Servel, Inc., Evansville, 
Ind., for the third quarter ended 
July 31, 1955, were higher in ci- 
vilian goods; lower in 
sales. The total figure was slight- 
ly lower than for the same period 
of 1954, but expenses were reduced, 
resulting in a smaller loss than 
last year. 


defense 


: year. 


Civilian products sales rose from 
$12,155,247 in the 1954 quarter to 
$13,821,612 in 1955. Defense prod- 
ucts sales dropped from $9,422,912 
to $7,247,776 this year. Third 
quarter net loss was $1,126,361, or 
less than half the 1954 third quar- 
ter loss. 


Radio, TV Show 
Production Gains 


Television set production in the 
first 7 months of 1955 showed a 32 
percent gain over the same period 
last year, reports Radio-Electronic- 
Television Manufacturers Assn. 

production for the 7 
months totaled 7.7 million sets, a 
46 percent 


Radio 


increase over the 5.3 
million units turned out a 


earlier. 


year 


General Electric Gains 
General Electric Co. reports its 
production of automatic washers 
is running 59 pct ahead of last 
Output of automatic dryers 


' for the first seven months outdis- 
tanced 1954 figures by 88 pct, ac- 


cording to GE’s home laundry de- 
partment. 





National Lockset Lines 
Simplified; Expanded 
Nationa! Lock Co., Rockford, I11., 
has simplified its lines of National 
Lockset, and broadened selection 
of knobs, 


accessories. 


escutcheons. and other 


“In taking these recent steps,” 
the company announced, “we had 
in mind the simplification of pur- 
chasing, stocking, displaying and 
installing National Locksets on 
the part of the retailer, wholesaler 


and contractor.” 


Range Price Advances 
Average 5 to 6'/2 Percent 


Florence Stove Co. has boosted 
its prices on all gas ranges by 5 
percent following similar price in- 
creases by other manufacturers. 

Welbilt Stove Co., Inc., has in- 
creased its prices 5 to 6.5 percent, 
while Magic Chef, Inc., has boosted 
prices on its gas ranges by 5 per- 
cent or more. 

Manufacturers attribute the 
higher costs of 


prices to rising 


both labor and material. 





GARDEN CART 








—_——— 


| 2-IN-1 SPREADER -CART 





| Both a large capacity spreader 





Twin sister to Spreader Cart but for fertilizer or seed AND 3 well} 
without spreader assembly. Strong built, all-purpose cart—all in one 
est on the market! Flat bottom, top-quality piece of equipment 
large capacity Easy to reach, hau! Spreader features a corrosion 
iil and unload. A back-saver and a resistant agitator assembly. Con 
real value. Packaged verts from cart to seeder with flick 
of the wrist. Packaged 





—— ——___—__— a — 





JAK DELUXE 


LAWN ROLLERS 


FULL LINE 


All-teme home favorite. Really a 


beauty, carefully engineered for 


’ better balance and maneuvera 

Wid Eguipme bility. Features a Jackson special 
tront-Drace support of tray piete length of drum 

Packaged for easy handling scrapers, sturdy handles 





Wide variety of sizes. Drums of 
heavy gauge Steel, electrically 
welded and rounded to prevent 
sod cutting. Axles run through con 
Adjustable 





Jackson Manufacturing Company 
HARRISBURG © PENNSYLVANIA 


— Oldest and largest wheelbarrow maker in America 
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, 
Ss mething to exclarm 
abou when a gas heater ' 
« No. |, wear after year, 
un dollar volume of gas i 
space heater sales. That's the = 
Dearborn Cool Sefety 
( abinet ga> area heater — | 
Ne. } ~~. om wnets | 
cold for use with | P gas 
| \ nie 
i 
ae 
— | ) 
' 


DEAR EO RN or eve comPpanyY 
17ee w. Commerce Setters tenses 








MASTERWARE 


Leader in Style! 


Made by the Makers of 


Sanette 


For 30 Years the Nation's 
HOUSEHOLD WORD 
for Quality Kitchen Cans 


al Available in 
Canette C-1-AC 3 POPULAR PRICE RANGES 


ALL-CHROME 

: : : ket for thi ali 
CHROME ond ENAMEL There's a wide-open market for this ¢ye-appealing, 
White. Red. Yellow. Pink he-man tool... in every camp ehesé, every sports- 
| 3 man’s kit, ev ry car, every wood shed, cvery work 











" ; shop, every suburban — Single bit 1% Ib. 
ALL-ENAMEL head with nail-pull , forest green finish, safe- 
sii ies : White, Red. Yellow rm ath of fine « vuality cova Weatherp roo fed 
readette B-1-A : hickon ry handle M ade by fifth-generation crafis- 
Display SANETTE men in a century-old tragdivion=-—THE VERY 

WAXED BAGS FINEST SPORT AXE YOU CQULD SEL 


These famous green bags 
stand aione in moisture- 
resistant durability. Sarn- 
ple bog in every San 
ette in handy 50 bag 
dispensers No. $8-3-50 
for 10 to 14 qt. cons Ed T | Cc pany 
No. $B-5-50 for I5 to 20 ge oo om 

at. cans 


MASTER METAL LEWISTOWN 12, PENNSYLVANIA 


W astette PRODUCTS, INC. Sonette 4 
B-16-AC P.O. Box 95, Bulfele S, M.Y. SX-14-AC Axe manufacturers for American weodsmen singe 1843 


See your jobber, or write 


MANN 
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Mortgage Forfeitures 
Decline in First Half 
Mortgage payments by borrow- 
ers are in excellent condition, ac- 
cording to a national delinquency 


ALL NEW -- a | q survey on the first half of 1955 by 


the Mortgage Bankers Association 


ALL SELLING! & | of America, | 


The report covering more than 2 


ia Aine: Millie euabitin os a J : million loans held by all types of 
fast! Universal's exciting new - Lay x lenders shows a delinquency rate of 
line offers improvements you ve 2.01 percent. This compares with 
wanted for years »s « « Ga lusive s ; . . 9 7 

performance features, bright : the year-ago rate of 2.27 percent. 
new eye-catching colors, revolu- E The survey includes FHA, VA 


tionary styling. And all Univer- 
sal units — funnel-top and open- 
top compressed air sprayers, 
hand sprayers, dusters, planters 
and allied products —are backed 


by superb engineering and fac- 4 5 . » ; Business Failures Are 
tory guarantee. Write for new . - a 2.2 Pct Lower in "55 


Catalog U-56 today. 


and conventional-type mortgages. 


Business failures in the first 
seven months of this year are 
running below the comparable 
1954 total, according to a nation- 
wide survey by Dun & Bradstreet, 
Inc. 

The business casualties amount 
to 6,487 this year, against 6,634 





ina Rien a a year ago. The number of retail 
failures clined to 3.240 from 
UNIVERSAL METAL PRODUCTS co. failures dec ined . 
BOONE ST., SARANAC Division Air Control Products, Inc. MICHIGAN last year's 3,517. 








wa = wy DISTRIBUTORS Business Failures Down 

3usiness failures decreased to 
100% NYLON WANTED! 171 in — eit ended ent. 22 from 
| 191 in the preceding week, reports 
MASON’S LINE 


Dun & Bradstreet, Inc. Failures 
(BRAIDED or TWISTED) | & 5b : , 
were down considerably from 212 





he same week a vear ago. 





HARDWARE HUMOR 





Now! the famous, patented AY Ry } | 
DIAL-A-PICK T) LAG Aig A 





A new item. Now used by masons, car- is available to Distributors for |Im- “<9 

. . ' - <_ 
penters ond professional mechanics . . . mediate Delivery! , KY AY Q 
increasingly popular with home craftsmen, 


rand new home model for kitchen, 
sportsmen ond hobbyists. 100 ft. spools are ore 












packaged in this special display package. dining room and bar, to retail at Vyi , A 
Wide variety of other put-ups. ss 9§ es WHITE, / \ 
Order from your jobber, . a af 4 a \ \ 
WIRE OR WRITE TODAY f \ NG 
Ki Co on FOR FULL INFORMATION 

CORDAGE ©) Hardware Age, 195: 
- MAYER-SILEN SALES CO. oe eee 
Box 8002, Laure! Heights Station - | ae ei Lo Phe 
7 AHAM + co. Le . \ e ce poli ce mason, 

ay yg NEW YORK 8. N.Y . Sean Antonio, Texas 


sf 
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STANDARD OF THE INDUSTRY 
YOU'LL BE PROUD 


. - i Dish-Quik 
: SS ae 
The as Bs ® 


New All-Purpose 


LANTERN 
BRACKETS ~ 


Get Your Share of Increasing Sales! 


® NO TOOLS REQUIRED @ QUICK SET-UP 
@ CLAMPS TO ANY SURFACE UP TO 334” THICK 
@ TILTS TO ANY POSITION @ NO LOOSE PARTS 
® BUILT TO LAST ® LOW COST 


Fits 1 or 2 Mantle Coleman Fits 1 or 2 Mantle Kampiite 
A bracket designed and tested for complete adaptability, durability, 
and simplicity under the rugged conditions met by outdoor men 
This bracket reduces fire potential while using gasoline lanterns 
indoors or out by providing sturdy attachment and platform. 






The ALL-IN-ONE faucet dishwasher! 


























> ’ Gonsentned by © 
Good Housekeeping 
















‘liane ee 
No More a. 
Broken Or Lost 
Lanterns 





IF YOUR DISTRIBUTOR IS UNABLE TO SUPPLY YOU, GIVE 
US THEIR NAME AND MAIL YOUR ORDER DIRECTLY TO 


Because Dish-Quik is interchangeable 


OLEAN LANTERN BRACKET oe INC. = with all automatic clear-water sprays, it 


can be attached to sink fittings made by 
40 of America’s leading brass manu- 
facturers. Dish-Quik is available sepa- 


142 SOUTH 26TH ST. OLEAN, N.Y. 












- x ~_ ~3 . rately for replacement sale at $9.95 retail 
. fair trade price ...or as standard equip- 
contractor ment on leading brands of quality sink 
or “do it fittings averaging $29.50 at retail. Display 
’ and sell Dish-Quik both ways 
yourself”. 


l. Complete Dishwashing Faucets 


Quality sink fittings, in a favorite brand 
and in every model for all installations, 
are available now featuring Dish-Quik as 
original standard equipment. Stock and 
sell them — for new homes or to replace 
any old-fashioned, non-spray sink fitting! 


2. to Replace Automatic t ? 
Clear-Water Sprays ! TTT 
Millions of automatic clear-water sprays 
of these five types are now in use. Each 
one can be replaced with Dish-Quik in 
seconds. And remember, if you have sink 
fittings in stock that are equipped with 
automatic sprays, you can now offer you! 
customer a choice of either clear spray 
or Dish-Quik. Simply remove clear spray 
and place in stock (suggested retail $3). 


Fits Every Type of Caulking Gun 
Hole-in-top for metal nozzie guns, 
or insert the piastic nozzie « 


c fare cy . fy 
supplied Of Grop-In Buns 


Cartridge Will Not Break or Dent 


Calbar Cart 7 fice S res ent 
will not break, dent or Durst 


ORDER NOW FROM YOUR REGULAR 


. 


tliiminates Costly Spollage 






Plastic Nozzle 


\ 
Filled With Nation’s Quality Caulk PLUMBING GOODS JOBBER or write 
More than 35 years have gone into 
pe Penh rah.» seine pone te Spouted Cartridges, Bulk direct for further information 
ine perreci —— w~ Cid stit Containers & Guns also 
Calbar Uaulk. ALL colors available. Ask your jobber. 


The Dish ; Quik Co * 1700 East 58th Place, Los Angeles 1, Calif. 


[A division of Modern Faucet Mfg. Co.| 


CALBAR PAINT & VARNISH oF 





Monufoctur ers hi Techn oducts 
2612-26 N. Martha St. - wees 25, Pa. NOTE: Because Dish-Quik is often sold by brass manufacturers 
y the Nation's Leoding Caulk Line under their own trade names, you may have it in stock now. It's 
Over 35 VYoors of : ae Z a Dish-Quik, if it has the transparent detergent cup on the handle. 
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Year-Round 


DOUBLE-DUTY 


Profit-Maker 


[OCK-EASE 


Graphited LOCK FLUID 
“USE IT for lock ‘repairs 


and pre-treating new locks for 
longer life 


“SELL IT in 
Stream 3% 
tection ag 


1-O7 “Drop or 
can for best pro- 
ainst lock rust. stick- 
or freezing all climates. 


‘Siaittaamialiimeal iam iiliies 


American Grease Stick Co. 


Muskegon, Michigan 


Manvutecturers of 


AG. 


Sto:inless elele) mF Y4: STICK 
\VBRIC ANT n iT ond 39 
AMERICAN Oripiess O 

con 279% 


ies 


ep of Streem 





SQUARED to Match 


Today’s Kitchens! 


Makes Round 
Styles Obsolete! 


Holds 
* Stay-open lid! * Ordinary paper 
begs ere square: fit Magikan's square 


more! ° Built-in defumert 


design. * Handle for easy carrying. 
* Aluminum innercen: will never 
chip, rust or peel (2 new one FREE 
# does). 


Newest? colors! Pre-priced 
marked for full profits! 
oor PAY TO INGREASE YOUR STOCK! 




















Gas Air Conditioning 
For Houses Predicted 
; A new system of gas air condi- 
tioning for houses soon will be in 


production, to Sheldon 
Coleman, of Coleman 


according 
president 


Co., Inc., Wichita, Kan. 
He told the Southern Gas As- 
sociation’s convention that a prac- 


tical system of gas-powered air 
conditioning for homes should 
reach the market in 1956. 

The gas industry, he notes, now 
has a big winter heating load with- 
out a balancing load during sum- 
mer months. 


Power Tool Industry 
Outlook Called Bright 


F. P. Maxwell, vice-president in 
charge of Rockwell Mfg. Co.’s 
Delta power tool division, points 


out that while the power tool in- 
dustry experienced a mild reces- 
sion starting in late 1953 and into 
1954, a noticeable upswing in or- 
ders apparent in the late 
spring of 1955. 

He said a decided increase has 
been felt in all lines, but more no- 
ticeably in industrial and commer- 


was 


cial tools. Continuing increases are 


expected over the balance of the 

vear. 

Dishwasher Sales Gain 

In Biggest Promotion 
Cincinnati, Ohio, distributors 

report that during a four-week 


period of city-wide promotion of 
automatic dishwashers recently, 
sales to dealers amounted from 25 
to 50 percent of average yearly 
business. 

The program was coordinated by 
the light and power company, the 
Cincinnati Post, and the household 
sink units section of the National 
Electrical Manufacturers 
tion. 


Associa- 


Roto-Broil Price Change 
There is a general price increase 
of 10 percent on all king-sized 
broilers made by the Roto-Broil 
Corp. of America, New York, N. Y. 


Models included are the Classic. 
Fiesta, Riviera, Capri, and Sun 
Valley. 


MANSFIELD LINE 


CENTRIFUGAL 










SUMP PUMP 





PLASTIC — NON-CORROSIVE 
Everyone Needs a Little 
Sump Pump — works 
anywhere 
Plug-in Appliance, 110 V 
Only $28.00 complete 
F.O.B. Bellville, Chio 
Dealers — Jobbers 
Write tor folder Wanted 
nen 2.5 8. ee eee 
Belivillie 





INDUSTRIES 
Ohio 


INC 





STAINLESS STEEL 


FASTENINGS OF ALL TYPES 
RIGHT OFF THE SHELF 


. shows Sets Sereve © Machine Screws © Serews 


Cap 
® Set Serews Weed Serews @ Nuts, Washers, ete. 
® Class 3 AN ‘Drilled Fillister Heads. 
Prompt delive 


ries on email or large quantities. 
Write for complete descriptive catalog 







os Telephone: Little Falls 42300 
Gomme 649 Union Bivd., Paterson 2, N. J. 
New York "phone: Wiseonsin 7-904! 








PIPE 
NIPPLES 


Steel, Brass 
Copper, Chrome 
Long Screws, Tank Nipples 

Gauge Siphons 


PITTSBURGH NIPPLE WORKS, Inc. 
1455 Spring Garden Ave., Pittsburgh 12, on 

















Bewildered ?? 


. . then read . 
WASHINGTON NEWS 
AND VIEWS on page 
10 of this issue. Here 
are accurate, authentic, 
easy-to-understand re- 
ports on the latest de- 
velopments in Washing- 
ton affecting hardware 
dealers. This helpful 
feature in each issue 
is another reason why 
HARDWARE AGE is 
the No.1 choice of hard- 
ware dealers through- 
out the nation. 








EDUCATIONAL TOYS 
and HOBBY KITS 


for boys and girls from 1 to 16 and up 
Woodburning Sets, Tool Chests, Boot Builder 
Sets, Toy Lewnmowers, Metal and Wooden High 
Chairs, Step-Up Chairs, Ironing Boards, Pull 
Toys, Push Toys, Pre-School Toys, Sand Decorat- 
ing Sets, Work Benches, Toy Cast-lron Cook- 
stoves ond occessories. 


SEND FOR FREE CATALOG 
AMERICAN TOY & FURNITURE CO., 


6130 North Clerk S?., 





INC. 


Chicego 26, iil. 
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QBePgessgs 
PUNCH AND SETS ® 


ie PROFESSIONAL. 
BA EYELETS IN A= 
SECOND! 


f 
4 / 
we ’ 
i j if 
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EE AG 


\ 


» 





Wiel S 





EYELETS IN BEAUTIFUL ~ 
ASSORTED COLORS 
Packaged !2 ¢ ; @ 
ome Pare atone GB 
chandiser 
ENDS-BIND LESS 40°% 

Mees iscy | O DEALERS 

©) mm O}iaia. 

PRACTICAL write te 


EYELET TOOL CO. 


236a Broadway, Cambridge, Mass. 


BEFORE YOU MODERNIZE 
GET ALL THE FACTS ABOUT 


USES 


4LERK = ORAMA 


Potent opplied for 






ONLy © 





: i 


Available through your Retail 
Hardwore Associctions. Write 


today for complete information. 
STREATER INDUSTRIES, INC. 
a - ORAMA SPRING PARK, MINNESOTA 


® STREATER’S INC. OF NEW YORK 
CHATHAM, NEW YORK: 
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When ordering spring lawn and garden merchandise 
remember nothing beats a Parker lawn sweeper for fast 
thorough, easy lawn and paved area cleanup. More impor- 
‘ [hat's 


why we suggest you order the complete line tor your share 


tant spring sales are more spe ctacular every veal 


of Parker lawn sweeper spring sales 


20” and 28" 


Parl ePrertleas 






Delure Springfield 


ie AR LAWN SWEEPERS 
7 


Parker Sweeper Company, 210 Bechtle Avenue, Springfield, Ohio 


Pelican 
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Arvin Radio Shipments 
Up 50 Pct. in August 


Radio shipments to distributors 
by Arvin Industries were 50 pct 
greater in August than a year ago. 

Portable radio shipments were 52 
pet higher during August than any 
previous month of the current 
year. 

Sales increases in both lines were 
attributed in part to Arvin’s back- 
to-school and fall promotional ef- 
forts. 


Billy and Ruth Dealers 
Backed by Television 


The 1955 Billy and Ruth Book 
Christmas toy promotion catalog 
that is published for the 25th sea- 
son, Was recently made part of Miss 
Claire’s TV nursery school, a 
WFIL-TV production. 

Miss Claire is showing many of 
the Billy and Ruth catalog toys on 
her daily 8:30 to 9:30 a.m. show. 
The theme, Romper Room, is used 
on 25 TV stations throughout the 
country. Miss Claire has five 
children on the program. They 
draw, paint, read, and build using 


many of the Billy and Ruth toys. 
Many area dealers have a Billy 
and Ruth Romper Room section in 








their stores featuring the catalog 
items used on television. The cata- 
log will reach 5 million homes. 


Television Sets Increase 
5/2 Times in 5 Years 


Two-thirds of the 48 million 
homes in the country now have at 
least one television set, the Cen- 
sus Bureau reports. 

Five years ago, when there were 
10 million homes, only 5 million, 
or one home in eight, boasted a 
TV receiver. In cities and sub- 
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Copper 
and Pink 








WANTED 


stove pad designs 
TO RETAIL AT 









































urbs, four out of five households 
have a set, but only about half 
the rural homes have TY. 

Generally, a higher percentage 
of homes have television sets in 
the North, followed by the West 
with the lowest percentage in the 
South. Homes with four or five 
people are more likely to have a 
set than are homes with either 
more or less occupants, the Cen- 
sus Bureau finds. 


Commerce Dept. Revises 
Screening Standard Again 


Commercial standards for in- 
sect wire screening, originally is- 
sued in 1944, have been revised 
for the second time by the Com- 
modity Standards division of the 
LU. S. Commerce Department. 

The revision, requested by the 
Insect Wire Screening Bureau 
representing the industry, pro- 
vide a nationally recognized stand- 
ard of quality for wire screening. 
They are aimed at promoting fair 
marketing practices and aiding 
users in determining standard 
sizes and types of screening. 


VE Pro-Tex has them! 


a complete line of Copper and Pink 


3 gorgeous designs in Pink 
3 ovtstanding designs in Copper 


... and all to retail at $1 or less in 
the large stove top sizes. Write now for 
full information on these beauties. 


in Pink — Desert Sand... Linen... 
Pink Ripple 

in Copper — Diamond Copper... 
Copper Sand... Copper Ripple 


Ballonoff ... and only Ballonoff, the 
world’s largest stove pad manufacturer... 
gives you both copper and pink stove 
pods in a complete quolity line priced 

for profits and volume sales. 





metal products co. 


Cleveland 15 ite Offices in principal cities in 


the United Stetes. in Conede: Conedion Houseweores 


itd., 20 Wellington $1., Torente, Ontario 
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EXTRA PROFITS WITH THE 


NEW GEYER ROTARY | 


EDGER. 


(*) 





Newest in the market, Geyer’s Rotary 


Edger and Trimmer has the features Write loday 


to make it a best seller 


* SURE GRIP TIRE TREAD 
SELF-SHARPENING BLADE 
EXCLUSIVE SPRING TENSION 
MULTIPLE USES 
GUARANTEED DURABILITY 
COLORFUL FINISH 

National advertising and selling aids are offered 
to assure you of extra profits with Geyer tools 


@ for prices 
® catalog pages 


© advertising and 
Selling aids 


GEYER MANUFACTURING CO. ®°cK_FAtts 


ILLINOIS 





Indoor Gardens Mean 


Year “Round Profits! 


Cash in with this specially 
formulated "indoor" bomb 












t- 


av. 


gis @ ANTROL 
aa African 
Violet 


end House Plenst INSECT BOMSB 


rT 
g -*=, 

Pe NX 
| AN 


every growel 


of | siant n is this non-in 
ide specihcally 
Sell n sight from 
© Push-butt venience! Comes com 
AY messy 
°° pid ‘ 
its 
ne OE Year-Round Seller! 


Stock and Display Now! 


BOYLE-MIDWAY Inc. 
Gerden insecticide Div. 
22 East 40th S$?#.. 
New York 16, N. Y. 
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AMALING 


New Product 


Saves articles 
that couldn't 
be fixed 
before 





\F 
\' 









FLEX-O-FIX 


The AMAZING 
WORKABLE RUBBER 


| | that SELLS ON SIGHT 
1001 USES—Flex-O-Fix 





patches rubber boots, wad- 





ers, rubbers, raincoats. 





Mends tents, tarpaulins, cov- 
ers, grain sacks, convertible 
car tops. Seals air and water 


leaks around glass or frame. 








a 1 Splices belts. Plugs holes 
and caulks joints in boats. 
- Waterproofs boots and shoes. 


Keeps mats and rugs from 





skidding. Nationally adver- 








2 Ere tised, proven outstanding 
sales results. Retails 75¢ a 
i tube. Packed 1 2, 2'/)-oz. tubes 


 — in display carton. 








PYROIL "“M”’ 
MULTIPURPOSE LUBRICANT 


A superb quality, graphited, polarized 


lubricant which clines to metal 





| : Protec [S$ AMRAINGI rust and corrosion 

Gives polished finish. Wipes on and 
: 

tS AAT gD protects against damaging finger 

‘ — ae oe oe, marks and moisture. | se it tO pro- 


a4 ive 
{Seis swe Susy tect saws, drills, tools. cutlery from 


‘ 2. tna 5 rusting in your store. Retails 30¢a 
al 


can. Packed 12, 4-07. ca j | 
PYROIL "P”’ a. 
PENETRATING Oil Lab tests prove if loosens stuck nuts and bolts 


$ times easier. Dissolves rust and corrosion, eliminates squeaks 
Contains super-lubricating graphite—AND—it's polarized to cling 
to metal. Works on any metal. Won't harm delicate mechanisms 
Non-inflammable, safe to use. Retails 40¢ a can 

4-o7z. Cans in display carton 









PYROIL COMPANY, INC. 
Dept. HA-105, Le Crosse, Wis., U. $. A 


SUPER LUBRICANTS 
WORLD FAMOUS SINCE 1979 
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Promotions 











Cosco Advertising 
To Reach 30 Million 


Hamilton Mfg. Corp., Columbus, 
Ind., will use 11 magazines with 
more than 30 million circulation, to 
promote Cosco metal household 
furniture, Fashionfold card tables 
and chairs; and juvenile furniture 
this Christmas. 

Participating dealers receive free 
kits containing eesels, banners, ad 
mats, and display suggestions. 

The program includes full-page 
color stool and table ads in Novem- 
ber Ladies’ Home Journal and The 
Saturday Evening Post; December 
Good Housekeeping and American 
Home. 

Full-page “Fashionfold” 
ads appear in November's House 
Beautiful and House and Garden. 
and December Better Homes and 
Gardens and Living for 


color 


Young 
Homemakers. 


Manufacturers’ New Merchandising Plans 








A half-page color juvenile ad 
goes in Life, Dec. 5; and two- 
thirds-page color juvenile ads in 
December Parents’ and Modern Ro- 
mances. 


Weller Promotion In 
Ten Leading Magazines 
Weller Electric Corp., Easton, 
Pa., begins a nationwide fall and 
winter promotion on Weller power 
line with a page-and-a-half adver- 
tisement in Life Oct. 17 issue. 
Timed to coincide with the hard- 
ware show at Chicago, the Life ad 
is headlined “How to clean up 101 
do-it-yourself jobs with Weller 
Tools.” The campaign will be run 
in nine other magazines reaching 
specific audiences. 


Oster Consumer Service 


John Oster Mfg. Co., Milwaukee, 
Wis., has provided a nationwide in- 


service for consumers 


formation 
with product or service inquiries. 
In its fall and winter advertising, 
Oster will advise consumers to call 
Western Union, Operator 25, for 
dealer information. 


Biggest Ad Campaign 
Planned By Autoyre 

Autoyre Co., Oakville, Conn., sub- 
sidiary of Ekco Products Co., 
Chicago, has set its biggest adver- 
tising program this fall with color 
ads. 

Featured are Fairfield bathroom 
in L re. Bet- 
ter Homes & Gardens, American 
Home, Living for Young Home- 
makers. Household. Successful 
Farming, Home Modernizing, and 
Small Homes Guide. 


and closet accessories 


Cory Corp. Promotion 
On Crown Jewel Lines 


Chicago, Ill., has 
announced an extensive full page, 


Cory Corp., 
full color consumer ad campaign 
for the fall and Christmas season. 

Featured will be the new Crown 


Worth Selling! Worth Talking About! 
ARNISTRONG Sealing Compounds 


Quick turnover—that is what you want in a line of specialties. And quick turn- 


33 





"33" retoins its life- 
Giving oils, stays 
elastic, ond keeps 
the bond between 
giass ond sash 
permanently intoct. 





“33” is of smooth, uniform consistency that takes initial 
“set”’ at once. It can be painted immediately after appli- 
cation. “‘33”’ remains permanently E-L-A-S-T-I-C—never 
dries out or gets rock-hard. And never chips, cracks or 
loses its bond. Also ideal for patching nail holes and cracks 
before painting, setting plumbing fixtures, etc. 


THE MAME OF YOUR NEAREST JOBBER WILL BE SENT UPON REQUEST 


GLAZING 
COMPOUND 
For Either Wood or Metal Sash 








Ordinary putty loses 
its “life,” becomes 
rock-hord, crocks, 
chips of. The bond 
between sosh ond 
gicss is soon broken. 


“RELY-ON” 











over you can have with ARMSTRONG Sealing Compounds, because these products 
are a genuine necessity for every home, 


The distinctive labels on ARMSTRONG products insures buyer recognition— 
a factor which will help to keep stock moving out and profits moving in. 


Rely-on 


CAULKING COMPOUND 


Protects Property — Saves Fuel 


An inexpensive woy for home owners to 
eliminate Drafts, Dirt, Insects, Rust, Rot, 
Unsightly Holes ond Cracks Inside and Ovt- 
side. “RELY-ON”™ adheres to practically any 
surfoce—wood, brick, gloss, stone, tile, 
cement, masonry or ploster 


stays permanently E-L-A-S-T-I-C. It 
does not dry out or become rock-hard and will not crack, 
chip or crumble. Available in both cartridges and in bulk. 








THE ARMSTRONG COMPANY 1001 East 103rd Street « Chicago 28, Illinois 
OTHER PLANTS: Detroit... Dallas... Richmond, California... Charlotte, N. C. 


Leading Manufacturer of Compounds for Glazing, Caulking, Sealing 


268 














HARDWARE AGE, OCTOBER 13, 1955 











MECHANICS’ TOOLS and 


HARDWARE SPECIALTIES 


For Your Profits Stock Our Extension and Wing Dividers 





No. 104 Beer 
So. ee! rs 3 

Pati TE - > 
EXTENSION Ress 
One Move e Steel P 3 “Lae 


Sere NO. 105 
Ros EXTENSION 
DOUBLE LEG 





NO. 106 
WING DIVIDER 











Furnished in Sizes—6 ~ oO ie oe ae ee ae 

Wet Pe Doz. Lbs. 3% 3 ) 4\4 5% 16 % 18 25 *% 

All Above Points Carefully Hardened and Springs Carefully Tempered 
High Polish Finish 





GUARANTEED @ SINCE 1830 


WILLIAM JOHNSON INC. 


BRENNER AND KENT STREETS — NEWARK 3, N. J. 











DEPENDABLE 





BLOCKS and 
TURNBUCKLES 


Drop torged by men who 
really know how to put the 
strength in hardware where 
strength and dependability 


count most 

Catalog H-55" shows the 
tull W-C line of pulleys 
wire rope sockets, connect 
ing links, thimbles, eye 


bolts, ring bolts, turn 
buck es and others 
Send for your copy of W 


Catalog “H-55”. 


WILCOX-CRITTENDEN 
r ¢ » oi rs ; -_ PP ms | , a 
° ’ 7 J J 


77 SOUTH MAIN ST., MIDDLETOWN, CONN. 
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Padlocks 
and 























Here's the best White Tape rule valve 
ever offered. Die cast case, heavily 
chrome plated. No. BO6W Made in 6 
ft., 8 ft., and 10 ft., lengths. 


A real buy in 50 and 100 ft. White 
Tapes in beautiful and durable leath- 
erette cases. No. SOGWIL - 50 ft. No. 
SIOWL - 100 fr. 


> 


No. 718 Utility Knife. Fine quality, 
rugged, five extra blades in handle 
—da fast repeat seller at 75c. 


Walsco Chain Door Gvwuord 


with welded stee! links. Each 
on display card. No. 203 
brass or bright chromate 
finish. 





WALSCO 
PADLOCKS 
Every size for every 
purpose. These low 
priced locks ore mos? 
popular in carded as- 
sortments. 


Send for 
complete catalog. 





Promotions 








Cosco Advertising 
To Reach 30 Million 


Hamilton Mfg. Corp., Columbus, 
Ind., will use 11 magazines with 
more than 30 million circulation, to 
promote Cosco metal household 
furniture, Fashionfold card tables 
and chairs; and juvenile furniture 
this Christmas. 

Participating dealers receive free 
kits containing easels, banners, ad 
mats, and display suggestions. 

The program includes full-page 
color stool and table ads in Novem- 
ber Ladies’ Home Journal and The 
Saturday Evening Post; December 
Good Housekeeping and American 
Home. 

Full-page color “Fashionfold” 
ads appear in November’s House 
Beautiful and House and Garden. 
and December Better Homes and 
Gardens and Living for 
Homemakers. 


Young 


Manufacturers’ New Merchandising Plans 








A half-page color juvenile ad 
goes in Life, Dec. 5; and two- 
thirds-page color juvenile ads in 
December Parents’ and Modern Ro- 
mances. 


Weller Promotion In 
Ten Leading Magazines 
Weller Electric Corp., Easton, 
Pa., begins a nationwide fall and 
winter promotion on Weller power 
line with a page-and-a-half adver- 
tisement in Life Oct. 17 issue. 
Timed to coincide with the hard- 
ware show at Chicago, the Life ad 
is headlined “How to clean up 101 
do-it-yourself jobs with Weller 
Tools.” The campaign will be run 
in nine other magazines reaching 
specific audiences. 


Oster Consumer Service 


John Oster Mfg. Co., Milwaukee, 
Wis., has provided a nationwide in- 


formation service for consumers 
with product or service inquiries. 
In its fall and winter advertising, 
Oster will advise consumers to call 
Western Union, Operator 25, for 
dealer information. 


Biggest Ad Campaign 
Planned By Autoyre 

Autoyre Co., Oakville, Conn., sub- 
Sidiary of Products Co., 


Chicago, has set its biggest 


Ekco 
adver- 
tising program this fall with color 
ads. 

Featured are Fairfield bathroom 
and closet accessories in Life, Bet- 
ter Homes & Gardens, American 
Home, Young Home- 


make Ts, S 4 £ é SS] ii j 


Living ror 

Household, 
Farming, Home Modernizing, and 
Small Homes Guide. 


Cory Corp. Promotion 
On Crown Jewel Lines 


Cory Corp., Chicago, Ill., has 
announced an extensive full page, 
full color consumer ad campaign 
for the fall and Christmas season. 


Featured will be the new Crown 


Worth Selling! Worth Talking About! 
ARNSTRONG Sealing Compounds 


Quick turnover—that is what you want in a line of specialties. And quick turn- 
over you can have with ARMSTRONG Sealing Compounds, because these products 
are a genuine necessity for every home, 








The distinctive labels on ARMSTRONG products insures buyer recognition— 
a factor which will help to keep stock moving out and profits moving in. 
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“ stwstepee coe” 
—— 


"33" retains its life- 
Giving oils, stays 
elastic, ond keeps 
the bond between 
glass ond sash 
permanently intoct. 


“33” is of smooth, uniform consistency that takes initial 
“set” at once. It can be painted immediately after appli- 
cation. *‘33”" remains permanently E-L-A-S-T-I-C—never 
dries out or gets rock-hard. And never chips, cracks or 
loses its bond. Also ideal for patching nail holes and cracks 
before painting, setting plumbing fixtures, etc. 


THE NAME OF YOUR NEAREST JOBBER WILL BE SENT UPON REQUEST 


GLAZING 
COMPOUND 
For Either Wood or Metal Sash 


Ordinary putty loses 
its “life,” becomes 
rock-hord, crocks, 
chips off. The bond 
between sash ond 
gicss is soon broken, 


“RELY-ON” 





Rel y-on 


CAULKING COMPOUND 


Protects Property — Saves Fuel 


An inexpensive way for home owners to 
eliminate Drofts, Dirt, Insects, Rust, Rot, 
Unsightly Holes and Cracks Inside and Ovt 
side. “RELY-ON” adheres to practically ony 
surfoce—wood, brick, glass, stone, tile, 
cement, mosonry or plaster 


stays permanently E-L-A-S-T-I-C. It 
does not dry out or become rock-hard and will not crack, 
chip or crumble. Available in both cartridges and in bulk. 








THE ARMSTRONG COMPANY 1001 East 103rd Street « Chicago 28, Illinois \ 





OTHER PLANTS: Detroit... Dallas... Richmond, California. . . Charlotte, N. C. 
Leading Manufacturer of Compounds for Glazing, Caulking, Sealing 
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MECHANICS’ TOOLS and 
HARDWARE SPECIALTIES 


For Your Profits Stock Our Extension and Wing Dividers 















































—— 
No. 104 secre eer 
EXTENSION ot 
SINGLE LEG 





NO. 105 
EXTENSION 
DOUBLE LEG 

Two Moveable Steel Points 

Furnis} n Sizes—6 7 gs” «619° 

We Per Doz Lbs 4°» 5 5 4 7% 

NO. 106 


WING DIVIDER 





_ 


Furnished in Sizes—6 r 6 OC Ot a”: ae ae eee 
W gt Per Ly Zz. Lbs 3 2 3‘ 4, Boy 16% 18 254% 





High Polish Finish 


GUARANTEED @ SINCE 1830 


WILLIAM JOHNSON INC. 


BRENNER AND KENT STREETS — NEWARK 3, N. J 











DEPENDABLE 


BLOCKS and 
TURNBUCKLES 


Urop torged by mer 
really know how to put the 
strength in hardware where 
strength and dependability 
count most, 


Catalog H-55" shows the 
tull W-C line of pulleys 
wire rope sockets, connect 
ing links, thimbles, eye 
bolts, ring bolts, turn 
buckles and others 








Ww ho 





X 


WILCOX-CRITTENDEN 
s . r la -*s | ; i e? ee = , —..T. gy” 4 
- *) J / J 4 


77 SOUTH MAIN ST. MIDDLETOWN, CONN. 


Send for your copy of W + 


“H-55”", 
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All Above Points Carefully Hardened and Springs Carefully Tempered. 
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Here's the best White 


ever offered. Die cast case, 
chrome piloted. No. BO6W Made in 6 
ft., 8 ft., and 10 ft., lengths. 


A real buy in 50 and 100 ft. White 


Tapes in beautiful an 
erette cases. No. 506 
SIOWL - 100 ft. 


No. 718 Utility Knife. 
rugged, five extra blades in handle 


—da fast repeat seller 


Walsco Chain Door 


with welded steel! links. Each 


on display card. No 


brass or bright chromate 


finish. 








Tape rule valve 
heavily 


d durable leath- 
WL - 50 ft. Ne. 


c- 


Fine quality, 


at 75c. 





Guard 


. 203 





WALSCO 
PADLOCKS 
Every size for every 
purpose. These low 
priced locks ore most 
popular in carded as- 
soriments. 


Send for 
complete catalog. 









Jewel automatic percolator, and 
Crown Jewel and standard electric 
knife sharpeners. 

They will be shown in a series 
of full page, four-color advertise- 
ments in Esquire, The New Yorker, 
Time, and Newsweek. Other pres- 
tige and business publications will 
be used. 


Bostwick Laboratories 
Launches TV Campaign 


Bostwick Laboratories, Bridge- 
port, Conn., has started a four-mar- 
ket television campaign for its new 
Hep Safe-T-Spray oven cleaner. 

Stations WRCA-TV, WABD, 
WOR-TY, and WPIX at New York; 
WCAU-TV in Philadelphia, WBZ- 
TV in Boston; and WNHC-TV in 
New Haven are contracted. Jinx 
Falkenberg, Josephine McCarthy, 
Herb Sheldon, and Liberace are 
among the stars in the promotion. 


Winchester Promoting 
Roller Skates for Fall 


A wide promotion drive to push 
roller skates is launched by the 
Winchester - Western Div., Olin 


GENERAL continues to PRE-S 





Cash in on General's Advertising Program 
The BIGGEST Ever in Slicing Machine History! 


From now on . all year ‘round . 


: your customers will be seeing, hearing, 
thinking and BUYING GENERAL—the perfect gift appliances! 

Month-after-month General's nationwide promotion in LIFE. THIS WEEK 
and many other magazines. is reaching over 60 MILLION customers—LOCAL 
PROSPECTS im your own HOME MARKET. They'll be coming into YOUR 


Mathieson Chemical 
Haven, Conn. 

The campaign includes the an- 
nual Life-T.V. American Toy pro- 
motion, and a tie-in with the 
Campbell Kids promotion. Adver- 
tising will appear in the Nov. 22 
issue, Christian Science Monitor, 
and in the November and Decem- 
ber Parents magazine. 

Other phases are NBC television 
network shows from Nov. 19 to 
29, and the Wings and Winnie Win- 
chester comic strips appearing in 
20 magazines of the National 
Comics Group. 


Corp., New 


Republic Stainless 
Steel Bonus Offer 


A special fall promotion, sparked 
by local and national ads in con- 
sumer publications, will center on 
the Republic Steel Corp., Canton, 
Ohio, plan to combine its regular 
56-in. twin-bowl stainless steel 
sink with a matching stainless 
steel cart for $149.50, the price of 
the sink alone. Prices are slightly 
higher Denver and West. 

The cart is offered as a bonus. 


every sale! 


General line see ad og. 00). 


SLICING MACHINE COMPANY, 
WALDEN Gp NEW YORK 


Hoover Retirement Plan 
To Move Old Cleaners 


The Hoover Co., North Canton, 
Ohio, fall electric cleaner promo- 
tion features a retirement allow- 
ance, plus regular trade-in allow- 
ance on old cleaners. 

October advertising plans in- 
clude Reader's Digest, Coronet, 
Parade, This Week, and 12 Sunday 
metropolitan newspapers. 

The two allowances’ usually 
amount to 20 to 25 percent of the 
purchase price of the old cleaner. 


Casco Steam Irons In 
Biggest TV Promotion 

Casco Products Corp., Appliance 
Div., Bridgeport, Conn., has set up 
the biggest advertising program 
ever used to promote Casco steam 
irons. 

In October, television will reach 
five major markets. 

Advertisements in 
and magazines will tie in with the 
television theme, and point-of-sale 
materials will also carry the “Don’t 
suy Half A Steam Iron” theme. 

(Continued on page 272) 


newspapers 


ELL your customers 


YOU saw this General Slicing 
Machine powerfully promoted 
in LIFE and THIS WEEK in 
September. 


YOU'LL see it again in No- 
vember—just in time for hol- 
iday buying, it comes to LIFE 
and THIS WEEK— power 
packed publications! 


store pre-sold—to ask for General Slicers and other popular General appli- 
ances. Having the complete General line on hand assures you of making 


if you aren't already stocking, featuring. a full line of General Slicers and 
the now justly famous MERRY G'RINDERS. write for facts. Top quality, 
great utelity. unusual value, GENERALS have what it takes to keep them 
NUMBER ONE in consumer demand 
General appliances than ever before 


Make this the year you sell more 
more easily! (For prices of the 
Write for details Dept. 556 


INC. 
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“ATRADEMARK SINCE 1876 





Christmas Promotion 
sends thousands to you 
tor Mossbergs! 





Write todey 
for complete 
catalog 







\ 4 _— ‘ * ~~. 

\ . " >- _ 1 : . - 
. ‘aoe ‘ 
’ ° . ~~ se 


















Type 
BT1013'/2-3"" 








rapa to be ready! 


Where Surface Application Is 





Desirable. 






Mossberg national advertising and Mossberg promo- 
tion are working right now to make this your biggest 
Christmas ever in Mossberg sporting firearms. 


BOMMER SPRING HINGE CO. INC. MAKING CUSTOMERS 


Moin Office & Plant: LANDRUM, SOUTH CAROLINA 

Chicago Office: 180 N. Wocker’ Drive, Chicago 6, Il This Christmas catalog otfered fre in Mossberg 
Soles Office national! advertising describes Mossberg rifles, shot- 
and Warehouse: 263 Classon Ave Brooklyn 5, N. Y guns and scopes. It’s going to make th 

on Mossberg this Christmas. 


isands decide 











- WOODRUFF KEYS 
*MACHINE KEYS 
*MACHINERACK = , 
“TAPER PINS : AND IT SENDS THEM 

“COTTER PINS = TO YOUR STORE TO BUY 
‘SPECIAL PARTS = = Order your Mossbergs now ... give them prominent 


display they'll do their part for you 





and other Stanho products 
Bulk or Packaged 


WRITE for CATALOG 
and PRICES 


for accuracy 


O. F. MOSSBERG & SONS, INC. 


51610 St. John St.. New Hoven 5, Conn 
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MIRROR 
HANGING KIT 


ss, e- 
J 





Now at last — a quick and simple 
methed of mirror-hanging. This handy kit 
makes hanging a mirror a 
job that anyone con per- 
form. Packoge contains at- 
tractive, clear plastic clips 
and 4 screws with simple 
instructions. Comes 3 dozen 
in self-dispensing disploy 
for quick sales. 













Write for 
details today. 


Thor Power Tool Co. 
Plans 1956 Promotion 

Thor Power Tool Co., Aurora. 
Ill., has a large advertising and 
sales promotion plan for 1956. 

beginning in January, the ex- 
panded Thor program includes 
general and farm magazines, tele- 
Vision, and an extensive distribu- 
1 and jobbing campaign. 
The acquisition of Speedway 
which produces Thor do- 
it-yourself Speed Tools, made na- 


. 
ig] 


tional consumer advertising a more 
important factor for Thor. 


Tax Appeal Leaflet 
Aids Small Business 


Methods a businessman can use 
to appeal an incorrect federal tax 
statement are explained in a new 
booklet prepared by the Smal! 
Business Administration. 

The leaflet, Appeal Procedure for 
Income Tax Cases, (No. 64), gives 
detailed explanations of the va- 
rious steps in the appeal proce- 
dure to the Internal Revenue Ser- 
vice and the United States Courts. 
It is from all Smal! 
Business Administration field of- 


fices. 


available 


New income tax forms. without 


multi-colored stripes, have been 
prepared by IRS and are expected 
to be easier for taxpayers to fill 
out. A larger type is used on the 
tax forms and instructions. Tax- 
payers are permitted for the first 
time to round out their figures to 
forms 
eliminate the need for taxpayers 


the nearest dollar. The 
figuring their own tax to do long 
division. 

income tax deadline 
next year is April 15. 


Persona! 


Wildlife Service Asks 
Dealers, Hunters Help 

The U.S. Fish and Wildlife Ser- 
vice is asking hardware dealers 
and others connected with hunt- 
ing to urge their customers to re- 
turn registration cards they re- 
ceive when buying Federal duck 
stamps. 

Hunters who do not still have 
their registration cards, can get 
duplicates from most local post 
offices. Those who file the cards 
will be asked at the end of the 
duck season to report on their 
hunting success. 

Purpose of the survey, an offi- 
cial explains, is to determine the 
extent of waterfowl! hunting kill 
for the season. 
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\ ing or holding 1 percent or more of tota i Paragraphs 2 and 3 include, in cases 
, rem of stock if not owned by a cor- where the tockholder or security holder 
A household standby, MOUSE. Sawada ne ames and addresses of the uppears D the books of the company 
NOTS ie anatinns dhastes N iMnaivig _ owners must be riven If as trustees Or in at Vv othe r fidus iarv rela- 
P ‘ oOwne d ny a partnership or othe r unNnivie ti nm the 1TYié of the person or ‘ rpora- 
member of our family. This N corporated firn , its name and address as tion for whom such trustee is acting: als 
trected, prepored seed \ well as that of each individual member. the statements in the two paragraphs 
bait appeals to the finicky ist be given show the affiant's full knowledge and be 
taste of mice N Holders ot TY re than } percent of The ief pm te the cure mstances and ‘ naiti ~ 
> : : ‘ — ‘ * " 2 . . " 
: ‘ ‘ Apitai ~ nN us andl “4 of ‘ hilton ‘ om- incde?T whrnict =f Kno ders and Security 
SPECIAL OFFER, RNG | pany Mary M Acton, 260 Sycamore holders who do not appear upon the bo 
\ Avenue, Merion Station. Pa.: Mrs. Beulah of the company ia trus } ds i. 
35¢ RAT-NOTS ' Fahrend ri (Chateau Lafayette Scars- and securities i apa y other tnatr 
Retails for Your Cos? Mark-up y LA LE, Né ‘A ," Tr} lL) re thy S Johnson 1115 that ‘ 2 : fide 4 oT 
3% deren $14.70 $8.82 t 90% \] Fifth Avenue, New York, N. Y Estate 5. The average number of pies of 
Ve dozen 2.10 PREE } : € Mal M. Musselman, 260 Sycamore each issue of this publication sold or dis 
Avenue, Merion Station, Pa Benefici- tributed, through the mails or otherwise 
SPECIAL OFFER, MNG ries Mary M. Acton and David Acton to paid subscribers during the 12 mor ths 
35¢ MOUSE -NOTS \ Hi war i Pe Ww 1605 Walnut Street precedir {” the date eh WT) al move was {This 
: Philadeiphia, Pa .N. Pew ir 1608 inf natior required from a ’ kl) 
Retails for Your Cost Mark- \ = ¥4 aN " She BE 7 - ga t-te eet Mmrorma is required from Galy, Week's 
- c a dd \ Walnut Street } hiladelphia, Pa Mabel eermi-weekly and tri-weekly newspapers 
3°) dozen $14.70 $8.82 | P Myrin 1608 Walnut Street "hil: 
; x N ° at | ainwu = _reet. I iladel- or y 
(2 dozen 2.10 FREE | N hia. Pa Marvy Ethel Pew. 1608 Walnut 





Order immedictely ...Supplies are limited Street Philadelphia, Pa.; Tradesmans LEONARD V. ROWLANDS 
Bank & Trust Company, 100 S. Broad Publisher and General Manager 
NOTT weT Tidstea in ic CO INC Street Philadelphia, Pa Trustee Estate Sworn to and subscribed before me this 
, ; James Artman, Deceased. Beneficiaries ist day of September, 19 
MT. VERNON WN. Y Franklin Artman, Vera Watters, Alvin C Mae A. Gatzenmaier 
Artman, Elizabeth J. Artman, Marion A My commission expires March 30, 1956 
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arco AMERICAN CHAINS 
for Farms, Homes, Industry 
products and Transportation 





for Steady Profits all year 'round— 


Buy AMERICAN fame 
Display AMERICAN [=r 


in this sales-making Stand} 


Sell AMERICAN 


, : order from your AMERICAN CHAIN wholesaler 







American Chain Division 


AMERICAN CHAIN & CABLE 


York, Pennsylvania * Bridgeport 2, Connecticut 


WHAT'S NEW? | 


Turn to pages 191-192 of this 
issue. The Quick Check Card 
properly filled out will bring 
you quickly the details on 
new products that interest 
you. 


ITS QUICK—IT'S FREE 














SS Pa “~ Catch ‘em at Christmas a 
with the Ki Ceezehly 
TACKLEMASTER 





y, 


No. 2006 
the only TACKLE BOX Big Enough for All the Tackle! 
We're ready for a real bonanza of Christmas gift soles with 
the newest and biggest of al! My Buddy Tackle Boxes—the great 
My Buddy Tacklemaster. You'll really be able to clinch a lot of 
gift purchases with the Tocklemaster. Look for the Tacklemaster 
ads which will appear in the pre-Christmas issues 
of TRUE, SPORTS AFIELD, and HOLIDAY 
| the warid's Were 
Get ready right now for a record Christmas Manatocter® 
season. Order enough My Buddy TACKLE. Tackle Benes 


MASTERS so you'll have enough to go around ond 
WRITE, WIRE OR PHONE YOUR ORDER TODAY! 


FALLS: CITY DIVISION 


STRATTON & TERSTEGGE CO.., 


P. O. BOX 1859, LOUISVILLE, 
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SS AE.WWH SS S 
SSSSQ SX SSsssar S 
GW 
For More SSSSSSBGwW'. TE 
- SSS’ ~ SS SS 
— SS 


Year-Around 


PROFIT 


sii 
ii} 
Tf }/ 
44h / j 
j 
i) 
WAGGA G4 


it’s Chicago 










\! . 
_ MANDRELS! | 
S HERE'S THE LINE S 


SS thet knows no season 

SS Doy in, doy out deolers 
SS etrreter find steady 
SS’ profitable soles with 
SS 


Chicego Sew and 


SS grinding Mandre!s }.3 
SSS Every Ferm, Foectorv se 
SS ond Home workshop... 


Uy 
Uj 
yy 











is @ prospective 
customer. There 
ore mondrels for 
light, medium or 
heavy duty ...eoch 
one pocted in on 
offrective 3 colo 
ditpley carton 


ASK YOUR JOBBER 


ebout Chicego's 
on-the-speft merchandiser. 





MFG'D BY 3 
DIE CASTING MFG. CO. 


2510-14 WEST MONROE STREET 
CHICAGO 12 ILLINOIS 


GLOBE 


540) SS oe) ee 


Built to sell faster... packaged to 
sell faster... priced to sell faster! 


cTR-):] 2 it-) me ie 


MILWAUKEE WIiSstCONtStiwn 


Shipping Points Los Angeles, Calif. * Denville, N. J. * Milwovkee, Wis. 
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Classified Opportunities Section 





Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 


Set solid, maximum 56 words $5.00 
Each additional! word 10 


Positions Wanted 
(Speciac! Rate) set solid. mosimum 
56 words $2. @ 
Each additional word ity 
Allow Seven Words for Keyed Address 
or Your Address 





BOXED DISPLAY AD RATES 
$8.00 per column inch 
discount allowed for 4 or more con- 

secutive insertions of Boxed Display Ads. 


Cuts or special borders not acce 
Address your correspondence and replies to 


HARDWARE AGE 


Classified Opportunities Dept. 
Chestnut & Séth Sts., Philadelphia 39, Pa. 


CLASSIFIED ADVERTISING RATES : 


NOTE: Samples of merchandise, literature, 
cotalog, etc., will not be forwarded to box 
number odvertisers uniess occompanied by 
sufficient postage for remailing. 


No agency commission allowed. 


HARDWARE AGE is published every other 
Thursday. Classified forms ciose i5 doys 
prior to publication date. 


Remittance must accompany order in form 
of check or money order, not currency or 
stomps. 











Representatives Wanted 








REPRESENTATIVES WANTED 


Manufacturer of nationally advertised Garden Items 


Housewares and Wrought Iron Item. Wants Individual 
representatives for weestert and southwestern 
Write 


eled 


states 
stating lines now handled and territory tra 
Commission basis 


Address Geox 805. sare of HARDWARE AGE 
Chestnut & 56th Sts.. Philadelphia 39. Pa 











PAINT BRUSH SALESMEN 


vem ninent 
territories fon 
fer mn now 
dealers and 
Eetablished 


bil r 


paint brush manufacturér has open 
sucessful sales producer Ire 
calling on paint, hardware, lumber 
industrials Protected territories 

business. Will aleo consider side- 
manufacturers’ agent 

Address Box 615. care of HARDWARE AGE 
Chestnut & Séth Sts., Philadeiphia 39. Pa 











WEED tters and ¢t 


a Protected territ es Write today Lad 
Manut nz Co., 800 Forty-! mth Ave 
lent 

REPRESENTATIV! WANTED FOR AT 


‘PRICED complete handle line 


Seng to | details at ones Address: Box 1021, 
wDWarke Ace, Chestnut & 6th Sts 
I 19. Pa 


MAN’ FACTURERS REPRESENTATIVE 
WANTI ESTABLISHED PAINT brush man 
esires representative calling m hard- 
lumber, etc. stores; good commissions 
contact, territor protects W rite 
Address: Box 1026, care of Harp 
AR ’ ( hestnut c 56th sts Philadelphia 
i 
[IANUFACTURER’S REPRESENTATIVE 
ERING HARDWARE and building supp 
ms “stats (ie , fry ears. desires 
‘ lers ha 
ms : 6 nm KY | cks. MoOrTtise 
> 2 helf hardware Profitable 
' \ eas Rox » : ? 
bi aR Act ( heat f 6 ‘ | ‘ 


MANU FACTUR 
b k f les ; * . steme i tected territories 
’ 


rt rrie nt 


aftorese 


Stats lines : territ number of men 
traveled Address: Box 1018 re of HaRoWare 
Ac { heat nt ; Ste }? leinhia 39 Ps 


eA AC TURERS EXTRUDERS OF 


ALUMINUM SADDLES looking for representa- 
tives sei ge ft retail and wholesale Builders Hard 
ware utiets lop ovalit ind excelent prices 
{ ar Pye . * arc 4 ( ormmisce ’ “1< Sfate 
pualificat s and ‘ w handlir Terr 
avatiabie: central and western New Y State 
5. New Fneland States. South lTersev Ohio Ad 
dress Rox 1006. care f Harmpware Ace, Chest 
nut & Séth Ste ¥’} i'elnohia ; - 


HAND TOOLS 


known line seeks representatives iliing on hard 
ware retailers rm be ‘ : : n 
supplies at : n ers. Ma t 
retnories ¢ et \ Vise vA +} , 1de< 
vou ca Add s: Box N i e of Har 
wart Ace Chestnut & 5 See =F 





Representatives Wanted Representatives Wanted 








REPRESENTATIVES WANTED 


Esta i salesmen regularly calling on builders 
hardware trade To sell high quality Nationally Ad 
; rauli oor closers. Sales help, displays 

bera mmissions, protected territories. State full 
art ar ‘ replying All replies strictly cor 


Address Box 1024, care of HARDWARE AGE 
Chestnut & 56th Sts.. Philadelphia 39, Pa. 











REPRESENTATIVE OR ORGAN! 


ZATIO? CALLING m the 


hardware and i umber 
Wi e manutacturers of ransiucent Rei: 
Sheets have SseveTai 


and rods and 
aa. 


e trade | commission and p 
tected territory tor energetic salesman. Mai! com 
plete da nciluding lines handled and exact terr! 
t overt ddress: Box 1010, care of Harp 


ware Ace, Chestnut & 56th Sts., Philadelphia 39 


Pa 


'RER’S 
I = ABLISHED 


MANUFACT' 
WITT 


REPRESENTATIVE 
CONTACTS in the 


W holesal irdware held wanted to handle 
nationa ine | Oower mowe»°rs if} Le 11S8iana, lexas 


pt 
Arkansas ind Ok! homa Write adv 
w handled. Address: Box 11 


, 
: ‘ 
WaReE AGI Chestnut & 56th § 


ising limes 
Har 


4. care of 
ts., Philadelphia 


REPRESENTATIVE “ ANTED FOR PAINT 


Ht os SHI Vi if uta , re : re nation al 1s1Nness 

‘ nt rtunit tor e who has contact w th 
; 

eta { ‘ territories a ago area 


Southeast. Michican. Unooer New York. Con 


mecticut, et W rite s tull detaiis Address Box 
1025. care f Harmoware Ace. Chestnut & 56th 
» : h i , Pa 
WANTED xm 1 Salesman or broker 
mpany to manila rope, sisal rope, sisal 
t ar te wra ne twines. baler twine 
ier twine irbed wire, nails Also hand t led 
ulligat products, swiss watches ar 
‘ r ‘ nove it items We maint 
e ware ‘ cks ready for prompt shipment 
“ (iy nnections : 4 ’ 
t ire wi iieTs and listrit t 
ilers It vou are mn experienced salesn 
' “ bilrt t make several hundred 


»AC>) 
ROR 


STONE CORI 
IOWA, OR 


lars per we ntact BOB 
COMPANY (CHARITON, 


~ “TF ‘(~~ } CORDAGF COMPANY * 
FRENCHMA?® STREET, NEW ORLEANS 
r cyt rc! ANA 


MAN! RERS AGENT 


At . Lumber Yards, Hardware 
Iahher < Hi Sec rn Saal : 1) 

j ‘ \ lL we est ‘ 

‘ : Kentucky, West \ t I 
lier \ < Rox 101¢ are * FiAR ARE 
\ ‘ Ht} “Ts I | pt : : 


rTURERS REPRESENTATI\ 


Are YOU looking for an additional line’ stal 
ished M tacturer desires representation tf 
revolut iry legless high chair . new iten 
Sate-T-H r has sales appeal to every merchant 
tt ! na helds Hardware, Furniture, De 
partir Stores, Restaurant Supply. Variety, et 
nfidence. stating complete details 
. nes carried All territories 








REPRESENTATIVES WANTED 


Established Ma! ifacturer ill mpet t 
price P imbing Brass Fixtures Cast Brass an 
Tul s Krass Globe (,ate . (‘heck alves 
an ther ‘Bra e! ed in Plu g ert 
pe! ar M ar Ir ina i ’ wa 
\N , a ‘ 4 Ne sk a \4 re ¢ { 
' m Re ae : es with a State actua 
territory wered actively and all 


e's . 
Address Box 1019, care of HARDWARE AGE 
Chestnut & 56th Sts.. Philadelphia 39. Pa 











GENERA S. A. AGENTS FOR EURO 
PEAN FAC TORY manufacturing wire products 


such as bart re, galvanized wire, held fence, 
nas, et r se 2 Cai Treprese! tive, o1 a 
commission basis, tor the territories of: (Georgia, 
Florida, Mississippi, Louisiana, Texas Middle 
West and Northern California Prefer man han 
lling other lines and calling on wholesale hardware 

st Dut . : ! Dbers WA . ‘ ‘ var is. 
wholesale grocers, et \ ? tory covered 
type of trade visited ind a pertinent intorma 
tion Address Box 94¢ care of Harpware AGF, 
(hestr t r.* 56th “sts PR} ade oh 4 9 Pa 


ANUF 


M ACTURER OF HI 
ITY PL 


-sHEST QUAL 


ANT FOOD, heavily advertised, money 
bac k yuarantee nas severTa pt te ted territories 
available except Northeast Want individual 
representatives with proven record and established 
connect ns witl kev retali. chatt aT | wh ylesale 
ac iT t< Hf ot rir? 4 . , sures tm . ti hly net 
$5 1 T rade vered, lit handled, first 
ett ent Bruce-| eT f Inc., Box 
4 \i ‘) 


BUILDERS HARDWARE LINE Have open 


seve ex ‘ pr territories tor ex 
ence irdwa inutacturet reset 
tatives . ' ny ¢ huilding 
mate ing fa “ i ers We 
t nu t f te ete I t ne ! 
resicent x Se mn K | Ent e Ha 
lie Passage Rat Be if “CT et Door and 
{ se “state ‘ A ter rv < v 
ae onan ia 1 ‘ re ( 

fid \ B f HaRDWARE 
Act (he ' ~ | Pa 


RER’S RI PRESENTATIVE 
W ANTE! ~ esmat ' . " h ardware 


ar ‘ \ . etnre wit tw ee 
VW Pa ‘ if 
. ' t > 
° r e , " | : "re 
and +t lwertics¢ 4 ‘ - me ’ 
’ 
a . a< ' iT 
nase < xet : } . se 
or b ¢ W x ge 
ma ter ’ Vere . ’ ’ 
» 
* ’ es T A : \ : | x 
c ; 4 \ ‘ * 
J . AR SAW x 


NATIONAL MANUFACTURER Of] 


MOWERS wants agvressi' . m1? fvlr s repre 
sentative ’ “ ( a ’ yt es ‘ na®r iw ire 
K » Die ri Nebraska. and north 
" ‘ | 
4 Rey HARDWARE 
‘4 ~ | 2. Pa 
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Classified Opportunities Section 








Representatives Wanted 


Accounts Wanted 





Accounts Wanted 





' 
SALESMEN WANTED. NEW PATENTED | 
ABRASIVES CLOTH DISCS to be sold to Re- | 






















tail Stores, Hardware, Paint, Hobby, Automotive, 
Tool Rental and Lumber Yards. Choice protected 
territories opened—commission and protection on 
repeats. No objection sideline. Sales literature 
available State how yperate and territory | 
: covered. Address tox 1029, care of HaRDWARE | 
a AcE, Chestnut & 56th Sts., Philadelphia 39, Pa. | 








FOUR MANUFACTURERS — 
AND INSECTICIDES (including 
» + - + Te tae ~ 


~ - 
‘ elsle. — 6. “ vain? Me ne —- 
7 a 4 4 » 4 P 4 ~~ V 
— - tar slacman +- . die > Hn 
eer 4 4 o sé 3ire . 
+ ~ 
Ss eares . f=) Ee ee a > e lal La ' 
wurde P > \ 
" ~ < “n? lo an tal 
ar - on 
4 . Ww e cxCEé $ ry ana 
a ce a> - - 


CHEMICAL CORPORATION. 244! No. 
Illinois. Phone EAst- 


QUICK 
Halsted St.. Chicago /4, 
gate 7-3344 

















Accounts Wanted | 








MANUFACTURERS’ AGENTS 
FOUR SPECIALTY ACCOUNT OPENERS 


Concentrating on Outdoor-Living Products 
want line for jobber, chain, better retail out- 
lets. Greater Chicago Area Merchandisers of 


Patio & Barbecue items with Office, Showroom, 
Warehouse. 
DEL-LITE, INCORPORATED 
4135 N. Western Ave., Chicago 18, Hlinois 
COrnelia 7-6466 


’ ‘ " 
| wholesale trade, seeks one additional line of merit 








| age to various types ot wholesalers and larger 
| volume buyers. Address: Box 960, care of Harp 
ware Ace, Chestnut & 56th Sts., Philadeiphia JY, 
Pa 
INDIANA, MICHIGAN, OHIO KEN 
rUCKY, Aggressive, capable, firmly established 








ESTABLISHED SALES REPRESENTATIVE ORGANIZA- 
TION DESIRES additional line of garden or hard 
ware items. Concentrated coverage by four men 
in tilinois, indiana, Wisconsin and Minnesota to 
all hardware, garden, industrial and chain distribu 
tion. Also do dealer detail work 


Address Bex 839. care of HARDWARE AGE 
Chestnut & 56th Sts.. Philadelphia 39. Pa 














REPRESENTING RESPONSIBLE LINES TO THE WHOLE 
SALE HARDWARE, ELECTRICAL, PLUMBING, INDUS- 
TRIAL AND BUILDERS SUPPLY FIELDS IN CHICAGO 
AND ADJACENT MARKETS. WAREHOUSING FACILITIES 


AVAILABLE 
OLIVER A. HAHNE & CO. 


856 Diversey Parkwoy Chicago 14, Til. 





HIGH VOLUME REPRESENTATIVE overs top fight 


coverage and essential promotiona aies 4&4 y 
manufacturer seeking increased saies it lowa and 
Nebraska—for wholesale hardware, housewares and el 
trical appliance accounts imiy manufacturers whi 
have had prior or present penetratia f s marke 
can be considered The est references and financial 
lata supplied 4 replies nildentia 

Address Gox (0/3, care of HARDWARE AGE 


Chestnut & 56th Sts., Philadelphia 39. Pa 

















CALIFORNIA & ARIZONA MANUFAC. 
TURER’S AGENT. Newly established. | | 
Former Sales Manager for Builder's | | 
Hardware Manufacturer. Sales cover. 
age with all hardware wholesalers in 
territory. Address: Box 1003, care of 
Hardware Age, Chestnut & 56th Streets, 
Philadeiphia 39, Pa. 











WITH TWO SALES 


REPRESENTATIV} 

MEN INTENSIVELY ‘ ited hardware. | 
ler r. ley irtment et rie<¢ ealers n } southerr 
N I states sce Kitts i Twine, Galvanized 
vare nd |] tf wire tT iM 1 direct t dealers 
+] thre. lie nee nd severa nunadred 
Addre i care of HARDWARE 

Ace. Chestnut & 56t “treet P} idelphia 39, Pa 
MANU FACTURER’S REPRESENTATIVE | 
SELLING A _ well-known Roller line to Paint. | 
Hardware Bui! ~ Dealers in the Con- | 
ret Wi M t ea. Desires 
a nes \ Box 10 care of 
Harpware A Chestnut 6th Sts., Philadel 
’ | , } YO IN ’ 


AGGRES E M A RERS REP 
fas ~} \ I , ‘) nar : 
a : \f , \ | 










yt = 

vr 
+ 
* 
> 
. 
- 
w 
~ 
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MANU FACTURER’S AGENT NEW! 
PTABLISHED, tormer divisional sales manas 
can provide excellent p! tiona nad saies 
art whnoiesaic ha Vare » Da ] 
and ther utiet Desires I u 
easter? Pennsylv i New ‘ Delawa 
Maryland and Dist r \ : 
S4 are t LLARDWAsR \ Ches it & Ot 
P} Lgcit i i 

ONE MATOR H “SF WARES OR \ 
WARE | want were ve Ma 
Rey ese " Act . I 
chains, epartment t ( orm te ¥ 
lr ina, Michigan, O Kentucky \ : K 
care t Har ake A f f 
. }? | 

LINE WANTED FOR MINNESOTA ARI 
kK xperienced established, representative nt 
ested it i w bDuUucKetTSsS a icK 
hoax a 4 ‘ ar) wre : 
pow mowe 4 iw : 
“ be weather | f : t 
jobbers unts. I } 

“want re ' What ave j \ 
Box / ure of Harmpware Ace, Chestnut & ot 
—* p of » J 

ATTENTION MANUFACTURERS : 
flight e to hous » e 
hardwa " 

' 


i be 


ESTABLISHED MFG. AGENT IN ST 


LOUIS, serving several Mid-Western states to the 


We are interested only in a volume potential line 
We have sufhcient man-power to give good cover 


manufacturers sales representative has opening tor 
one more line in the above territory. We specialize 
im hardware, houseware products only Add 
Box 815, Harpware Ace. Chestnut & 
6th Sts., 9. Pa 


care I 
Philadelphia 





Positions Wanted 






























EXPERIENCED IHITARDWARE AND MILI 
SUPPLY Saiesman moving t “vra \ y 
bout Oct Desires responsible position with 

bher t distr but r ft over central! N\ 5 State 

i yrs d, marned, Syr ise «University 
graduat late model Intimate a ‘ 

cs har iware / Isiness | rs e*% erie? ce 
\ Rox | ; " Har! sane Ace. ( heat 

t 6th Sts Pt | | 

HARDWARE MAN AG! r SEEKING a 
positior t respor sihility wit! er manu 
facture I wh knowles | es of Hard 
ware | ess, 9 years ex} ea went, sale 
ma ind buye Present! | ed 4 ess 
Box %66 ire Hapmpware Ace. Chestnut A ; 
Sts P} ideiphia SY, a 


EXPERIENCED SALESMAN EVE 
YEARS AS jobber salesn — é, 
are tusti! j rt ( | 
cte M Le ma 
| turer oT mat ta ? 
Illinois, Wise 2 M ig 
Address Box | ‘ biar \ ( 
t & 56th Sts, Philad ) 
SAT FS MGR-ASST. TO PRES Car ' -_ 
‘ a a — —_- ' ; oi ft 
wa mps ware sew ’ 
‘ - r ‘ nent (} 
‘ ea ike rie " f Talk \ e Hox 
ti AR AR \ + ‘ ’ 4 ‘tr 
st | i , | 





Help Wanted 





GROUP SALES MANAGER. SOUTHEAST 
LOCATION. Industrial Hardware at 
(Jrganizatior Please send resumes 

‘ ~ ry Address Rox 1028 ‘ ZZ 

an? . ‘ f,¢ “ft } 

P 
HTARDWARI MANAGER ENERGETI 
LIAB} EXP [ENCED ware 





MANUFACTURERS’ AGENT WITH LONG-ESTABLISHED 


following can offer very substantial income to 4 











young man with proven sales record and builder 


harcware erperience '6 ass <? r 


rayeringn comp 
’ ,’ 


territery 9! 


Maryland and Virginia 











Address Box |004 
Chestnut & 56th 


care of HARDWARE AGE 
Sts. Priladeighia 1. Pa 














Classified Oppo 





rtunities Section 





Business Opportunities 


Business Opportunities 


Business Opportunities 



























































. 
Hardware and Mill Supplies _BARGAIN DISTRIBUTORS 
own Your Own Busine 
Midtown Manhattan 5% day Store. n w —_— — ea our O Business 
- an t) s ) en a wae ae neem } ry ar ente roducte solid in ail hardware 
Gross over $100,000. Good Markup ¢ i staan al toa v — 2 xing L ge 4, ar suDT and department stores. Ex 
a ee 4 . ’ ¥ : “st? men * rir : ’ , e ners Mitetla©r 
$25,000 will handle. ' $50, 000-$40,000 ms to responsible ' Seteeete 4 Sa ae 
: 4 : mey Dack guarantee Write today 
H. C. BLANK, Aftorney Write: Mox McCailo, 1109 N.E. Ist St mh - o> f HARDWARE AGE 
‘ ddress Box i0 care of H iol 
50 Court St. B'kiyn, N. Y. Mc. 5-0020 Ft. Lauderdale, Fia Chestnut & 56th Sts.. Philadelphia 29. Pa 
i H \ { ‘ + AT \ ‘ a.) Ts 
of HAVE CONFIDENTIAL INFORMATIO ONTARIO, CALIFORNIA 
ardwas sores. has - pliat ete. — FOR LEASE, 34 x 120 é Moun. 
ted ¢ middle wha 7 rchase 7 Next we 
af ve asonabile p ' ft i wr; ~w te the "ew NEW PROD » FOR NA- 
W Mares} _ 7 West Monroe ; ’ rxperienced hord ' hard 
ig i Pe ' shed com 
" j wo Attention: SALES MAN. ' , . 1] P 
AGERS. Address: R. G. Wirth, 2452—5th Ave- 8 Apert Be nelly na 
’ ire designed fo 
ve, Sen Diego |, California andi A productive 
est iT manutas 
FOR SALE—RETAIL HARDWARE _ " United Sestes will 
t States wil) 
cb f on , Ke W give objective 
Established 30 years, in Tomahawk, Wisconsin _ BUSINESS FOR SALE ) su duct for our mutual 
Drawing population 20,000. Inventory $20,000 Combinetion wood and metal working nes Che seth Sta’’ Philadel Hanowane 
Building and apartment over can be leased or equipped plant located in Southern Cit; 100 ' 
z Tax it pres y profitable at annual volume of 
purchased. rurther details, Wm. F. Brown, Realtor, $300,000. End pr sold to hardwood and house 
Tomahawk, Wisconsin. ware outlets. Low cost labor area. Non-union sho ‘ 
Address Box 1022, care of HAROWARE AGE 
Chestnut & 56th Sts.. Philadelphia 39. Pa , 
HARDWARE AND SUPPLY, PROPANE 
: a . BOT TLED Gas Set mpletely equippe 
: K FESTABLISI ae 1) HAKDWARE hardware ttled is e aoe 
STOR! arge stock | g, paints lers HARDWARI PL MBING HEATING LO loch ck bu y plus w house 
hard : Re wh , é CATED IN e of the y best sma wns 1 expal one 6 house 
ur 1OF expans w : is entire state i dah (,00d gross, $50, at trucks e accessorie ent 
hold Pat ner retiring. P a bu nually, witli h net fi Owner ill at A sales $! nt ss steadily increasing 
oe : ~~~, ’ _ te Ad acrihce itormation a1 ee pictures mail ect rge N. E. Ohi y, em 
ares Liar FE A TY igati whatsoe r part f { vs 4 oy f ties priced with yperty 
Pt . | tinenta! z f Ka s City Mo APPLE COMPANY Broke (levela Oh 





GENERAL 
SLICERS and 
MERRY G'RINDER 


for profits 
that make every 
day a holiday! 


* Biggest Advertising 
Program n Slicing 
Machine History PRE- 
PECTS for record buying 
_ —HOLIDAYS and EVERY 
Thi is DAY! 

For more focts about the entire 

SELL-ON-SIGHT line, see Ads pp 270, 278 






NC. 


YORK 






SLICING MACHINE CO., | 


556 WALDEN NEW 





Dept 









Multiply soles sell chisels by the set... 


in rolls, fiberboard boxes, wood cases. 


ohana ENLEE 


GREENLEE TOOL CO., 1813 HERBERT AVE., ROCKFORD, ILL. 





Write for free GREENLEE 
» Mend Tool Cotelog No. 35-H 


276 











NEW HOSES 


that will make 


GARDEN HOSE HISTORY 


see them in America’s most complete 
Garden Hose and Sprinkler Line... 


at BOOTHS S—71-73 @ NATIONAL HARDWARE SHOW 


ote] Me] ins 


























AL EoALS Eh 
New Jersey,in 


35-37 lowa Avenve -Paterson 3, New Jersey 








poes ANY CAULKING JOB 
eliiial €2° Seas 8417 eee leases: 
HEAVY DUTY 


BEAVER 


Uses cartridge or bulk 


CAULKING GUN soneageatn aves 
Sold with o lifetime 


gvorontee 


Precision made for longer life. Extra 
heovy gouge cylinder Positive ratchet 
drive. Threaded nozzies no bayonet 
yornts to come loose 






r. Sizes 6'% _ ilist $6.50 
a 7; 10° list 7.50 
ee 15 lest 8.50 





immediote delivery Write for discounts 


WESTERN RESERVE MANUFACTURING CO. 


3718 &€ P3rd St 


i= 


Clevetend $5. Ohio 
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PROVEN 


NOW! PAINT 
THE FIRST FIN 
ALL-IN-ONE OF ALL TYPES 


WOOD / sé PLANE + SCRAPER 
TOOL / * SANDER 


A FAST MOVING 
HIGH PROFIT ITEM 


—/ — 


SMOOTH 






SHES 


7 te 
































ae ALL-IN-ONE Wood Tool 


A product of more than 18 months of careful resear ch by one of the 
leading ct research firms, SMOOTHY J he most efficient and 
useful Ra ‘tool ever devised. It is design take the pl ac a of 
many tools now common such a$ sanders, planes, scraper 
SMOOTHY blades are made of the finest high speed eel are 
Scientifically set im Monsanto's high wnpact styrene. The 

unconditionally guaranteed if used as directed. The home craftsman 
will ting t much eariser to remove paint, smo th wood, smooth 
plaster and do many other jobs once he disc SMOOTH 


NOW OFFERED TO JOBBERS 
FOR THE FIRST TIME! 





$!] List For information contact 
, PLAN AHEAD 
FOR XMAS! 
1405 MAIN STREET 





DES MOINES, IOWA 




















Np 
Nefoous 
The “quality feel” 


design of Nicholls 
FLOATS. CEMENT 


nd bal  . 


TR OWELS, 
TOOLS, DARBIES AND 


HAWKS give you fast sales action. Once they 
pick up a Nicholls tool they're sold! 
NICHOLLS 


CARPENTER SQUARE 
. top-notch sales producer since 1896. 


Contact your jobber or write... 


NICHOLLS MANUFACTURING COMPANY 
OTTUMWA, IOWA 


IN SEPTEMBER — OCTOBER — NOVEMBER — 


PLANTABBS ADS IN 
202 sexo.” NEWSPAPERS 


plus LIFE, McCALL'S, GOOD HOUSEKEEPING, 
TRUE STORY, WOMAN'S HOME COMPANION, 
and LADIES' HOME JOURNAL! 














Ask your jobber, or order 
direct—DEPT. HA-10 


PLANTABBS 


BALTIMORE 1, MOD. 


* First in sales! 
* First in advertising! 
* First in profit for you! 


HARDWARE AGE, 





OCTOBER 13, 





1955 


magnetic 


power 
latch 


only aoc lint 


MOST POWERFUL 
YET LOWEST PRICED 













7 





f 


- 





Bi. 
to 


* Unconditionally guaranteed 


as 


qn 
¥ 


* Powerful 10 ib. holding force keeps screen, sliding, closet 
and every type of cabinet or locker door in home, plant, office 
or store firmly closed even if warped or sagging. 


- Fast, foolproof patented (pending) self-aligning installation. 
¢ Exclusive pivot-cushion action 
¢ Lasts indefinitely—no working parts to get out of order 


Write for full details today. 


HEPPNER saces company 


Round Lake, Illinois 
SPECIALISTS IN MAGNETIC DEVICES 














Coping. Seroll. Jig. Gand and Keyhele Saw 
iT U T8—Cirel straight lines imtricate designs 
. S mn Weed, Piastics, Metais. Compas 
wt tien Beards. Hard Rubber, Leather 
avd others 
LIST Other Features that Sell: Specially 





——=—DALTON MFG. CO., 


Toke it Christmas Power Tool Sales BOOM 
dh when you Feature 

ree DALTON itrcric JIG SAW 
with PISTOL GRIP HANDLE 


Santa { 








in Big Demand for “Do-it-Your- 
self’ Giving. Order from Jobber Today! 


7 SAWS IN ONE! Dees the werk of a Rip. Cresseut, 





bwilt meter. Oilite Bearings, hard 
ened steel gears Makes its own 
4 starting nele os 
D . 500 = Complete with stream blows sawdust of guide tine 


Will ewen cut @ 224 





Biades 





For Heevy-Duty Uses — Sell 


DALTON 


Fully-Mechanical 


SAWHORSE BRACKETS 


No Nails. Bolts o Mitering of Legs 
Sizes for ix4’s and 244 6 
manly " ‘ imhber : . we 
om kets tighten ignut ‘ 


Piatf rms Scaffol 
R | | : er 


trans Fr 
kaged one | 





have him order for vou 


20 S. Central, St. Louis, Mo. —.. 


lf not stocked by your jobber, 
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DEALERS! MAKE 30% PROFIT 
REACH Beaver DRILL BITS 


THE NEW 
MARKET OF 15,000,000 
Ye INCH DRILL USERS WITH 
NEW, IMPROVED 


BEAVER S$2S”" pau sits | 
"Va 


* DRILLS « SAWS + REAMS « CUTS... 
All WITH ONE BIT! 





ACTUAL BEAVER 


sold only thru 
authorized jobbers. 
Order this profitable item 
“a 



























. e 
. . 
: MOST OF YOUR CUSTOMERS WILL . 
: we | NEED A FORD DOWSER BALL - 
° ye 9” e | 
‘ nn ' ao nts | ON THE DAY AFTER CHRISTMAS!, | 
° : Because most of your customers will ° | 
e receive ao gift that HANGS ON THE 4 | 
a WALL. The FORD Dowser Ball is the - 
Origine! Stud Finder. Works on the 
. vibration principle. The roll of the ® 
e ball finds the stud in the wall. No «¢ 
. mognets! Put dis- @ | 
piay cartons of 
7 Dowser Balls on ° 
e your counter, then . 
tch 
a he them sell e 
. 
. Write for Discounts ; 
* FORD PRODUCTS 2"*,"*" =. 
. Port Chester, N.Y. Retoil «¢ 
+ . 





GIBSON 


GRIPPER CLIPS 


Keep Things in Place 





Bright nickel finish * Need no adjusting 
No jutting points * Retail for 10¢ m East 
Double spring for greater holding power 
Large size grips 44" to 114” diameter 

Small size grips 4" to %” diameter 


GIBSON GOOD TOOLS, nd SIDNEY 3, W Y. 


GENERAL pre-setis your CUSTOMERS 


Wi This Wee 


customers then ever 
orate GRINDER. Be sure of making every sale! 














AGAIN... AND sean ...| 
AND AGAIN ... 













Stock Generals! 


Mode! 400 in lifetime chrome. Now with stainless steel knife!... .$24.95 
Model 300 in white porcename!l. s $17.95 
Model 420. chrome. Now with stainless steel knife! NEW tow 

pr ice—only $35.00 
Mode! 419. porcenamel—NEW low price—ontly . .$27.95 
NEW 2750 Electric Home Slicer—a low, low $99.50 


ALSO: Merry G’Rinder combination meat 
grinder-saladmaker. A real *‘best-seller!’ 


*See General's Ad on Pg. 270 
Write For Details Dept. 556 


SLICING MACHINE CO., INC. 


NEW YORK 


WALDEN 





before ask for GENERAL Slicers end 





Index to Advertisers 





A 
Acme Sheor Co. The 
Add Sales Co. 
Aermotor Co. 
Allen Co. S. L. 
Alumatone Corp. 
American Chain & Cable Co 


Inc. 


The (Chemica! Div.) 
| Bostwick Laboratories. 2 


American Grease Stick Co 264 
American Hdw. Corp 16! 
American Machine & Foundry Co 

(Walstrom Div.) 67 
American Toy & Furniture Co. 264 
American Turpentine Farmers 

Assn. 88 
American Window Giass Co. 145 
Ames Company, O 30 
Anchor Wire Corp 259 
Apex Tire & Rubber Co 279 | 
Ardmore Products Co. 221 
Aristo-Mat Co. 260 | 
Armstrong Co., The 268 
Arvey Corp 34-35 
Arvin Industries, inc 133 
Atkins Sow Div., Borg-Warner 

orp. 58 | 
Atias Asbestos Sales Co. 130 | 
Ayres Co., Charlies 169 

Fi | 

Balionoff Metal Prod. Co 266 | 
Beaver Drill & Tool Co 278 | 
Bennett-ireland, inc 226 
| Bevin Bros. Mfg. Co. 225 | 
Black & Decker Mfg. Co 72 
Black Panther Co . 209 
Boker & Co., Inc., H. 751 
Bolens Products Co. 173 
Bommer Spring Hinge Co., Inc. 27! 
| Boonton Molding Co. 142 | 
| Borden Co. 


Boyle-Midway, inc. 267 
Briddell Inc.. Chas. D. 52 | 
Bridgeport Brass Co. 92 
Bridgeport Fabrics, Inc. 170 
Bridgeport Hdwe. Corp. 59-60 | 
Bright Star industries...39, 40-4], 42 | 
Brink & Cotton Mfg. Co. 279 
Brooks & Sons Inc... M. S. 194 
| Bruce Co., E. 219 
Buch Mfg. Co 223 
Burns Mfg. Co 212 | 
| 
Cc 

Caliber Paint & Varnish Co. 263 
Campbell! Chain Co. 93 
Capewell Manufacturing Co. 162 
Carison & Suilivan, Inc. 228 
| Case & Sons, W 167 
Central Can Co 208 
| Champion DeArment Too! Co 70 
Chicago Die Casting Mfg. Co. 273 
Chicago Roller Skate Co. 43 
| Chi-Nome!l Point & Varnish Co. 87 
| Cincinnoti Ventilating Co. The 1% 
Clark Co., The, J 139 
Cleveland Millis Co 197 
Coleman Co., Inc., The 25 
| Colorado Fuel & Iron Corp 6 

| Colorite Plastics of N. J., Inc 
276, 280 
Columbian Rope Co 217 
Comfort Lines, Inc 245 
Continental Drill Corp 1s? 
| Cooper Mig. Co 243 
Cooper Thermometer Co 24! 
Corbin Cabinet Lock Div 16! 
Credit Clearance Bureou 251 
Crescent Too! Co 66 

D 
Daiton Mfg. Co 277 
Dearborn Stove Co 26! 
Dempster Mill Mfg. Co 157 
Desmond-Stephan Mfg. Co 172 
Dietz, R. E Co 202 
| Dish-QOuik Co 263 
| Disston & Sons, inc., Henry 73 
Domes of Silence 280 
Dormeyer Corp 

{Power Tool Div.) 45 
Draper-Maynard Co 253 


E 
EZ Glazing Co. 272 
Edlund Co. 245 
Edmont Mfg. Co. 94 
Edwards Co., Inc. ..... 235 
Evons Rule Co. 163 
Eyelet Too! Co. 265 
Ee 
F & N. Lawn Mower Co. 91 
Faultiess Caster Corp. 279 
Fawsco Mfg. Co 243 
Federal! Aircraft Works 237 
| Federal Enameling & Stamping 
| Co. 127 
| Ford Products 278 
Forsberg Mig. Co 258 
Fortune Laboratories, inc 277 
Fuller Too! Co., Inc 74 
G 
Gates Rubber Co 200-201 
Genera! Electric Co. 
Fair Trade Div 185 
| Lamp Div 54 
| General Filters, inc. 149 
General Hardware Mfg. Co. 164 
| General Metalware °. 37 
General Slicing Machine Co. 
270, 276, 278 
| Geyer Manufacturing Co. 267 
Gibson Good Tools, Inc 278 
| Glass Door Co. 245 
| Globe Union, Inc 273 
Goldblatt Tool Co 211 
| Gorman Rupp Industries, inc... 264 
Goulds Pumps, inc. 4 
Graham Co., Inc., John H. 
Bevin Bros. Mfg. Co. 225 
King Cotton Cordage 262 
Great Neck Saw Mfg., Inc 240 
| Greenlee Tool °. 276 
Gries Reproducer Corp 206 
Griffin Mfg. Co 246 
H 
Hamilton Mfg. Co 134-135, 136 
Hall Wesse! Co 198 
Howkins ° 90 
Heller & Co, W.C 259 
Hemp & Co., Inc 3 
Heppner Sales Co 277 
Hodell Chain Co 213 
Hoffman iron & Stee! Co 279 
Holthouse & Hoantrup 259 
Hooven & Allison Co 24 
| Huenefeld Co. The 282 
Hyde Mfg. Co 224 
Hypro Engineering Co 214 
| 
Illinois Bronze Power Co 218 
Internationa! Salt Co Inc 18 
J 
Jackson Mfg. Co 260 
Jenkins Bros 174 
Johnson inc William 249 
Jones & Laughiin Steel Corp 49 
Jordan-Rogers Co 195 
x 
Keuffe!l & Esser Co 183 
Kimbie Gioss (Div. Owens Iilinois 
Gioss Co.) 
Kiean-Strip Co. Inc. The iss 
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The Storm Dodger 





Index to Advertisers 


ORDER THIS REVOLUTIONARY TYPE 

caaneeat GRILLE NOW FoR SURErInE 

PROFITABLE WINTER SALES! 

|. Sells in Winter because it's designed for IN- 

DOOR CHARCOAL GRILLING .. . sits flat in 
fireplace with legs folded . . . surpasses all 
others for delicious cooking indoors or ouf. 

\ 2. Sells in Winter because its new, unusual fea- 





L 

Londers, Frary & Clark - 
Lantern Bracket Co 263 
Lown Boy (Div. of Outboard 

Marine & Mfg. Co.) 152-153 
Libbey Glass (Div. of Owens 

iilinois Glass Co.) 50 
Linzer & Sons, Inc.. David 
Lockwood Hardware Mfg. Co 9 
Lubripicte Div. Friske Bros 

Refining Co 168 


Lumite Div. Chicopee Mills. Inc. 23 





Ms 
Mali Tool Co .. 204 
Mann Edge Too! Co ea 
Marshalltown Trowe! Co AR 
Martin Stamping & Stove Co. 198 | 
Master Lock Co if 
Master Meta! Products. inc 26! 
Mayer-Silen Sales Co «dials 
McCall's Magazine 244 | 
McGill Metal Products Co om 
McKinney Mfg. Co resoe Se 
Metaicraft Mfg. Corp .. 264 | 
Metalwore Corp 250 
Millers Falls Co 75, 76-77 
Miller & Co. Inc., Robert E. 280 
Minnesota Mining & Mfg. Co. 131 
Minnesota Paints, inc af 
Modern Faucet Mfg. Co. . 263 
Molly Corp .. 285 
Mortell Co.. J. W 216 
Mossberg & Sons, Inc., O. F. 271 
Musgrave Mfg. Co 253 | 
N 
Nationa! Cash Register Co.. The 38 
National Lead Co 80-8! 
Nationa! Mfg. Co. (Sterling, Ill.) 193 
Nesco, inc 257 
New York Wire Cloth Co 189 
Nicholis Mfg. Co 277 
Nichols Wire & Aluminum Co. 247 
Nott Mfg. Co., Inc 272 
© 
Owens Illinois Giass Co 50 
Ox Fibre Brush Co. Inc 137 
Oxwall Too! Co Ltd 68 
Pp 
P. & C. Hand Forged Tool Co 15 
Parker Sweeper Co 265 


Pennsylvania Lawn Mower Div. 


Americon Chain & Cable Co 

inc. 19, 20- 21, 22 
Pioneer Gen-E-Motor Corp é! 
Pioneer Specialties 140 
Pittsburgh Nipple Works, Inc 264 
Pittsburgh Plate Glass Co 

Fibre Glass Div ao ae 
Plantabbs Corp ea a 
Plastic Woven Prod. inc — 
Piumb Shop 151 
Pratt & Lambert, inc ; 215 
Pyroil Company, inc 267 

a) 
Quickee Products. Inc 2279 
- 

Reardon Co. The 79 
Red Devi! Tools 28! 
Reder Mia. Co 239 
Republic Stee! Core 44 
Resinite Sales Corp 176-177 
Revere Copper & Grass, inc Si 


| U. S. Steel Corp. (American Steel 


Cycione Fence Dept. 36 
Universal Lubricating Systems, 

Inc 256 

| Universal Metal Prod. Co 262 

Upson-Walton Co. The 182 
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| \ tures make it an IDEAL CHRISTMAS GIFT 
HERE'S WHY THE STORM DODGER CAN'T BE 
MATCHED FOR DELICIOUS COOKING 


ing both sides simultaneously, sealing in juices 
Reynolds Metals Co. : 


(Bidg. Prod. Div.) 
Rhodes, Inc.. M. H. 
Richards- Wilcox mf 
Risdon Mfg. Nhe. 3 John, 

(M. Russell - 3 ) 
Rockford Paint Mfg. Co. 
Rockwood Mfg. Co. 
Rotex Sales °. 

Royal Electric Co., Inc. 
Rubberset Co. The 
Rugg Co., E. T. 


burning of food 


handle for easy carrying 


HOFFMAN IRON AND STEEL CO. 


GRELES + UTILITY BENCHES + WROUGHT IRON LEGS AND 


BRACKETS + a Svat WAGON TRUER BECS 











Meats suspend between two ten-gauge steel firepots, cook- 
@ No coals at bottom to catch grease, causing flames and 


@ Heavy gauge all-steel, folds into compact single case with 


CLEVERLY, EXPERTLY DESIGNED - QUALITY BUILT TO LAST 








See the all new w APEX line of 
y SUPERLITE 


$ 


Sofe Padiock & Hardware Co... I7! 
Samson yy ~ Works 
cr 








Sharon Bolt & ew Co 220 
Sheffield Bronze Paint Corp. os) 
Shelby Spring Hinge Co. 150 
Shuford Mills, Inc. Nee 226 
Skil Corp. 56-57 





Southington Hardware Mfg. Co. 247 | 
Spectromatic Assoc. 84-85 | 
Speedway Mfg. Co., (Div. of 

Thor Power Too! Co.) 69 





@ NEW PACKAGING Sas 





- 






































Stenderd Ho Nail Corp. 271 | f 
Stenderd Teel Co. .... 63 | @ NEW COILING and A NEW 
_—— ot ie - < 64-65. — 
tar eta roduc i. seceee 
Star Stainless mewn Co. .. 264) ey MERCHANDISING PROGRAM 
Sterling Hardwore Mfg. Co. 241 | 
—- oe — 
reater ndustries, nc 6 
Sunbeam Corp. 7 APEX TIRE & RUBBER CO. | 
Supreme Products, Inc. 210 a | 
Swan Rubber Co. 32-32 SOS CENTRAL AVENUE PAWTUCKET © RHODE ISLAND 
Swing-A-Way Mfg. Co. 53 a — eee ~ 
Sylvania Electric Prod... inc 129 
| ‘7 

B&C “C” CLAMPS 
Temco, inc. 155 
Teweles Seed Ce., L. 252 MOVE FAST! 
Toro Mfg. Co 26-27 
True Temper Corp 18) 


. priced low for quick profits. 


Put this B & C Metal "C" Clamp Displey 
on your counter—watch the interest— 
watch the soles 


Turnbuckles, inc 146 
Turner & Seymour Mfg. Co., The 239 
Tyler Mfg. Co. 238 








U Your Jobber has the Details 
' 
U-C Lite Mfg. Co. 154 SEE HIM TODAY! 
Union Fork & Hoe Co., The ! 
Union Steel Chest Corp. 208 
UV 


S. Consolideted industries... 280 
U. S. Plywood Corp. 78, 89 


& Wire Div.) 17 roe BRINK & COTTON mc. co 





Utica Drop Forge & Tool Corp. 62 
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Wagner Mfg. Co 224 
Warren Too! Corp 205 
Washburn Co. The 148 
Woterbury Lock & Spec. Co 269 
Waterloo Vaive Spring 

Compressor Co 14) J 
Water Master Co 258 af 
Weller Electric Corp 207 - 
Seem Oh. i ot 78 CASTERS 
West Bend Aluminum Co 233 
Western Reserve Mfg. Co 276 d GLIDES 
Westinghouse Electric Corp an 

{Appliance Div.) se 
Wheeling Corrugating Co 99 on Pages 283, 284, 285, 266 
Wickwire Bros. inc 165 of july 21 issue 
Wickwire Spencer Stee! Div é 
Wilcou-Crittenden & Co. Inc 269 HAROWARE AGE DIRECTORY 
Williams Co. The 4) 
Witt Cornice Co. The 22? 
Wood Shovel & Tool Co. The 280 
Wooster Rubber Co., The 3 FAULTLESS CASTER CORPORATION, Evansville. 
Wroap-On Company is 


















Fam MARSHALLTOWN 





4| MARSHALLTOWN 
“wy 


MARSHALLTOWN TROWEL COMPANY + MARSHALLTOWN, IOWA 














DO-IT-YOURSELF — GET THOSE EXTRA SALES 


: 4 bm THE CHRISTMAS DO-IT-YOURSELF MARKET iS YOUR MARKET 


SELL SHOP CHIEF 


aa THE PORTABLE BELT SANDER ATTACHMENT FOR 14” ELECTRIC DRILLS 


WORK SHOP INDUSTRIES DIVISION OF VU. S&S. CONSOLIDATED INDUSTRIES, 5848 NORTHWEST HIGHWAY, CHICAGO 


















NEW HOSES 


that will make 


GARDEN HOSE HISTORY 


see them in America’s most complete 





You Make News 


What you do is news to thousands of other 
hardware dealers who read HARDWARE AGE. 
They’re interested in knowing of your plans 
to remodel, of new partners, stores sold or 
bought, anniversaries, etc. 

Write us a short note about any of your 
activities you feel would be of interest to 
' others who read the News of the Trade regu- 

Garden Hose and Sprinkler Line . . . larly in HA. Don’t worry about style. Just 
at BOOTHS S—71-73 © NATIONAL HARDWARE SHOW give us the facts briefly; we’ll do the rest. Ad- 
Cc oO ze ke ! T Plastics of dress your note to the Editor, HARDWARE AGE, 


New Jersey, Inc. Chestnut & 56th Sts., Phila. 39, Pa. 


35-37 lowa Avenve «Paterson 3, New Jersey 
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See 


ae / 


rer ~ Wil THE WOOD SHOVEL & TOOL CO., PIQUA, OHIO 





























AY Eil WORLD’S FINEST STOVE and 


| ALL-PURPOSE UTILITY MATS 
ARISTO-MATS Pumice 
Greater Volume! Biager Profits! 


See Your Jobber or Write For Your Nearest Distributor ARISTO-MAT CO., 1718 E. 75th Street, Chicago 49 


DOMES or SILENC 


FOR ALL WOOD AND METAL FURNITURE 





















FURNITURE 
GLIDES 















RUBBER CUSHIONED REGULAR 
Furniture Rest — Pintie Type One set on a3-colors Sizes—! 42°’ One set in a box 
card, 12 cards in a 1%", 1-1/16", 12 boxes in a carton 
box a a Sizes—1%2"", 1%’, %”’. 
ow 2 oe 











Adjustable Rubber 


Cushion Gide Bakelite Furniture Rest 
Ask your jebber. if he is not supplied, write 


? i ROBERT E. MILLER & CO., INC. 
Monepoint Glide Sehatine Caster Cm 35 Pearl St., New York 4, N. Y. 
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Your Biggest Profit Line 
with 40% or more discount and 
because they sell faster! 


No. 10 A little gem just 
5” long 1” wide. Per 
fect for close work 


Red Devil makes the best scrapers 
in the world — and advertises them 
to 10 million potential customers 
regularly in Better Homes and Gar- 
dens.-Popular Science— Popular Me- 
chanics Farm publications and many 


No. 40 7” handle 
Famous 12" corbon 
stee! double blade 





really big ) 


, sellers 
other magazines. ¢ 
This creates a big demand for Red No. 50 Finest spade ¢ 
. : ° ines? spade type 
Devil Scrapers. A demand that will wood scraper. 9” overall 


mean a bigger turnover—more profits 
with 40% or more discount—when 
you sell Red Devil—the world’s num- 
ber one scraper. 


length. 242’ double blade 


No. ¥ Sandpaper Holder. Trigger control gives 
instont release of sandpaper: This holder mokes 
good sanding jobs quick and easy. (No. 9A has 


| Extra easy storing. All Red sponge rubber base for added resiliency and give 
| Devil wood scrapers have hole 
drilled in handle for hanging. 





a 
~ 


and these specialties 


CS$!i—Carbide blade 


1 ' 
asts 100 times longer No 68—Pisto!l grip is 


reversible—gives added 
power and comfort 


—, 


Super-Shi: high carbon steel 


. ‘ 
‘ ; a 
» reversible and replaceable without ee = 

uble. Blades are available plain _— -_ 


} ’ ee 
’ ann miu? ; a 1 ; : RS 23—The NEW RED HED—with RED J 
errated an ive you added sales and tf . ; ; 
serra » @ - BLADE which flashes DANGER when open . wel iy (ae — 
nts when \ u STOt k them. Locks ovtomoarticatiy open ond clo«ted - Dev Jak N * sroper 


Super long 
5) * T 14° overe!l! 


Irvington 11, N. J., U.S.A. 
World’s Largest Manufacturer of Painters’ and Glaziers’ Tools Since 1872. 








OO 








FAMOUS 
A BOSS dealer is sure of sales because 
there’s a BOSS Kerosene Range or Stove BLU-HOT 
to suit every family. From sparkling porce- BURNER 
lain enamel glass door table-top Ranges to FAST e CLEAN 
smaller Cook Stoves, BOSS offers modern ECONOMICAL 
styling and carefree cooking at budget- 
balancing prices. a 
Modern BOSS Ranges and Stoves cook 
better—look better—are better in every 


feature-packed detail of construction 


Be sure of sales .. . positive of profits with 
BOSS .. . the fastest-selling, most com- 
plete line in Kerosene cooking and heat- 
ing appliances. Write direct for full details 
on the complete line. 
Available in 10 Models 
for ANY need! 


| Mys)2) : THE HUENEFELD CO. 
ce he Set CINCINNATI 25, OHIO 





